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Pedepar:

1. Incepraliiio NpUCBSIYEHO BUPIIIEHHIO aKTyaJbHOTO 3aBJIaHHS PO3POOKU Ta BOOCKOHAJIEHHS METO VKO-
aHaJIITUYHMX 3aCa] i MPAaKTUYHUX PEKOMEHIalliil 040 eKOHOMIYHOI OLiHKY Ta MOaJIbIIOro BUOOPY CTpaTerii
MapKeTUHTY AJIs MigIIpUeEMCTBa-1ieBesionepa B OyIiBHULITBI, IKe Y poOOTi pO3IJISIIA€THCS SIK MiATIPUEMCTBO 3
MYJIBTANIPOEKTHOIO ONEPaLiliHOI0 CUCTEMOIO, BUKOPUCTOBYIOUM OpPraHiyHe IO€IHaHHS NiX0iB €KOHOMIYHO]
IiaTHOCTHMKY i3 iHCTpyMEeHTapieM reoiH(pOpMaLiliHOr0O MapKEeTUHTY, «KJII0UYOBMX KpUTepiiB ycmixy» (KPI),
YIIPaBJliHHS 32 BiIXWJIEHHSIMU, KJIAaCTEPHOTO aHasi3y Ta yIpaBjiHHS PU3MKAMU Ha OCHOBI iI€0JI0Tii MapKeTUHT-
MeHeKMeHTYy. OOI'PyHTOBaHO AOLIJIbHICTh 3aCTOCYBaHHS TEXHOJIOTI «marketing-managment» B ymoBax
IVHAMiYHOTO CepefoBUIIA 1€BEJIONEPChKUX IIPOEKTIB, IK TEOPETUYHOI OCHOBU [1J1 TOOYIOBY CUCTEMU
€KOHOMIYHOI IiJaTHOCTUKU Jisi7IbHOCTI JeBesionepa. BusiBieHo, mo e(peKTUBHICTh MAPKETUHTOBOI cTparerii

IieBeJioliepa 3aJIeXKUTD Bif, il y3roZpKeHOCTi 3i cTpaTeriyHuMu 6i3HeC-1iyIIMY, PUHKOBUMU YMOBaMU peastisaliii



OKPEMUX IIPOEKTIB Ta YHIKaJIbLHUMU XapakTePUCTUKAMU KOXXHOTO Oy1iBEJIbHOTO ITPOEKTY. 3 OISy Ha OCHOBHI
dYHKII] MApKETHHIOBOTO MEHEIIKMEHTY, 3a[IPOIIOHOBAHO €KOHOMIUHY JIiarHOCTHUKY MapKEeTHUHIOBOI JiS/IbHOCTI
3[iMICHIOBATH Y HACTYITHMX HAMPSIMKaX: 1iarHOCTHKA BiINIOBIIHOCTI PUHKOBUX MOKJIMBOCTEN J€BEJIONIEPA PO3BUTKY
PHHKY HEPYXOMOCTI, 1iarHOCTHKA BiJ[TOBiIHOCTi MapKETUHIOBUX 3aXO0LiB MO0 00'€KTIB CTpaTerii MigIprueMcTBa Ta
PO3BUTKY PUHKY, AiarHOCTHKA BiANIOBIIHOCTI MaPKETUHTOBUX IJIaHiB CTPATETiYHUM, NIialrHOCTHKA €(PEKTUBHOCTI
CHCTEeMU KOHTPOJIIOBAHHS, 1ialrHOCTUKA BiIXxuieHb PAaKTUYHUX IIOKA3HUKIB Bif, 11aHOBUX. OCHOBOIO BUOOPY i
IiarHOCTYBaHHS €(PeKTUBHOCTI MApPKETHUHIOBOI [IisSJIbHOCTI MifIIPUEMCTBA-JieBejIoNepa IOBUHHA CTATH KOMILJIEKCHA
MoeTarnHa OliHKa Ta KOHKPETH3allii Ha3BaHUX HaIlpsIMiB Ha OCHOBI KoHLen1ii «marketing-mix 8P», 0 703BONIUTD
IiarHOCTyBaTy e(eKTUBHICTb He TiJIbKM MapKeTHHIOBOI [IisJIbHOCTI B I[i7IOMy, ajie i OKpeMux ii HalpsIMKIB, a came
IIPOJIyKTOBOI, 1IiHOBOi, F€OIIPOCTOPOBOi CTpaTeriil, epeKTUBHOCTI IPOCYBaHHsI, IEPCOHAY, 6i3HEC-TIPOLEeCiB,
CIIPUIHATTS i NApTHEPCTBA KOXKHOTO 00'€KTY 3 MOPTQEJIIO TPOEKTIB, i3 ypaxyBaHHSIM CIPUSITIMBOCTI PUHKOBOTO
CcepenoBHUIIA Ta CTPATeril pO3BUTKY [eBesonepa. 3alporlOHOBaHO HAYKOBO-METOANYHUI Miaxin 1o popmyBaHHS
iHCTpyMEHTapilo Ta eTarniB opraHisaliii Mpouecy eKOHOMIYHOI AiarHOCTUKYA MapPKETUHTOBOI [1iIbHOCTI
niAnprueMCTBa-J€BeJIoNepa, sKi BKIIOYalOTh y cebe: BU3HAYEHHS i i 3aBJaHb NOCIIiI)KEHHs Ta 3MIiCTy KaTeropii ta
€KOHOMIYHOI CyTHOCTI fe(iHiliil feBeJIoNMeHTy Y OYAiBHULITBI, BUBHAYEHHS 0COOIMBOCTE MapKETUHTOBOI
MiSTIBHOCTI IeBeJIONepChKUX KaMITaHil, po3po0Ka eTamiB Ta METOANYHUX TTiAXOMAiB 10 EKOHOMIYHOI AiaTHOCTUKHA
MapKETUHIOBOI JislJIbHOCTI IEBEJIONEPIB 3 ypaxyBaHHSIM IIPOEKTHOTO, JIOKAJII30BAHOTO i OPieHTOBAaHOTO Ha
BiJHOCHHU 3i CTEHKXOJII€paMU MiAXOiB i perioHasibHUi Xapakrep OyiBHULITBA, KIIOYOBUX IIOKA3HUKIB
eeKTUBHOCTI MAaPKETUHI'OBOI AisI/IbHOCTI IEBEJIONePChKUX KOMIIaHil, cerMeHTallis PUHKIB, pO3p06Ka HOBHUX, BUOID
Ta KOPUTYBaHHS iCHYIOUMX MapKETUHTOBUX CTpaTeTil, [ KOXKHOT'O CerMeHTy pUHKy. O6paHo HallpsiMU
€KOHOMIYHOI 1iarHOCTUKM MapKeTHUHIOBOI AisJIbHOCTI IeBeJIolepa B MeXKax KoHLenwii «marketing-mix 8P», 3a
SIKOI0 pO3pO6JIEHO II'SITUOAIbHY 1Ky OLiHIOBAHHS KO>KHOTO 3 BOCbMU HAIIPSIMKIB (IPOAYKTOBOI, LIIHOBOI,
reorpoCTOPOBOi CTpaTerili, epeKTUBHOCTI IIPOCYBaHHS, [IEPCOHAIY, 6i3HEC-TIPOLIeCiB, CIIPUMHSTTS i IAPTHEPCTBA),
1110 OLIiHIOIOTBCS Ha BiANOBIIHICTh PO3BUTKY PUHKY HEPYXOMOCTI, i€ peai3yeTbcs abo NJIaHy€eThCs peasli3oByBaTU
IIPOEKT Ta cTparerii gesesionepa. OGrpyHTOBaHO iHCTPyMEHTApPill EKOHOMIUHOI [1iaTHOCTUKYU MapPKETHUHIOBO1
IisITIbHOCTI JeBesionepa, IKUii BKIII0Ya€e y cebe BOCbMUKOMIIOHEHTHY MeTOAMKY, POpMaiti30BaHy LIKATTY
OIIiHIOBaHHS HAINIPSIMKiB MapKETUHIOBOI JisIJIbHOCTI JieBeJioliepa Ta CUCTEMY KOperyBajibHUX KoedillieHTiB, sKi
IO3BOJISIIOTh BPAaXOBYBaTH PU3UK, [IOB'I3aHU i3 3MEHIIIEHHSIM OOCATiB peasisallii, CIpUYMHEHUMU BilIHOIO.
ExoHOMIYHa fjarHOCTHKA €(EeKTUBHOCTI MAPKETUHIOBOI CTpaTeTii Ma€e CJIyryBaTy iHTErpajJbHUM iHCTPYMEHTOM
OLIiHKH, SIKMI XapaKTepU3yeThCsl KOMOIHOBAaHNM BUKOPUCTAHHSIM KiJIbKICHUX i SIKICHUX KpUTEPIiB 1111 BU3HAYEHHS

TOTO, HACKiJIbKK MapKETUHIOBa CTPATETisl y3ro[Ky€eThCs 3 LIiJIIMU Ta HAaIIPSIMKaMu PO3BUTKY JeBeJionepa.

2. The dissertation is devoted to the solution of the current task of developing and improving methodological and
analytical principles and practical recommendations for economic evaluation and further selection of marketing
strategies for the enterprise-developer in construction, which is considered in the work as an enterprise with a
multi-project operating system, using an organic combination of approaches of economic diagnostics with tools of
geoinformation marketing, "key success criteria" (KPI), deviation management, cluster analysis and risk
management based on the ideology of marketing management. The expediency of using the "marketing-
management” technology in the dynamic environment of development projects as a theoretical basis for building a
system of economic diagnostics of the developer's activity is substantiated. It was found that the effectiveness of
the developer's marketing strategy depends on its consistency with strategic business goals, market conditions for
the implementation of individual projects and the unique characteristics of each construction project. In view of
the main functions of marketing management, it is suggested that the economic diagnosis of marketing activity be
carried out in the following directions: diagnosis of the conformity of the developer's market opportunities with
the development of the real estate market, diagnosis of the conformity of marketing measures with regard to the
objects of the company's strategy and market development, diagnosis of the conformity of marketing plans with
strategic ones, diagnosis of the effectiveness of the system control, diagnosis of deviations of actual indicators
from planned ones. The basis for choosing and diagnosing the effectiveness of the marketing activity of the
developer enterprise should be a comprehensive step-by-step assessment and specification of the named areas



based on the "marketing-mix 8P" concept, which will allow to diagnose the effectiveness not only of the marketing
activity as a whole, but also of its individual areas, namely the product, price, geospatial strategies, promotion
efficiency, personnel, business processes, perception and partnership of each object from the project portfolio,
taking into account the favorable market environment and the developer's development strategy. A scientific-
methodical approach to the formation of tools and stages of organization of the process of economic diagnosis of
the marketing activity of the developer enterprise is proposed, which include: determination of the goals and
objectives of the research and the content of the categories and economic essence of the definitions of
development in construction, determination of the characteristics of the marketing activity of development
campaigns, development of stages and methodical approaches to the economic diagnosis of the marketing activity
of developers taking into account project-based, localized and stakeholder-oriented approaches and the regional
nature of construction, key indicators of the effectiveness of the marketing activity of development companies,
segmentation of markets, development of new, selection and adjustment of existing marketing strategies, for each
segment market. The areas of economic diagnosis of the developer's marketing activity were chosen within the
framework of the "marketing-mix 8P" concept, according to which a five-point rating scale was developed for each
of the eight areas (product, price, geospatial strategies, promotion effectiveness, personnel, business processes,
perception and partnership) , which are assessed for compliance with the development of the real estate market,
where the project and strategies of the developer are being implemented or are planned to be implemented. The
toolkit of economic diagnostics of the developer's marketing activity is substantiated, which includes an eight-
component methodology, a formalized scale for evaluating the directions of the developer's marketing activity, and
a system of adjustment coefficients that allow taking into account the risk associated with a decrease in the
volume of sales caused by the war. Economic diagnosis of the effectiveness of the marketing strategy should serve
as an integral assessment tool, which is characterized by the combined use of quantitative and qualitative criteria
to determine the extent to which the marketing strategy is consistent with the goals and directions of the
developer's development.
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Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. IBaxHenko IpuHa CepriiBHa

2. Iryna Ivakhnenko

KBasigikamis: 1. e. u., npodecop, 08.00.04
InenTudikarop ORCID ID: 0000-0001-7166-1023
JoparkoBa iHdpopmamnist:

IToBHE HafIMCHYBaHHH Iopn,zmqﬂoi 0COOM: KuiBChKUIl HALIIOHAIBHUI yHiBepcuTeT OyiBHULITBA i

apxiTekTypu

Kopg 3a €IPIIOY: 02070909

MiCI.ICBHaXO,T.[)KeHHﬂ: npocrekT [losiTpodaorcekuii, 6ya. 31, Kuis, 03037, YkpaiHa
dopma ByacHOCTI: [lepxasna

Cdepa ynpaBriHHS: MiHicTepCTBO OCBITH | HayKK YKpaiHu

InenTudikarop ROR:

Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Jlucuug Hagis BacuniBHa

2. Nadiia Lysytsia

KBasigikanis: k. e. n., mou., 08.00.04
InenTudikarop ORCID ID: 0000-0002-3353-8347
JoparkoBa iHdpopmamnist:

IToBHE HaﬁMeHYBaHHH Iopl/l,ILI/I'-IHOi 0COOM: KuiBChKUIl HALIIOHAIbHUI yHiBepcuTeT OyiBHUIITBA i

apxiTekTypu

Koz, 3a €IPITIOY: 02070909

Micuesnaxo,szemm: npocriekT [losiTpodaorcekuii, 6ya. 31, Kuis, 03037, YkpaiHa
dopma ByacHOCTI: Jlepxasna

Cdepa ynpaBriHHS: MiHicTepCTBO OCBITH | HayKy YKpaiHu

InenTudikarop ROR:

VIII. 3aKkJIr04Hi BiZoMOCTi



BaacHe IlpizBume Im's I10-6aTbKOBI Benenxosa Osbra IOpiiBHa
TOJIOBH pajgu

BaacHe IlpizBume Im'a ITo-6aTbKOBI Benenkosa Osbra IOpiiBHa
rOJIOBYIOYOrO Ha 3acCimaHHi

BignoBigasbHuUI 3a MiATOTOBKY Kouepra Onena MukoaisHa

00JIiIKOBHX JOKYMEHTIB

PeecTpartop YkpIHTEI

KepiBHuKk Bigginy YKpIHTEI, mpo €
BiJIIOBiZaJIbHUM 3a peE:CTpaI.lilO HayKOBO'l' Opuenko TersiHa AHaToJIiBHA

OisIIBHOCTI




