O6J1ikoBa KapTKa [IiP

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0224U003112

Jep>kaBHUH peecTpauiliHUI HOMeP: 0122U000780

Oco06J1uBi TO3HAYKHU: Binkpura

JaTa peecrtpamnii: 09-04-2024

II. Etran BukoHnauus JiP
Homep eramy: 2

Ha3sBa eramny: Onrumisaris snaHuiora komepijianisarii iHHOBaL[il Y KOHTEKCTi «KOMYHiKallii — MapKeTUHT —

IHHOBAIlIHU KaTiTaui»
IToyaToK eTamy: 01.2023
3akiHyeHHs eTamy: 12.2023

Buz 3BiTHOrO AOKYMEHTA: [IpoMiKHMIA 3BiT
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dopma ByracHOCTI:
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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

KornitrBHa Mogesb KoMepLiaisanii iHHOBaLii B yMOBax IHIycTpii 4.0: 3aXUCT iHTEJIEKTYyaJIbHOTO KalliTaly,

MapKEeTUHT Ta KOMYHiKallii

Ha3sBa po60oTH aHIJIiHCBHKOIO:

Cognitive model of innovations' commercialization in the conditions of Industry 4.0: intellectual capital protection,

marketing and communications

Pedepar yKpaiHCBKOIO:

JJ1 po3risay napameTpiB iCHyI040i cuCTeMHU KOMepLiasisalii iHHoBalil, BU3HAaYeHHS IIPUYMH ii IOTEHIIHOI
Hee(EeKTUBHOCTI, 32 JOIIOMOI 00 MeTa-aHaJsli3y O0yyd BCTAaHOBJIEHI (PaKTOPH, L0 CIPUSIOTh YCIIIIHOCTI
KoMepuianizanii iHHOBawiil Ta ¢pakTopHy, MO CTBOPIOIOTh Nepemkony. [Topanpmuii aHasi3 Ta no6yHoBa JIOTiYHO1
MPUYMHHO-HACJIAKOBOI miarpamu IcikaBu cripusisia BCTAaHOBJIEHHIO KaTajli3aTopiB Ta iHTibIiTOPIB mpoiiecis
KoMepLianizauii iHHoBauii. Takox y mociifpkeHHi 0yB 3zilicHeHni1 6i6iorpadiuHumii aHasi3 npanb yKpaiHChbKUX Ta
3apy0i>KHUX HAyKOBIIiB i3 MMTaHb KOMeEpLiasizaliii iHHOoBalill Ta KOMyHiKaliliHOI B3aeMOii CTeNXoepiB y JaHLI03i
KoMepuianizanii Ha ocHOBI 1atrgopm Scopus Ta Web of Science. [Tpy BUKOHaHHI HAYKOBOTO NOCIiIKEHHSI OyIu
PO3IJISIHYTI OCHOBHI CTEMKXOJIAEPH B JIAHLIIO3i KOMepLiai3alii iHHOBalLil Ta 0OXxapaKTepU30BaHi TUIIU
KOMYVHiKaliliHoi B3aemoaii Mi>xk HUMu. JlogaTkoBo OyJsy ITpoaHasi3oBaHi epeioBi Mofesli KoMepliasisarii
iHHOBaIill Ta 3[iICHEHO PEUTUHIYBAaHHS YKPAiHM MOPIBHSHO 3 iHIMMU KpaiHaMU CBIiTy 32 HAOOPOM iHAMKATOPIB, 10
0a3yI0ThCs Ha CBITOBUX PEUTUHTOBUX IIOKa3HUKAX iIHHOBALIIHOCTI Ta XapaKTepU3yloTh YCIIiMIHICTb iX
KoMepLianizauiHux npouecis. 1715 nifcuaeHHs OTPUMaHUX pe3yJbTaTiB 0yJiv BU3HAUYEH] KIII0UOBi pUKUKU
KoMmepuiasnisanii iHHOBallill Ta pO3IJIAHYTO MIUTAaHHA 3aXUCTY CTBOPEHOTO IHTEJIEKTyaJIbHOrO Kanitany. OTpuMasi
Pe3yJIbTaTy aHai3y NO3BOJIMIIM PO3POOUTH MOJesIb KoMepliiasisarii iHHOBalil, IKka MiCTUTh BU3HAYEHI Ha
MOIIEpeAHiX eTanax KJ4YoBi €eJIEMEHTH, BKIIIOYEHHS SIKUX 4O MOJeJIi TO03BOJINJIO OJHOYACHO MifCUJIATU ii Ta
[IO/I0JIaTH TPU HaMO6i/IbII KPUTHUYHI «BY3bKi» MICLS: «BY3bKe» MicClle, IOB’s13aHe 3 BiOCOOJIEHICTIO IIpoLecy
KoMepianizanii Bif y9aCcHUKIB; By3bKe» MicIie, ITOB'sI3aHe i3 3aXMCTOM iHTeJIeKTyaJIbHUX [TPaB Ha iHHOBaLiHY
IIPOAYKIIil0; «By3bKe» MicClie, [IOB'SI3aHe 3 HeIOCTaTHLOIO YBArolo J10 IyMOK CIIOKMBAaYiB Ta HEY3TO/KEHICTIO

iHHOBAaLIi i3 iX 6askaHHIMM

Pedepar aHIJIiHCBKOIO:

To consider the parameters of the existing system of innovation commercialization, to determine the reasons for
its potential inefficiency, factors contributing to the success of innovations commercialization and elements that
create obstacles were established using a meta-analysis. Further analysis and construction of Ishikawa's logical
cause-and-effect diagram contributed to the establishment of catalysts and inhibitors of innovation
commercialization processes. The study also carried out a bibliographic analysis of Ukrainian and foreign
scientists' works on the innovation commercialization and communication interaction of stakeholders in the
commercialization chain based on the Scopus and Web of Science platforms. When performing the scientific
research, the main stakeholders in the innovation commercialization were considered, and the types of
communication interaction between them were characterized. In addition, advanced innovation
commercialization models were analyzed, and Ukraine was ranked compared to other countries of the world
according to a set of indicators based on the global rating indicators of innovativeness and characterizing the
success of their commercialization processes. The key risks of the commercialization of innovations were
determined, and the issue of protecting the created intellectual capital was considered. The obtained results of the
analysis made it possible to develop a model of commercialization of innovations, which contains the critical
elements identified at the previous stages, the inclusion of which in the model allowed to simultaneously
strengthen it and overcome the three most critical "bottlenecks": the "bottleneck" associated with the separation



of the commercialization process from the participants; "bottleneck" related to the protection of intellectual rights
to innovative products; a "bottleneck” associated with insufficient attention to the opinions of consumers and the
inconsistency of innovation with their wishes

Ingexc YIK: 347.77, 658.001.76, 339.187; 339.13; 339.146; 658.8

Koau remaTuYHHX py6an: 06.54.31.17, 06.54.31.03, 06.81.55
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BiacHe IlpizBume Im'sa I1o-6aTbKOBI: Carep Jlionmuna IOpiina
HaykoBui#i CTYIiHB: k. €. H.

Buene 3BaHHSA: nou.

InenTudikarop ORCID ID:

JoparkoBa iHdpopmamnist:



VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Ha3zga HTII yKpaiHCBKOIO: MeTo/010TiYHi CXEMU PO3IIMPEHO] Ta CIIPOLIEHO] KOMYHIKaLifiHOi B3aeMoji

Y4aCHMKIB JIQHLJOra KoMepLianizanii iHHoBaLin

Haszsa HTII anrJificbKo10: Methodological schemes of extended and simplified communication interaction of

participants in the innovation commercialization chain

HTII, sixy nepen6a4asiocsi CTBOPUTH:

IIpuunnn, yepe3s aki HTII He Gysi0 cTBOpeHO:

OTpuMmaHi pe3yJIbTaTH: MeTtoay, Teopii

FaJIy3b 3aCTOCYBAHHSI: iep)KaBHUI Ta MIPUBATHUI CEKTOPY EKOHOMIKHU
PeecTpaiifiHuii HOMep KapTKH T€XHOJIOT1i:

Onuc HTII: Cpopmosani MeTo010riuHi CXEMU PO3MIMPEHO]I Ta CIIPOLIEHO] KOMYHIKAL[HOT B3a€MOIii y4aCHUKIB
JIaHIora Komepuiasnisauii iHHOBalil, 110 BPaxOBYIOTb TUIM CTEMKXOJIIEPIB, 3/Iy4€HMX 10 KOHKPETHYX JIAHLIIOTIB, Ta

KOMOiHAILiI0 IX «<KOPCTKUX» i «M'IKUX» HaBU4OK
ConianbHO-eKOHOMIYHA cripsimoBaHicTh HTII: Tlinsumennsa aBromaTusarii BUpOGHUYMX POLIECIB
Bnyins HTII Ha moBKiJjs:
Bnposaaskennss HTII: He snposamxeno
ITpakTuyHa peasnisaniss HTTI
IToyaToK eTamy:
3aKiHYeHHs eTamy:

Cno>kuBayi leO,I[yKI.li'l': MiHicTepCcTBO PO3BUTKY EKOHOMIKM, TOPTIBJIi Ta CiJIbCHKOTO FOCIIOAAPCTBA YKpaiHy,
MinictepcTtBo nudposoi Tpanchopmaliii Ykpainu, komiteT BepxoBHoi Panu Ykpainu 3 muTaHb €KOHOMIYHOTO

PO3BUTKY Ta KOMITETY 3 IUTaHb OCBIiTYU, HAYKY Ta iIHHOBALIiN
IlepcnekTHBHI pUHKH:
XapakTep cniBpoOiTHHIITBA 3 iHBECTOPOM
IToTpiGHMI 0OCAT IHBECTHILiH, THC. TPH.:
IIpaBa, 110 HaAAIOTHCSI iIHBECTOPY MiCJIsA 3aBEPLIEHHS POOOTH:
HasaBHicTb Oi3Hec-IJIaHY:
TexHiKO-€eKOHOMiYHe OOrpyHTYBaHHSI:
IloTeH1iaIbHUE 0OCAT IIPOJASKY, THUC. TPH..
OuiKkyBaHHI TepMiH OKYIHOCTi (POKiB):
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(o.e. n)

XomeHko Jlisig MukosiaiBHa

(acmipaHT)
[lleBuenko Karepuna BikTopiBHa
[IInmomeHko AHacracist OnexkcangpiBHa

[lTlep6avenko Bikropis OnekciiBHa

(k. e.H)

BignoBigasbHuUI 3a HiATOTOBKY

00JIiIKOBHX JOKYMEHTIB
Tenedon

PeecTpaTtop

KepiBHuk Bigainy YKpIHTEI, mpo €
BiZIOBiZaJIbHUM 32 peeCTpallilo HAayKOBOi

OisSIIBHOCTI

Kapnyma Bacuib JlaHnnoBuy

K. ®.-M. H.

Copokoymosa O.I1.

+38 (054) 268-44-02




