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V. BimomocTi npo guceprauiio

Mosga guceprarii:
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Tema gucepranii:

1. CTumysI0BaHHS ITPOJIA’KiB TOBAPIiB HA MiTIIPUEMCTBAX PO3ApPiOHOI TOPTiBIi

2. Sales promotion of products at retail enterprises

Pedepar:

1. Inceprariis siBjsie COO0I0 NOCIiIPKEHHSI TEOPETUYHUX, METOAUYHUX Ta IPAaKTUYHUX ACIIEKTIB 3aCTOCYBAHHS
CTMMYJIIOBaHHS IPOJAXIB MiAIIPUEMCTBAMU PO3PiOHOI TOPriBii. 3MiICHEHO aHaJli3 HAYKOBUX BU3HAYEHb IIOHSTTS
"CTUMYJIIOBAHHS [TPOJAXKIB", BABYEHO Ta CUCTEMATU30BAHO HAYKOBI MMIXOAM 0O BU3HAYEHHSI OCHOBHUX O3HAK
CTUMYJIFOBAHHS MPOJaXiB. YOCKOHAJIEHO CUCTEMY MAPKETUHTOBUX 1LIiJIEN CTUMYJIIOBAHHS MTPOJAXKiB Ha
nianpuemcTBax po3npi6bHoi Toprisii. OGIPYHTOBAHO B3a€EMO3B'SI30K MK ITOHSTTSIMU "3aCi0 CTUMYJIIOBAaHHS
pojaxiB’ Ta "METOM, CTUMYJIIOBAaHHS NIPOJaXiB". YAOCKOHaNEHO Knacudikaliii 3aco6iB Ta METOIiB CTUMYJIIOBaHHS
IIpoJasKiB. Bu3HAU€HO OCHOBHI MiTXO4M 110 OLiHKY e(PEeKTUBHOCTI 3aX0/1iB CTUMYJIIOBAaHHS IPOJAXKIB Ha
nianpuemcTBax po3npi6bHoi Toprisii. BuBueHO Ta OL[iHEHO NIOTOYHUI CTaH BIIPOBAPKEHHS CUCTEMU CTUMYJIIOBAHHS
MpoAaxiB Ha MiANPUEMCTBAX Po3pioHOI TOPriBii YKpaiHu. [IpoaHanizoBaHO CTaBJIEHHS CIIOKUBAYiB 10 OKPEMUX
BUJIiB Ta 3aXO[IiB CTUMYJIIOBaHHS NPOAaxiB. OLiHeHO e(peKTUBHICTb CTUMYJIIOBAHHS IPOJAXIB IJIs1 JOCSITHEHHS

MapKeTUHIOBUX 1iijiell. 3aIIpOorIOHOBaHO MO/iesIb BUOOPY 3aCO6iB CTUMYJIIOBAHHS ITPOJIAKIB, 110 I'PYHTYETHCS Ha



BM3HAYEHHi NpioputeTy KpUTepiiB ix o6panHs. HajaHo MeTOAMYHI PEKOMEH 1ALl o0 BIIPOBAIKEHHS 3aC00iB
6J71arofiiHOTO CTUMYJIIOBaHHS ITPOAsKiB Ha YKPAiHChKUX MiANpHEMCTBAX PO3APi6HOI TOPriBili. YIOCKOHATIEHO
METOJMYHUH MiXiT 10 OLiHKY e(PEeKTUBHOCTI 3aX0/1iB CTMMYJIIOBAHHS IPOJAXIiB Ha MiANIPUEMCTBAX PO3Ipi6HO]
TOPriBIIi.

2. The thesis is a research of the theoretical, methodological and practical aspects of the application of sales
promotion by retailers. The analysis of the scientific definitions of "sales promotion" was conducted; scientific
approaches to identification of key features of sales promotion were studied and systematized. The system of the
marketing goals of sales promotion was improved. The connection between the concepts of "tool of sales
promotion" and "method of sales promotion" was described. The classification of the tools and the methods of
sales promotion were therefore improved. The basic approach of effectiveness evaluation of sales promotion by
retail enterprises was discussed. Current state of implementation of the sales promotion system to retail
enterprises in Ukraine was examined. Consumer attitude towards certain types of sales promotion was
researched. The efficiency of different types of sales promotion was estimated. The model of selection of the sales
promotion tool was designed. There were developed methodical recommendations for the implementation of
charitable sales promotion by the Ukrainian retailers. Methodical approach of the effectiveness evaluation of sales

promotion in retail was improved.
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