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I. 3arasibHi BimOMOCTI
Jep>kaBHHH 00J1iKOBHI HOMep: 0218U003624
Jep>kaBHUH peecTpaniliHUI HOMeP: 0116U008747
Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peecrtpauii: 14-05-2018

II. Etran BukoHnauus JiP

Homep eramny: 1

Ha3sBa erany: ®opmysanHs opraHisaliiiHo-eKOHOMIYHMX 3aCafi MAPKETHUHTY Ha MiANPHEMCTBAX.
IToyaToK eramy: 09.2016

3akiHyeHHs eTamy: 06.2017

Bupz 3BiTHOTO AOKYMEHTA: OCTaTOYHUM 3BIT

I11. BizomocTi npo BuKoHaBus JIiP

IloBHe HaliMeHYBaHHs IOPHAHYHOI 0coou (a6o ITIB pizuuHO0i 0cO6H): lepskaBuuil BUmMIL

HaByaJIbHUM 3aKiapg, "[Iprua3oBCbKUN IeP>KaBHUY TEXHIYHUI YHIBEPCUTET"
Kopg 3a €IPIIOY: 02070812

Micue3HaxoaKeHHS:

dopma ByracHoOCTI:

Cdepa ynpaBriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu
Inentudikarop ROR: He zacrocosyerbcs

Po3mip opranisamii:

TenedoHn: (629) r. 44-63-47, 44-64-85

IV. BimomocrTi nipo ciiBBUKOHaBIIiB [IiP



V. BimomocrTi npo 3amoBHHKa [IiP

IloBHe HaliMeHyBaHHS IOPHAHYHOI 0coou (a6o ITIB pizuuHO0i 0cO6H): lepkaBHuil BUmMIA

HaByaJIbHUM 3aKyap, "[Iprua3oBCbKU Iep>KaBHUY TEXHIYHUI YHIBEPCUTET"

Kog, 3a €EIPIIOY: 02070812

Micue3HaxoO KeHHS: By/. YHiBepcUTeTChKa, 7, M. Mapiynoss, JJonenpka 0671., 87555, Vkpaina
dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH i HAayKu YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs

Poamip opranisanii:

TenedoH: 380629333416

VI. I>kepeJia, HanpsiMHu Ta oocsiru pinaHcyBaHHs JIiP

IlincraBa gis IIPOBEOECHHSI HiP: 43 - pnacua ininjiatusa (Km0 poboTa BUKOHYETHCS 3 BJIACHOI iHiljiaTHBU 32

KOLITU BUKOHaBIA HJIP a60 6€3K0ITOBHO)

Hanpsm ¢inaHcyBaHHS:
I>kepesia piHaHCYBaHHS

7706 - 6e3nyaTHO (AOroBip MPO HAYKOBO-TEXHiYHE CIiBPOOITHHIITBO, TOIL0)



VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

dopmyBaHHS OpraHizalilHO-eKOHOMIYHUX 3aca/i MApKETUHTY Ha MiJIpUeMCTBAX.

Ha3sBa po6oTH aHIJIilICbKOIO:

Formation of the organizational - economic bases of enterprises marketing.

PedepaT ykpaiHCbKOIO:

O6'eKT DOCIIIKEHHS - HAYKOBO-TIPAKTUYHI aCIIeKTH (POPMyBaHHSI MAapPKETUHIOBO] CJIyKOU Ha MianprueMcTBi MeTta
poboTH - Po3po6eHHs i HayKoBe OOI'PYHTYBaHHSI OPraHi3aliliHO-eKOHOMIYHUX 3acal, MApKETUHTY MiJIIPUEMCTB Ha
OCHOBI 3a0€e31e4eHHs y3ro/l>)KeHoi B3aeMo[lii ioro esieMeHTiB. [IpeMeT JoCiKeHHs - TEOPETUYHI Ta HAyKOBO -
METOAWYHI MiTXOIX 00 BUIB MAPKETUHIY Ha MiANPUEMCTBI. MeTonu NOCigyKEHHS: aHali3 1 CUHTE3; CUCTEMHE
y3araJlbHEHHSI; CTATUCTUYHUI Ta KOPEJSLIMHAN aHaJli3; IOPIBHJILHUI aHaJli3. Y3araJbHEHO BUIU, POJIb T
3HAYEHHS BUJiB MAPKETHUHIOBOI [isSJIbHOCTI Ha MiANPUEMCTBI y Cy4aCHUX yMOBaX rocropaposanHs. Po3pobiaeHo
METOJIMKY IIPOBEJIEHHS aHali3y iHpOopMaLiliHOro IPOCTOPY MifIIPUEMCTBA, 3alIPOIIOHOBAHA KapTa OLiHK1
MapKETHHTY, HAJAHO PEKOMEHAAlii 1[040 PO3BUTKY Hisi/IbHOCTI HAa IPUHIUIIAX CTiIKOTO €KOHOMIYHOTO PO3BUTKY
6i3Hecy Ta cycninbcTBa. Pesynbratu HIIP yripoBaikeHO y CTpaTerisix PO3BUTKY MeTanypriiHux nignpruemcts ([TpAT
"MMK im. Inniva”, [TIpAT MK "AsoBcTans"), II1 "BepasgHCcbKuil MOPCbKUI TOProBeIbHUI IOPT" Ta HA iHMINUX
nignpuemctBax JJoHepKoro periony. - HoBusHa - po3po0Ku Bifi[IOBiAaI0Th MDKHAPOJHOMY PiBHIO Ta € HOBUMU
IIPOMO3ULSIMU C HAyKOBOI TOYKY 30py. - EQEKTUBHICTb BIPOBAIKEHHS - 3aIIPOIIOHOBAHI PO3POOKU €
epexkTuBHUMU. EKOHOMIYHMI e(eKT OLiHeHO Y KOKHOMY ITyHKTi 3BiTy. - Cdepa BUKOPHCTAaHHS - €EKOHOMIYHA

crucreMa YKpaiHu Ta ii perioHis.

Pedepar aHIJ1iHCBKOIO:

Object of research - theoretical and practical aspects of marketing research on an enterprise. Purpose of research
- exploration and scientific explanation of organizational and economic basis of marketing on an enterprise which
are based on the interaction of its elements. of the general theoretical approaches of market research, offering
recommendations for improving the capacity and efficiency of social and economic potential of the components of
the regional economic complex. Subject of research - theoretical and scientific - methodical approaches to
marketing areas. Methods: analysis and synthesis; system synthesis; statistical and correlation analysis;
comparative analysis. There were summarized the views of the role and value of research methods in the
contemporary enterprises economic activity. Methodology of realization of analysis of informative space of
enterprise is worked out, offered map of marketing estimation, recommendations are given in relation to
development of activity on principles of steady economic development of business and society. The results of
research were implemented in the development strategies in metallurgical enterprises ( OJSC "Ilych Iron and Steel
Works of Mariupol”, PJSC "MC "Azovstal"), GE "Berdyansk Sea Trade Port" and other enterprises of the Donetsk
region. Novelty - the development of appropriate international standards and are new proposals from the
scientific point of view. The efficiency of the implementation of - the proposed development effective. The
economic impact is estimated at each point of the report. Sphere of using - the economic system in Ukraine and
its regions.

Immexc YIK: 339.13; 658.6:659.1, 339.138:658 (075.8)

Koau TeMaTHYHHUX PyOPHK: 71.01.14

KepiBHHKH po6oOTH

Bsiacue IlpizBuuie Im's I10-6aThKOBI: Fonuap Bikropis BacuiisHa

HaykoBuii CTyIiHb:



BuyeHe 3BaHHA:
InenTudikarop ORCID ID:

JoparkoBa iHdpopmamnist:



VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Ha3zsa HTII ykpaiHCBKOIO: MeTopuka opraHisanii MapKeTHHTOBOI [jisSUIbHOCTI Ha iAPUEMCTBI: aHAJIi3
e eKTUBHOCTI HaZaHHs iH(popMallii B iHTeEpHET IPOCTOPi, KAPTa OLiHKY MAPKETUHIOBOI [isiJIbHOCTI MiATIPUEMCTBA,

MOZeJb B3aeMO[Iii "MiAIPUEMCTBO - PETIOH - KpaiHa'.

Hassa HTII aHr1ificbKO¥0: Methods of enterprises' marketing activity organization, that include analyses of
internet source information, enterprises' marketing estimation card and model "enterprise - region - country",
that enables to improve management structure relatively to the needs necessities of efficiency of making decision
in relation to economic behavior increase.

HTII, sixy nepezn6a4asiocsi CTBOPUTH:
Ipuyunu, yepes siki HTII we 0yJi0 cTBOpeHo:
OTpumaHi pe3ysIbTaTH:

l'asy3sp 3aCTOCYBaHHS: 72.19 - JlocigKeHHs i eKCIIepUMEHTaIbHI pO3poGKY y cdepi IHINX IPUPOSHUYHX i

TexXHIYHUX HayK; 84.13 PerysoBaHHS CIpUsIHHS € PEKTUBHOMY BeJeHHIO €KOHOMIUHOI [isJIbHOCTI
PeecTpanifiHuil HOMep KapTKH T€XHOJIOT1ii:

Omnuc HTII: TeoperuyHi i npakTiyHi pe3ybraTi- ya0CKOHAIEHO TEOPETUKO-METOOIIOTIYHI MOJIOKEHHS
BU3HAY€HHS Pi3BHOBUIB MAPKETUHTY: COLiaJIbHOTO, EKOJIOTIYHOTO, LU(PPOBOTO, 110 AAE MOXKJIUBICT PO3BUTKY
MapKETHHTOBOI CJIy>KOU B CHCTEMi yIIpaBiliHHS €KOHOMIYHOIO MTOBEJ[iHKOIO IIPOMUCJIOBUX i IIPUEMCTB.
3anpornoHoBaHa METOMKA aHalizy iHpopmMalifiHOro IPOCTOPY Ta MAapPKETHHIOBOI [isIbHOCTI la€ 3MOTy

KepiBHVIuTBy OLLiHI/ITI/I e(l)eKTI/IBHiCTB MapKETUHTOBUX 38XO,ELiB Ta CIIPOTrHO3yBaTU I'[O,Ea]'[bIHI/II‘/JI PO3BUTOK PUHKY.
ConiasibHO-eKOHOMIYHA cripsimoBaHicTs HTII:
Brnius HTII Ha moBKiJjs:
Bnposags>keHHst HTII: Briposamkeno
IIpakTHyHa peasnisanis HTII
ITouyaTok eramy: 2017-2018 HaBYaIbHUIL PiK
3aKiHYeHHS eTamy:
Cno>kuBayi npo,quI.li'l': MiIIPYEMCTBA IIPOMUCIIOBOCTI, MOPCBKi IIOPTU
IlepcrieKTHBHI PUHKH: Vkpaina Ta kpainu €BpoCcoio3y
XapakTep cniBpoOiTHHIITBA 3 iHBECTOPOM
IloTpiOHMI 006CAT iHBECTHILiM, THC. TPH.:
IIpaBa, 0 HaAAIOTHCS iIHBECTOPY MiCJIsA 3aBEpPLIEHHs POOOTH:
HasaBHicTb Oi3Hec-IJIaHY:
TexHiKO-€eKOHOMiYHe OOrpyHTYBaHHSI:
IloTeH1iaIbHUE 0OCAT IIPOAAIKY, THUC. TPH..
OuiKkyBaHHI TepMiH OKYIHOCTI (POKiB):

HoparkoBa iHdopmamist:



IX. Bi6sriorpadiuHuii onuc

1. Tonyap B. MeTozuKa OLiHKY BIIMBY 30BHILIIHbOTO CEpEOBUIIA HA JisibHICTb Hmignpuemctsa / B. Tonuap, M.
Mansues // BicHuk [1pra3oBCbKOro Jiep>kaBHOTO TexHiYHOro yHiBepcurety: Cep.: EKOHOMiYHI HayKu: 36.HAYK.IIp. -
Mapiynoss: IBH3 "TIATY", 2016. - Bun 32 C. 4-11.; 2. XamxuHoBa O. B. ®iHaHCcOBO - iHBecTuLiiiHi cTpaTerii 6i3Hecy B
ymoBax HeBu3HaueHocTi / O. B. XamxuHoBa, B. B. 'onuap, O. B. KaniHin // ®yHgameHTanbHi OCHOBU POPMYBaHHS
MEeXaHi3MiB yIIpaBiliHHS (PiHAaHCOBOIO CUCTEMOIO YKpaiHM B yMOBaXxX KpU3HU : KOJIEKTUBHA MOHorpadis / 3a 3ar. pes.
T.[.KocoBgoi. - Kpusuii Pir: IonHYET, 2016. - C. 82-97; 3. Khadzhynova O. V. PECULIARITIES OF THE
PRODUCTION PROGRAMS PLANNING OF NETWORK ENTERPRISES / O. V. Khadzhynova, V. V. Gonchar, Yu. A.
Zaika // Innovations in the development of socio-economic systems: microeconomic, macroeconomic and
mesoeconomic levels. - Collective monograph. - Vol. 3. Lithuania: "Izdevnieciba "Baltija Publishing", 2016. - C.327 -
341; 4. Gonchar V. V. Development of assessment methods of effectiveness of innovative staff activity motivational
mechanism / V. V. Gonchar, M. V. Uzun // Baltic journal of economic studies Vol.2 (2016) No 3 july. - C. 48-53; 5.
Kalinin O. Influence of CSR strategies on business management / O.Kalinin, E. Kamyshnykova // 3rd International
multidisciplinary scientific conference on social sciences and arts SGEM 2016, Economics and tourism, 24 - 30
August, 2016, Albena Bulgaria. - C. 345 - 352.; 6. I'punienko C.I. TpaHCIIOPTHO-JIOTICTUYHI KJIaCTEPU - BEKTOP
perioHasnbHOro po3BuTKy // Virtus. - 2016. - N2 5. - C. 236-239.
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