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Pedepar:

1. Incepraliito NpUCBSYE€HO BUPIIEHHIO aKTyaJIbHOTO 3aBJAHHS PO3POOKU Ta BIOCKOHAJIEHHS METOAUKO-
aHaJIITUYHMX 3aCa]] i IPaKTUYHUX PEKOMEeHIallifl 1[040 €eKOHOMIYHOI OLIiIHKU Ta M0J1aJIbIIoro BUOOPY CTpaTerii
MapKETUHTY IJ1s1 MiIPUeMCTBAa-A€BeIonepa B OyAiBHULITBI, sIKe€ Y POOOTI pO3TsifaeThCs K MigIIPUEMCTBO 3
MYJIbTUIIPOEKTHOIO ONEPaLifHOI0 CUCTEMOIO, BUKOPUCTOBYIOUM OpPraHiuyHe NoeJHaHH MiIX0diB EKOHOMIYHO]
IiarHOCTHUKY i3 iHCTpyMeHTapieM reoiHpopMaliliHoro MapKeTHHTY, «KJII0U0BUX KpUTepiiB ycmixy» (KPI),
VIIPaBJIiHHA 32 BiIXWJIEHHSIMU, KJIACTEPHOTO aHasi3y Ta yIPaBJIiHHS PU3MKaMU HA OCHOBI i1€0JI0Til MapKeTUHT-

MeHeIKMEeHTyY. OOI'PYHTOBAHO AOLIIbHICTh 3aCTOCYBAaHHS TEXHOJIOrI «marketing-managment» B ymoBax



IVHAMiYHOTO CEpefoBUIIA 1eBEJIOTIEPChKUX ITPOEKTIB, IK TEOPETUYHOI OCHOBU /1J1s 1T06YI0BY CUCTEMU
€KOHOMIYHOI JiarHOCTUKY JisIbHOCTI AeBesionepa. BuspieHo, mo eheKTUBHICTh MAaPKETUHIOBOI CTpaTeTii
IieBeJloliepa 3aJIeXKUTD Bif, il y3roZpKeHOCTi 3i cTpaTeriYHuMu 6i3HeC-11iyIIMM, PUHKOBUMU YMOBaMU peasisaliii
OKPEMUX IIPOEKTIB Ta YHiIKaJIbHUMU XapaKTePUCTUKAMU KOXKHOTO Oy1iB€JIbHOTO NIPOEKTY. 3 OrJIsly Ha OCHOBHI
(yHKIii MApKETUHIOBOTO MEHEIKMEHTY, 3a[IPOIIOHOBAHO €KOHOMIYHY [iarHOCTUKY MapKETHUHIOBOI [1isS/IbHOCTI
30iMICHIOBATH Y HACTYITHMX HAMPSIMKax: 1iarHOCTHKA BiNIOBIIHOCTI PUHKOBUX MOKJIMBOCTEN J€BEJIONEPA PO3BUTKY
PHHKY HEPYXOMOCTI], 1ialrHOCTHKA BiJ[TOBiAHOCTI MapKETUHIOBUX 3aXO0iB 100 00'E€KTiB CTpaTerii MigIpueMcTBa Ta
PO3BUTKY PUHKY, AiarHOCTHKA BiATIOBIAHOCTi MapKETUHTOBUX IJIaHiB CTPATETiYHUM, NTiarHOCTHKA €(PEKTUBHOCTI
CHCTEMU KOHTPOJIIOBAHHS, AialrHOCTUKA BiIxuieHb PaKTUYHUX ITOKA3HUKIB Bif, r1aHOBUX. OCHOBOIO BUOOPY i
IiarHOCTyBaHHS €(PEeKTUBHOCTI MApPKETHUHIOBOI [IisSJIbHOCTI MifIIpUEMCTBA-JieBesIoliepa [IOBUHHA CTATH KOMILJIEKCHA
[IOETAIHA OLiHKA Ta KOHKpeTU3allii Ha3BaHMX HAIPsIMiB HAa OCHOBI KoHLenii «marketing-mix 8P», o 103BOINUTh
IiaTHOCTYBaTH €(EKTUBHICTb HE TiJIbKM MapKETHHIOBOI [isJIbHOCTI B LIIJIOMY, aJI€ i OKPEMUX ii HANIPSIMKIB, a came
IIPOJIyKTOBOI, IIiHOBOi, [€0IPOCTOPOBOi CcTpaTeriil, eheKTUBHOCTI IPOCYBaHHsI, IEPCOHAIY, 6i3HEeC-TIpOLeCiB,
CIIPUMAHSITTS i HaPTHEPCTBA KOXKHOIO 00’€KTY 3 IOPT(EJIO IPOEKTIB, i3 ypaxyBaHHSIM CIIPUSITIUBOCTI PUHKOBOTO
CEpeNoBUIIA Ta CTPATETIi PO3BUTKY A€BesoNepa. 3aporoHOBAHO HAYKOBO-METONUYHUN MifXiT 70 (OPMYyBaHHS
iHCTpyMEHTapilo Ta eTamniB opraHisariii Mpolecy eKOHOMIYHOI AiarHOCTUKYA MapKETUHTOBOI [IiJIbHOCTI
niAnpueMcTBa-eBesionepa, sKi BKII0YaloTh y cebe: BU3HAaYEHHS L i 3aBJaHb NOCiI)KeHHs Ta 3MIiCTy KaTeropiii ta
€KOHOMIYHOI CYTHOCTI feiHilliil feBeJONMEHTY y OyiBHULITBI, BU3HAYEHHS OCOOJIMBOCTEN MAPKETUHIOBO]
IisITIBHOCTI JeBesIonepChbKUX KaMIlaHil, po3po0OKa eTariB Ta METOANYHUX IiAX0/iB 1O eKOHOMIYHOI 1iarHOCTUKHU
MapKeTHHTOBOI [IiJIBHOCTI I€BEJIONEPiB 3 ypaXyBaHHAM IIPOEKTHOTO, JIOKAJIi30BaHOTO i OPi€HTOBAHOTO Ha
BiJHOCHUHU 3i CTEHKXOJIIepaMU IiAXOIiB i perioHasibHUi Xapakrep Oy iBHULITBA, KIIOYOBUX II0OKa3HUKIB
e€(eKTUBHOCTI MAaPKETUHIOBOI AisI/IbHOCTI AE€BEJIONEPChKUX KOMIIaHil, CErMEHTAallisl PUHKIB, pO3p0OOKa HOBUX, BUOID
Ta KOPUTYBaHHS iCHYIOUNX MapKETUHTOBUX CTPATeTil, [J11 KOXKHOI'O CEerMeHTy PUHKy. O6paHO HalpsMU
€KOHOMIYHOI /1iarHOCTUKY MapKeTHUHIOBOI [AisJIbHOCTI ieBeJIolepa B MeXKax KoHLenwii «marketing-mix 8P», 3a
SIKOIO0 PO3PO0JIEHO I'ITUOAJIbHY KAy OLIiHIOBAHHS KO>KHOTO 3 BOCbMU HAIPSIMKIB (TPOAYKTOBOI, LIiHOBOY,
reonpoCTOPOBOi CTpareriii, epeKTUBHOCTI TPOCYBAHHS, IEPCOHAJY, 6i3HeC-TIPOLIECiB, CIIPUIMHATTS i IaPTHEPCTBA),
1110 OLIiHIOIOTBCS Ha BiANOBIIHICTh PO3BUTKY PUHKY HEPYXOMOCTI, [Ie peai3yeTbcst abo NIaHy€eThCsI peasli3oByBaTU
IIPOEKT Ta cTparerii nesesionepa. OGrpyHTOBaHO iHCTPyMEHTApPill EKOHOMIUHOI [1iaTHOCTUKYU MapKETHUHIOBO1
IisITIBHOCTI JeBesionepa, IKUii BKII0Yae y cebe BOCbMUKOMIIOHEHTHY MeTOAMKY, POpMaTi30BaHy LKAy
OIIiHIOBaHH$ HAIIPSIMKIB MapKETHHIOBOI IisIJIbHOCTI ieBeJionepa Ta CUCTEMY KOperyBajibHUX KoedilieHTiB, saKi
IO3BOJISIIOTh BPaXOBYBATH PU3KK, [I0B'I3aHUI i3 3MeHIIIeHHSIM O6CATiB peaizallii, CIpUYMHEHUMHU BiliHOIO.
ExoHOMiYHa fjarHOCTHKA €(EeKTUBHOCTI MAPKETUHIOBOI CTpaTerii Mae CJIyryBaTy iHTerpajbHUM iHCTPYMEHTOM
OLIiHKH, KM XapaKTepPU3yeTbCs KOMOIHOBAaHUM BUKOPUCTAHHSM KiJIbKiCHUX i SIKICHMX KpUTEPiiB 1J15 BUSHAYEHHS

TOTO, HACKiJIbKY MapKETUHIOBa CTPATeTisl y3ro[KyeThCsl 3 LIiJIIMU Ta HAaIIPSIMKaMu PO3BUTKY JeBejionepa.

2. The dissertation is devoted to the solution of the current task of developing and improving methodological and
analytical principles and practical recommendations for economic evaluation and further selection of marketing
strategies for the enterprise-developer in construction, which is considered in the work as an enterprise with a
multi-project operating system, using an organic combination of approaches of economic diagnostics with tools of
geoinformation marketing, "key success criteria" (KPI), deviation management, cluster analysis and risk
management based on the ideology of marketing management. The expediency of using the "marketing-
management” technology in the dynamic environment of development projects as a theoretical basis for building a
system of economic diagnostics of the developer's activity is substantiated. It was found that the effectiveness of
the developer's marketing strategy depends on its consistency with strategic business goals, market conditions for
the implementation of individual projects and the unique characteristics of each construction project. In view of
the main functions of marketing management, it is suggested that the economic diagnosis of marketing activity be
carried out in the following directions: diagnosis of the conformity of the developer's market opportunities with
the development of the real estate market, diagnosis of the conformity of marketing measures with regard to the
objects of the company's strategy and market development, diagnosis of the conformity of marketing plans with



strategic ones, diagnosis of the effectiveness of the system control, diagnosis of deviations of actual indicators
from planned ones. The basis for choosing and diagnosing the effectiveness of the marketing activity of the
developer enterprise should be a comprehensive step-by-step assessment and specification of the named areas
based on the "marketing-mix 8P" concept, which will allow to diagnose the effectiveness not only of the marketing
activity as a whole, but also of its individual areas, namely the product, price, geospatial strategies, promotion
efficiency, personnel, business processes, perception and partnership of each object from the project portfolio,
taking into account the favorable market environment and the developer's development strategy. A scientific-
methodical approach to the formation of tools and stages of organization of the process of economic diagnosis of
the marketing activity of the developer enterprise is proposed, which include: determination of the goals and
objectives of the research and the content of the categories and economic essence of the definitions of
development in construction, determination of the characteristics of the marketing activity of development
campaigns, development of stages and methodical approaches to the economic diagnosis of the marketing activity
of developers taking into account project-based, localized and stakeholder-oriented approaches and the regional
nature of construction, key indicators of the effectiveness of the marketing activity of development companies,
segmentation of markets, development of new, selection and adjustment of existing marketing strategies, for each
segment market. The areas of economic diagnosis of the developer's marketing activity were chosen within the
framework of the "marketing-mix 8P" concept, according to which a five-point rating scale was developed for each
of the eight areas (product, price, geospatial strategies, promotion effectiveness, personnel, business processes,
perception and partnership) , which are assessed for compliance with the development of the real estate market,
where the project and strategies of the developer are being implemented or are planned to be implemented. The
toolkit of economic diagnostics of the developer's marketing activity is substantiated, which includes an eight-
component methodology, a formalized scale for evaluating the directions of the developer's marketing activity, and
a system of adjustment coefficients that allow taking into account the risk associated with a decrease in the
volume of sales caused by the war. Economic diagnosis of the effectiveness of the marketing strategy should serve
as an integral assessment tool, which is characterized by the combined use of quantitative and qualitative criteria
to determine the extent to which the marketing strategy is consistent with the goals and directions of the
developer's development.
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Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH | HAayKu YKpaiHu

InenTudikarop ROR:

CeKTop HayKH: YHiBepCUTETChKUI

PeuenseHTu

BaacHe IlpizBume Im's I10-6aThKOBI:
1. IBaxHenko IpuHa CepriiBHa

2. Iryna Ivakhnenko

KBasigikamnis: 1. e. u., npodecop, 08.00.04
InenTudikarop ORCHID ID: 0000-0001-7166-1023
JoparkoBa iHdpopmamnist:

IToBHE HafIMeHYBaHHH IOpH,ILI/I'-IHOi 0COOM: KuiBChKUIl HALIIOHAIBHUI yHiBepcuTeT OyiBHULITBA i

apxiTekTypu

Kopg 3a €IPIIOY: 02070909

Micqeanaxo,szeﬂna: npocrekT [lositpodaorcekuii, 6ya. 31, Kuis, 03037, YkpaiHa
dopma ByacHOCTI: [lepxasna

Cdepa ynpaBriHHS: MiHicTepCcTBO OCBITH | HayKK YKpaiHu

InenTudikarop ROR:

CeKTop HayKH: YHiBepCUTETCHKUI

Bsacue IlpizBuuie Im's Ilo-6aThKOBI:

1. Jlucuug Hagis BacuniBHa

2. Nadiia Lysytsia

KBasigikanis: . e. u., mou., 08.00.04
InenTudirkarop ORCHID ID: 0000-0002-3353-8347
JopaTrkoBa indpopmamnis:

IToBHEe HafIMeHYBaHHH IOpH,lIPI‘-IHOi 0CO0M: KuiBChKUiT HAI[iOHAIBHUI yHiBepcuTeT Oy[iBHULITBA i

apxiTeKTypu
Kopg 3a €IPIIOY: 02070909

Micue3HaxoaKeHHS: npocnekTt ITosiTpodnorcekuit, 6ya. 31, Kuis, 03037, Vkpaina



dopma BiracHOCTI: JlepxasHa
Cdepa yllpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu
InenTudikarop ROR:

CeKTop HayKH: YHIBepCUTETChKUI

VIII. 3aKkJII04Hi BiZoMOCTi
Biacue IpizBume Im's I10-6aTbKOBI Benenkosa Oxbra tOpiisHa

roJIOBH pagu

BnacHe IlpizBuie Im's [10-6aTbKOBI Benenkosa Ozbra [OpiiBHa

rOJIOBYIOYOrO Ha 3acigaHHi

BignoBigasibHuUI 3a HiATOTOBKY Kouepra Onena MukosnaiBHa

00JIIKOBHX JJOKYMEHTIB

Peectparop VYkpIHTEI

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiZIOBiZasIbHUM 3a peecTpallilo HayKOBOIi IOpuenko TeTsHa AHaToJiiBHA

OisIIBHOCTI




