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Pedepar:

1. Inceprariiina po60Ta IPUCBIYEHA JOCTIIKEHHIO TEOPETUKO-METOANYHNX OCHOB OPEHIMHIY TePUTOPIi.
Po3po6s1€HO0 KOMIIZIEKCHUH iHCTPYMEHTaPil OL[iHIOBaHHS Pe3yJbTaTUBHOCTI OPEHly TEPUTOPIi, 110 I'PYHTYETHCS Ha
€KCIIEPTHOMY, PEATUHIOBOMY, aHAJIITUMHOMY, MAaTEMAaTUYHOMY METOMIAX Ta METOMi aHKETYBaHHS. 3alIpOIIOHOBAHO
yIOCKOHAJIEHUI! Cy6'eKTHO-Opi€HTOBAHMIA Miaxiz 0 (pOpMYBaHHS OpeHIy TePUTOPIH, 1o nepenodadyae GOpMyBaHHS
OpeHny TepuTOopii i3 BpaxyBaHHSIM O4iKyBaHb Ta CIIOJiBaHb, sIKi MaloTh yci KaTeropii cTeikxosiepiB CTOCOBHO

HasIBHOCTI Y TEPUTOPIii pe3yJIbTaTUBHOTO OpEHAY.

2. The thesis is devoted to research of theoretical and methodological foundations of branding territory. A
comprehensive assessment tools of brand territory impact, based on the expert, rating, analytical, mathematical
methods and methods of questioning are developed. An improved subject-oriented approach to brand territories
building which involves the formation of brand territory taking into account the expectations and hopes that have
all categories of stakeholders in the availability of effective territory brand is offered.
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