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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

TeopeTuko-meTonooriyHe 3a6e3nedeHHs POPMYBaHHS BIUIMBY COL[iaJIbHMX MEPEX Ha IPOCYBaHHS B KOMILIEKCi

€JIEKTPOHHOT'O MAPKETUHTY

Ha3sBa po60oTH aHIJIiHCBHKOIO:

Theoretical and methodological support for the formation of the influence of social networks on promotion in the
complex of electronic marketing

Pedepar yKpaiHCBKOIO:

3azaya JocliIyKeHHs [oJsirae B O0I pyHTYBaHHI TEOPETHKO-MEeTO0JIOTYHIUX OCHOB i pO3pOOKM HAyKOBO-
[IPaKTUYHUX PEKOMEH AL o0 3ab6e3nedeHHs: GOPMYBaHHS BIUIMBY COLiaJIbBHUX MEPEXK HA IIPOCYBaHHS B
KOMILJIEKCi €JIEKTPOHHOTO MapKEeTUHTY. B po60Ti HOCTiIKEeHO MOHSTTS «COLiabHi MepexKi» K BaXJIUBOTO Ta
IIiEBOTO IHCTPYMEHTY BCTAHOBJIEHHS 3B'SI3KY 3 LIiJIbOBOIO ayIUTOPi€I0, O6IPYHTOBAHO 0COOINBOCTI GOPMYBAHHS
iHCTpYMEHTAapil0 KOMILJIEKCY €JIEKTPOHHOI'O MapKETUHTY, OOI'PYHTOBAaHO BUKOPUCTAHHSI MAPKETUHIY Y COLIiaJIbHUX
MEepesKax, PO3IJISIHYTO OCOOJIMBOCTI BIJIMBY, 1O 37iMCHIOIOTH COLlialbHi MEPEsKi Ha ITPOCYBaHHS B KOMILJIEKC]
€JIEKTPOHHOTO MAapKETUHTIY, CUCTEMATU30BaHO Ta C(POPMOBAHO OCHOBHI HAIIPSIMKA MAapKETUHTOBUX KOMYHIKallill B
coljja/lbHUX MeperkaX, HaBeIeHO HayKOBO-TIPAaKTUYHi peKoMeHalii 111070 popMyBaHHS BILJIMBY COL[ia/IbHUX MEPEX
B KOMIIJIEKCI €JIEKTPOHHOTO MapKeTHHIy Pe3ysibTaToOM pOOOTH € HAyKOBi pe3yJIbTaTU 3 OOI'PYHTYBaHHS iHTerpatii
€JIEMEHTIB iHTEPHET-MAPKETUHIY B €IUHY €(PEKTUBHY CUCTEMY Ta BUKOPUCTAHHSI MAaPKETUHTY Y COLia/IbHUX
MepeKax i BUSIBJIEHHS! BIUIMBY COLIIAJIbHUX MEPEK Ha IIPOCYBAHHS B KOMILIEKCI €JIEKTPDOHHOTO MapKETHHIY.
[IpakTrYHEe 3HAYEHHS OJlEP>KaHMX PE3YJILTATIB M0JIArae B TOMY, L0 3alIPOIIOHOBaHI pEKOMEHAAL|l o010
BMKOPHCTaHHSI MapPKETHHIY B COLiaJIbHUX MePeKaxX B KOMIUIEKCI €JIEKTPOHHOTO MapKETUHIY HaJlaCTb MOXJINBICThb
e(peKTUBHO 3aCTOCOBYBAaTA OCHOBHI HANIPSIMKU MapKETHHTOBMX KOMYHIKallill B COLiaJIbHUX MEPEXKAX Ta
BHMKOPMCTOBYBaTY HOBITHIi iHCTpyMeHTapiil iHTepHeT-MapKeTUHTY /1Jisl [IOCUJIEHHS! [IPOCYBaHHs OPEH[IiB, TOBApiB
YU [IOCJIYT Ta AACTb MOXJIMBICTb COPMYBATH SIKICHUM MiAXif, N0 yIIPaBliHHI MapPKETUHIOBOIO JisIJIBHICTIO,

KOMYVHIKalisIMU Ta 30yTOM Ha 3acajiax iHTepHeT-MapKeTUHTY AJI4 HiJIIPUEMCTB BCiX rajly3eil TOCIOAapIOBaHHS.

Pedepar aHIJIiHCBKOIO:

The task of the research is to substantiate the theoretical and methodological foundations and develop scientific
and practical recommendations to ensure the formation of the influence of social networks on promotion in the
electronic marketing complex. The work explores the concept of "social networks" as an important and effective
tool for establishing contact with the target audience, substantiates the peculiarities of the formation of the toolkit
of the electronic marketing complex, substantiates the use of marketing in social networks, considers the
peculiarities of the influence exerted by social networks on promotion in the electronic marketing complex, the
main directions of marketing communications in social networks are systematized and formed, scientific and
practical recommendations are given for the formation of the influence of social networks in the complex of
electronic marketing The result of the work is scientific results on the justification of the integration of elements
of Internet marketing into a single effective system and the use of marketing in social networks and the
identification of the influence of social networks on promotion in the electronic marketing complex. The practical
significance of the obtained results is that the proposed recommendations for the use of marketing in social
networks in the complex of electronic marketing will provide an opportunity to effectively apply the main
directions of marketing communications in social networks and use the latest tools of Internet marketing to
strengthen the promotion of brands, goods or services and will provide an opportunity to form a high-quality
approach to the management of marketing activities, communications and sales on the basis of Internet marketing
for enterprises of all branches of business.

Inpexc YIK: 664:339.13; 664:659.1, 550.3.003; 550.3:338; 550.3:001.89; 550.3:001.18 , 339.138:004.738.5
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X. 3aKJII0YHi BiIOMOCTI

KepiBHHK I0pHAHYHOI 0COOH

IlepeJtik 0CiO-BHKOHaBILiB
bapaniok AHpint FOpiioBuy
Bopucenko [lap’s BiktopiBHa

Bopucenko Onena CepriiBHa
(k. e. H., 08.00.04)

I'pabap [aniesna EpsiHiBHa
I'pebenbHuK OseKcaHIp AHATOINOBUY
Kazancrka Osnena OsiekcanapiBHa
Kuszesa TetsiHa B'ssuecnaBiBHa
KpymnHacekuit ApreM BikTopoBud
JleBkoBcbKa TeTsaHa AnppiiBHa

JlicoBa Kapuna MuxaiiniBHa

Mapuyk Banepis BacuniBHa

MuxanpyeHko Inna I'puropisna

(x.e.H.)

OpoxoBcbka Jlrogmuiia AHaTtosiiBHa
[Tepecynpko Muxaino MuxanjaoBud
[lerpomnasinosceka CBiTsiaHa €BreHiiBHa
[Tonoyc borgaH BikropoBuy

[Tonoyc Onbra BikropiBHa
(m.e.n.,08.00.04)

Panuenko Osnena AnppiiBHa
Cwminsineup Bitamniit BiktopoBry
CoboneBa Anina BitaniiBHa
Cosinosa IpuHa BanentuniBHa

Cibpyk Biktop Jleonizosuu

(k. e.H)
Toxkap IOpii1 IroposBuy
®ininnosa Tetsina CepriiBHa

®icyn IOnis BonogumupisHa

(k.e.H.)
Xanpaposa TeraHa MukosaiBHa
Yopha [liana OnekciiBHa

[lleByeHko AHHa BanepiiBHa

BignoBigasibHUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

[Iynbra Bosogumup IleTpoBuy
a.1i. H., 07.00.07

Pu6anko Osena JleoHigiBHa
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