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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

MapkeTuHroBuil iHCTpyMeHTapill 3abe3reyeHHs pO3BUTKY TEPUTOPIi

Ha3sBa po6oTH aHIJIilICbKOIO:

The marketing tools to ensure the development of territories

PedepaT ykpaiHCbKOIO:

Mera gaHoi po60TH MoJIsirana y ooIpyHTYBaHHI TEOPETUKO-METOAUYHHUX 3aCal, Ta PO3pOOKa MPaKTUYHUX
PEKOMEHaliii 010 yI0CKOHATIEHHS! MADKETUHIOBOTO iHCTPYMEHTAPIIO 3a6€3M1€4eHHs PO3BUTKY TEPUTOPIIL.
[TpenMeT moCiIKEeHHS € TeOPeTUYHi, MeTOANYHI Ta IPAaKTUYHi acrieKT GOpMYyBaHHSI i 3aCTOCYBaHHS
MapKETUHIOBOTO iHCTPYMEHTAPilo 3a0e31e4eHHs PO3BUTKY TepUTOpiil. O6'€eKTOM JOCiIKEHHS 6yJ10 06paHO
npouecu GOpMyBaHHSI MAPKETUHIOBOTO iHCTPYMEHTAPIl0 3a0e3Ie4eHHs PO3BUTKY TepuTopiit.ITinBuIeHHs poJi
MapKEeTHUHTOBUX iIHCTPYMEHTIB Y PO3BUTKY TEPUTOPIiil 00YMOBJIEHE TUM, 1[0 TEPUTOPiasibHA KOHKYPEHLIisl CTae
XapaKTEePHOIO PUCOIO CBITOBOI EKOHOMIKH, fIKa aKTyaJli3ye MapKETUHTOBUM MIJXiJ 4O yIIPaBJIiHHA MicTOM. MicTa
BCTYMNAIOTh Y CYIIEPHULITBO 3a JIIOACHKUU KariTas B 0cobi kBasidikoBaHUX ¢axiBliiB, TaJJAHOBUTUX BYEHUX i
BUJATHHUX Jis4iB MACTELITBA; 3aJIy4€HHS IepKaBHUX iHBECTUIil B EKOHOMIKY; y4acTh y (pefiepajbHUX [IPpOrpamax i
OZlep>KaHHS IE€P>K3aMOBJIEHD 115 MiAITPUEMCTB; 32 TYPUCTUYHI IIOTOKH i CIIOKMBAUiB TOBAPIB i IOCJIYT BJIACHOTO
BMpPOOHULTBA. B ymMOBax TpaHc@opmallii pUHKOBUX BiTHOCUH (GOPMYIOTbCS MiCTa-MiAIPUEML, SIKi MO>KHA
po3rsafaTu sIK 6araTonpo@inbHi MiAnprueMCTBa, O ePEKTUBHO PO3NOPSIKAIOTLCS CBOIMU pecypcaMu st
HiABUILEHHS KOHKYPEHTO3[IaTHOCTI B MOJIITUYHIl, EKOHOMIUHI i couianpHoi cdepax. HoBuil HanpsiMOK "MapKeTUHT
TEPUTOPIN" BU3HA4YA€ PECYPCU MICTa, SIK "TOBAp", YALOCKOHAJIEHHS ¥ IDOCYBAaHHS SIKOTO CIIPSIMOBAHO Ha OJl€P>KaHHSA

€KOHOMIYHOI BUTO ¥, HEOOXiIHOI MiCTy B YMOBax feduuuTy OI0pKeTy i " nemorpadidyHoi amu".

Pedepar aHIJIiHCBKOIO:

The purpose of this work is to substantiate the theoretical and methodological foundations and develop practical
recommendations for the improvement of marketing tools to ensure the development of territories. The subject of
the study is theoretical, methodological and practical aspects of marketing tools and application software
development areas. The object of study was chosen formation processes of marketing tools to ensure the
development of territories. Enhancing the role of marketing tools in development areas due to the fact that the
territorial competition is a feature of the world economy, which actualizes marketing approach to city
management. City enter the competition for human capital represented by qualified professionals, talented
scientists and famous artists; attracting public investment in the economy; participation in federal programs and
obtain state orders to enterprises; on tourist flows and consumers of goods and services of own production. In
terms of transformation of market relations emerging entrepreneurs cities that can be seen as a multidisciplinary
enterprise, effectively manage their resources to enhance competitiveness in the political, economic and social
spheres. New direction "marketing areas" defines the resources of the city as "goods", improvement and promotion
is aimed at obtaining economic benefits required city in terms of budget deficit and "demographic pit".
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marketing in the management area. 2. Research places the brand in the structure of territorial marketing. 3.
Analysis of the economic components of Chernivtsi 4. Development of models for the formation of the brand of the
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