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Pedepar:

1. Incepraliisi € KOMIUIEKCHUM JOCTiIKEHHSIM TEOPETUYHUX, METOOUYHUX Ta MPAKTUYHUX ACIEKTIB MPO6IeMU
cTparerii IOBe/IiHKU CIIOKMBAYiB y KpU30BUX YMOBax. Y nucepTalii 37ilicHeHO TeopeTH4He OOIPYyHTYBAaHHS Ta
€MIIipMYHE BUBYEHHS COLIaJIbHO-TICMXOJIOTIYHUX JEeTEPMIHAHT [TOBEAIHKY CIIOKMBAUiB Y KPU30OBUX YMOBaX. 3
ypaxyBaHHSM HAayKOBUX MiJXO/iB y COLia/IbHil CHUXOJIOTii, ICMX0JIOTil 0COOGUCTOCTI Ta ICUXOJIOTii MapKETUHTY, Y
Iyceprallii O6I'pyHTOBaHO TEOPETUKOMETOIOJIOTIUHI 3acay AOCIiIyKeHHs. Bu3HaueHo, 1110 cTparerii noBeiHKu
CIIO>XKMBayiB (POPMYIOTHCS 3 YPaxyBaHHSIM OpeHZ-KOMYHiIKallii Ta Mif BIIJIMBOM HU3KU COLiaJIbHO-TICUXOJIOTTYHUX
IEeTePMiHAHT, SIKi pO3NOIISIOTLCS HA TPU OCHOBHI PiBHIi: 0COOMCTICHUM, COLia/IbHUAN Ta KyJIbTypHUN. OCOOUCTICHUI
piBeHb BKJIIOYA€E BHYTPILIHI AETEPMiHAHTH, 110 SIBJISIIOTh COOO0I0 iHOUBIAyaIbHI 0COOJIMBOCTI CIIOKMBaYa, SIKUMU BiH
KEPYEThCs, KOJIA pUMae pillleHHs PO MOKYIKY. Jlo HUX HajleXXaTb OCOOUCTICHI puCH, IePCOHAJIbHI LIHHOCTI Ta
cTparerii NpUuiHATTA pimeHs. ColijaJbHMI PiBEHb BKIIOYAE COLia/IbHY POJIb T CTATYC CIIOXKMBAYA, a TAKOXK MOTr0O
colliaJibHe OTOYEHHSL: ciM's Ta pedepeHTHi rpynu. OCHOBHUI MOTUB ITPUIHSITTS pillleHb NIPO CIIOXKUBAHHS Ha

COLiaJILHOMY PiBHi — MaTy COLiaJIbHO NPUUHATHY NOBELiHKY. Ky/IbTYpHUI pPiBEHb MICTUTH J€TEPMIHAHTU



NOBeJiHKY, sIKi iHAUBIz 3aCBOIOE HA PAaHHIX eTarax XUTTS 3aBIAKU coliasizarii B ciMT Ta iHIIMX KII0UYOBUX
iHcTUTyTax. [leTepMiHaHTU KyJIbTYPHOT'O PiBHSI MOIISIOTECS Ha KYJIBTYPY, CYOKYJIBTYPY Ta COLiaIbHUI Kiac.
Po3kpuTo NOHATTS 6peH-KOMYHiKallii, siKa s1Bjise CO00I0 KOMOIHALlil0 TaKUX BUIIB JisJIBHOCTI, SIK PEKJIaMa,
coujasibHi MepeXi Ta oIy, Ki BAKOPUCTOBYIOTbCA [JIs CIIJIKYBaHHS 3 KJIi€HTaMU. BpeHI-KoMyHiKalis €
HEOOXiIHUM €JIEMEHTOM CTpaTerii pO3BUTKY OpeHly. YCIIHICT, 6peH-KOMYHIKallil HalpsiMy 3aJI€>KUThb Bif,
PO3yMiHHSI IICUXOJIOTIYHMX 0COBIMBOCTEN CIIOXKUBAUiB. [JO TaKUX XapaKTEePUCTUK HajlexXaTb pUCU OCOOUCTOCTI,
L[iHHOCTI, CTpaTerii IpUMHATTS pilleHb, MOTUBALIiMHI TUIIM TOIO. OCKIiJIbKY ITOBEJiHKA CIIO>KMBAYiB 0OYMOBIIEHA SIK
BHYTPIlIHbOOCOOUCTICHUMY YMHHUKAMU, TaK i 30BHIITHIMY YMOBaMHU, IICUXOJIOTIYHNN MiJIXil B MAPKETUHTOBUX
IOCJIiIKeHHSX IO3BOJIUTh OTPUMATH LiiHHI pe3yJsIbTaTH, Ki MaTUMYTb [IPUKJIaJiHe 3HAUeHHS Y PO3BUTKY OpeHTy. B
pOOOTi cTaByeHHs 10 6peHy BU3BHAYAETHCS SIK 6araTOKOMIIOHEHTHUM KOHCTPYKT, 10 BKJIIOYa€ KOTHITUBHUI,
a(eKTUBHUI Ta NOBEJiHKOBUI KOMIIOHEHTH, i € BAKJIMBUM PETyJISITOPOM CIIOKUBYOI NOBEiHKU. TeopeTHYHUI
aHa’ii3 J03BOJIMB OKPECJIMTH OCHOBHI COIiaIbHO-TICUXOJIOTI4Hi AeTepMiHAaHTH OpeH]I-KOMYHIKallii, 10 Ail0Th Ha
0COOKCTICHOMY, COLIiaJIbHOMY Ta KyJIbTYPHOMY PiBHSIX, Ta CPOPMYBATH KOHIEINTYyalbHy OCHOBY [1JIs ITOAAJIBLIOrO
€MIIipUYHOTO NOCiAKEHHs. Y MeXXaxX KOHCTaTyBaJIbHOTO €TaIly JOCJiKEHHS 0yJI0 IPOBEAEHO KOMIIIEKCHUM
aHaJIi3 CcoLiaJIbHO-TICUXOJIOTIYHUX JEeTEPMIHAHT NOBENiHKY CIIOXKMBAYiB y KpU30BUX YMOBax. OCHOBHA yBara
MIPUIIJISIACS BUSIBJIEHHIO 3B'I3KiB MiK CTAaBJIEHHSIM /10 OPEHJIiB, CTUJISIMU CIIOKUBYOi TTOBEIiHKYU Ta
conjonemorpadiyHMMI XapaKTepUCTUKAMU CIIOXKUBAYiB. Y pe3ysbTaTi JOCiIPKeHHs 6YJI0 3'sICOBaHO, 10 CTaBJIEHHS
CIIO>KMBAya A0 OpeHiB NOB'sI3aHO 3 Tpodecielo, a LiHyBaHHS O6PEHIIB — 3 Tpodecielo, J0X0O0M Ta MiCTOM
npokuBaHHs. [Ipy 11bOMY, KIHKY CXWJIbHI HAIaBaTH Gi/IbIIOrO 3HAYEHHS COLjasbHiN o3ulii 6peHya, HixX Y0JI0BIKU.
Taki ocobucTicHi pucH sIK HEPOTU3M Ta BiIKPUTICTb JOCBiNY y IOeQHAHHI 3 LIIHyBaHHSIM BBIWIMBOCTI, 6araTcTBa Ta
aBTOPUTETY IOB'SI3aHi 3 BUCOKOIO JIOSJIBHICTIO 10 6peHiB. [IpoaHanizoBaHO 3B’13KM MK Pi3HUMU CTUIISIMU
CIIOKMBYOI NOBEiHKU Ta COLiO-AeMorpadiuyHuMY TOKa3HUKaMU. 30Kpema, BUSIBJIEHO, 1110 AOXi/ CIIO>KMBAyiB
IOB's13aHUU 3 BUOOpoM cTusiiB «IlepdekiioHizm» Ta «PerymspHe crioxxuBaHHs». CBO€IO 4eproo, CTaTh OyJia
NoB's13aHa i3 cTusAMU «CIIOXKMBAHHS HOBUHOK», «['€IOHICTHYHE CIIO>KUBAHHS» Ta «IMITyJIbCUBHE CIIOKVBaHHSI».
HaromicTs, npogecist Ta ocsita 6yJu NOB'I3aHi i3 CTUISIMU «['€IOHICTUYHE CIIO>KUBAHHS» Ta «IMITyJIbCUBHE
CIIO)XKMBAHHS», BiNIOBIAHO. BUsSBIEHO KOMILIEKC iHOUBIAYyaIbHO-TICUXOJIOTTYHMX XapaKTEPUCTUK, [0 OOYMOBIIIOIOTD
BUOip CTUJIB CIIOXMBYOI IOBEiHKYU. 30KpeMa, BUCOKA BUPAKEHICTb €KCTPaBepCii Ta CYMIIIHHOCTI IPOTHO3YIOTh
BUGip cioskuBayeM ctuitio «IlepdexuioHizm». CBO€lo yeproio, Ha cTuJb «1liHa JOpiBHIOE SAKOCTi» BIJIMBAIOTh TaKi
LiHHOCTI 5K 6e3mneka cim'i, coliaspHe BU3HAHHS Ta aBTOPUTET. [ToeIHAHHS BUCOKOI €eKCTpaBepcii 3 HalaHHIM
L[iIHHOCTi MHUPY Yy BCbOMY CBIiTi, IyXOBHOMY JKUTTIO Ta aBTOPUTETY OOYMOBIIIOIOTH CTUJIb «CTIOKMBaHHS HOBUHOKY.
HelipoTnsm, eKCTpaBepCist, BAKINBICTb IIOYYTTS IPUHAJIEKHOCTI € XapaKTepHUMU IJ1s1 «['€ JOHICTUYHOrO
CIIOKMBaHHSA». HaTOMICTh, HEMPOTH3M, CYMJIIHHICTb Ta ByKJIUBICTb COLia/IbHOI CIIPaBENIMBOCTI BIVIMBAIOTL HA
nepeBakaHHA «IMIyJILCUBHOTO CIIOKMBaHHA». CTUib «MiHIMIi3allii BUTpAT» IpMTaMaHHa JIIOISM 3 BUCOKUM
HEePOTHU3MOM Ta 406po3nuwinBicTio. CyMIIiHHI CIIOXKMBAYi, IO LiHYIOTh CEHC KUTTS1, HAJJAl0Th IIepeBary CTUJIO0

<<Pery115{pHoro CITIO>KMBaHHS».

2. This dissertation is an extensive research of theoretical, methodological and practical aspects of the consumer
behavior strategy in crisis conditions problematics. The dissertation includes theoretical justification and empirical
exploration of sociopsychological determinants of consumer behavior in crisis environment. Based on scientific
approaches in social psychology, personality psychology, and marketing psychology, the dissertation justifies the
theoretical and methodological foundations of the research. It is determined that consumer behavior strategies
are formed according to brand communication and are influenced by a number of socio-psychological
determinants, which are spread into three main layers: personal, social and cultural. The first layer level includes
personal internal determinants, which are the individual characteristics of a consumer, which, when making a
purchase decision, is guided by. The social level includes the social role and status of a customer, as well as one’s
social environment: family and reference groups. The main motive for making consumption decisions at the social
level is to have an acceptable behavior in social context. Another level, the cultural one, contains the determinants
of behavior that an individual gains at early life stages via socialization in the family and other key institutions. The
determinants of the cultural level are separated into culture, subculture and social class. The concept of brand



communication is explored below, what makes a combination of activity spheres such as advertising, social
networking and reviewing, which are used to communicate with customers. Brand communication is an
irreplaceable element of a brand development strategy. The success of brand communication directly depends on
understanding psychological characteristics of consumers. Such characteristics include attributes, values,
decision-making strategies, motivational types of a personality, etc. As consumers’ behavior is determined by both
factors — intrapersonal and external circumstances, a psychological approach in marketing research will lead to
obtaining valuable results that will have useful significance in brand development. In the following work the
attitude to a brand is defined as a multicomponent construction that includes cognitive, affective and behavioral
components, and it appears to be an important regulator of consumers’ behavior. Theoretical analysis enables
outlining the main socio-psychological determinants of brand communication that affect the personal, the social
and the cultural levels, also the exploration provides forming of a conceptual basis for further empirical research. A
comprehensive analysis of the socio-psychological determinants of consumer behavior in crisis circumstances was
conducted within the ascertaining stage frames of the study. The main focus was laid on identifying connections
between attitudes to brands, consumption behavior styles and socio-demographic characteristics of clients. It has
been clarified by the research that consumers’ attitudes toward brands are related to occupation, and brand
appreciation is related to occupation, wealth grade, and residence area. However, women tend to evaluate a
brand's social standing more than men do. Such personality traits as neuroticism and experience acceptance,
combined with a politeness appreciation, wealth, and authority, are associated with high loyalty toward brands.
The connections between different styles of consumer behavior and sociodemographic indicators have been
analyzed in the following workpiece. In particular, it was found that consumer income is related to the choice of
the "Perfectionism" and "Regular Consumption" styles. By it's own, gender was related to the styles of “Novelty
Consumption,” “Hedonic Consumption,” and “Impulsive Consumption”. Occupation and education were instead
associated with the styles of “Hedonic Consumption” and “Impulsive Consumption”. A complex of individual
psychological characteristics has been detected, where it determines the choice of consumers’ behavior styles. In
certain, high extraversion and conscientiousness predict the consumer's choice of the "Perfectionism"” style. At the
same time the "Price equals quality" style is influenced by values such as family security, social acceptance and
authority. The mixture of high extraversion with a world peace, spiritual life, and authority values determine the
“Novelty Consumption” style. Neuroticism, extraversion, and the importance of a belonging feeling are particular
for “Hedonic Consumption”. In contrast, neuroticism, conscientiousness, and the importance of social justice

influence the prevalence of “Impulsive Consumption”.
Jep>kaBHU peecTpaniiinuii Homep JiP:

IIpiopuTeTHHI HanpsSIM PO3BUTKY HayKH i TEXHIKHU: OyHnamMeHTasbHI HAYKOBI HOCIIIPKEHHS 3 HANGIIbII
BaXXJIMBUX IIPOGJIEM PO3BUTKY HAYKOBO-TEXHIYHOIO, COLiaJIbHO-€KOHOMIUHOTr0, CyCIiIbHO-TIOJiTUYHOTO,
JIIOJICBKOTO NIOTEHLjaNy 17151 3a0e311e4eHHsI KOHKYPEHTOCIIPOMOXKHOCTI YKpaiHU y CBiTi Ta CTaJIOr0 PO3BUTKY

CyCIIiIbCTBA i Aep>KaBu
CrpareriyHui NpiopUTETHUI HANIPSIM iHHOBaLiHHOI AiSIIBHOCTI: He 3acTOCOBYETHCS
I'[i,qcyMKH IOCJIiI>KEHHS: TeopeTuyHe y3araJbHEHHs i BUPIlIEHHS BAXJIMBOI HAyKOBOI TPOGIeMu

Iy6sikaii:

o Tkanny M.I'., 3akamanceka H.1O. ConianbHO-TICUXOJIOTIYHNN aHali3 FeHAepHUX MapKepiB OpeH I-KOMYHiKariji.
[Tpob6siemu cydacHOi IICKXOJIOTI] : HAYKOBUM KypHaJ. 3anopixoks : Bumasuuuuil nim «'esnbBeTukay, 2020. N2
1(17). C. 116-124.

¢ 3akamanceka H.1O. ConianbHO-TICUX0I0TiYHI 0COBIMBOCTI OpeHA-KOMYHiKallil Ta IOBEeAiHKY CIIOKMBAYiB i
yac nanpaemii COVID-19. [Tpo6semu cydacHOI IICMXOJIOTii : HAYKOBUIA XXypHaJl. 3anopixcks : BumaBHuuuMil gim
«l'enpBeTukay, 2020. N2 3(19). C. 54-61.



o Txanuy M.I'., 3akamanceka H.1O. IHauBinyanbHO-TICUXOJIOTiYHI OCOGIMBOCTI CTPATETiNl MPUNHSATTS pillleHb
crioxxuBayamu. OpraxisarifiHa ncuxosorist. EkKoHomMivyHa ricuxosioris. 2022. N2 1(25). C. 109-117.

e Txkanuy M.I'.,, 3akamanceka H.IO. Tunu crno>kxuadiB Ta CTpaTeriil CIIOKUBYOI IOBEIiHKY: LIiHHICHUH Ta
ocobucticHul BUMip. [Ipo6yemu cy4acHoi ICUXOJIOTiI : HAyKOBUH XypHaJl. 3anopixoks : BugaBHU4IMM IiM
«T'enmpBeTrKa», 2022. N2 1(24). C. 94-100.

HaykoBa (HayKOBO-TeXHiYHa) MIPOAYKILis:
ComniasibHO-€KOHOMIYHA CIIPSIMOBaHIiCTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaaykeHHS pe3yJIbTaTiB AHCEPTalLii: BipoBakeHHs He IaHyeThCs

3B'SI30K 3 HAYKOBHMH T€EMaMH:

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA /KEPiBHUKIB (KOHCYJIbTAaHTA)
Baacue IlpizBuuie Im's Ilo-6aThKOBI:

1. Tkanuy Mapianna I'puropiBHa

2. Marianna Tkalych

KBasigikamis: n.ncuxosnn., npodecop, 19.00.10

InenTudikarop ORCID ID: 0000-0003-4101-9659

JoparkoBa indpopmamnist:

IloBHe HaliIMeHYBaHHS IOPUAHYHOL 0COOH: 3anopisbkuii Hal[lOHAILHUI YHiBEpCUTET

Kopg 3a €IPIIOY: 02125243

Micue3Haxoa>KeHHSI: By/1. VHiBepCUTETChKa, 6yi1. 66, 3anopixoks, 3anopisbkuii p-H., 69011, Vkpaina
dopma BacHoOCTI: Jlepkasna

Cdepa ynpaBriHHS: MiHicTepCcTBO OCBIiTH | HayKy YKpaiHu

InmenTudikarop ROR:

VII. BizomocTi npo odiniiHHX ONIOHEHTIB Ta PELeH3€HTiB
OdiuiiiHi OIOHEHTH
Baacue IlpizBumie Im's I1o-6aTbKOBI:

1. T'anan Irop Muxannosuy

2. Thor Halian

KBasidikamis: 1. ncuxoun. u., mpodecop, 19.00.01
Imentudikarop ORCID ID: 0000-0002-7257-6477
JonaTkoBa iHdopmalist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: HaujoHanbHuil yHiBepcuTeT "JIbBiBCbKA MOMTITEXHIKA"



Kopg 3a €IPIIOY: 02071010

Micue3HaxoaKeHH: ByJ. CrenaHa banpepu, 6yz. 12, JIbBis, 79013, YkpaiHa
dopma ByacHOCTI: Jlepxkasna

Cdepa ynpaBriHHS: MiHicTepCTBO OCBITH | HayKK YKpaiHu

InenTudikarop ROR:

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. KamoxxHa €Brenis MukosaiBHa

2. Eugenia M. Kaluzhna

KBasigikanis: k. ncuxon. u., gou., 19.00.07

Imentudikarop ORCID ID: 0000-0003-0735-2247

JoparkoBa iHdpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI 0COOM: Kuichkuil cronmyHmil yHiBepcuTeT imeni Bopuca I'pinueHka
Kopg 3a €IPIIOY: 45307965

Micue3HaxoaKeHHS: By/1. BynbapHo-Kynpsschka, 18 /2, Kuis, 04053, Ykpaina

dopma B1acHOCTI: KomynanbHa

Cdepa ynpaBiiHHS: [lepskagminicTparis

InenTudikarop ROR:

Baacwue IlpizBumie Im'a Ilo-6aTbKOBI:
1. Kapamymka Jlrommuna MukosaiBHa

2. Liudmyla M. Karamushka

KBasigikanis: n. ncuxon. u., npodecop, 19.00.05
InenTudikarop ORCID ID: 0000-0003-0622-3419
JoparkoBa iHdpopmamuist:

IIoBHe HaﬁMeHyBaHHH lOpI/I,ILH'{HOi 0COOM: [ncrutyT ncuxosorii imeHi I'. C. KocTtioka HanioHanbsHOi

aKkazeMii mefaroriYyHMx HayK YKpainu

Kopg 3a €IPIIOY: 02141213

Micue3Haxoa>KeHHS: By [TaubkiBebka, 6y, 2, Kuis, 01033, Vkpaina
dopma BracHOCTI: JlepxasHa

Cdepa yllpaBJIiHHSIZ HanjjionanbHa akageMid rnegarorivyHux HayK YKpainu

InenTudikarop ROR:

PeuenseHTu

Baacue IlpizBume Im'a Ilo-6aTbKOBI:

1. Top6ans 'anuna OnekcaHgpiBHa



2. Halyna O. Horban

KBasigikamis: n. ncuxou. H., npodecop, 19.00.05

ImenTudikarop ORCID ID: 0000-0002-7925-8754

JoparkoBa iHdopmamist:

IloBHE HalIMEeHYBaHHS IOPUAHYHOL 0COOH: 3anopisbkuii Hal[iOHAJILHUI YHiBEpCUTET

Kopg 3a €IPIIOY: 02125243

MicueSHaxo,vieHHﬂ: ByJI. VHiBepcUTeTChKa, 6y, 66, 3anopixoks, 3anopisskuil p-H., 69011, Ykpaina
dopma BiracHOCTI: /lepxasHa

Cdepa ynpaBiriHHS: MiHicTepcTBo OCBiTH i HayKu YKpaiHu

InenTudikarop ROR:

VIII. 3ak1104Hi BiZOMOCTI
Biacue IlpisBumie IM'st [To-6aTbKOBI llepyenxo Haranis Gezopisna

TOJIOBH pajgu

Bnacue IpisBume Im'a IT0-6aTbKOBI lllepuenko Harasnis Qenopisna
TOJIOBYIOYOTO Ha 3acCiaHHi

BigmoBizansHMIA 32 HiATOTOBKY Apetesos Jlenuc Onerosuy

00JIiIKOBHX JOKYMEHTIB

PeecTpartop YkpIHTEI

KepiBHuk Bigzainy YKpIHTEI mo €
BiZIIOBiZaJILHUM 32 peecrpauilo HayKOBO'l' Opuenko TersHa AHaToJIiBHA

OisIJIbHOCTI




