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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

Po3po6Ka MapKeTMHIOBOi KOHIIENIii PO3BUTKY Typu3my B MicTi Knesi Ha 2024-2025 poku

Ha3sBa po6oTH aHIJIilICbKOIO:

Development of a marketing concept for the development of tourism in the city of Kyiv for 2024-2025

PedepaT ykpaiHCbKOIO:

O6’exT pocnigxeHHs: cdepa Typusmy micta Kuesa. MeTta po6otu: Po3po6ka MapKeTHHTOBOi KOHILIEMIii pO3BUTKY
Typuamy B MicTi Kuesi Ta popMyBaHHS FOJIOBHUX BEKTOPIB BilHOBJIEHHS cdepu. MeTonu NOCTiIKeHHS:
CTPAaTETiYHOro aHasi3y, COLi0JOTiYHUX Ta MAPKETMHIOBUX AOCJIiI>KEHb, IOPIBHSIHHY i TPYIyBaHHS, y3arajabHEHHS. B
XOJi IpOBEJIeHHSI NOCIiI>)KEHHS 3iliICHEHO: aHaJli3 HOPMATKUBHOI 6a3U 3 IUTaHb PO3BUTKY TYpU3MYy B YKpaiHi;
IIPOBEJIEHO 30ip, BUBYEHHS, AHAJII3 TA y3araJbHEHHS MaTepiasiB MoA0 MiXKHAPOJLHOTO AOCBiAy y cdepi Typusmy;
BUCBITJIEHO OCHOBHI aCIIEKTY PO3BUTKY iHIyCTPii Typn3mMy B YKpaiHi Ta 3[i/iICHEHO aHaJli3 IOTOYHOI CUTYyallii y
TypUCTUYHIN cdepi MicTa KueBa, BU3BHaU€HHI OCHOBHI Ip0O6JIeMU Ta aKLIEHTOBAHO YBary Ha TYPUCTUYHUI
MOTEHIIiajl CTOJNILi; BUSHAYEHO CTPYKTYPY, Bi3ilo, HaIpsIMU, 11ijli KOHIIEMNLii; OOIPYHTOBAHO LIJISIXY peasi3allii
KOHILenii; cpopMOBaHO MPOEKT MAapPKETUHIOBOI KOHLEMNLil pO3BUTKY Typu3My B micTi Kuesi Ha 2024-2025 poku.
HoBusHa HayKOBO-A0CigHOI pOOOTU: 3aCTOCYBaHHS KOHLEITyaJlbHUX MiZIX0iB Ta METOiB IIPU POPMYBaHHI
3arajlbHOMICbKOr0 aJIFTOPUTMY BUBELEHHS i3 KpU3U TypUCTUUHOI chepu Micta Kuesa. OTpumaHi BHACIiIOK
IIPOBEZIEHHS HAayKOBO-JOCJIiAHOI pOOOTU pe3yJbTaT! (30KpeMa peKoOMeHallii) MOXKyTb 6YTH BUKOPUCTaHi OpraHamMu
MicLieBOi BIaiy Ta iHIIMMY 3alliKaBJeHUMU OpraHizauismu npu GopMyBaHHI IOKyMEHTIB CTpaTeriyHOro

IJIaHyBaHHS, IPOrpaM PO3BUTKY Ta IJIaHy 3aX0[liB y cepi Typusmy

Pedepar aHIJ1iHCBKOIO:

The object of the study: the sphere of tourism of the city of Kyiv. The purpose of the work: Development of a
marketing concept for the development of tourism in the city of Kyiv and the formation of the main vectors of the
restoration of the sphere. Research methods: strategic analysis, sociological and marketing research, comparison
and grouping, generalization. In the course of the research, the following was carried out: analysis of the
regulatory framework on the development of tourism in Ukraine; collection, study, analysis and generalization of
materials related to international experience in the field of tourism were carried out; the main aspects of the
development of the tourism industry in Ukraine were highlighted and the current situation in the tourism sphere
of the city of Kyiv was analyzed, the main problems were identified and attention was focused on the tourism
potential of the capital; the structure, vision, directions, goals of the concept are determined; ways of
implementing the concept are substantiated; a marketing concept project for the development of tourism in the
city of Kyiv for 2024-2025 was formed. The novelty of the research work: the application of conceptual approaches
and methods in the formation of a city-wide algorithm for the recovery of the tourist sphere of Kyiv from the
crisis. The results obtained as a result of the scientific research work (in particular, recommendations) can be used
by local authorities and other interested organizations in the formation of strategic planning documents,
development programs and action plans in the field of tourism
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