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The methodology of applied research in Ukraine

Pedepar yKpaiHCBKOIO:

O6'eKT DOCIIXEHHS - iIHCTPYMEHTapill IPOBeIeHHS IPUKJIQAHUX MAaPKETUHIOBUX IOCIIKEeHb B YKpaiHi. MeTa
pO6OTH - MOLIYK ONTUMAJIbHUX Ta €(PEKTUBHUX iIHCTPYMEHTIB [IPOBEICHHSI MADKETUHIOBUX JOCIIiIKEHD TA aHai3y
MapKeTHHIoBoi iH(opmallii Ha rasy3eBoMy piBHI Ta piBHI mignpueMcTBa. MeTonu OOCIiIKEHHS - ONUTYBaHHS,
CIIOCTEPEKEHHS, MOJEJIIOBAHHS, CUCTEMHOTO IiIX0Ly, aHaJIi3y i CUHTE3y, iIHAYyKUii Ta AenyKuii, icTopudHOoro i
JIOTiYHOTO MOPIBHSIHHS, CTAaTUCTUYHI i rpadiuHi. I1if 4yac po60TH Hal TEMOIO JOCTiIKEHO YAHHUKY BIIJIMBY Ha
[IOBEJiHKY JOMOT'OCIIOJJaPCTB, MAPKETHUHIOBi aCIIEKTH HisI/IbHOCTI arpapHUX Ta iHPPaCTPYKTYpPHUX MiATIPUEMCTB,
3aKOHOMipHOCTI (POpMYyBaHHS MapKeTUHIOBOI iHQPaCTPYKTypHu B YKpaiHi, epeKTUBHICTh KOMYHIKallifHAX
iHCTPYMEHTIB, 0COOJIMBOCTI 3aCTOCYBaHHSI MAPKETUHIOBUX TEXHOJIOTIN y cdepi KyabTypu. BusHaueHo cucrtemy
IIOKA3HUKIB [I7151 OLiHKY PiBHSI PO3BUTKY iH(OPMaLifiHO-KOMYHIKaLifHUX TEXHOJIOTiH, 0COOIMBOCTI

MapKETUHTOBOTO YIIPABJIiHHSA CUCTEMOIO SIKOCTi TPOAYKLi MiATIPUEMCTB.
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The object of research is the toolkit for conducting applied marketing research in Ukraine. The purpose of the
work is to find optimal and effective tools for market research and analysis of marketing information at the
sectoral level and enterprise level. Research methods - survey, observation, modeling, system approach, analysis
and synthesis, induction and deduction, historical and logical comparison, statistical and graphic. During the work
on the topic, factors influencing the behavior of households, marketing aspects of the activity of agrarian and
infrastructure enterprises, patterns of formation of marketing infrastructure in Ukraine, efficiency of
communication tools, and especially the application of marketing technologies in the field of culture were
investigated. The system of indicators for assessing the level of development of information and communication
technologies, peculiarities of marketing management of the quality system of enterprises is determined.
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