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V. BimomocTi npo guceprauiio

Mosga guceprarii:

Koau TemaTHYHHUX PYOPHK: 06.81

Tema gucepranii:

1. lliHoBe TO3UIiOHYBaHHS TOBapiB BUPOOHUYO-TEXHIYHOTO IIPU3HAYEHHS B CUCTEMi MApKETHHTY

2. The price positioning products for technical industrial use in the marketing system

Pedepar:

1. O6'eKT moCIiIKEHHS: TpoLecu POPMYBaHHS 1 OOI'PYHTYBaHHS pillleHb NPY LIiHOBOMY I1O3ULiOHYBaHHi i po3po61ii
cTparerii 1 TAKTUKY LiHOYTBOPEHHS B CUCTEMi MapKeTUHTYy. MeTa JOCIIiI)KEeHHS: HayKOBe OOIPYHTYBaHHS
TEOPETUKO-METOANYHMX ITiAXOLIB i MPAKTUYHUX 3aXO0MiB IO LIiHOBOTO MO3MILIIOHYBaHHS TOBAPY Ha Li/IbOBUX PMHKAX
3 MeTOI0 (POpMYBaHHS L[iHOBOI CTpaTerii i1 TaKTUKU B CUCTeMi MapKeTUHIy. MeTo[iy LOCJIiIpKeHHs Ta arnaparypa:
METOJI €KCIIEPTHUX OLIiHOK; KabiHETHUX JJOCJIiI)KeHb; KOHTEHT-aHali3; EKOHOMIKO-MaTeMaTUYHi METOU 1 METOAU
CTaTUCTHUKY; imMiTallifiHe MOJI€/II0BAHHS; BUDOOHUYNI €KCIIEPUMEHT; AiaIeKTUYHNAN METOl; METO[I, JIOTIYHOTO
y3araJibHeHHS; IOPiBHAJIBHOTO ¥ CUCTEMHOTr0 aHaidy; rpadgiuauil. TeopeTrndHi Ta IPakTUYHI pe3yibTaTu:
pe3yJbTaTaMu € METOUYHI pO3pO0OKU, MPaKTHU4HI TPONo3uLiii mono gpopmyBaHHs ePeKTUBHOI 1IiHOBOI cTpaTerii
IiANPUEMCTB B yMOBaX MapKETHUHIOBOTO [IO3ULIIOHYBAHHS TOBAPY Ha LIiJIbOBUX PUHKaxX. HoBU3HA: 3alIpOIIOHOBAHO
METOJIMYHUN MiXi[ MoeTanHoi ineHTrdikalii HOBOro ToBapy [0 LijIbOBOTO PMHKY; YIOCKOHAJIEHO TEOPETUYHI

ACIEeKTHU BU3HAYEHHS €KOHOMIYHOI CYTHOCTI Ta 3MiCTy TE€PMiHOJIOTII IIIHOYTBOPEHHS; yIOCKOHAJIEHO METOANYHUN



nigxizg 0o po3IOfiny PUHKY Ha LIJIbOBI CETMEHTH 3a YIOCKOHAJIEHUM CIIiBBiIHOLIEHHAM "LIiHa-1[iHHICTDL";
yIOCKOHAJIEHO METOJMYHI peKOMeH allii o0 GOpMyBaHHS KOMIIJIEKCY OCHOBHUX TaKTUYHUX MapPKETUHTOBUX
iHCTpyMeHTIB ("MapKeTHHI-MiKc") A4J1s1 LiHOBOTO IO3UL[iOHYBaHHS i peasnizallii BiAnosigHoi 1o 1iTbOBOrO PUHKY
cTpareriil 4iHoyTBopeHHs. CTyIiHb BIPOBAIKEHHS: PO3POOKM Ta IPAaKTUYHI peKOMeHAallii BIPOBa/I)KEHO B
nisinbHicTh: [TAT "XapkiBcbKkuil TpakTopHuUii 3aBog, im. C. OpaKoHikinze", Acouianiio "YkprpakTop", Pepmepcobke
rocriogapcTso "Anbda’, B HaBuanpHui npouec HTY "XapkiBcbkuil nonitexHiyHumii inctutyt". Cdepa (ramysb)

BUKOPUCTaHHSA: eKOHOMiKa Ta yr[paBI[iHHH HiILHpI/IGMCTBaMI/I.

2. The object of study: the processes of formation and inform decisions at a price positioning and development
strategy and pricing marketing. Objective: scientific substantiation of theoretical and methodological approaches
and practical measures for product price positioning in the target markets for the purpose of pricing strategy and
tactics in the marketing system. Methods and apparatus: methods of peer review, desk research, content analysis,
economic-mathematical methods and statistical methods, simulation, production experiment, the dialectical
method, the method of logic synthesis, comparative and systematic analysis, graphing. Theoretical and practical
results: results is methodological developments, practical proposals for the formation of an effective pricing
strategy of enterprises in the marketing positioning of goods in the target markets. Novelty: The methodical
approach of gradual identification of a new product to the target market; improved theoretical aspects of
economic substance and content terms of pricing; improved methodological approach to the distribution of
market segments targeted by the improved ratio of "price-value"; improved guidelines for the formation of a
complex of basic tactical marketing tools ("marketing mix") for the price positioning and implementation of
relevant strategies to target market pricing. Degree of implementation: development and practical guidelines
implemented in the activity: "Kharkov Tractor Plant. S.Ordzhonikidze", Association "Ukrtraktor”, farm "Alpha", in
the learning process NTU "Kharkov Polytechnic Institute". Sector (industry) use: economics and business

administration.
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