O6J1ikoBa KapTKa [IiP

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeP: 0301U007008

Jep>kaBHUH peecTpauiliHUI HOMeP: 0100U001795

Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peecrtpaunii: 31-07-2001

II. Etran BukoHnauus JiP
Homep eramny: 1

Ha3sBa eramy: Po3poGka iHpopMaIiitHIX TEXHOJIOTil MaPKETUHIOBUX LOCIIIKEHb PUHKY CIIOKUBYIX TOBAPIiB ¥

MiCLISIX 006JIACHOTO LIEHTPY
IToyaToK eTamy: 10.1999
3akiHyeHHs eTamy: 11.2000

Buz 3BiTHOrO JOKYMEHTA: Bes 3BiTy

I11. BizomocTi npo BukoHaBus JIiP

IloBHe HaliMeHYBaHHSI IOPUAUYHOI 0co0H (260 ITIB ¢i3zuyHOi 0c00H): XapKiBChKUit epKaBHMIA

aBTOMOOIJIbHO-IOPO>KHIl TeXHIYHUI YHIBEPCUTET

Kopg 3a €IPIIOY: 02071168

Micue3Haxoa KeHHS:

dopma BaacHoOCTI:

Cdepa ynpaBitiHHS: MiHictepcTBo OCBiTH i HayKu YKpaiHu
InenTudgikarop ROR: He zacrocosyerscs

Poamip opranisarii:

Tenedon: (0572)10-77-53

IV. BimomocrTi nnpo criiBBUKOHaBIIiB [IiP



V. BimomocrTi npo 3amoBHHKa [IiP

IloBHe HaliMeHYBaHHs IOPHIHYHOI 0ocoou (a6o ITIB ¢izumunoi 0co6H): UIl "CucremaBromaruka”
Koz 3a €JIPIIOY: 30636964

Micue3Haxoa KeHHS: , m. Kuis, Kuis, , Ykpaina

dopma Bi1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

Poamip opranisaiii:

Tenedon:

VI. II>kepeJia, HanpsiMHu Ta oocsiru piHaHcyBaHHs [IiP

IlincraBa ojist npoBemeHHs JiP: 52 - norosip 3 BiTunsHAHOW opraHizaiieto (Opranamu MiclieBoi paju,

doHIIOM, acoLialie, KOHLEPHOM TOLIO)

Hanpsm ¢inaHcyBaHHS:

Ixepesa ¢piHaHCYBaHHS



VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

Po3po6bka iHpopMalnitHMX TEXHOJIOTi1 MapKETUHIOBUX JOCIIiJ)KEHb PUHKY CIIO>KMBUIX TOBApPiB Y MiCIIsIX 06J1aCHOTO
LEHTPY

Ha3sBa po60oTH aHIJIiHCBHKOIO:

Working out informational texnologies in marketing researches of consumer goods'market in towns of a regional
centre.

Pedepar yKpaiHCBKOIO:
Po3pob6ieHa meToauka c6opa i aHasi3a IepBUHHOI MapKeTiHroBoi iHpopMatii. Podpobsena indopmariirina

TEeXHOJIOTis aHaJjli3a CIIOKUBYOTO TI0IINTA, LliHOBOI/uI CTPYKTYpHU CIIO’KMBYOI'O PUHKY.

Pedepar aHIJ1iHCBKOIO:

The procedure of the assembly and analysis of the primary marketing information is developed. The information
technology of analysis of a consumer demand, price frame of the consumer market is developed.

Inpexc YIK: 004.65, 658.8.011

Koau TeMaTHYHHX PYOPHK: 50.41.17

KepiBHHKH po60TH

BiacHe IlpizBume Im's I10-6aThKOBI: Ianimes A.B.
HaykoBu# CTyIiHb:

BueHe 3BaHHS:

InenTudikarop ORCID ID:

JoparkoBa indpopmamnist:

VIII. HaykoBa (HayKoBO-TexHiYyHa) npoayKuis (HTII)

IX. Bi6siorpadiuHuii onuc

X. 3aKJII0YHI BiIOMOCTI

KepiBHHK I0pDHHUYHOL 0COOH T'aBpusnos E.B.
IlepeJtik 0Cci0O-BHKOHABIIiB

BignoBigasbHUMH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB
Tenedpon

PeecTpartop
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