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1. OpraHi3zaliHo-eKOHOMIUHI 3acajiy MiABUILIEHHS IPUBAGIMBOCTI TYPUCTUYHOTO NIPOAYKTY.

2. Organizational-economic principles of increase of attractiveness of tourist product.

Pedepar:

1. O6'eKTOM HOCHIIKEHHS € TIPOLIECH MiJIBULIEHHS TPHUBAaGINBOCTI TYPUCTUYHOTO ITPOAYKTY. [IpenmeTom
IOCJIIPKEHHS € TEOPETUYHI, HAYyKOBO-METOANYHI i OpraHi3alniliHo-€eKOHOMIYHI 3acajy MOL0 MiABUIIEHHS
IIPUBAGJIMBOCTI TYPUCTUYHOIO IPOAYKTY. [y IPOBEEHHS NOCiI>)KEHHSI BAKOPUCTAHO METOU: CUCTEMHO-
CTPYKTYPHOTO i TEpMiHOJIOTIYHOTO aHaJIi3y, y3arajibHEeHH i HAyKOBOi abcTpakiii, rpadivni ysiBI€HHS, MATPUYHOTO
aHaJIi3y, EKOHOMIKO-MaTEMATUIHOTO MOJEJIIOBaHHS, KiJIbKiCHUX i 4KiCHUX IOPiBHSIHb. MEeTOI0 AucepTaLiliHOI
POOOTH € y3arajbHEHH: i IOTIMOJIEHHS TEOPETUKO-METOAUYHMX II0JIOXKEHD Ta PO3POOKA MPAKTUYHUX
peKoMeHAalill o0 yA0CKOHANEHHS OpraHi3aliiiHoO-eKOHOMIYHUX 3acaf MifBULIeHHS TPUBaOIMBOCTI
TYPUCTAYHOTO NPOAYKTY. Briepuie 3arrporoHOBaHO HAYKOBO-METONWYHUH MiTXif, 10 YIIPaBIIiHHS IPUBAGIMBICTIO
BILJIMB IIPONIOHOBAHUX MOCJYT Ha MiIBULIEHHS PHUBAOIUBOCTI TYPUCTUYHOTO IIPOAYKTY. Y ZOCKOHAIEHO
KareropiasibHui 6asuc Teopii popMyBaHHS IPUBAGIUBOCTI TYPUCTUYHOTO MPOAYKTY. 3alIpONIOHOBAHO Ta HAOYJIO0

[I0/1QJIBIIOrO PO3BUTKY PAaHXUPYBAaHHS MapaMeTPiB CTPYKTYPU TYPUCTUYHOIO IIPOAYKTY Ha 6a3i OpTOroHasbHOI



marpuui. HaykoBi pe3ysibTaTi JOCIiIKEeHHS 0yl BUKOPUCTaHI B [isIJIbHOCTI YIIPABJIiHHS TYPU3MY i KypOPTIB
Xepconcekoi OJIA, TOB "Typ [1nasza", TypuctuuHoro areHTcTBa "Key Tour”, "AkBaButa". TeopeTuyHi 10JI0KEHHS i
MaTepiany gOCIiI>KEHHS BUKOPUCTOBYIOTbCS Y HAaBYAJIbBHOMY ITPOLeCi XepPCOHCHKOTO HalliOHAJIBHOT'O TEXHIYHOTO
YHIBEPCUTETY.

2. The object of research is the process of increasing attractiveness of the tourism product. The subject of research
are theoretical, scientific, methodical, organizational and economic principles for improving the attractiveness of
the product. To conduct the study were used the following methods: system-structural and terminological
analysis, synthesis and scientific abstraction, graphical representations, matrix analysis, economic-mathematical
modeling, qualitative and quantitative comparisons. The aim of the dissertation is to summarize and deepen the
theoretical and methodological positions, as well as the development of practical recommendations for the
improvement of organizational and economic principles, increasing the attractiveness of the tourism product. It
was first proposed by the scientific and methodical approach to the management of the attractiveness tourism
product based on the theory of fuzzy sets in the form of its quantitative errors, which reflect the impact of the
proposed services offered to increase attractiveness of the tourism product. It was also proposed to improve the
categorical basis of the theory of formation attractiveness of the tourism product. It was an offer and acquired a
further development of the structural parameters of the ranking tourism product, based on an orthogonal matrix.
Scientific results of the study were used by the Office of Tourism and Resorts of the Kherson Regional State

Administration, Ltd. "Plaza Tour" Travel Agency "Kaew Tour", "Aquavita." The theoretical propositions and study

materials are used in the educational process of Kherson National Technical University.
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