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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

MapkeTuHrose 3ab6e3re4yeHHs iHHOBalliHOTO PO3BUTKY IiATIPUEMCTB

Ha3sBa po6oTH aHIJIilICbKOIO:

Marketing providing of company innovative development

PedepaT ykpaiHCbKOIO:

O6'eKT DOCIIIKEHHS - HOBA TEXHOJIOTIS yTUi3auii Teepaux nobyrosux Bigxonis (TIIB). IIpegmeTr gociigKeHHS -
MapKeTHHT iHHOBaliil. MeTa po60OTH - LOCIIKEHHS CBITOBOIO PUHKY €KOJIOTIYHMX T€XHOJIOTi Ta O6rpyHTYBaHHS
MapKeTHHIOBOI cTparTerii mianpremMcTBa, ke I1aHye cTBoputy "I'pin-nopt", nj1s auBepcudikanii cBoei AislIbHOCTI.
Y npoueci nifroToBKKM po60TH BUKOPUCTOBYBAIXCH 3aTaJIbHOHAYKOBI Ta CIelliajlbHi METOAU JOCIIiIKEHHS: aHaJIi3 i
CHHTe3 (IIPYU JOCJIiIKEHHI OCHOBHUX NIOTPe6 PUHKY); MOPiBHSHHY (IIPY 3'CYBaHHI KOHKYPEHTHUX I1I€PEBAr HOBITHbOI
TexHoJiorii nepepo6ku TIIB); soriyHe y3aranibHeHHS (IIpY BU3HAYEHHI L[i/IbOBUX CETMEHTIB PUHKY MiATIPUEMCTBA),
SWOT-anani3, STEP-aHani3. OCHOBHUM HayKOBUM Pe3yJIbTaTOM JOCJIIPKEHHS € PO3POOKa i 0OIPYHTYBaHHS
METOJINYHUX T0JIOXKEHBD 1010 CErMEHTAllil PUHKY Ta BiiOOPY LiTbOBUX CETMEHTIB PUHKY MigIpHUeEMCTBA. Jl0BeIeHO,
1I0 TEXHOJIOTIS, KA JOCJIiIKY€EThCS, € YHIKalIbHOIO i1 Ma€ KOHKYPEHTHI IlepeBaru y CBiToBoMy macurabi. [[paktuyHa
L[iHHICTb [OCTIiI’KEHHSI [10JISITa€ B TOMY, 1110 PO3pO0JIeHi MiflX0AU i OTpHMMaHi pe3ysibTaTh MOXYTb CJIYyT'yBaTH
iHCTpyMeHTaMu aHasli3y pUHKY, (POpMyBaHHSI MApPKETUHIOBOI CTpaTerii MiINprUeMCTBA, 3aX0laMU 010 [IPOCYBAHHS
nponykiii, ontumizanii GyHKI[iOHANTBHO-BAPTICHUX XapaKTEPUCTUK YCTAHOBKY [1J1S1 KOSKHOTO 3 LIiJIbOBUX PUHKIB

MigIpUEMCTBA.

Pedepar aHr1ilicbKOIO:

Object of research is the new technology of solid waste (MSW). Purpose of the study is a marketing innovation.
Purpose is to to study global market for environmental technologies and supporting the marketing strategy of the
company, which plans to create a "Green Port" to diversify their activities. In preparation were used general
scientific and special methods: analysis and synthesis (in the study of basic needs of the market); comparison (in
elucidating the competitive advantages of modern technologies for processing MSW); logical generalization (in
determining the target market segments of the enterprise), SWOT-analysis , STEP-analysis. The main scientific
results of research is the development and reasoning of methodological provisions for market segmentation and
selection of the company's target market segments. It is proved that the technology, which was investigated is
unique and has a competitive advantage among the existing worldwide technologies.The practical value of the
study is that the developed approaches and the results obtained can be used as tools of market analysis, a
marketing strategy company, measures to promote products, optimize functional and cost characteristics of the
setup for each of the target markets of the company.
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PeecTpanifiHuil HOMep KapTKH T€XHOJIOTii:

Omnuc HTII: IMpoananizoBano MoxkuBicTh auBepcudikaiiii po60TH MifNpUEMCTBA HA PUHKY €KOJIOTIYHUX
TEXHOJIOTIN yTumi3awii TBepaux nodytoBux Binxonis (TIIB). Po3po6ieHo Ta 06IpyHTOBAHO iHCTPYMEHTH BU3HAYEHHS
L[iIbOBUX CETMEHTIB PMHKY yTuiisauii TIIB, MapKeTMHIOBi iHCTPYMEHTU KOMYHIKaTUBHOI IIOJIITUKY MiAIIPUEMCTBA,
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ConiannbHO-eKOHOMIYHA cripsimoBaHicTs HTII:
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