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dopma ByracHOCTI:
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dopma BiracHocTi:
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IlincraBa pjist npoBenmeHHs [iP: 43 - snacha ininiaTnBsa (1Ko po60Ta BUKOHYETHCS 3 BIACHOI iHilliaTMBK 3a
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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

MapkeTuHrose 3a6€311€4eHHs PO3BUTKY PUHKY arpoIpoi0BOJIbYMX IIiANPUEMCTB PETIOHY

Ha3sBa po6oTH aHIJIilICbKOIO:

Marketing support for the development of the region agri-food enterprises market

PedepaT ykpaiHCbKOIO:

JOoCHimKeHO CydaCHUM CTaH HalLliOHAJIBHOTO i perioHasIbHUX PUHKIB IIPOLOBOJIBYO] IIPOAYKILii, B TOMY YMCIIi
€KOJIOTiYHO YUCTO]I Ta [IPOBEEHA OL[iHKa MOKJIMBOCTEN IX PO3BUTKY Ha OCHOBI aKTHBIi3allii MAPKETUHIOBOTO
iHCcTpyMeHTapito. CHCTEMATU30BaHO Ta y3araJbHEHO OCHOBHI TEOPETUYHI MiAXOOU A0 BU3HAYEHHS MICIIS i CYTHOCTI
MapKETHUHTY PErioHy Ta 0ro poJii y pOpMYyBaHHI PUHKY arpoNpoi0BOJIbYMX MiATIPUEMCTB Ta OOIPYHTYBaHHS
METO0JIOTIYHUX OCHOB 1OT0 pO3BUTKY. OGIPYHTOBAHO [NOLiIbHICTb IPIOPUTETHOTO (POPMYBAHHS PUHKY
arponpo0BOJIbYMX MiJIIPUEMCTB 3 ypaxyBaHHIM SMART - crnieniasnisanii perioHiB Ha OCHOBi BUKOPUCTAHHS
iHCTpyMEHTapil0 MapKEeTUHTY Ta PO3POOKU CUCTEMHO-CTPYKTYPHOI MOJieJli 171 3a6e311e4eHHs I0ro CTajloro
($yHKILIOHYBaHHS. BUsIBJIEHO IPUYMHHO-HACJIIIKOBI 3B’13KM MIXK ITPOlieCaMy BUPOOGHUIITBA ITPOJOBOJIBYO]
nponykuii, ii peanizanii i nemorpadiuvnumu Hacainkamu. [neHTN(IKOBAaHO i CHCTEMATHU30BaHO KIIIOUOBi iIHCTPYMEHTH
MapKeTHUHTY, 10 JO3BOJISIIOTh HAl6iIbl e(peKTUBHO BIVIMBATU HA PUHOK arpolpoi0BOJIbYMX IIiANIPUEMCTB B paMKax
Y3roJI)KEHHS €EKOHOMIYHUX, €KOJIOTTYHMX, COLia/IbHUX 3a1a4. [IpoBeeHo aHasli3 CBITOBOrO NOCBiMy Ta Cy4acHUX
TeHZEeHLil1 BipoBaykeHHs KoHUenuii SMART - cneuianisanii y ppopmyBaHHI IPUHIMIIOBO HOBOI IIPOrpamu
PO3BUTKY arponpoi0BOJIbYOTO PUHKY PErioHy. JJOCHiIKEHO Cy4acHUI CTaH HAal[iOHAJIbHOTO i perioHaJIbHUX PUHKIB
IIPOJOBOJIbYOI IPOAYKLii, B TOMY YMCJIi €KOJIOTIYHO YMCTOI Ta [IPOBEIEHA OLiHKA MOXKJIMBOCTEN iX PO3BUTKY Ha
OCHOBI aKTUBi3allii MApKETUHTOBOT'O iHCTPyMEHTapilo. PO3p0o06sIeHO OpraHizaliiHO-€eKOHOMIYHUI MEXaHi3M
yIIpPaBJliHHA PUHKOM arponpoi0BOJIbY0i MPOAYKIii Ha OCHOBI BUKOPUCTAaHHS MapKETMHIOBOTO iIHCTPYMEHTAPIIO 3
ypaxyBaHHSM MoOJieJiel JKUTTEBOTO LUKIY. Po3pobseHa MaTpulisl BUOOPY «IIPOIOBOJIbYMX» MAaPKETUHIOBUX
CTpaTeriil Ta OOIPYyHTYBaHHS MOXJIMBOCTEN iX BUKOPUCTAHHS 3 ypaxyBaHHIM clieln(ikd PO3BUTKY PEriOHATIbHOTO

PUHKY IPOAYKTIB XapuyBaHHSI.

Pedepar aHIJIiHCBKOIO:

The current state of the national and regional markets of food products, including ecologically clean ones, was
studied and the possibilities of their development based on the activation of marketing tools were assessed. The
main theoretical approaches to determining the place and essence of marketing in the region and its role in the
formation of the market of agro-food enterprises and the justification of the methodological foundations of its
development were systematized and summarized. The expediency of prioritizing the formation of the market of
agro-food enterprises, taking into account SMART - specialization of regions based on the use of marketing tools
and the development of a system-structural model to ensure its sustainable functioning, was substantiated. Cause-
and-effect relationships between the processes of food production, its sale and demographic consequences were
revealed. Key marketing tools were identified and systematized, which allow the most effective influence on the
market of agro-food enterprises within the framework of coordination of economic, environmental, and social
tasks. The analysis of world experience and modern trends in the implementation of the SMART concept -
specialization in the formation of a fundamentally new program for the development of the agro-food market in
the region was carried out. The current state of the national and regional markets of food products, including
ecologically clean ones, was studied and the possibilities of their development based on the activation of marketing
tools were assessed. An organizational and economic mechanism for managing the market of agro-food products
has been developed based on the use of marketing tools, taking into account life cycle models. A matrix for the
selection of "food" marketing strategies and justification of the possibilities of their use, taking into account the
specifics of the development of the regional food market, was developed.
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Haszsa HTII ykpaiHCBKOIO: Matpuiis BUGOPY «IIPOJOBOIBYMX» MAPKETUHIOBUX CTPATETIi Ta OB PYHTYBAHHSI

MOXJIMBOCTEN iX BUKOPUCTAHHS 3 YPaXyBaHHIM crieln(iky PO3BUTKY PEriOHAJIbHOTO PUHKY NIPOAYKTIB XapuyBaHHS

Ha3zpa HTII aHrsiicbKO0: Matrix for the selection of "food" marketing strategies and justification of the

possibilities of their use, taking into account the specifics of the development of the regional food market
HTII, sixy nepen6a4asiocsi CTBOPUTH:

IIpuunnn, yepe3s aki HTII He Gysi0 cTBOpeHO:

OTpuMmaHi pe3yJIbTaTH: MeTtoay, Teopii

l'asy3s 3acTOCyBaHHS: 11. PerioHasibHa €KOHOMIKa

PeecTpaiifiHuii HOMep KapTKH T€XHOJIOT1i:

Omnuc HTII: Matpuig Bu6opy «I1poyKTOBUX» MaPKETUHIOBUX CTPATETIH HiAMPUEMCTBAMY 6a3y€eThCs Ha
BMBYEHHI iCHYI0UMX TEOPETUYHUX MiIX0JaxX Ta JOCIiIKEHHX crieln(iki PO3BUTKY HalliOHAJIbHOTO PUHKY
IIPOJOBOJIBYOI TpoAyKLii. [Iporpama ¢popMyBaHHS i pO3BUTKY PMHKY arpolpoAoBOJIb4Oi IPOAYKLii Ha 3acazax
BIIpOBa/KeHHS KoHLenuii SMART - crienjasnisatiii periony, 3aCHOBaHa Ha METOAUYHMX i IPAKTUYHUX
HaIpaloBaHHIX, Oyie [IpefCcTaBleHa y BUIVISAL IPONO3ULIi AJ1s1 TOJAJIbIIOTO PO3IJISiAY YIIOBHOBa)KEHUMU

OpraHamy pPeTiOHAJIbHOI BIAIN.

ConiannbHO-eKOHOMIYHA cripsimoBaHicTh HTII: Toninmenns Skocti XUTTA Ta 370POB'S HACENIEHHS,

eeKTUBHOCTI AiarHOCTUKY Ta JIiIKyBaHHS XBOPUX

Bnyins HTII Ha moBKiJjs:

BnpoBagskeHHs HTII: Briposagkeno

ITpakTuyHa peasnizanis HTTI
IToyaToK eramy:
3aKiHYeHHs eTamy:

Crno>kuBavi NPOAYKILii:

IlepcneKTHBHI PHHKHU:

XapakTep CriBpOoGIiTHHIITBA 3 iHBECTOPOM
IloTpiOGHMI 0GCAT iHBECTHILiH, THC. TPH.:
IlpaBa, 0 HaJAIOThCS iHBECTOPY MiCJIsA 3aBEPIIEHHSI POOOTH:
HasaBHicTb 0i3Hec-IJIaHY:
TexHiKO-eKOHOMiYHe OOrpyHTYBaHHSI:
IToreH1iaIbHUI 0OCST IIPOJAIKY, THC. TPH..
OuikyBaHHI TepMiH OKYIHOCTi (pPOKiB):

JopaTtkoBa iHdpopmamist:
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