O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0825U001231
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 10-04-2025

Craryc: 3amanoBana

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. CapiBHnya MapuHa BonogumupiBHa

2. Maryna Sadivnycha

KBasmigikamis:

InenTudikarop ORCID ID: 0000-0002-3943-7635

Bupg, pucepranii: nokrop dinocodii

AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi crieniaIbHOCTI: 061

Ha3zBa HayKoBoi creniaJibHOCTI: )KypHasicTuka

T'asmy3b / ranysi 3HaHB: XypHalicTHKa

OcBiTHBO-HayKOBa IMporpama 3i CreniaJbHOCTi: 20728 xypHaicTyka
JlaTa 3axHCTYy: 27-12-2022

CneniasbHICTh 3a OCBiTOXO: 061 KypHanicTuka

Micue po60oTH 34,00yBaya: CyMCbKuii epKaBHUIA YHIBEPCUTET

Kopg 3a €IPIIOY: 05408289

Micuesnaxo,szeHHa: ByJI. XapKiBCbKa, 6ya. 116, Cymu, Cymcbkuii p-H., 40007, YkpaiHa
dopma ByacHOCTI: [lepkasna

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

InmenTudikarop ROR:




I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHOi BYEHOI pagH (pa30Boi CIeliaJai30BaHOi BYE€HOI pagH): PhD 512
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOHM: CyMChKMIi €PKAaBHUIA YHIBEPCUTET

Kopg 3a €IPIIOY: 05408289

Micue3Haxoa>KeHHSI: By/1. XapkischbKa, 6y1. 116, Cymu, Cymcbkuii p-H., 40007, Ykpaina

dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR:

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI 0COOHM: CyMCbKUIi J€PKaBHUI YHIBEPCUTET
Kopg 3a €IPIIOY: 05408289

Micue3HaxoaKeHHS: ByJI. XapKiBcbKa, 6y1. 116, Cymun, Cymcokuii p-H., 40007, Ykpaina
dopma BracHOCTI: JlepxaBHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

V. BizomocTi npo gucepraniio
MoBga guceprTallii: Vkpaincoka
Koau TemMaTuyHHX PyOpHK: 19.21.91, 19.01.11

Tema gucepranii:
1. CouiasIbHO-TICMXOJIOTIYHi aCIEKTH aBTOPChKUX MaTepiaiB (ppaHUaii3MHIOBUX BUJIAHb: MEXaHI3MU, (PYHKILLI,

criocobu pearizarii
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Pedepar:

1. Y pucepralii BUB4EHO, TEOPETUYHO y3arajbHEHO Ta PO3B'$I3aHO KOMILJIEKCHY IPOOJIEMY 1IO/I0 MEXAHI3MiB,
dyHKILi, TEeMAaTUYHOTO [liala30Hy, TUIOJIOTI], CII0CO6iB peanizaliii coriaabHO-TICUXO0JIOTIYHMX OCOOINBOCTEN
TEKCTiB aBTOPCHKOI XYPHAJIICTUKY B cucTeMi PpaHYall3MHIOBUX BUIaHb YKpaiHu. YcebiuHe po3pobieHHs
3a3HAYEHOr0 IMMTAHHS JO3BOJIMJIO [TOKA3aTH BU3HAYAJIbHI O3HAKU CIIiBBIIHECEHOCTI IHAUBIAYyaTbHO-TICUXO0JIOTIYHUX
XapaKTepUCTHUK aBTOPIB i3 KOHIIENTyasi3alielo Ta inTeprpeTanieto iHpopmallii B maTepianax, i3
MICUXOJIIHTBICTUMHUMH XapaKTEPUCTUKAMU TEKCTIiB; OKPECIIUTU COLIiaJIbHY AETEPMiIHAHTY aBTOPCHKOI JXYPHaliCTUKN
(paHyYaN3MHTOBUX XXYPHAJIB K OJHY 3 TOJIOBHUX CKJIa[J0BUX iXHiX COL[iOKOMYHIKal[ilHUX cTpaTeriil; kiacudikyBaTh
aBTOPCBKi TEKCTHU 32 OCOOJIMBOCTSIMYA €MOLIIMHOTO 3a0apBJIEHHS; CXapaKTeprU3yBaTy IPUIOMH, PYHKLi, criocoon
peasisallii aBTOPCBKOTO NOCBiNly B MEIaTEKCTI; CHUCTEMATU3YBATHU BiJOMOCTi PO CTAHOBJIEHHS Ta OCOOJIMBOCTI

dyHKUiOHYBaHHS Hail6inbLI 3HaHUX PpaHYal3MHIOBUX BUIAHb B YKpaiHi. TakoX yLoCKOHaIeHO TeOPETUKO-



METOJI0JIOTiYHiI KpUTEPii BUBYEHHS aBTOPCHKOI XXYPHAIICTUKH, HA0YJI0 MOAANIBLUIOTO PO3BUTKY JOCIiIKEHHS
0COOIMBOCTEN MiJI0BUX, FT€HIEPHO MapKOBaHUX, [aly3€BUX KypPHaJIiB; BU3HAYEHHS IIPOGIEMHO-TEMaTUIHOTO
Jliara3oHy TpaHCHAliOHAJIbHUX BUIAHb. AKTYaJIbHICTb I10JISITA€ B TOMY, 110 BIIE€PLIE B )KyPHAJIiCTUKO3HABYIN Ta
COL[iOKOMYHiKaliliHi}l IpaKTUlli BCE6IYHO AOCIIIIPKEHO aBTOPChKU TEKCT, ¥ IKOMY BilOMTI Pi3Hi coLliasbHO-
IICUXOJIOTI4HI aCIeKTH, YiTKO BUPAKEHA I103ULisl aBTOPA, [IPOYUTYETHCS MIOT0O IOCBiM, CBITOIIISAHA CKIIAIOBA,
MeXaHi3MU TeKCTOTBOPEHHSI TOLO. [lJ1s1 BUBUEHHS OOpaHi BUJAHHS, 110 B YKpaiHi BUXOJATh HA yMOBax
(dpanyansuHry. O6’eKTOM JOCiIKEHHS BUCTYIIUJIN aBTOPChKi TEKCTU, PO3MillieHi y (paHYaii3HIOBUX KypHaslax.
[IpepmeToM - COLiaIbHO-TICUXOJIOTIYHI IEeTEPMIHAHTH SIK BU3HAYAJIbHI CKJIQIHUKY aBTOPCBKOTO
COL{OKOMYHIKaI[iHHOTO IUCKypcy. MeTa po60TU — pO3B’sI3aHHS KOMILJIEKCHOI IIPO6JIeMHU aBTOPCHKOI )KypHaIiCTHUKH,
IIOB'SI3aHOI 3 MeXaHi3MaMu, QYHKIIiSIMU Ta CIIocobamu peasisaliii coliaibHO-TICUX0JIOTYHUX 0COOINBOCTEN TEKCTIB
y cucTteMi ppaHIai3MHIOBUX BUAAHb YKpaiHU. XPOHOJIOTIUHI MeXi JOCTiIKeHHs 0XommooTh 2016-2021 pp. sk
HaNOiIbLI Cy4acHUII nepiof] pO3BUTKY YKPaiHCbKOro MeiapuHKy. EMnipuyuny 6a3y ckianu 403 aBTOPCHKi TEKCTH,
PO3MillleHi B IPyKOBaHUX Ta €JIeKTPOHHUX Bepcisix ppaHyaitsuHrosux sunanb «Forbes Ykpaina», «Marie Claire
Ykpaina», «L'Officiel Ykpaina» ta «Playboy Ykpaina». Takox 1111 BU3HAU€HHSI 3arajlbHUX TEHAEHIN
(PYHKUiOHYBaHHS (PpaHYa3MHIOBUX KYPHAJIIB K OKPEMOTO COLIOKOMYHIKALifHOTO CErMEHTA YKPAiHCbKOTO
meniapuHKy posrisiHyTi «Elle Vkpaina», «Cosmopolitan Ykpaina», «Harper’s Bazaar Ykpaina», «Vogue YkpaiHay,
«Touch-magazine Ykpaina», «Esquire Ykpaina», «Maxim Ykpaina», «Men’s Health Ykpaina», «National Geographic
Ykpaina», nopatku «Forbes woman Ykpaina» ta «Elle Man Ykpaina». [010BHUM METOIUYHUM KPUTEPiEM 10
BMBYEHHSI 00’€KTa BU3HAYAEMO COLiaIbHO-KOMYHIKaL[iHUI TiAXif, mo nependayae onpanioBaHHs OCOGIMBOCTEN
(dpaHyali3MHTOBUX BUJIaHb, iXHIX COL[IOKOMYHIKaNIiHHNX cTpaTeriil, poJii Ta Miclisl aBTOPCHKOI )KypHaliCTUKU B
CHCTEMI BUIIE3a3HAYEHOT0 TUIY Mefia. [TpegmeT fociimKeHHs NoTpe6yBaB BUKOPUCTAHHS HU3KU HOBITHIX METOIIB
i3 TaKuX OUCLMUILIIH, SIK COLiajbHa IICUXO0JIOTisl, MeIialiICUXOJIOTis, IICUXOJIIHIBICTUKA. Y XOi JOCTiIKeHHS
3'SICOBaHO, 110, BUBYAIOYX OKpeMi (paHIali3HIOBI BUJIAHHSI, HAYKOBL IIepeayciM 3BepTaloTh YBary Ha icTopito ix
BMHUKHEHHS i CTAaHOBJIEHHS], L1iJIbOBY ayAUTOPII0, TUIIOJIOTiYH] XapaKTepUCTUKHY, PYHKIii, Miclie B cucTeMi
HalliOHaJIbHUX 3aC00iB MacoBOi iH(popMallii, MapKETHHIOBi TEXHOJIOTII, KOHLennTocpepy Towmo. [Ipu nbomy
OMUHAETHCS OJMH 3HAYYIIUN YNHHUK — PO3YMIHHS COLia/IbHO-TICUXOJIOTIYHUX ACIIEKTIB aBTOPCHKUX MaTepialiB gK
COLIIOKOMYHIKalLli'HOTO iHCTPYMEHTY Cy4aCHOI JXYPHaJIiCTCbKOI IPAKTUKU. Y TOU >Ke Yac MpPUKIIaf,
(paHyali3MHIOBUX BUJIaHb 3aCBiuye, 110 PO3BUTOK MeJiacepy TiCHO NOB'SI3aHMI 3 aBTOPCHKOIO >KyPHaJIiCTHUKOIO.
(dpaHYal3MHIOBI XXyPHAJIU € SICKPABOIO iTIOCTPaLi€io TOTo, K PYHKLIOHYIOTh MAaCMelia B €10Xy ry1obanizarii.
Byny4u TpaHCHALiOHAJIbPHUMY BUIAHHSIMU, BOHU [TOENHYIOTH Ta IIEPEIUIITAIOTh MiXK CO60I0 KyJIbTYPHI TpanuLii
Pi3HUX HapoZiB, IOKA3YIOTh, SIK 3MIHIOIOTHCS COLia/IbHO BaXKJIMBI TeMU I Tpo6seMY, YSIBJIEHHS IIPO CBIT, OIS AN,
MOpaJsibHi HOPMU Ta LiHHOCTI. TUNIOPOPMYIOUMMU aTPpHUOYyTaMU [OCIiIPKYBAaHOTO CETMEHTA XXyPHaJIiB € TaKi 03HaKH,
K TEPUTOPIS PO3NOBCIOIKEHHS, EKOHOMIYHI IPUHIWIIN, XapAKTEPUCTUKA 3aCHOBHMKA. TOX Ha OCHOBI BUAIJIEHNX
TUTOJIOTIYHUX XaPaKTEPUCTUK MOXKEMO TOBOPUTH, 1[0 (paHYaN3NHTOBI BUJAHHS — i€ MiDKHapOAHi MefiliHi 6peHau,
Ki MalOTh JIOKaJIbHI IPEJCTaBHULITBA B Pi3HUX KpaiHax i BUJAIOThCS HA IIEBHUX €KOHOMIYHUX YMOBAX (ITPOAaK
JineHsii) mig Mmapkoro Meaiakommnanii-3acHoBHULI. [IpoaHasnizoBaHi ppaHuai3MHTOBI XypHAaJH, 0 BUAAIOTHCS 200
BUJIaBaIMCS B YKpaiHi Ha novyatky XXI CT., yMOBHO pO37ijieHi Ha TPY BEJIMKI IPyIU: IiJIOBi, FEHIEPHO MapKOBaHi Ta
rasysesi. BusHauyasbHUMM YMHHUKAMU TaKoro MO/iNy CTajy ixHe LibOBe IPU3HAaYeHHs (YMTalbKa ayguTopis) i

TEMATHUYHE CIIPpSAMYBAHHA.

2. The dissertation studies, theoretically summarizes and solves a complex problem regarding the mechanisms,
functions, thematic range, typology, and methods of implementing the socio-psychological features of the texts of
authorial journalism in the system of franchised publications in Ukraine. Comprehensive development of the
specified issue allowed us to show the defining features of the correlation of the individual psychological
characteristics of authors with the conceptualization and interpretation of information in the materials, with the
psycholinguistic characteristics of the texts; to outline the social determinant of the authorial journalism of
franchised magazines as one of the main components of their socio-communication strategies; to classify authorial
texts according to the features of emotional coloring; to characterize the techniques, functions, and methods of
implementing the authorial experience in the media text; to systematize information about the formation and



peculiarities of the functioning of the most famous franchised publications in Ukraine. The theoretical and
methodological criteria for studying authorial journalism have also been improved, and the study of the features of
business, gender-marked, and industry magazines has been further developed; the problem-thematic range of
transnational publications has been determined. The relevance lies in the fact that for the first time in journalism
and socio-communication practice, an authorial text has been comprehensively studied, which reflects various
socio-psychological aspects, clearly expresses the author's position, reads his experience, worldview, mechanisms
of text creation, etc. Publications published in Ukraine under franchising conditions were selected for study. The
object of the study was authorial texts published in franchised magazines. The subject is socio-psychological
determinants as defining components of the author's socio-communication discourse. The purpose of the work is
to solve the complex problem of authorial journalism related to the mechanisms, functions and methods of
implementing socio-psychological features of texts in the system of franchised publications in Ukraine. The
chronological boundaries of the study cover 2016-2021 as the most modern period of development of the
Ukrainian media market. The empirical base was made up of 403 authorial texts published in the printed and
electronic versions of the franchised publications "Forbes Ukraine", "Marie Claire Ukraine", "L'Officiel Ukraine" and
"Playboy Ukraine". Also, to determine the general trends in the functioning of franchised magazines as a separate

socio-communication segment of the Ukrainian media market, "Elle Ukraine", "Cosmopolitan Ukraine", "Harper's

Bazaar Ukraine", "Vogue Ukraine", "Touch-magazine Ukraine", "Esquire Ukraine", "Maxim Ukraine", "Men's Health
Ukraine", "National Geographic Ukraine", the supplements "Forbes woman Ukraine" and "Elle Man Ukraine" were
considered. The main methodological criterion for studying the object is the socio-communication approach,
which involves studying the features of franchise publications, their socio-communication strategies, the role and
place of authorial journalism in the system of the above-mentioned type of media. The subject of the study
required the use of a number of innovative methods from such disciplines as social psychology, media psychology,
psycholinguistics. During the study, it was found that, studying individual franchise publications, scientists
primarily pay attention to the history of their emergence and formation, target audience, typological
characteristics, functions, place in the system of national mass media, marketing technologies, concept sphere,
etc. At the same time, one significant factor is bypassed - understanding the socio-psychological aspects of
authorial materials as a socio-communication tool of modern journalistic practice. At the same time, the example
of franchise publications shows that the development of the media sphere is closely related to authorial journalism.
Franchise magazines are a vivid illustration of how mass media function in the era of globalization. Being
transnational publications, they combine and intertwine cultural traditions of different peoples, show how socially
important topics and problems, worldviews, views, moral norms and values ooare changing. The typological
attributes of the studied segment of magazines are such features as the territory of distribution, economic
principles, and characteristics of the founder. Therefore, based on the identified typological characteristics, we
can say that franchise publications are international media brands that have local representative offices in
different countries and are published on certain economic terms (sale of a license) under the brand of the founding

media company.
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