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V. BimomocTi npo guceprauiio
Mosga guceprarii:
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1. MapKeTrHroBa 1jiHOBa NOJITUKA TYPUCTUYHUX MiAIIPUEMCTB

2. Marketing Pricing Policy of Travel Agencies

Pedepar:

1. Inceprauifina po60Ta IpUCBIY€HA BUPIIEHHIO BKJIMBUX HAYKOBO-TIPAKTUYHUX IUTaHb OOI'PYHTYBaHHS
TEOPETUYHUX T10JIOKEHD, PO3POOJIEHHS] HAYKOBO-METOJUYHUX MiAXOiB i TPaKTUYHUX PEKOMEHALIN 00
(opMyBaHHSI MapKETUHIOBOI LIiHOBOI MOJITUKM TYPUCTUYHUX MiANIPUEMCTB. 3alTPOIIOHOBAHO HAYKOBO-METOINYHI
[10JI0KEHHSI POpPMYBaHHS e(PeKTUBHOI MapKETUHIOBO] 1[iHOBOI IIOJIITUKYU TYPUCTUYHUX IiANIPUEMCTB, 110 06a3yIOThCS
Ha CUCTEMHOMY MifxXomi 1o peasnidalii MAapKETUHIOBUX LIIHOBUX CTPATETIN i TAKTUK, Y3rOIKEHUX 3 KOMIIJIEKCOM
cTpaTeriil ycix piBHiB. PO3BMHYTO T€OpETUYHi [10JI0>KEHHS 010 BU3HAYEHHs (PYHKIIIN HiHM Yepe3 KBasti(ikallio
dyHKLiN MiKpopiBHS: ineHTudikailiHa, eKCIIaHCiiHa, TO3UL{I0BaJIbHA, yTPUMYIOYa Ta CEJIeKLiliHa; yTOYHEHO
BA3HAYEHHS MTOHATD: L[iHM, MAaPKETUHIOBOI L[iHOBOI I1OJIiTUKH, CTPATETIi Ta TAKTUKY, SIKi PO3IJISIAIOTHCS Y IX TICHOMY
B32€MO3B'SI3Ky. YJOCKOHAJIEHO TEXHOJIOTiI0 MaPKETHHIOBOrO IIiHOYTBOPEHHS, 1110 6a3yeThCsl HAa KOHLIENITyaIbHUX
3acafax MapKEeTUHIY criBnpari Ta STP-MapKeTHHIy, a TAKOK METOIUYHUN IHCTPYMEHTAPIN MOZEIOBaHHS LiH Ha

TYPIIPOAYKTH, SIKUH Nepenbdadae 3aCTOCYBaHHS aBTOPCHKOI KapTU PO3IOJiTY CKJIaOBUX BUTPALLY ITOKYIILB i



I03BOJIsSl€ BU3HAYMTU Ta BPAaxyBaTy HANOL/IbII BIVIMBOBI LIiHOBI edpekTu. PO3p06s1eHO MOoiesli pO3PaxXyHKY 1iiH, sKi
BPaxXOBYIOTh KJIIOYOBI LiIHHOCTI, IOPOTY LiHOBOI 4yTJIMBOCTI, BUJIY Ta CUJIY LIiHOBUX €(EKTIB /1J151 KOKHOTO
BUJIiJIEHOTO CyOCErMEeHTa, 10 CIIPUSTUME IiIBUILIEHHIO PiBHS CIIPUIHSATOI LiIHHOCTI TYpPIIPOAYKTIB i pO3INPEHHIO

KOJIa TIOCTiMHUX CIIOKMBAYiB.

2. The dissertation addresses an important scientific and practical problem - substantiation of theoretical
positions, development of scientific and methodical approaches and practical recommendations for pricing policy
formation of marketing travel enterprises. Positioning scientific and methodological provision to create an
effective marketing pricing policy of travel enterprises based on a system approach to implementation of
marketing pricing strategies and tactics that agreed with a set of strategies at all levels. Theoretical position has
been developed to determine the functions of prices through qualification of micro-level functions: identification,
expansion, position, detaining and selection; The definition of important concepts such as: price of marketing
pricing policy, strategy and tactics that are considered in their close connection are clarified. The technology of
marketing pricing, based on the conceptual principles of marketing cooperation and STP-marketing; and also
methodological tools of modeling the price of tourist products has been improved, which provides the use of
author maps of the distribution of customers winning components and to determine and consider the most
influential price effects. The models of price calculation has been designed to include the key values, price
sensitivity thresholds, types and strength of pricing effects for each selected sub-segment which will increase the
perceived value of travel products and expanding the circle of regular customers.

Jep>kaBHHH peecTpauiiiHuii Homep [IiP:

IIpiopuTeTHHI HaNIpSIM PO3BUTKY HayKH i TEXHIKH:
CrpareriyHu# NpiopHTETHUI HAIIPSIM iHHOBaLLiHHOI AiSJILHOCTI:
IlizcyMKu BOCIiAKEHHS:

Iy6ostikamii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConiasiIbHO-€KOHOMIYHA CIIPSIMOBaHIiCTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCepTalii:

3B'I30K 3 HAYKOBHMH TEMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:
1. Mlyserina JlrogMmuina MuxaniaiBHa

2. Shulgina Lyadmyla Mykhaylivna

KBasidikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
JopaTrkoBa iHpopmanist:

TloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kopg, 3a €IPITIOY:



Micue3HaxoaKeHHS:
dopma ByracHoCTI:
Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocrTi npo odiniliHuX OIIOHEHTIB Ta PEI€H3E€HTIiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBuuie Im's Ilo-6aTbKOBI:

1. Conoxa JImutpo Bosogumuposud

2. Conoxa IMutpo BosoguMuposuy

KBasidikanis: n.e.n., 08.00.05
Imentudikarop ORCID ID: He zacrocosyerbcs
JoparkoBa iHdpopmamnist:

TToBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpassriHHS:

InenTudgikarop ROR: He zacrocosyerscs

Bsacue IlpizBuuie Im's I1o-6aThKOBI:
1. lIkBup# Haransg OnekcaHgpiBHa

2. lllkBups Hartang OsnekcangpiBHa

KBasigikamis: k.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa iHdpopmamnis:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

PeuenseHTu



VIII. 3akr04Hi BimoMocTi
BiiacHe IIpi3Buie Im'sa I1o-6aTbKOBI
TOJIOBH pagu

BaacHe IlpizBuiie Im's ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3acCifiaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaJIbHUM 3a PEECTpalLilo HayKoBOi

OisIJIbHOCTI

Bnauk Irop Osekcangposuy

bnank Irop OnexkcangpoBuy

FOpuenko T.A.



