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V. BizomocTi npo gucepraniio
MoBga guceprariii:
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Tema gucepranii:

1. LliHHiCHi CTPYKTYypH Cy4aCHOTO PEKJIaMHOTO JUCKYPCY (Ha Ma-Tepiasi pocilicbKoi KOMEPLiiHOI Ta NOJIITUYHOI
peKIamMu

2. Value structures of modern advertising Discourse (on the material of Russian commercial and political
advertising)

Pedepar:

1.V nuceprauii Ha OCHOBI JOCJIAKEHHS TEKCTIB KOMEPLINHOI i OJIITUYHOI peKIaMU aHAIi3yI0TbCA LiHHICHI
CTPYKTYPH CY4aCHOTI'0 POCIMICBKOr0 PEKJIAMHOTO JUCKYPCY. 3iCTaBIOBAJIbHUI aHAJIi3 IBOX TUIIIB JUCKYPCY
JI03BOJIUB BUSBUTY IIPUHIIMIIOBI BiIMiHHOCTI B LIiHHICHUX CTPYKTypax,a TaKOXX Mipy BiJ[TOBiTHOCTi POCIICBKOi
PEKJIaMU 3arajlbHOKYJILTYPHIN i HalliOHaJIbHO-MOBHIl KapTUHaM CBITy, BUSBUTH 3arajibHi PUCH Ta BiIMIHHOCTI y

CceMiOTMYHI, TparMaTUYHiN Ta KOMYHIKaTHUBHIN OopraHisanii KOMEepLiNHOI Ta MOJIITUYHOI pEKJIAMMU.

2. The dissertation deals with the problem of value structures in modern Russian advertising discourse on the basis
of commercial and political advertising texts analysis. The comparative analysis of the two types of advertising
discourse allowed to discover principal differences in value structures as well as to define the extent of
correspondence of the world value picture in Russian advertising to the general cultural and national linguistic
picture of the world. The comparative analysis of various value structures, in its turn, revealed common and



different characteristics in semiotic, pragmatic and communicative organization of commercial and political
advertising.
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