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VII. BizomocrTi npo IiP
Ha3sBa po6oTH yKpaiHCBHKOIO:

BriyinB MapKEeTMHIOBOTO CTPATEriYHOTO YIIPABJIiHHS HA KOHKYPEHTO3ATHICTD MiAIIPUEMCTBA

Ha3sBa po6oTH aHIJIilICbKOIO:

The impact of marketing strategic management on the competitiveness of the enterprise

PedepaT ykpaiHCbKOIO:

OG6’eKTOM OCTiIKEHHS € [TPOLIeCH CTPATETiYHOTO YIIpaBliHHS KOHKYPEHTO3/AaTHICTIO MiAIPHUEMCTB, SIKi
LiiJlecCrIpsSIMOBaHi Ha MiJBUIIEHHS €(PEKTUBHOCTI ix PyHKLIiOHYBaHHS. [I[peIMeTOM NOCiIPKEHHS € TEOPETUKO-
METOJI0JIOTIYHi, HAYyKOBO-TIPAaKTH4Hi, KOHLIENTyabHi OCHOBU (POPMYBaHHS CTPYKTYPH CUCTEMU Ta CTPYKTYPHO-
JIOTiYHOI MOJIeJli MAPKETUHIOBOT'O CTPATEriYHOTO YIIPABJIiHHI KOHKYPEHTO3ATHICTIO MiAIIPUEMCTB. MeTOI0 pob0TU
€ cucrtemaTusalis i popMyBaHHS TEOPETUKO-METOOJIOTIYHMX, KOHLIENTYaJIbHIUX OCHOB Ta IPAKTUYHUX
peKOMeHalil o0 Mo6yA0BY Ta BIPOBAIKEHHS CTPYKTYPHO-JIOTiYHOI MOJIeJli MapKeTUHIOBOI'O CTPATErivHoro
yIPaBJliHHS KOHKYPEHTO3[ATHICTIO MiJIIPUEMCTB B YMOBAaX [IOCUJIEHOI KOHKYPEHTHOI 60POTHOM Ta BIIJIUBY 6AraTbox
30BHIIlIHIX YUHHUKIB Ha BeJleHHS 6i3Hecy. MeToAu NOCiI)KeHHs — 3araJlbHOHAyKOBi i ClieliaabHi MeTogu
IOCJIIKEHHS, 30KpEMa, aHali3y i CUHTe3y, NiaJleKTUYHUH, IHOYKL] i TeAyKLil, CEMaHTAYHOIO Ta CTPYKTYPHO-
JIOriYHOTO aHasizy, abCTpaKTHO-JIOTIYHU, NOPIBHIbHUI aHai3, rpadiuHuii Ta TabauyHuil. OGIPYHTOBAHO
B33a€MO3yMOBJIEHICTb MAPKETUHTOBUX CTPATEriN B YIIPaB/IiHHI KOHKYPEHTO3AATHICTIO MiAIIPUEMCTB; HOCIIIKEHO
METOAM Ta MOJEJIi MapKETUHTOBUX CTPATETiN NiIBUILEHHS KOHKYPEHTO3IATHOCTI Cy4aCHUX MifIIPUEMCTB;
y3araJibHeHO MPUHLMINN Ta KpuTepii popMyBaHHSI KOHKYPEHTO3[ATHOCTI HAa OCHOBI POPMYBaHHSI MapKETUHIOBUX
cTpaTeriil; NoO0y0BaHO CTPYKTYPHO-JIOTIYHY MOJI€JIb MAPKETUHTOBOI'O CTPATEriYHOTO YIIPaBJIiHHS
KOHKYPEHTO3IATHICTIO MiANIpUeEMCTB. TeOpETUYHI Ta NPAKTUYHI pE3yJIbTaTh, BUCHOBKU Ta IIPOIO3ULii JOCIIIKEHHS
MOXYTb 6YTY BUKOPUCTAaHi B [100YJ0Bi MaPKETUHIOBOI CTpaTeTii yITpaBJliHHSI KOHKYPEHTO3JATHICTIO MiANpueMCTBA

Ta MigBUIIUTY €(PEeKTUBHICTb iX HisIJTbHOCTI.

Pedepar aHIJ1iHCBKOIO:

The object of the study is the processes of strategic management of competitiveness of enterprises, aimed at
improving the efficiency of their functioning. The subject of the study is the theoretical, methodological, scientific
and practical, conceptual foundations for the formation of the system structure and structural and logical model of
marketing strategic management of enterprise competitiveness. The purpose of the study is to systematise and
formulate theoretical and methodological, conceptual foundations and practical recommendations for building
and implementing a structural and logical model of marketing strategic management of enterprise
competitiveness in the context of increased competition and the impact of many external factors on business.
Research methods - general scientific and special research methods, in particular, analysis and synthesis,
dialectical, induction and deduction, semantic and structural-logical analysis, abstract-logical, comparative
analysis, graphical and tabular. The interdependence of marketing strategies in managing the competitiveness of
enterprises is substantiated; methods and models of marketing strategies for improving the competitiveness of
modern enterprises are studied; the principles and criteria for forming competitiveness based on the formation of
marketing strategies are summarised; a structural and logical model of marketing strategic management of
enterprise competitiveness is built. The theoretical and practical results, conclusions and suggestions of the study
can be used in building a marketing strategy for managing the competitiveness of enterprises and increase the
efficiency of their activities.
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