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1. PecpopmyBaHHSI MapKeTUHTOBOI iHOpMaLifiHOI ccTeMU BUPOOHUKIB [106yTOBUX KOTJIiB B yMOBax LU PoOBOi

€KOHOMIKU

2. Reforming the marketing information system of household boiler producers in the conditions of digital economy

Pedepar:

1. Inceprauiiiny po60Ty IPUCBSIYE€HO MOTNOJIEHHIO TEOPETUKO-METOAUYHMUX T10JI0KEHDb Ta PO3POOJIEHHIO
IIPaKTUYHUX peKOMeHallill 010 pepopMyBaHHS MapKeTUHI0BOi iHpopMaLliiHOI cucTeMU BUPOOHUKIB [TOOYTOBUX
KOTJIiB B YKpaiHi B yMoBax IUQPOBOi EKOHOMIKU. YTOUHEHO MOHSITTSI «<MapPKETUHTOBa iHpopMaliis» Ta
«MapKeTMHIOBa iH(pOopMaliliHa CUCTEMA» B yMOBaxX LM(PPOBOI EKOHOMIKU. PO3p06s1€HO KOHLIENTYa IbHi OJIOKEHHS
apXiTeKTOHIKM MapKeTUHIoBoi iHpopMalifiHOI cucTeMH MiATIPUEMCTB B yMOBaX UPPOBOI EKOHOMIKH.
YI0CKOHasIeHO MeTOAMYHI IiAX0IY 0 NiABUILEHHS pPe3yIbTaTUBHOCTI PYHKIIOHYBaHHS MapKETUHIOBO]
inpopmauiniHoi cucrtemu nignpueMcts. [T06y0BaHO MOJEJIb OLIIHIOBAHHS, IO 6a3yeThCs HA TEOPii HEUiTKUX
MHOXUH Ta HEUiTKO] JIOTIiKY i JO3BOJIsI€ BUSIBJITY HAllpssMU pe(OPMYBaHHS BilIlTOBiAHO 4O YMOB LU(PPOBOI

€KOHOMIKU. PO3BUHYTO iHCTpyMeHTapill peasizauii 3aX0iB 3 MifBUIIEHHS Pe3y/IbTaTUBHOCTI QYHKI[iOHYBaHHS



MapKeTHHI0Boi iHpopmMaLiiiHOi cucTeMU BUPOOHHUKIB IIOOYTOBUX KOTJIIB, SIKMI, HAa BiIMiHY Bif icHyI04OTO,
IOTIOBHEHUI MexaHi3MoM pedopMyBaHH, 110 BpaXOBy€e BUMOI'U LX(PPOBOi EKOHOMIKHU [0 yIIpaBJliHHS
MiJITPUEMCTBOM Ta MiCTUTh: JAeTepMiHaHTU iHPOPMaLitHUX MOTPeO6 MiAMPUEMCTB; METOAU 1iarHOCTUKU
MapKETUHIOBOI iH(pOopMaLifHOi CUCTeMU MigITPUEMCTB; LiiJli, IPUHLUINY Ta iIHCTPYMEHTU Pe(pOPMYyBaHHSL.

2. The dissertation is dedicated to deepening theoretical and methodical principles and providing practical
recommendations for reforming the marketing information system of household boiler producers in Ukraine in the
conditions of the digital economy. The essence of marketing information is cleared up and its role in the
management of the enterprise in the digital economy is researched. As a result of the generalization of scientific
developments, the definition is proposed that marketing information is a set of knowledge, information and
communications about the external and internal environment of the company's operation, which are collected,
generated and transferred to managers for making marketing management decisions, as well as formed and
distributed to achieve marketing goals of the enterprise. According to the results of the scientific literature
research using the management approach the definition of marketing information system is formulated as a
constantly acting adaptive system of people's interconnection, technical and software and methodical techniques
which is meant for collecting, processing, generating and distributing relevant, actual, timely and reliable
information for marketing management of the enterprise and producing comprehensive marketing impact on the
internal and external informational and communicative environment that ensures the achievement of strategic
goals and solutions to operational tasks of the enterprise. The application of the functional process approach to
the definition of the structure of the marketing information system. It is proposed to distinguish the subsystems of
the marketing information system such as: 1) a monitoring system; 2) a system of marketing research; 3) a system
for generating source information; 4) a system of storing data, information, methods and models; 5) a
communication bus. The application of the structural and functional approach to the evaluation of the
effectiveness of the marketing information system functioning is proposed. A system of indicators for the effective
functioning of the marketing information system of household boiler producers has been built, which is connected
with the new architectonics of the marketing information system. The model of the effectiveness evaluation of the
subsystems of the marketing information system based on the theory of fuzzy sets and fuzzy logic is developed. It
is proposed to use the index of the effectiveness of marketing activities as an indicator of the effectiveness of the
marketing information system of the enterprise. The procedure for reforming the marketing information system is
developed. It consists of the following stages: 1) the formulation of the reform goals; 2) the assessment of the
current state of the marketing information system; 3) making a decision on the reform; 4) planning reform
measures; 5) the realization of the reformation; 6) technical and functional control. A mechanism for reforming the
marketing information system of the enterprise is developed in which diagnostic methods of the marketing
information system are distinguished; the stages of decision making about the viability and choice of the direction
of the reform are indicated; goals, principles and tools for reforming are defined; the result and the economic
effect of the formation of marketing information system of the enterprise are analyzed. On the basis of the
proposed procedure for reforming the marketing information system and the diagnostics of its current state,
directions have been selected and measures for reforming the marketing information system of household boilers
producer have been selected. The forecast values of the index of the effectiveness of the marketing activity of the
company, which is planned to be obtained after the implementation of the planned activities in the functioning of
the marketing information system, are developed. The method of estimating the enterprise market indicators,
which is based on the content characteristics of the marketing activity of the enterprise and allows predicting the
market effect of the marketing information system of the enterprise reforming, is improved.
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