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Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Maznuk Jliana BanepiiBHa

2. Maznyk Liana Valerievna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HaykoBOi cneniaabHOCTI: 08.10.01

Ha3Ba HayKoOBOi CIIELLiaJIbHOCTI: Po3mileHHs NPOAYKTUBHUX CUJI i perioHasbHa eKOHOMiKa

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

Jara 3axucTy: 24-02-2003

CreniaJbHICTh 32 OCBiTOO: 7.050107

Micue po60oTH 34,00yBaya: Kuiscbkuil yHiBEDCUTET €KOHOMIKH i TEXHOJIOTiH TPAHCIIOPTY

Kopg 3a €IPIIOY: 01116223

Micue3Haxoa>KeHHs: 03049, m. Kuis, Bys1. Jlykamesuda, 19

dopma BaacHOCTI:

Cdepa ynpaBitiHHS: MinicrepcTBo TpaHcnopty Ykpainu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

IIudp cnenianizoBaHoi BYUEHOI pagH (Pa30Boi CIeliaJai30BaHOi BYEHOI pazu): [l 26.160.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IToBHE HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0COOH: Pajia 1o BUBYEHHIO TIPOJyKTUBHUX cUJ Ykpainu HAH Vkpainu
Kopg 3a €IPIIOY: 05417271

Micue3Haxoa KeHHs: 01032 m.Kuis-032, 6ysbBap IlleBuenka, 60

dopma ByracHOCTI:

Cdepa ynpaBiiHHS: HaujonanbHa akaziemist HayK YKpainu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTuYHHUX PYOPHK: 06.61.01

Tema gucepranii:
1. PerionanbHi 0c0651MBOCTi (POPMYBaHHS PUHKY TOBApiB HAPOJHOTO CIIOKMBAHHS YKpaiHU

2. Regional features of forming Ukrainian consumer goods market

Pedepar:

1. O6'eKT - pouec PyHKLIOHYBaHHS PUHKY CIIOKMBYMX TOBapiB; MeTa - pO3pPOOKa TEOPETUKO-METOLOJIOTIUHNX
3acag, ¢opMyBaHHS i QyHKIIOHYBaHHS PErioHaJIbHUX CIIOXKUBYUX PUHKIB (PCP); MeTOAu - KOHCTPYKTHUBHO-
JIOriYHMH, 6aJ1aHCOBUM, CTATUCTUYHO-€KOHOMIYHNII, PO3PaxyHKOBO-aHAIITUYHUI, rpadiyHmil, KapTorpadpidyHui,
€KOHOMiKO-MaTeMaTUYHUI; HOBU3HA - MIOIJINGJIEHO TeOPilo Ta METOLOJIOTiI0 (POPMYBaHHS PUHKY TOBApiB
HapOJHOTO CIIOXKUBAaHHS, pO3p00JIeHO CXeMY B3aeMO/Iill OCHOBHUX iHuKaTopiB PCP, po3pobisieHo cucremy
IIOKa3HMKIB OLiHKY e(peKTUBHOCTI PyHKUioHyBaHHS PCP Ta MeTonuKy ix o6uncieHHs. BusBieHO OCHOBHI TEHEHIIi1
PO3BUTKY Ta po3MimeHHs PCP, micrany nojanbinii pO3BUTOK METOAWYHI MiAxoay mono monentoBanHs PCP

TOBapiB, TOOYZOBAaHO IPOTHO3HY MOJI€JIb PUHKY TOBapiB. BpoBamkeHO B EKOHOMIYHY IIPAKTUKY.

2. The author has specified economical essence of initial concept and deepened theory and methodology of
consumer goods market grouping, developed system of interaction of the main regional consumer market
indicators and relevant elements of its structure as well as elaborated system of regional consumer market
effectiveness indicators and calculation methods. There has been made an integrated assessment of territorial



differentiation, volumes, structure, development and distribution dynamics of consumer market enabling for the
first time ever to perform a combinative classification of Ukrainian regions with respect to consumer market
development levels. There has been discovered principal consumer market development and distribution
tendencies; further developed technical approach towards modeling of regional consumer goods market as
complicated social and economic system; improved and classified principles of regional consumer goods market
management based on additional parameter allowance caused by internal properties of consumer system. There
was run a structural analysis of specific goods consumption, and found some tendencies of its development and
regional grouping features. The foresight model of consumer goods market was build which allows to improve its
structure and territorial organization, defined priorities and developed practical recommendations as to forming
regional consumer goods market in Ukraine.
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VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB



OdiuiiiHi OTIOHEHTH
Baacue IlpizBume Im'a Ilo-6aTbKOBI:
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2. YUepHntok Jlronmuna I'puropisna

KBasigikanis: n.e.n., 08.10.01
InenTudgikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa indpopmamuist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KEeHHSI:

dopma BiracHoCTI:

Cdepa ynpasiriHHSL:

InenTudikarop ROR: He zacrocosyerscs
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2. BinokoHs IBan BacuibroBu4

KBasnigikamis: k.e.x., 08.00.05
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PeuenseHTn

VIII. 3ak1104Hi BiZOMOCTI
Byache IlpizBuie Im's ITo-6aTbKOBI
TOJIOBH paju

BiiacHe IIpizBuine Im'sa ITo-6aTbKOBI

TOJIOBYIOYOrO Ha 3acCiaHHi

BignoBigasibHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

XBecuK Muxamnno ApTreMoOBUY

XBecruk Muxaitno ApTreMoBuY
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