O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iKOBHI HOMeP: 0416U002366
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpamuii: 07-06-2016

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. boriko Hartans OnexkcaHgpiBHa

2. Boiko Natalia Oleksandrivna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jara 3axucTy: 13-05-2016

CnenianpHICTB 32 OCBiTOIO: 7.050107

Micue p060TI/l 3n06yBaqa: XapKiBCbKUN HaLliOHAJIbHNAY €KOHOMIYHMI YHiBepcUTET iMeHi CemeHa Ky3sHels

Kopg 3a €IPIIOY: 02071211

Micue3Haxoa KeHHS: 61166, m. Xapkis, npocniekt Hayku, 9 a

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHoi BYU€HOI pagHy (Pa30Boi Cleniaai30BaHOI BYEHOI pagu). [l 64.055.01

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKuil HAlliOHAbHUI EKOHOMIYHMIT yHIBEPCUTET iMeHi
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V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. YpaBitiHHS CIIOKMBYMM KalliTaJloM MallMHOOYIiBHOTO MifIIPUEMCTBA

2. Customer capital management of engineering enterprise

Pedepar:

1. O6'eKT BOCiIPKEHHS: IPOLEC YIIPABJIiHHA CIIOKMBYMM KalliTaJoM MAaIIMHOOYAIBHOTO MiANIPUEMCTBA; METa
POBOTH: TOAAMIBIINK PO3BUTOK i yIOCKOHAJIEHHSI TEOPETUYHUX I10JI03KE€Hb, PO3POOJIEHHS METOANYHOTO
3a0e3ne4yeHHs Ta IPaKTUYHUX PeKOMeHIallill o0 YIIPaBJIliHHS CIIOKMBYUM KalliTaJoM MalIMHOOYAiBHOTO
IiANPUEMCTBA, K€ BUPOO6JIsie IPOAYKIIil0 IPOMUCIIOBOTO NIPU3HAYEHHS; METOIMKA IOCIiI)KEHHS Ta anaparypa:
CTPYKTYPHO-JIOTIYHMY aHaJli3, aHaJli3 i CUHTE3, JIOTiYHE y3arajbHEHHS, CACTEMHUM IifXill, METO, EKCIIEPTHUX
OI[iHOK, MATPUYHUI MeTOI, 6araToakTOPHUI perpeciiiHuiA aHaTi3, TAKCOHOMIYHWI aHaJIi3, afUTUBHE 3TOPTaHHS,
METOJ, aHami3y iepapxiii, rpadiyHuil; TeEOPETUYHI Ta IPaKTUYHI Pe3ysbTaTh: METOAUYHUI NiAxin 1o popMyBaHHs
CTpaTeriil YIIpaBJliHHS CIIOKMBUYMM KalliTaJIoOM MAIIMHOOYIiBHOTO MiJIIPUEMCTBA, SIKi 00MPaIOThCsl HA OCHOBI
Marpulli, yTBOPEHOI CHiBBiJHOMEHHIM ITOKA3HUKIB LiHHOCTI BiTHOCHH 3i CIIO>KMBAaYaMU Ta HANOIIbII 3HAYYIIUX

3aco06iB i yYMOB GOpPMYBaHHSI Ta PO3BUTKY LIUX BiJHOCHH; METONYHE 3a0€e3I1e4eHHSI OLIiHIOBAHHSI CIIO>KUBYOTO



KarniTaay MalIMHOOYAiBHOTO MiANIPUEMCTBA, BilMiHHICTb SIKOTO MOJIAra€e B OJHOYaCHOMY BpaxyBaHHI KiJIbKiCHUX Ta
SKiCHUX IIOKa3HUKIB [P BU3HAYEHHI y3arajJbHEHUX [NOKA3HUKIB 32 CKJIaJOBUMU CIIOKUBYOTO KaliTaiy;
iHCTpyMeHTapiil yIIpaBJliHHS CIIOXKUBYMM KalliTaJIoM MaIlMHOOYiBHOTO MiJIIPUEMCTBA, BiAMiHHICTb SKOTO MOJIsIrae
y TOMY, IO BiH OXOIJIIOE SIK 33CO0M Ta YMOBHU (POPMYBAHHS i PO3BUTKY BiJHOCHH 3i CIIO>KMBAYaMU, TaK i pe3yJIbTaTh
LIMX NIPOLIECIB; CTPYKTYPOBAaHMI1 3a CTPATEriYHUM Ta ONEPATUBHUM PiBHAMMU YIIPABJIiHHA CIIOKMBYMM KalliTajaom
MigIpUEMCTBA Ta JUQEPEHII0ETHCS B 3aJIEXKHOCTI Bifl I[UX PiBHIB: [IJISI CTPATEriyHOro PiBHS - MaTPUYHUM aHATI3,
L7151 OTIEPaTUBHOTO PiBHS - iIHCTPYMEHTH OLIiHIOBAaHHS 3aCO0iB Ta yMOB (DOPMYyBaHHS i PO3BUTKY BiJHOCHH 3i
CIIOKMBaYaMHU Ta ixX pe3yJIbTaTiB; BU3HAYEHHS MIOHATTS "CIIOKMBYMI KalliTaj IPOMMUCIIOBOrO MigIIpUeEMCTBA", 110
IiAKpeCIIoe ABOICTICTh MOro 3MICTY: 3 OIHOT0 OOKY, SIK CYKYITHOCTI 3aCO0iB i yMOB, 3 iHIIIOTO - SIK pe3yJbTaTy
(opMyBaHHS Ta PO3BUTKY BilHOCHH 3i CIIOXXMBa4YaMH, 110 BUPKAETHCSI LiHHICTIO LIUX BiIHOCUH; CKJIaJ, [I0OKa3HUKIB
OLIiHIOBaHHSI CIIO>KMBUYOTO KaliTajly MalIMHOOYAiBHOTO MiATIPUEMCTBA, B SIKOMY BUJIiIJIEHO IPYIy TIOKA3HUKIB [JIs1
OLIiHIOBaHHS 32C006iB Ta yMOB (POPMYBaHHS i PO3BUTKY BiJHOCHH 3i CIIOKMBaYaMu, TPyIy OKA3HUKIB OJ1s
OlIiHIOBaHHSI LIiHHOCTI BiTHOCHH 3i CIIOXMBayaMHu SIK pe3yJIbTaTUBHOI O3HAKU iX COOPMOBAHOCTI; IPUHLUIIN
VIPaBJIiHHS CIIOKMBYMM KalliTaJOM MalIMHOOYAiBHOTO MiATIPUEMCTBA, CKJIaJ, SKUX JOIIOBHEHO IIPUHIMIIAMU
L[iHHICHOTO MigXoAdy; MPeIMeT i CTyMiHb BIIPOBAIPKEHHS: PO3POOKU BIIPOBAIKEHI B TPAKTUYHY HisyIbHICTD JT1
"XapkiBcbkuil MamnHoOy#iBHuN 3aBog, "OEN", TTAT "V.IT.E.K", XHEY im. C. Ky3Hels npu BUKJIQaHHI TUCUUIITIHU
"AHauni3 6aHKIBCbKOI AisibHOCTI" 17151 6aKasiaBpiB crieliasbHOCTI "baHKiBChKa cripaBa”; cpepa BUKOPUCTAHHS:

ynpaBJ’[iHHH CIIOKMBYMM KaIliTaJloM MaHII/IHO6y,ZIiBHOI‘O I'[iII‘I'[pI/IGMCTBa, HaBYaJIbHUN rnponec.

2. Research object: the management of consumer capital engineering company; the purpose of the work: further
development and improvement of theoretical positions, methodological support and develop practical
recommendations for the management of consumer capital engineering company, which manufactures products
for industrial use; research methods and instruments: structural and logical analysis, analysis and synthesis, logic
synthesis, system approach, method of peer review, taxonomic analysis, matrix method, multivariate regression
analysis, additive coagulation, hierarchy analysis method, graphic; theoretical and practical results: a methodical
approach to building consumer capital management strategies of engineering companies that are selected based
on a matrix formed by the ratio of the value of relationships with customers and the most significant means and
conditions for the formation and development of these relations; methodological support evaluation of consumer
engineering enterprise capital, the difference of which is the simultaneous consideration of quantitative and
qualitative indicators in determining generalized indicators for components of consumer capital; capital
management tools, consumer machine-building enterprise, the difference of which is that it covers both the
means and conditions of the development of relations with consumers, and the results of these processes;
structured strategic and operational management levels of consumer capital and diversified from these levels:
strategic level - matrix analysis for operational level - evaluation instruments, equipment and conditions of
formation of relations with consumers and their results; the definition of "consumer capital of industrial
enterprises”, underlining its contents duality: on the one hand, as a set of tools and conditions, on the other - as a
result of the formation and development of relations with consumers, resulting value of this relationship;
warehouse performance evaluation of consumer capital engineering company, which selected group of indicators
to assess the means and conditions of formation of relationship with consumers, a group of indicators to assess
the value of relationships with customers as effective signs of their formation; principles of consumer capital
engineering company, whose composition is supplemented by the principles of value approach; subject and degree
of introduction: results are put in practical activity of SE "Kharkov machine-building plant "FED", JSC "U.P.E.K",
abstract of them Simon Kuznets KhNUE in teaching discipline "Analysis of banking" for Bachelors specialty
"Banking business"; scope: consumer capital management of engineering enterprise, the learning process.
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