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Pedepar:

1. Y nuceprauii 37iliCHEHO KOMILJIEKCHE JOCJIiIPKEHHSI KOMYHIKaTUBHOI €(DEKTMBHOCTI TesiepekaMmu. [Ipobiemy
PO3IJISIHYTO Yepe3 CUCTEMY (PaKTOPiB KOMYHIKaTUBHOI €(DEKTUBHOCTI TeJlepEeKJIaMU, POJIb SIKMX, HA IyMKY aBTOPa,
BUKOHYIOTb OCHOBHI €JIEMEHTH KOMYHIKaTUBHOTO IIPOLECY: KOMYHIKaTOP, KaHaJl, [IOBilOMJIEHHS, ayJATOPIs.
Cucrema pakTopiB po3rsgnanach Ha PiBHI TEOPETUYHOrO 3'sICYBaHHSI iX CYyTHOCTI Ta 0COOJIMBOCTEN pearizallii B
YVKPaiHCBKill Teslepekami. ¥ 3B'sI3Ky 3 LIMM NIPOAHasi30BaHO 67113bK0 400 TeslepeKIaMHUX NIOBiTOMJIEHb HA IIPEIMET
[IPOYKTUBHOTO BUKOPUCTAHHS ONTUMAIbHUX MOKJIMBOCTEM KOXKHOTO i3 3a3HaYeHux (akTopis. B mpoueci ananisy
Cy4aCHOI TeJIEPEKJIaMU BUSIBJIEHI KOMYHIKaTUBHO aI€KBATHi MiIXOIU O CTBOPEHHS TEJIEPEKJIAMHUX [10BiIOMJIEHD,
CIIPSIMOBaHi Ha 3aJJ0BOJIEHHS IOTPe6 CIIOKMBaYa, (POPMyBaHHS IOT0 CMaKiB Ta LiHHICHO-HOPMAaTUBHUX OPi€HTUPIB.
CoujosioriuHe JOCiIKeHHS, 3aCHOBaHE HAa aHKETYBaHHI Ta KOHTEHT-aHaJli3i, J03BOJINJIO 3'ICYyBaTH OCOOJINBOCTI

(YHKIIOHYBaHHS CUCTEMU (PAKTOPiB KOMYHIKaTUBHOTO BIUIUBY T€JIEPEKJIAMHUX MOBiJOMJIEHD, @ TAKOX JOBECTU



[IPAaBOMIPHICTb KOHLENTYaJbHUX MiIXOMiB IPY BUBYEHHI KOMYHIKaTUBHOI €(DEKTUBHOCTI TeJepeKIaMu. Y
Iycepraii 3po6eH0 BUCHOBOK: BiTUM3HSIHA MOZeJIb YKPAiHChKOI Tesiepexyamu, sika 6 BifTBopioBasa
€THOKYJIbTYPHIi HalliOHaJyIbHi 0COOJIMBOCTI, BpaxOByBaJla Cy4YaCHMUI €KOHOMIYHUI CTaH yKPaiHChbKOI'O CYCIIiIbCTBa,
3abe3nevyBasa e(peKTUBHICTb BIUIMBY Ha CIIOKMBAYa, 1ll¢ He CTBOPEHA, X04a IOIIYK TaKOi MOJIeJli B OCTaHHI POKU

3HAaYHO aKTMBi3yBaBCH.

2. In the dissertation a complex research of advertisement communicative efficiency is performed. The problem of
efficiency is shown through the system of factors of advertisement communicative efficiency, and the main
elements of communicative process as such as communicator, channel, message, and audience play the main role
in this process. This system of factors is examined on the level of theoretical determination of its essence and
peculiarities of its realization in Ukrainian advertisement. In view of this, 400 TV-advertisement messages have
been analysed to ascertain the productive usage of optimal possibilities of each of the named factors. During the
sociological investigation communicative adequate methods of creation of TV advertisement messages, aimed to
satisfy the consumer's needs and the formation of his tastes, spiritual and normative values and orientations were
revealed. The sociological research based on the questionnaires and content - analyses has helped to reveal
peculiarities of thefunctioning of the system communicative influence factors of the TV advertisement messages
and to prove the rightfulness of the conception methods in researching TV advertisement communicative
efficiency. The conclusion has been made in the dissertation: the native Ukrainian advertisement model, which
should reflect the ethnocultural national peculiarities and take into account its efficient influence on the
consumer, hasn't been created yet, though a search for such a model has been observed recently.
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