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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

KosnexTnBHiI Mogie1i CrIOXXMBYOi ITOBEiHKU JOMOTOCIIOAPCTB YKpaiHu

Ha3sBa po6oTH aHIJIilICbKOIO:

Collective models of consumer behavior of Ukrainian households

PedepaT ykpaiHCbKOIO:

Merta focnigkeHHs - po3pobKa Ta TEOPETUYHE OOIPYHTYBAaHHS KOJIEKTUBHUX MOZEJel CIIO)KUBYOi TOBEIiHK!
IOMOTOCIIOHAPCTB YKPAIHU; METOAY LOCIII)KEHHS —3araJIbHOHAyKOBI METONIY, CIIELiali30BaHi EKOHOMIKO-
CTaTUCTUYHi METOY, METOIU MIKDOEKOHOMIYHOI0, CTATUCTUKO-MAaTEMATUYHOIO Ta iMITal[ilHOTO MOJIEIIOBAaHHS
coljia/lbHO-€KOHOMIYHUX SIBULL i IPOLIECIB; pe3yJIbTAaTH AOCIIIPKEHHS: pO3P006JIEHO TEOPETUKO-METOL0JIOTIYHI
3acay OOCJII)KEHHS CIIOKUBYO] [TIOBEIIHKN TOMOTOCIIOAAPCTB HA OCHOBI KOJIEKTUBHOTO IiIXOAY 3 BUKOPUCTAHHIM
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(aKTopiB, 0 BU3HAYAIOTH BILJIMB YWIEHIB JOMOTOCIOJAPCTB HA PO3IOiJ PECYpPCiB B HUX.
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The purpose of the study is to develop and theoretically substantiate collective models of consumer behavior of
Ukrainian households; research methods - general scientific methods, specialized economic and statistical
methods, methods of microeconomic, statistical, mathematical and simulation modeling of socio-economic
phenomena and processes; research results: theoretical and methodological foundations for studying household
consumer behavior have been developed based on a collective approach using the proposed three-level system of
models; a toolkit for modeling household consumer behavior has been developed based on existing information
support; the typology of households in terms of their consumer behavior has been improved; Methodological
approaches to determining the factors that determine the influence of household members on the distribution of
resources in them have been improved.
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VIII. HaykoBa (HayKoBo-TexHiuHa) npoaykuist (HTII)

Ha3zga HTII yKpaiHCBKOIO: [HCTPpyMEHTApiil MOJEIOBAHHS CIIOKUBYOI IIOBEJiHKY JOMOTOCTIOAPCTB
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Omnuc HTII: Po3po6ieHo iHcTpyMeHTapiii MOIETIOBAaHHS CIIOKUBYOI TIOBEIHKY JJOMOTOCIIOIAPCTB HAa OCHOBI
chopmMoBaHOro iHGOPMAIiFTHOTO 3a6€e3MeYeHHs, MO 3a6e3MeYnII0 MOKIINBICTh BCTAHOBJIEHHS HA MiKPOPiBHI HM3KM
HOBHX 3aKOHOMIPHOCTEM 1010 BIJIUBY Ha CIIOXKMBAHHS JOMOTOCIIONAPCTB Pi3HUX MO0 YJIEHIB; YJOCKOHAJIEHO
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