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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

MapKkeTHHIoBi Ta JIOriCTUYHI MeXaHi3MU yIpaBJliHHS iHHOBAL[iIiHUM PO3BUTKOM Cy0’€KTiB rOCIIOJJapIOBAHHS

Ha3sBa po6oTH aHIJIilICbKOIO:

Marketing and logistics mechanisms for managing the innovative development of economic entities

PedepaT ykpaiHCbKOIO:

Ha cyyacHOMy eTami pUHKOBUX BiTHOCHHHU SIK 00'€KTIiB roCIojaploBaHHS JIOTICTHKA € CIIOCO6OM ONTHUMi3alii
Iporecy BUpOOHHUIITBA TOBAPIB i mociyr. Lle moB's13aHo 3 TUM, 1110 IPaBUJIbHE YIIPABIiHHS JIOTICTUIHUMUA
Ipoliecamy, Jornomarae 3a6es3neynTy NifBruieHHs epeKTUBHOCTI Aisi/IbHOCTI MiANPUEMCTBA, 30i/bLIEHHS IPUOYTKY
i migBUIIEHHSI KOHKYPEHTOCIIPOMOXXHOCTI. YJOCKOHAJIEHHSI CUCTEMU YIIPABJIiHHS iHHOBAL[iTHUM PO3BUTKOM
BITUM3HSHUX CYy0'€KTIB rOCIIOIapIOBaHHS 32 PAXYHOK BIPOBaKeHHS e(HEeKTUBHUX MAPKETUHTOBUX Ta JIOTICTUIHUX
MEeXaHi3MiB, 1110 I'PYHTYIOTHCSI HA ONITUMAJIbHINl MapKeTHUHIOBI cTpaTerii, pe3ybTaTuBHIN iHpopmMalliiiHiil cucremi,
OOI'PYHTOBaHIN CUCTEMi MapKETMHIOBUX pecypciB Towo. O6’eKT IOCIiI>)KeHHSs B pOOOTi € MApKETUHTOBI Ta
JIOTiCTUYHI MeXaHi3MM yIIPaBJIiHHS PO3BUTKOM Cy0'€KTa rOCIOIapioBaHHs. MeToio po6oTu € chopmyoBaTu
TEOpPeTUKO-METONUYHI Ta MPUKJIaAHI peKOMeHaalii 1[o10 O6IPYHTYBaHHS CKIaL0BUX MAapKeTHHIOBUX Ta
JIOTiCTUYHUX MEXaHi3MiB iHHOBalliHUI PO3BUTKY Cy0'€KTa rOCIIOAApIOBaHHS. MeTOOUYHUMU 3acaiaMU
IOCJIiI)KEHHS € MTOJIOKEHHSI €KOHOMIUHOI Teopii, HayKOoBi Ipalli BITYM3HSIHUX i 3apyODKHMX BUEHUX-E€KOHOMICTIB. Y
POOOTi BUKOPUCTAHO HACTYIHI METOIY OOCiIKEHHS: JIOTiKO-TEOPETUYHUI; CUCTEMHOTO aHajli3y i CUHTe3Y, METOAU
€KOHOMIKO- MaTeMaTUYHOTIO MOJEJIIOBAHHS, METOIY y3araJbHEHHS, a TAKOX aHAJIITUYHNN, CTATUCTUYHU,
eMInipyuyHui, rpagiyauil metonu. B po6oTi Bu3HauUeHo cyTHicTh GpopmyBaHHs Digital-MapkeTuHrosux crparerii
cy0’eKTa rocrnogapioBaHHs. HafaHo 3arasbHy XapaKTepPUCTHKY Ta OLIHKY PO3BUTKY MapKETHUHTOBOI AisIbHOCTI
cy6’ekTa rocrioyiaproBanHs Ta cpopmoBano Digital- MapkeTHHIOBY cTpaTeriio. BusHaueHO He[l0s1iK1 HasIBHOI
cTparerii MapKeTHHIY, Tpo6JIeMU Y BUKOPUCTaHHI iHCTpyMeHTIB Digital- MmapkeTuHry cy6’eKkTa rocriofapioBaHHs,
[IPOBENIEHO NOCIIIIKEHHS 30BHIIIHLOrO Ta BHYTPIIHLOI'O NO3MLIIOHYBAHHS OpraHisalii, CKjIaleHO IIOPTPET LiIbOBOI

ayauTopii.

Pedepar aHIJIiHCBKOIO:

At the current stage of market relations as business objects, logistics is a way to optimize the process of
production of goods and services. This is due to the fact that the correct management of logistics processes helps
to increase the efficiency of the enterprise, increase profits and increase competitiveness. Improvement of the
management system for the innovative development of domestic economic entities due to the introduction of
effective marketing and logistics mechanisms based on an optimal marketing strategy, an effective information
system, a well-founded system of marketing resources, etc. The object of research in the work is the marketing
and logistics mechanisms of managing the development of the business entity. The purpose of the work is to
formulate theoretical-methodical and applied recommendations for the justification of the components of the
marketing and logistics mechanisms of the innovative development of the business entity. The methodological
foundations of the research are the provisions of economic theory, scientific works of domestic and foreign
economists. The following research methods were used in the work: logical-theoretical; system analysis and
synthesis, methods of economic and mathematical modeling, methods of generalization, as well as analytical,
statistical, empirical, graphic methods. The work defines the essence of the formation of digital marketing
strategies of a business entity. A general description and assessment of the development of the business entity's
marketing activity was provided, and a digital marketing strategy was formed. The shortcomings of the existing
marketing strategy, problems in the use of digital marketing tools of the business entity were identified, a study of
the organization's external and internal positioning was conducted, and a portrait of the target audience was
drawn up.
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