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Pedepar:

1. Y nucepTauiiiHiil pob0Ti AOCIIIKEHO F€HE3UC Ta YIOCKOHAJIIEHO TEOPETUYHI Ta IPAKTUYHI I10JIOKEHHS
($hopMyBaHHS Ta PO3BUTKY OpPEH], MEHEI)KMEHTY Cy4aCHUX IMigIpueMCTB. Ha OCHOBI BUBYEHHS Ta y3arajbHeHHS
3apyODKHOTrO i BITYM3HSHOTO JOCBiNY Pi3HUX HayKOBIIiB Ta BUEHUX, BU3HAYEHO CYTHICTb TPAKTyBaHb «OpEH»,
«OpeHi-MEHEKMEHT», «OPEHIMHI», «TOProBa MapKa», «KapTa OpeHly», «yIIpaBJliHHs OPEHIOM», «IIOTeHIial
OpeHOy», «pO3BUTOK OpeHAy» TOIO. BesnKa KijbKiCTh BUBHAU€Hb IOHATTS «OpeHI» a€e 3MOr'y 3pOOUTH BUCHOBOK
IIPO BiJICYyTHICTb MIOTO €JMHOTO TPAKTyBaHHA. Ha Hamy AymKy, i 6peHIoM BapTO PO3yMiTH «HEMaTePiabHUI
aKTUB KOMIIaHii, Skuil GopMye yHiKabHi LIIHHOCTI, CIPSIMOBaHUI Ha MOKpallleHHs NpUOyTKOBOCTI 6i3Hecy Ta
(opmMyBaHHs 06pa3y MaibyTHbOTO KOMIIaHii Ta ii NpoAyKTy, NifBUIIEHHS AiI0BOi pemnyTallii Ta JOsIJIbHOCTI 3 O0KY
CIIO>KMBAYiB i 1Oro BU3HAHHS B COLiyMi». JlocimkeHo reHe3rnc popMyBaHHS KOHLETLii OpeHi-MeHeKMeHTY Ta

3aIIPOIIOHOBAHO aBTOPCHKE PO3YMIHHS Cy4acCHOTO MiTXOMy 10 Oro CyTHOCTI, SIKMI 6a3yeThCsl Ha BaXKJIMBOCTI



BpaxyBaHHS CTpaTeriyHMX 1iijiell KOMIIaHil Ta MPUHIUIIIB COLiaJIbHO-BifIOBiganbHOrO 6i3HeCy. bpenp y cydacHOMy
PO3yMiHHI € CKJIaTHMUM OPraHi3MOM, CTPaTeriyHUM iHCTPYMEHTOM KOMIIaHii, TOMy IOTpebye IIeBHOI CUCTEMU
yIpaBJliHHS HUM. BinnosigHo 1o wineil yrpasiiHHs, 3a 03HaKaMu KoMbiHallii 6ysia y3aranabHeHa Kiaacudikanis BUuziB
OpeHpiB. Y KOHTEKCTi peasisalii OpeHs MEHEIPKMEHTY SIK ITPOLLECY, aBTOPOM NOOYA0BAHO «KapTy OPEHIy», sIKa
nepezgbaydae MOCJiLOBHICTb €TamiB Bif naaTopmu 6peHay 10 GOopMyBaHHS BapTOCTi OpeHly Ta BUSHAYEHHS 10TO

CTPATEriYHOI CIIPSIMOBAHOCTI.

2. In the dissertation work the genesis and theoretical and practical provisions of formation and development of
brand management of modern enterprises are investigated. Based on the study and generalization of foreign and
domestic experience of various scientists and scientists, the essence of interpretations "brand", "brand

management’,

branding", "brand", "brand card", "brand management", "brand potential", "brand development", etc.
A large number of definitions of the term "brand" allows us to conclude that there is no single interpretation. In our
opinion, a brand should be understood as "an intangible asset of a company that forms unique values, aimed at
improving business profitability and shaping the image of the company's future and its product, increasing
business reputation and consumer loyalty and its recognition in society.” The genesis of the formation of brand
management concepts is studied and the author's understanding of the modern approach to its essence is offered,
which is based on the importance of taking into account the strategic goals of the company and the principles of
socially responsible business. The brand in the modern sense is a complex organism, a strategic tool of the
company, so it needs a certain management system. In accordance with the objectives of management, the
classification of types of brands was generalized on the basis of the combination. In the context of the
implementation of brand management as a process, the author built a "brand map", which provides a sequence of
stages from the brand platform to the formation of brand value and determine its strategic direction.
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