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1. Y uceprauii mOCIiIPKEHO TEOPETUKO-METO0JIOTIYHI 3acafy Ta pO3po6JI€HO HAyKOBO-TIPAKTUYHI peKOMEHallil
0710 GOpMYyBaHHS CUCTeMU aBTOMaTu3alii mapkeTuHry (CAM) 111 NigliprueMCTB eJIEKTPOHHOI KOMepIii.
Po3pobsneHo ¢pyHkIioHanbHY Moziesib CAM 3 ribpuiHO MOAYJIBHOIO apXiTeKTYpoIo, Y SIKill iMI1JIeMEHTOBaHO
MOJyJIb LIEHTPaJi30BaHOTO YIIPaBJiHHS MapKeTUHrOBUMH onepauisiMu (LIYM) Ik cuCTEMOYTBOPIOIOUNI KOMIIOHEHT
CHACTEMH, IO 3[ilICHIOE aBTOMATU30BaHUI KOHTPOJIb HAJl ONI€PaLisIMU iHIINX KJIIOYOBUX MiCUCTEM Ta 3a0e3redye
THYYKY iHTerpariilo 30BHillHixX cnenianizoBaHux MarTech iHCTpyMEHTIB, BK/IIOYAaIOYM «iHTEJIEKTYaIbHY»
peKoMeHpaliiiny cucrteMy. Ha BigMminy Bifi MOHOJITHUX N71aTOPM Ta eLleHTPaIi30BaHUX SaaS-pillleHb,
3aIPOINIOHOBAHA apXiTEKTypa 3abe3neuye iHTerpauio qudpOoBUX KaHaJiB Y €4MHY MaPKETUHIOBY BOPOHKY Ta CIIPUSIE
(pOpMYBaHHIO [1€PCOHAI30BAHOTO KJIIEHTCHKOTO JOCBiy. 32 pe3yibTaTaMU AOCIiIKEHHS BLOCKOHAJIEHO HAYKOBO-

MeTOIMYHUH Nifxizn 1o ¢opmysanHs CAM msxom iHTerpatii rHydkux (Agile) meTomosioriii Ta coioTexHiYHOTro



aHaumizy. JloBefeHo nepeBaru ruyykux (Agile) migxozis (Scrum, Kanban) Han TpaguLiiHOIO MOJIEJIIO «BOLOCTIANY»
17151 pO3pO0OKM Ta BNpoBagKeHH CAM B IMHaMiYHOMY PUHKOBOMY CEPEIOBUII MADKETUHIOBUX TEXHOJIOTIM.
YTo4HEeHO MOHATIMHO-KaTeropiaJpbHUi anapar y cgepi aBToMarusaliii MapKeTHHTY. 3allpOIIOHOBAHO HACTYIIHY
IeQiHillilo NOHATTSI CUCTEMU aBTOMATU3allil MADKETUHTY — Li€ CYKYITHICTb iHTerpoBaHux y egunuit MarTech-
KOMILJIEKC B32€MOIIOB'SI3aHMX OPraHizaliliHO-yIIpaBliHCbKUX PillleHb, TEXHIKOTEXHIUHMX 3aCO0iB i 061afHaHHS, a
TaKOX KaJIpOBOTO pecypcy i3 Habopom KOMIIeTeHIIiH, sIKi J03BOJISIIOTh €(PEeKTUBHO reHepyBaTH i peasi3oByBaTH
BiATIOBiJHI pillleHH i 3aX0[1M Ta ONlepyBaTU HasIBHMMU 3ac06aMU, CIIPSIMOBAHUX Ha €(PEKTUBHY aBTOMATU3AlLi0
MapKETUHIOBUX Oi3HecIpoueciB. TakoxX y nucepTauii pO3KpUTO CYyTHICHY IPUPOy aBTOMaTU3allii MAPKETHHIY SK
KOMILJIEKCHOTO 6i3HeC-TIpoLiecy, IO ITO€IHY€E TEXHOJIOTIYHY 3aMiHy DyTUHHUX OIlepaliill i3 iepeopieHTallielo
JIIOJICBKOTO PECYPCY Ha TBOPYY JisIbHICTh, HA BiIMiHY BiJl By>)KYMX, TEXHOJIOTIYHO-OPi€HTOBAaHUM IIiIXOMIB 110 ii
PO3yMiHHS 1aHOro (peHOMeHY. Po3po6JieHO I annpo6oBaHO JOPOXKHi KapTy BripoBagkeHHs: CAM BifnoBinHO [0
6izHec-noTpeb yKpaiHCchKux MapkeTieliciB Rozetka.UA ta Prom.ua. I Rozetka.UA BpoBasiKeHHS CUCTEMU
CIIPSIMOBAHO Ha LleHTpasi3alilo yrpaBaiHHS JaHUMUY, 3pocTaHHg GMV i LTV Ta 3HM>XeHHs pu3UKy KaHibasizarii
KaHaliB; Ay Prom.ua — Ha IOCUJIEHHS MepeXXeBUX e(PeKTiB, nigsuieHHs VLV ta cTparteriyny audepeHuialio Ha
PMHKY SaaS-pillleHb 1J1s1 MajIoro i cepenHboro 6isHecy. OTpUMaHi pe3ybTaTy CTANU HMiAIPYHTSIM [AJ1S1 PO3BUTKY
OKPEMOTO0 CTpaTerivyHoro Hanpsmy B kommnadii EVO mono macmtabyBaHHS CHCTEM MapKeTHHIOBOI aBToMaTu3aliii Ta
PeKOMeHaLitHuX MexaHi3MiB. 37ilicCHeHO OLiHKy e(peKTUBHOCTI JOCIIiAHOrO BIIPOBa/I>)KEHHsI clipoekToBaHoi CAM
Ha rargopmax Rozetka.UA Ta Prom.ua IuisixoM BUMIPIOBaHHS SIK MaTe€PiaJIbHUX [TOKa3HUKIB epeKkTuBHOCTI (RO,
GMV, LTV, AOV, CTR, VLV, ARPU, Churn Rate), Tak i HemaTepiasbHUX cTpaTeriyHux eekris. [JocinkeHo
aKTyaJbHi TEHJEHIlii Ta BUKJIMKM cyd4acHOro puHKY CAM, sIKUii XapaKTepU3yeThCsl CTabiIbHO BUCOKAMHU TEMITAMU
3POCTaHHS, aKTUBHUMHU IIPOLI€CaMU 3JIUTTIB Ta [IOTJIMHAHb, TOMiHYBAaHHSIM XMapHUX IJ1aTQOPM Ta TEXHOJIOTiUHi
TPEHJiB, CIIPSIMOBAHUX HA rileprepcoHarnisaliiio KJIi€eHTCbKOro 1OCBiny, IIMO60Ky iHTerpauis TexHosorii LITyyHoro
Intenexry (L), po3BUTOK MapKETHHIY Ha OCHOBi aKayHTiB, TOwO. [Tops[ 3 1M, BAOKPEMJIEHO HU3KY BUKJIMKIB 115
CTaJIoro pO3BUTKY i MacIITabyBaHHS BIIPOBAIPKEHHS JOCJIIIPKyBAHUX MAPKETMHTIOBUX CUCTEM, TAKUX SK: IOPiBHSIHO
BMICOKA BapTiCTh Ta CKJIAJHICTh BIPOBAI)KEHHS IPOCYHYTHUX «all-in-one» cuctem abo SaaS-pileHs AJ1 MaIoro i
cepenHbOro 6i3Hecy; npobyiemu nudepennianii g nocravyanpHukiB CAM Bin cymiskaux MarTech-pimens;
HeOOXiJIHICTb afanTallii 10 OCUJIEHHS PeryIsTOPHUX BUMOT y cepi 3aXUCTy JaHUX. 3'ICOBAHO, 1[0 BU3HAYaIbHUM
netepmiHanToM edektuBHOCTi CAM e ii rmboka iHTerpanist 3 MapKeTUHIOBOIO iHPOPMAaLIifHOI0 CUCTEMOIO
ninnpuemcrBa. O6IpyHTOBaHO no3uliionyBaHHs CAM y cTpykTypi CMI $IK TiCHO iHTE€TpOBAHOTO, ajie PYHKIiOHAIBHO
CIienianizoBaHOTO KOMITIOHEHTR, BifITOBiTaJbLHOTO 3a ONEpalilfiHy aKTHUBAllil0 JaHUX Ta aBTOMAaTH3aLlil0
MapKETUHIOBUX IIPOLIECIB y CUHEPTii 3 0CHOBHUMU migcuctemamu CMI — neHTpasisalii JaHUX, aHaJIiTUKU B
peasibHOMY 4Yaci, MigTPUMKY IIPUMHATTSA PillleHb Ta aBTOMATM30BAHOI 3BiTHOCTI. 3alIPOIIOHOBAHO aBTOPCHKY
METOJMKY PO3POOKM AJITOPUTMY «iHTEJIEKTyalbHOI» PEKOMEHALIIHOI CUCTEMU HAa OCHOBI BEKTOPHUX
npencrasieHs (embeddings) Ta riobpuaHux Metonis Qinbrpanii (KosabopaTUBHOI Ta KOHTEHTHOI) 3 iHTerpOBaHUM
CTpaTeriyHUM MOJAYJIEM «M(POBOro MiIITOBXYBAHH», 110 BiANIOBiae PUHKOBOMY TPEHAY Ha
rineprepcoHaisanio Ta nosunionye PC K TEXHOJIOTIYHE S1pO NPOAKTUBHOTO MAPKETUHTY B paMKax
3anporoHoBaHoi mogesi CAM. [IpakTr4Ha LiHHICTh OTPUMAHUX Y Pe3YJIbTaTi IPOBEIEHOr0 NOCiIPKeHHSI pO3POOOK
[I0JIIra€e y TOMY, 110 TEOPETUKO-METOA0JIOTIYHI Ta IPAKTUYHi [I0JIOKEHHS JOBELIEHI 10 PiBHSA KOHKPETHUX METOIUK
i pexomeHpaLi mono GOpMyBaHHS Ta BIIPOBA)KEHHSI CUCTEMU aBTOMATH3Aallii MApKETUHTY Ha TEXHIUHIN Ta

opraHisauiiiHiil 6a3i yKpaiHCbKUX NigIIPUEMCTB ranysi eeKTpoHHOI komeplii (Rozetka.UA, Prom.ua ta EVO).

2. The dissertation researched the theoretical and methodological foundations and developed scientific and
practical recommendations for the formation of a marketing automation system (MAS) for e-commerce
enterprises. A functional MAS model with a hybrid modular architecture has been developed. It incorporates a
centralized marketing operations management (CMOM) module as the system-forming component, which
exercises automated control over other key subsystems and enables the flexible integration of external specialized
MarTech tools, including an “intelligent” recommendation system. Unlike monolithic platforms and decentralized
SaasS solutions, the proposed architecture integrates digital channels into a unified marketing funnel and supports
the formation of a personalized customer experience. The scientific and methodological approach to MAS



formation has been improved through the integration of Agile methodologies and socio-technical analysis. The
advantages of Agile approaches, including Scrum and Kanban, over the traditional waterfall model for MAS
development and implementation in the dynamic marketing technology environment have been substantiated. The
conceptual and categorical framework in the field of marketing automation has been refined. A marketing
automation system is defined as a set of interrelated organizational and managerial decisions, technical and
technological means and equipment, and human resources with the required competencies, integrated into a
unified MarTech complex and aimed at the effective automation of marketing business processes. Marketing
automation is also interpreted as a complex business process that combines the technological replacement of
routine operations with the reorientation of human resources towards creative activities, in contrast to narrower
technology-oriented approaches. Roadmaps for MAS implementation have been developed and tested in
accordance with the business needs of the Ukrainian marketplaces Rozetka.UA and Prom.ua. For Rozetka.UA,
implementation was aimed at centralizing data management, increasing GMV and LTV, and reducing the risk of
channel cannibalization. For Prom.ua, it was aimed at strengthening network effects, increasing VLV, and achieving
strategic differentiation in the market for SaaS solutions for small and medium-sized enterprises. The obtained
results provided a basis for developing a separate strategic direction within EVO focused on scaling marketing
automation systems and recommendation mechanisms. The effectiveness of the pilot implementation of the
designed MAS on the Rozetka.UA and Prom.ua platforms was assessed using both tangible performance indicators,
including ROI, GMV, LTV, AOV, CTR, VLV, ARPU, and Churn Rate, and intangible strategic effects. Current trends
and challenges in the MAS market have been examined. The market is characterized by high growth rates, active
mergers and acquisitions, the dominance of cloud platforms, and trends towards customer experience hyper-
personalization, extensive integration of artificial intelligence, and the development of account-based marketing.
Key challenges include the relatively high cost and complexity of implementing advanced “all-in-one” systems or
SaasS solutions for small and medium-sized enterprises, differentiation challenges faced by MAS providers in
relation to adjacent MarTech solutions, and the need to adapt to stricter data protection regulations. It has been
established that a decisive determinant of MAS effectiveness is its deep integration with the enterprise’s marketing
information system (MIS). MAS is positioned within the MIS structure as a closely integrated yet functionally
specialized component responsible for operational data activation and marketing process automation in synergy
with the main MIS subsystems, including data centralization, real-time analytics, decision support, and automated
reporting. An original methodology has been proposed for developing an “intelligent” recommendation system
algorithm based on vector representations (embeddings) and hybrid collaborative and content-based filtering,
with an integrated strategic “digital nudging” module. This approach corresponds to the market trend towards
hyper-personalization and positions the recommendation system as the technological core of proactive marketing
within the proposed MAS model. The practical value of the research lies in developing the theoretical,
methodological, and practical provisions into specific methods and recommendations for the formation and
implementation of a marketing automation system on the technical and organizational basis of Ukrainian e-
commerce enterprises, including Rozetka.UA, Prom.ua, and EVO.
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BjiacHe I'Ipianme IMm's [To-6aTBLKOBI JKurankeBuu YKaHHa MuxaiisiBHa
TOJIOBYIOYOTO Ha 3acCifiaHHi

BigmoBimasbpHUI 3a lIi,ILI‘OTOBKy bub6a Bonogumup KocTssHTUHOBAY
00JIiKOBHX JOKYMEHTIB

PeeCTpaTop [Opuenko TersiHa AHaToJiiBHA



KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko TeTsHa AHaTosiiBHA

JisiIbHOCTI




