O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iIKOBHI HOMep: 0419U003232
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpamnii: 02-07-2019

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Tumuynuk FOsis MukosaiBHa

2. Tymtsunyk Julia Mikolaevna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: kanguzaar Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIndp HayKoBOi cneniagabHOCTI: 13.00.04

Ha3Ba HayKoBOIi CcIeniaJIbHOCTI: Teopis i MeToauka npodeciitHoi ocsitn

T'anyss / ramysi 3HaHB. He 3aCTOCOBYETHCS

OcBiTHBO-HayKOBa Mporpama 3i creniaJbHOCTI: He 3acTocoByeTbCs

JaTa 3axHcTy: 26-06-2019

CnenianbHICTD 32 OCBITOIO: YpaBliHHs HaBYaTbHUM 3aKJIaIOM

Micue po6oTH 34,00yBava: Kuiscbkuil HauioHaIbHMIA yHiBepcuTeT iMeni Tapaca [lleByenka

Kopg 3a €IPIIOY: 02070944

Micue3HaxoaKeHHS: ByJI. Bomogumupceska, 60, M. Kuis, Kuicbka 06:1., 01033, Vkpaina

dopma BaacHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HayKy YKpaiHu

ImenTudikarop ROR: He zacrocoyerbcs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
Iudp cnenianizoBaHOoi BYEHOI pagH (pa30Boi CIeliagai30BaHOi BY€HOI pagH): K 27.053.03

IToBHe HaliMeHYBaHHSI IOPHUAUYHOI 0COOH: JIBH3 "TlepesiciiaB-XMeNnbHULBKUIA IePKABHUI MEArOriYHMiA

yHiBepcurteT imeHi ['puropia Ckosopoau”
Kopg 3a €IPIIOY: 04543387

Micuesnaxo,zm(eﬂnﬂz ByJ1. CyxoMnuHcbKoro, 30, M. [lepescnaB-XmenbHuLbKUY, [lepesciaB-XMeNTbHULBKAN
p-H., KuiBcbka 06:1., 08401, YkpaiHa

dopma ByracHOCTI:
Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

IV. BizomocTi nIpo niznpueMcTBO, yCTaHOBY, OpraHisalliio, B sIKii 0yJ10
BUKOHaHO JHUCEPTALil0

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0C00H: KuiBchkuil HallioHasIbHUI YHiBepcuTeT iMeni Tapaca

[IleByeHka

Kopg 3a €IPIIOY: 02070944

Micuesnaxo,lpKeHHﬂ: ByJI. Bononumupceka, 60, M. Kuis, KuiBceka 06:1., 01033, Vkpaina
dopma ByracHOCTI:

Cdepa ynpaBitiHHS: MiHictepcTBo OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs

V. BimoMocTi npo guceprariio
MoBga guceprariii:
Koau TeMaTHYHHX PyOPHK: 14.35.09

Tema gucepranii:
1. TTigroToBka MalOyTHIX MariCTpiB yIpasJliHHS HaBYAJIbHUMU 3aKJ1aZaMu 10 MAaPKETUHIOBOI Aisl/IbHOCTI

2. Training of future masters of educational management to marketing activity

Pedepar:

1. Ha ocHOBi mpoBe1eHOro aHasizy HayKOBOi JIiTEPATypy 3 O3HAYEHOI TPO6IeMU [OCIiI)KEHHS BUBHAYEHO CYTHICHI
03HaKU [TOHATTS «TOTOBHICTh MalOyTHIX MaricTpiB yIpaB/iHHs HaBYaJIbHUMHU 3aKJIaZlaMU 1O MapKETUHTOBO]
TisibHOCTI». PO3IJIAHYTO MirOTOBKY MaiOYyTHIX MariCTpiB yIpaBJliHHS HaBYaJbHUMMU 3aKJIaJJaMU 10 MaDKETUHIOBOI
IisITIBHOCTI SIK eJaroriyHy npoo6semMy Ta 3'1COBaHO 3MiCT i CTPYKTypy MapKeTHHIOBOI [isJIbHOCTI BifJTIOBITHO A0
(dyHKLiN ynpaBiiHHA. 34iICHEHO aHali3 Cy4aCHUX OCBITHIX IIPOrpaM i HaBYaJIbHUX I1JIaHiB MiAFOTOBKY MaiOyTHIX
¢daxiB1iB. BusHaueHo i oxapakTepru30BaHO KpUTEPii, TOKA3HUKU Ta PiBHi C(POPMOBAHOCTi FTOTOBHOCTI MalOyTHIX
MaricTpiB yIIpaBJliHHS HaBYaJIbHUMU 3aKJIaZlaMU 10 MApKETHUHIOBOI [IiSJIbBHOCTI; IPOBEIEHO NiarHOCTHKY PiBHIB
c(OpMOBAHOCTi TOTOBHOCTI Ha €Tali KOHCTATyBaJIbHOTO €KCIIEPUMEHTY Ta MOJIAHO 0r0 pe3ysbTaT; PO3PO06JIEHO i

TEOPETUYHO OOI'PYHTOBAHO MO/IEJb MiZIrTOTOBKM MalOyTHIX MariCTpiB yIpaB/liHHS HaBYaJIbHUMU 3aKJIaZaMu 10



MapKeTI/IHFOBOi ,U,iHJIbHOCTi Ta HAaB4YaJIbLHO-METOOUYHE 3a6e3neyeHHs ILI/ICI_U/II'IJIiHI/I 3 MAPKETUHTY OCBITH.

2. On the basis of the analysis of scientific literature on the identified problem of research, the essential features of
the notion «readiness of future masters of management of educational institutions for marketing activity» are
defined as integrative personal quality, which is determined by positive attitude, the presence of a set of
theoretical knowledge and practical skills in marketing education, personal qualities and motivation to marketing
activity, as well as the ability to self-assess the results of the specified activity. The preparation of future masters
of management of educational institutions for marketing activity as a pedagogical problem was considered and the
content and structure of marketing activity according to the management functions were clarified. The analysis of
modern educational programs and training plans of future specialists was carried out. The criteria (motivational-
value, cognitive-operational, personal, reflexive-regulatory) were determined and characterized, indicators
(motivational-value: motivation to marketing activity and value orientations concerning professional development,
cognitive-operational: possession of marketing competence, readiness for marketing activities; personality: the
presence of professionally important personality traits, necessary for solving marketing problems; reflexive and
regulatory: the development of reflexive able dren, the ability to assess their knowledge and skills in marketing
education, the ability to predict conditions that increase the level and adjust it according to modern requirements)
and levels (high, medium, low) formation of future schools masters management to marketing. In the course of the
research the model of preparation of future masters of management of educational institutions for marketing
activity was developed and theoretically grounded. The essence of the model of training is the gradual
organization of the process of mastering the future masters of management of educational institutions by
marketing competence through the implementation of the functions of the target (aim), organizational and
methodological (methodological approaches and principles, pedagogical conditions), content-operational (forms,
methods, means, stages of preparation for marketing activities) and performance-oriented (criteria, indicators and
levels of readiness of units) and training results. The developed model of the preparation of future masters of
management of educational institutions to marketing activities was realized through the use of a set of didactic
methods (problem lectures, problem seminars, case studies, brainstorming, business games, method of group
work) and forms of training (practical classes, research work, thematic discussions, round tables, scientific
conferences in the form of an interdisciplinary seminar) of professional training of future masters of management
of educational institutions to the marketing activity. The introduction of these methods and forms of teaching in
pedagogical practice contributes to raising the level of theoretical knowledge and practical experience of future
specialists, their ability to carry out marketing activities of the educational institution.

Jep>kaBHHH peecTpaniliHuii Homep JiP:

IIpiopuTeTHHH HANIPSIM PO3BHTKY HayKH i TEXHIKH!
CrpareriyHuii npiopUTEeTHHH HaNIPSIM iHHOBaLiHHOI JisJIbHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikarii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIPSIMOBAHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BnpoBaa>KeHHS pe3yJIbTaTiB AHCEpPTaIii:

3B's130K 3 HAYKOBUMH T€MaMH.



VI. BizoMocTi mpo HayKOBOT0 KEPiBHUKA /KEePiBHHUKIB (KOHCYJIbTAaHTA)
BaacHe IlpizBume Im's I10o-6aThKOBI:

1. CninyH €Breniin CepriioBuy

2. Spitsyn Yevhenii Serhiiovych

KBasigikanis: k. nex. 1., 13.00.01
InenTudikarop ORCID ID: He 3acrocosyetncs
JoparkoBa iHdpopmamnist:

IloBHe HaliIMEeHYBaHHS IOPHUAHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3Haxoa KeHHSI:

dopma By1acHoCTI:

Cdepa ynpasiiHHS:

InenTudikarop ROR: He zacrocosyerscs

VII. BizomocTi npo odiniliHuX OIIOHEHTIB Ta pEl€H3€HTIiB
OdiniitHi onoHEHTH
BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:

1. Bockob6oriHikoBa I'aninHa JleoHiniBHa

2. Voskoboynikova Galina Leonidovna

KBasidikanis: 1. nep. 1., 13.00.04
InenTudikarop ORCID ID: He 3acrocosyetses
HoparkoBa indopmamnist:

IloBHe HaliIMeHYBaHHS OPUAUYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocosyerbcs

BaacHe IlpizBume Im's I10o-6aTbKOBI:
1. Kynina Basnepis Bacumnisna

2. Kudina Valery Vasylivna

KBasigikanis: k. nen. 1., 13.00.01

InenTudikarop ORCID ID: He 3acrocosyetbcs



JoparkoBa iHdpopmamnist:

IloBHEe HaHMEHYBaHHS IOPHIHYHOI 0COOH:
Kop 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByTacHOCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Penensentu

VIII. 3aKkJII04Hi BiZmoMOCTi
BsiacHe IIpi3Buie Im'sa ITo-6aTbKOBI
TOJIOBH paju

ByiacHe Ilpi3Buiie Im's ITo-6aTbKOBI

TOJIOBYIOYOTO Ha 3acCiiaHHi

BignoBigasbHUMH 3a HiATOTOBKY

00JIiKOBUX JOKYMEHTIB

Peectpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIIOBiZaJIbBHUM 32 peeCcTpallilo HayKOBOi

OisSIIBHOCTI

[lTanipan Osibra IniBHa

[llannpan Osibra InniBHA

IOpuenko T.A.



