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1. MoTuBYBaHHS MOKYIILIB HiApreMCTBaMU po3api6bHOI TopriBii

2. Motivation of consumers by retailers

Pedepar:

1. Incepranifina po60Ta IPUCBIYEHA BUPIIEHHIO aKTyaJIbHUX TEOPETUYHUX, METOJUYHUX Ta OpPraHisaliiHuX
3aBIaHb MOTHBYBAHHS MOKYIILIB HiAIpUEMCTBAMHU PO34pi6HOI TOprieii. V nucepraiii mpoBefeHo NOCiIKeHHs
CYTHOCTIi Cy4aCHOi KOHILEMNIIii MapKeTUHTY B3a€MOBIJHOCHH Ta BU3HAYEHO MiCILle MOTUBYBAHHS V ii peasnisaii.
[TpoaHasnizoBaHO HAYKOBI MiTX0AM 10 MOTUBYBAHHS, BUBHAYEHO CYTHICTb Ta CTPYKTYPY MOTUBALIIHOTO I10J1s1
HiANPUEMCTB PO3APiOHOI TOPriBili. BHOKpEMJIEHO Ta 0XapaKTEPM30BAaHO HAIIPSIMU BILJIMBY (DAKTOPIB, IO
BM3HAYaIOThb KyIiBEJIbHY [TIOBEiHKY CIIOKMBAYiB. PO3IJISIHYTO CYKYIHICTh MAPKETUHTOBUX iHCTPYMEHTIB, 110
3a6€311e4yI0Th MOTUBYBAHHS CIIOKMBAYiB, yIOCKOHAJIEHO CTPYKTYPY KOMILJIEKCY MAPKETHHTY MiANIPUEMCTBA
po31pibHOI TOPriBii. JOCIiI)KEHO OCHOBHI TOKa3HUKM PO3BUTKY PO3[PiOHOI TOPTiBIli IPOJLOBOIBYAMU TOBAPAMU
Ykpainu ta YepHiBewpkoi 06s1acTi, BU3HAYEHO TeHeHIii 3MiH. JIOCIIiIzKeHO 0COBIMBOCTI MOBEiHKY MOKYIILiB

IIPOJIOBOJIbYMX TOBAPiB, IIPOLiECY 3IilICHEHHS] HUMU KYIIiBeJb Ta KOMIJIEKCY MapKETUHTY HiANpreMCTB po3apibHOI



TOPTiBJIi SIK IHCTPYMEHTY BIUIMBY Ha BU3HAYE€HUM ITpouec. Hagano pekoMeHaanii moa0 ya0CKOHAIEHHS
MOTUBYBaHHS Ha OCHOBI peaizallii Miixo1y, BU3HAY€HOIO0 aBTOPOM K MOTHBAllifiHa B3a€MOJisl MiAIIPUEMCTBA
Po31pibHOI TOPriBIi i3 crio>kKUBaueM, po3po6JIEHO aITOPUTM TaKOTo NPoLecy. 3alIPOIIOHOBAHO aBTOPCHKUI MifXi,
1o BrpoBamykeHHs: CRM mignpuemcTBa po3apioHOI TOPTiBJli, 1110 J03BOJIsSIE 320€3MeUYNTU PO3POOKY BiflTOBITHUX

IIporpam BILJIMBY HA OKPEMIi CETMEHTHU CIIOXKMBAYiB.

2. The thesis is devoted to the solution of actual theoretical, methodological and organizational problems of
motivating buyers by retailers. The thesis examines nature of the modern concept of relationship marketing and
place of the motivation for its implementation. The author gives analysis of scientific approaches to motivation and
defines essence and structure of motivational area of a retailer. Besides it the work singles out and characterizes
directions of factors determining the purchasing behavior of consumers. A set of marketing tools to ensure
consumer motivation is considered; as well as improved structure of marketing retailer complex is suggested. The
work investigates basic indicators of retail of food products in Ukraine and Chernivtsi region, as well as it defines
directions of changes. The features of the behavior of food products' consumers, their purchases and marketing
mix of retailers, as instruments to influence the defined process are investigated. This work offers
recommendations as to improvement of motivation based on realization of approach defined by the author as
motivational interaction of a retailer with a consumer and offers algorithm of such a process. Besides the author
proposes personal approach to improvement of a retailer's CRM providing possibility of corresponding programs
of influence upon particular consumers' segments.
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