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IV. BizomocTi nipo nmiznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10

BUKOHaHO JHUCEPTALil0
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ImenTudikarop ROR: He zacrocoyerbcs

V. BimomocTi npo gucepraniio
Moga guceprariii:
Koau TeMaTHYHHX PYyOPHK: 06.81

Tema guceprauii:
1. DopmyBaHHS Ta pPO3NOLLiT peKJIaMHOTO 6101KeTy (papMaleBTUYHOTO MiJIIPUEMCTBA

2. Formation and distribution of the advertising budget of the pharmaceutical enterprise

Pedepar:

1. O6’eKT HOCiI)KEHHS: MPOLeC PEKJIAMyBaHHSI IPOYKILii IPOMUCIIOBOTO MiATIPUEMCTBA; META POOOTHU: TEOPETUYHE
OOTpYyHTYBaHHSI i pO3p06I€HHSI HAYKOBO-METOJUYHOr0 3a6e31eueHHs (POPMYBAHHS i1 pO3MOiTy CYKyITHOTO
peKIamMHoro 6101xeTy papmaleBTUYHOrO MiANPUEMCTBA; METOIMKA IOCIIIKEHHS Ta anapaTypa: CUCTEMHUN
migxiz, METOAM aHasi3y i CMHTe3y, METOIM IHOYKLII i AenyKuii, KopesauiiiHo-perpeciiuui aHauis, MeTogu
aJlallTUBHOTO KOPOTKOCTPOKOBOT'O NMPOTHO3YBaHHSI, METOJ], TUHAMIYHOTO IPOTPaMyBaHHSI, METOJL, €KCIIEPTHUX
OIIiHOK; TEOPETHYHI i TPaKTUYHi pe3yJIbTaTyu: BUBHAYEHHS ITOHSTTS “y3araJibHeHUH MeZia-TjlaH mianpruemcTsa’, o,
Ha BiMiHY BiJl iCHYIOUUX, [TOJISITA€ B IIPOIO3ULLii BUKOPUCTAHHS METOJy €KCIIEPTHUX OLiHOK JJIs1 BU3HAYEHHS
II€BHOI IOLiJIbHOI CYKYITHOCTI JIOKQJIbHUX 3aCO0iB PEKJIAMU; METOAMYHE 3a6€e3Ne4eHHs (POPMYBaHHS y3arajJbHEHOrO
Megia-TiyIaHy, 3aCHOBaHe Ha BUOOPI NOLiNbHUX [JIs MiATIPUEMCTBA 3aC00iB peKJIaMU IIPSIMOTO Ta HEIIPSIMOTO

BIUJIMBY, 1110, HA BiIMIHY Bif iCHYI0UMX, ITOJISITa€ Y PO3NOAiJi 610/1KeTy MDK HUMU Ta 3abe3Ieyye MifTPUMKY



3aIJIaHOBAHOTO PiBHS AOXOMy MiANPUEMCTBA Bifl peasizanii NponykKuii; opraxizauiriHe 3abe3ne4yeHHs pOpPMyBaHHS
Ta PO3MOiNY CYKyIIHOI'O PEKJIaMHOT'0 OI0IPKETY MifIIPUEMCTBA, SIKe, Ha BiIMiHY Bifl iCHyI0unX, 6a3yeTbCsl HA
BM3HAYEHHI BeJIMYMHU OI0JKETY Y BifIIOBiAHOCTI 3 IPOrHO30BaHMM JOXOLIOM Bif peasnizauii nponykuii ta
pecypcHUMHU OOMEXXEHHSIMU MiAIPUEMCTBA, Ta YMOXJIUBIIIOE PO3IOLiN OI0IKETHMX KOIITIB MiX 3aC00aMU peKIaMu
IIPSIMOTO Ta HEMPSMOTO BIUJIMBY Ha CIIO’KUBA4a; METOAMYHI MOJIOXKEHHS IJIaHYBAaHHS BEJIMYMHU CYKYITHOTO
PEKJIaMHOro 610 KeTy IiANPUeEMCTBA, SKi, Ha BiIMIiHY Bifi iCHyl0UMX, [PYHTYIOTbCSI HA BpaxyBaHHi B3a€MO3B'sI3KYy MK
BUTpaTaMU Ha BUKOPUCTaHHS 3ac006iB NIPSMOi Il HENPSIMOI peKJlaMu Ta JJOXOA0M MiAIPUEMCTBA Bif, peasnizarii
MPOAYKLi, IKUM BUSIBJIEHO 32 JOIIOMOIOIO JIOTiICTUYHOI 3aJI€KHOCTI 1 METOAY €KCIIOHEHL[IMHOTO 3IJ1aJI)KyBaHHS, 110
YMO>KJIMBJIIOE BU3HAUEHHS NOLIIbHOCTI BKJIaJI€HHS KOLITIB Y peKjaMy; aHaliTUYHe 3a0e3leuyeHHs pO3I0IiTy KOLITiB
CYKYIIHOTO PEKJIaMHOTO 0I0[KeTy IiANpreMCcTBa MK 3ac06aMu peKJlaMy IIPSIMOTO Ta HENPSIMOTO BIJIMBY Ha
CIIO>KMBAYa, 110, HA BiIMiHY Bill iCHYIOUMX, IPYHTY€ETbCSI HA BUKOPUCTaHHI METOly AMHAMIYHOTO IIPOTrPaMyBaHHs [1JIs1
OITUMAJIBHOIO PO3IIOLiy KOILITIB [IPY MaKcUMizail moxony Bif peasisauii NpoayKii, 3yMOBJIEHOTO PEKJIAMOIO, T
obMe>xkeHHsIX PiHaHCOBUX PECYPCiB, BUTIJIEHNX Ha peKJlaMy; CTYIiHb BIIPOBAI)KEHHS: pO3pOOKU BIIPOBaIKEHi B
npakTUyHy fisybHicT TOB “@apmaneBtryHa KoMmadis “3gopop’st”, TOB “XapkiBcbke papmaleBTUYHE
HiANIpUEMCTBO “310pOB’SI HApoAy”, Y HaBYaJIbHUY IIpoLec [IpuBaTHOTO BUILIOTO HABYAJIbHOTO 3aKJany XapKiBCbKUM
IHCTUTYT €KOHOMIKY PUHKOBHUX BiTHOCUH Ta MEHEIP)KMEHTY; cpepa BUKOPUCTAHHSL: YIIPABJIiHHS PEKJIaMHOIO

NiSTIbHICTIO hapMalieBTUYHUX MiAIPUEMCTB, HaBYaJIbHUI MIPOLIEC.

2. Research object: the process of advertising of production of the industrial enterprise; the purpose of work: a
theoretical substantiation and working out of scientifically-methodical maintenance of formation and distribution
of the cumulative advertising budget of the pharmaceutical enterprise; research methods and instruments: the
system approach, analysis and synthesis methods, induction and deduction methods, the correlation-regression
analysis, methods of adaptive short-term forecasting, method of dynamic programming, method of expert
estimations; Theoretical and practical results: concept definition "the generalized media plan of the enterprise”
which, unlike existing, consists in the offer of use of a method of expert estimations for definition of certain
expedient set of local advertising media; Methodical maintenance of formation of the generalized media plan,
based on a choice of expedient advertising media for the enterprise of direct and indirect influence which, unlike
existing, consists in budget distribution between them and provides support of the planned level of the income of
the enterprise from production realization; organizational maintenance of formation and distribution of the
cumulative advertising budget of the enterprise which, unlike existing, is based on definition of size of the budget
according to the predicted income of realization of production and resource restrictions of the enterprise, and
does possible distribution of budgetary funds between advertising media of direct and indirect influence on the
consumer; Methodical positions of planning of size of the cumulative advertising budget of the enterprise which,
unlike existing, are based on the interrelation account between expenses on use of means of direct both indirect
advertising and the income of the enterprise of realization of production which defines by means of logistical
dependence and a method exponential smoothings that does possible definition of expediency of an investment of
means in advertising; analytical maintenance of distribution of means of the cumulative advertising budget of the
enterprise between advertising media of direct and indirect influence on the consumer which, unlike existing, is
based on use of a method of dynamic programming for optimum distribution of means at maximization of the
income of realization of production, caused by advertising, and restrictions of the financial resources allocated for
advertising; subject and degree of introduction: developements are implemented in Open Company practical
activities "Pharmaceutical company "Health", Open Company "Kharkov pharmaceutical enterprise "people Health",
in educational process of the Private higher educational institution The Kharkiv Institute of Economics of Market
Relations and Management; the sphere of application: management of advertising activity of the pharmaceutical

enterprises.
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