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O6rpyHTyBaHHS CTpaTerii 103UL[iOHyBaHHSI Cy0’eKTa MiJIIPUEMHULITBA HA PUHKY NOJirpadivHuUX 0Cayr

Ha3sBa po6oTH aHIJIilICbKOIO:

Substantiation of the strategy of positioning the business entity in the market of printing services

PedepaT ykpaiHCbKOIO:

3a cy4acHUX YMOB HACMYEHHS PUHKY TOBapaMU Ta IIOCIyraMy 3 METOIO BUMIJIMTUCS Cepel, KOHKYPEHTIB Ta 3aiHATH
rifHe Micle y CBiJOMOCTi He TiJIbKM CIIOKMBAYiB, a 1 YCiX Y4aCHUKIB PUHKY KOMIIaHil CIIPSIMOBYIOTb CBOi 3yCUJLJIS HA
IvdepeHLioBaHHS NIPOIO3ULIii, HA OCHOBI YO0 3/1iICHIOIOTh [T03U1I0HYBaHHS CBOEI ITpoAyKuii. Heapaxkarouu Ha
3pOCTaloyuil iHTepec A0 IpobIeMHU NTO3ULIIOHYBAHHS 3 60KY TEOPETUKIB Ta IIPAKTUKIiB MAPKETUHTY, 3a/IMIIAIOThCS HE
CHACTEMaTU30BaHVMU OCHOBHI IiIXOIX 40 BUOOPY Ta peainidalii cTpaTeriil NO3MLiOHYBaHHS, BiICYTHIN €IMHUN
niaxin no ixHpoi knacudikalii, BincyTHIN eInHUI METOOUYHUIN HiAXiN KO OLiHKM e(EeKTUBHOCTI 0OpaHUX CTpaTerii
Ta [IPOrHO3YBaHHSI HACJIIJIKiB IXHbOT'O BIIPOBApKEHHS. Lle i M0sICHIOE aKTyasIbHICTh TEMU HAyKOBOI po60OTH. MeToo
IOOCJIIKEHHS € TEOPETUKO-METOIUYHE 3a0€e31eUeHHs o0 (OPMYBaHHS CTPATErii MO3ULIOHYBAaHHS Cy0'€KTa
IiANpUEMHUITBA HA BITYN3HSIHOMY PUHKY MoJlirpadidyHuX MOCJYT Ta po3pobKa 3axoiB 3 ii peasnizauii. O6'ekr
IOCTiIKeHHs — polec GOpPMYBaHHS CTpaTerii N03ULiOHYBaHHS Cy0'€KTa MiANprueMHuULTBA. [IpeaMeT oCiIKeHHs
- TEOPETHMKO-MEeTOJUYHI Ta IPAaKTUYHi aCIIEKTA PO3POOKHU CTpaTerii NO3UL[IOHYBaHHS 4J1s1 Cy0'€KTa
HiANPUEMHULBKOI OisJIBHOCTI. [IpakTryYHa IiHHICTE POOOTHU MOJISITA€ B OOIPYHTYBaHHI CTpaTerii NO3MLiOHYBaHHS
cy0’eKTa MigIIpUEMHUIITBA Ta PO3POOKa 3aX0LiB 3 ii peanisaliii, o J03BOIUTH MiIBUIIATH

KOHKypeHTocpoMoskHicTh CI1Jl Ta npubyTKOBICTb MOT0 Aisl/IBHOCTI.

Pedepar aHIJ1iHCBKOIO:

Under modern conditions, the market is saturated with goods and services, therefore, in order to stand out among
competitors and occupy a worthy place in the minds of not only consumers, but also all market participants,
companies direct their efforts to the differentiation of offers, on the basis of which they position their products.
Despite the growing interest in the problem of positioning on the part of theorists and practitioners of marketing,
the main approaches to the selection and implementation of positioning strategies remain unsystematized, there is
no single approach to their classification, there is no single methodical approach to evaluating the effectiveness of
the selected strategies and forecasting the consequences of their implementation. This explains the relevance of
the topic of the scientific work. The purpose of the study is to provide theoretical and methodological support for
the formation of a strategy for the positioning of the business entity on the domestic market of printing services
and the development of measures for its implementation. The object of the study is the process of forming a
strategy for the positioning of an entrepreneurial entity. The subject of the study is the theoretical, methodological
and practical aspects of developing a positioning strategy for a business entity. The practical value of the work
consists in substantiating the strategy of positioning the business entity and developing measures for its
implementation, which will increase the competitiveness of the business entity and the profitability of its activity.
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