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Pedepar:

1. Inceprarnist € KOMIJIEKCHUM JIOCJIiIDKEHHSIM TEOPETUYHUX, METOOVMYHUX Ta IPAKTUYHUX aCIIEeKTiB IIPo6IeMU
cTparerii IOBEeIiHKY CIIOKMBAYiB y KPU30BUX YMOBaX. Y IUCEPTaLii 3[iiCHEHO TEOPETUYHE OOIPDYHTYBAaHHS Ta
€MIIipUYHEe BUBYEHHS COLiaIbHO-TICUXOJIOTIYHUX AETEPMIHAHT IIOBEIiHKY CIIOKMBAYiB y KPU30BUX YMOBax. 3
ypaxyBaHHSM HAyKOBUX MiIXOJiB y COLiaJIbHil ICUX0JI0rii, ICUX0JI0rii 0COOUCTOCTI Ta IICUXO0JIOTii MapKETUHTY, Y
Iycepralii O6I'PyHTOBAaHO TEOPETUKOMETOIOJIOTIUHI 3acaiy AOCHiIKeHHs. BU3HaueHo, 0 CTpaTerii NoBeiHKA
CIIOXXMBAyiB (POPMYIOTHCS 3 YPaxyBaHHSIM OpeHZ-KOMYHIKaILil Ta Iif BIIJIMBOM HU3KU COLiaJIbHO-TICUXOJIOTIYHUX
IeTepMiHaHT, SIKi pO3IOJSIOTECS HAa TPU OCHOBHI piBHI: 0COOMCTICHUM, COLiaIbHUM Ta KyJIbTYpHUN. OCOOUCTICHUN
piBEHb BKJIIOYA€E BHYTPIlIHI AeTEPMiHAHTH, 110 SIBJISIIOTh COOOI0 iHUBIyaIbHi 0COOJIMBOCTI CIIOKMBaAYa, SIKUMU BiH

KEPYETHCS, KOJIU NIPUNMaE PillleHHS PO MOKYIKY. 1o HUX HajiesKaTb OCOOUCTICHI pucH, IIepCOHAabHI LIIHHOCTI Ta



cTparerii NpUuinHATTA pileHb. ColiaJbHMI PiBEHb BKIIOYAE COL{iaIbHYy POJIb T CTATYC CIIOXKMBAYa, a TAKOX MOTr0
coljiasibHe OTOYeHHS: ciM'sl Ta pedepeHTHi rpynyu. OCHOBHUI MOTUB IIPUMHSTTS pillleHb [IPO CIIOKMBAHHS Ha
COLiaJILHOMY PiBHi — MaTy COLiaJIbHO NPUUHATHY MOBELiHKY. Ky/IbTYpHUI PiBEHb MICTUTD J€TEPMIHAHTU
MOBE/IiHKHY, SIKi iH/IMBi/, 32CBOIOE HA PaHHIX eTarnax >KUTTS 3aBASKY coliaizallii B CiM'i Ta iHIINX KJIIOYOBUX
iHcTuTyTax. JlerepMiHaHTU KyJIbTYPHOTO PiBHS NMOAINSIOTHCS HAa KYJIBTYPY, CYOKYJIbTYpPY Ta COL{ia/IbHUMN KJac.
Po3kpuyTO NOHATTS OpeH I -KOMYHiKallil, sika s1BJise CO000 KOMOIHallil0 TaKUX BUIIB JisJIbHOCTI, SIK peKJlamMa,
coujasibHi MepeXKi Ta OrJsay, IKi BAKOPUCTOBYIOTBCS [JIs CIIJIKYBaHHS 3 KJIi€HTaMU. BpeHI-KOMyHiKallis €
HEOOXiIHUM €JIEMEHTOM CTpaTerii pO3BUTKY OpeHy. YCIIHICTb 6peH1-KOMYHIKallil HanpsiMy 3aJI€5KUThb Bif,
PO3YMIiHHSI IICUXOJIOTIYHMX OCOBIMBOCTEN CIIOXKUBAUiB. [JO TaKUX XapaKTEePUCTUK HaJlexXaTb PUCU OCOOUCTOCTI,
L[iHHOCTI, CTpaTerii IpUMHATTS pilleHb, MOTUBALiMHI TUIIK TOIIO. OCKIiJIbKY ITOBEJiHKA CIIO>KMBAYiB OOYMOBIIEHA SIK
BHYTPIIIHbOOCOOMCTICHUMY YMHHMKAMU, TaK i 30BHIIIHIMYA YMOBaMH, IICUXOJIOTIYHMAN MiAXil B MAPKETUHTOBUX
IOCJIiIKeHHSX IO3BOJINTh OTPUMATH LiiHHI pe3yJsIbTaTH, Ki MaTUMYTb [IPUKJIaJiHe 3HA4€HHS Y PO3BUTKY OpeHpy. B
pOOOTi cTaByieHHs 10 OpeHy BUBHAYAETHCS SIK 6araTOKOMIIOHEHTHUM KOHCTPYKT, 10 BKJIIOYA€ KOTHITUBHUI,
aeKTUBHUI Ta NOBEJiHKOBUI KOMIIOHEHTH, i € BAKJIMBUM PETyJISITOPOM CIIOXXUBYOI TOBEiHKU. TeopeTHYHUIN
aHai3 J03BOJIMB OKPECJIMTH OCHOBHI COIiaIbHO-TICUXOJIOTI4HI AeTepMiHaHTH 6peH[1-KOMYHIKallii, 10 Ail0Th Ha
0COOHMCTICHOMY, COLIiaJIbBHOMY Ta KyJIbTYPHOMY PiBHSIX, Ta CPOPMYBATH KOHIEINTyaJbHy OCHOBY [1Jis MTOAAJBLIOTO
€MIIipUYHOTO NOCiIKeHHs. Y MeXXax KOHCTaTyBaJIbHOTO eTally JOCJiJKeHHs OyJI0 IPOBEAEHO KOMIIJIEKCHUM
aHaJli3 couialbHO-IICUXOJIOTIYHUX AeTePMIHAHT ITOBENiHKY CIIOXKMBAYiB Y KPM30BUX yMOBaxX. OCHOBHA yBara
IIpUAiIsIacs BUSBJIEHHIO 3B'S13KiB MiXX CTaBJIEHHSIM [0 OpPEH/IiB, CTUJISIMU CIIO>KUBYO]I [TOBEIiIHKY Ta
conjjonemorpadiyHMMI XapaKTepUCTUKAMU CIIOXKUBAYiB. Y pe3ysbTaTi JOCIiIKeHHs 6YJI0 3'sICOBaHO, IO CTaBJIEHHS
CIIO>KMBaya [0 OpeHiB NIOB'sI3aHO 3 Tpodecielo, a LiiHyBaHHs 6pPeHIIB — 3 Tpodecielo, 10X0I0M Ta MiCTOM
npoXuBaHHSL. [Tpyu LIbOMY, )KiHKM CXUJIbHI Ha/IaBaTH Oi/IbIIOTO 3HAYEHHS COLiasbHi no3ulii 6peHaa, HixX YOJIOBIKMU.
Taki ocobucTicHi pucH SIK HEHPOTU3M Ta BiIKPUTICTb JOCBiNY y IO€QHAHHI 3 LIIHyBaHHSIM BBIWINBOCTI, 6araTcTBa Ta
aBTOPUTETY IOB'SI3aHi 3 BUCOKOIO JIOSJIBHICTIO 10 6peHiB. [IpoaHanizoBaHO 3B’13KM MK Pi3HUMU CTUIISIMU
CIIOKMBYOI MOBEiHKU Ta COLio-AeMorpadiyHuMY TOKa3HUKaMU. 30KpeMa, BUSIBJIEHO, 1110 AOXi/ CIIO>KMBAyiB
NOB’s13aHUI 3 BU6OpOM cTuliB «Ilepdexuionism» ta «PerysspHe crioxxnBaHHsg». CBOEIO YEProlo, CTaTh OyJia
noB’s13aHa i3 cTusaMu «CIIOXKMBAaHHS HOBUHOK», «['€IOHICTHYHE CIIO>KUBAHHS» Ta «IMITyJIbCUBHE CIIOKVBaHHS».
HaromicTs, npodecist Ta ocBita 6yJu NOB'I3aHi i3 CTUISIMU «['€IOHICTUYHE CIIOKUBAHHS» Ta «IMITyJIbCUBHE
CITIOKMBaHHS», BiZIITOBiIHO. BUSBIEHO KOMILJIEKC IHAMBIAYaTbHO-TICUXOJIOTIYHMX XapaKTEPUCTHK, 11I0 OOYMOBJIIOIOTh
BUOip CTUJIB CIIOKMBYOI IIOBEAiHKY. 30KpeMa, BUCOKA BUPAKEHICTb €KCTPaBepPCii Ta CYMIIIHHOCTI IPOTHO3YIOTh
BUGip cnioskuBayeM ctuitio «IlepdexuioHizam». CBO€o yeproio, Ha cTuib «1liHa JOpiBHIOE SKOCTI» BIJIMBAIOTh TaKi
L[iHHOCTI 5IK 6e3IeKa cim’i, coliasibHe BU3HAHHS Ta aBTOpUTET. [loeIHaHHS BUCOKOI eKCTpaBepcii 3 HalaHHIM
L[iHHOCTi MUPY Y BCbOMY CBiTi, yXOBHOMY JKUTTIO Ta aBTOPUTETY OOYMOBJIIOIOTb CTUJIb «CIIOKUBAHHSI HOBUHOKY.
Helipotnsm, eKCTpaBepCis, BOKJINBICTb IOYYTTS IPUHAJIEKHOCTI € XapaKTePHUMU IJ1s1 «['€ JOHICTUYHOTO
CIIOKMBaHHA». HaTOMICTh, HEMPOTH3M, CYMJIIHHICTb Ta BOKJIUBICTb COLia/IbHOI CIIPaBEIINBOCTI BIVIMBAIOTh Ha
nepeBakaHHs «IMITyJIbCMBHOTO CIIOKUBaHHs». CTuib «MiHiMi3alii BUTpaT» MpUTAMaHHA JIIOASIM 3 BUCOKUM
HEMPOTHU3MOM Ta 406po3nwinBicTio. CyMITiHHI CIIO>KMBAYi, IO LiHYIOTb CEHC KUTTSI, HAJIAl0Th IIepeBary CTUJIIO

«PerynsapHOro Crio>kuBaHHsI».

2. This dissertation is an extensive research of theoretical, methodological and practical aspects of the consumer
behavior strategy in crisis conditions problematics. The dissertation includes theoretical justification and empirical
exploration of sociopsychological determinants of consumer behavior in crisis environment. Based on scientific
approaches in social psychology, personality psychology, and marketing psychology, the dissertation justifies the
theoretical and methodological foundations of the research. It is determined that consumer behavior strategies
are formed according to brand communication and are influenced by a number of socio-psychological
determinants, which are spread into three main layers: personal, social and cultural. The first layer level includes
personal internal determinants, which are the individual characteristics of a consumer, which, when making a
purchase decision, is guided by. The social level includes the social role and status of a customer, as well as one’s

social environment: family and reference groups. The main motive for making consumption decisions at the social



level is to have an acceptable behavior in social context. Another level, the cultural one, contains the determinants
of behavior that an individual gains at early life stages via socialization in the family and other key institutions. The
determinants of the cultural level are separated into culture, subculture and social class. The concept of brand
communication is explored below, what makes a combination of activity spheres such as advertising, social
networking and reviewing, which are used to communicate with customers. Brand communication is an
irreplaceable element of a brand development strategy. The success of brand communication directly depends on
understanding psychological characteristics of consumers. Such characteristics include attributes, values,
decision-making strategies, motivational types of a personality, etc. As consumers’ behavior is determined by both
factors — intrapersonal and external circumstances, a psychological approach in marketing research will lead to
obtaining valuable results that will have useful significance in brand development. In the following work the
attitude to a brand is defined as a multicomponent construction that includes cognitive, affective and behavioral
components, and it appears to be an important regulator of consumers’ behavior. Theoretical analysis enables
outlining the main socio-psychological determinants of brand communication that affect the personal, the social
and the cultural levels, also the exploration provides forming of a conceptual basis for further empirical research. A
comprehensive analysis of the socio-psychological determinants of consumer behavior in crisis circumstances was
conducted within the ascertaining stage frames of the study. The main focus was laid on identifying connections
between attitudes to brands, consumption behavior styles and socio-demographic characteristics of clients. It has
been clarified by the research that consumers’ attitudes toward brands are related to occupation, and brand
appreciation is related to occupation, wealth grade, and residence area. However, women tend to evaluate a
brand's social standing more than men do. Such personality traits as neuroticism and experience acceptance,
combined with a politeness appreciation, wealth, and authority, are associated with high loyalty toward brands.
The connections between different styles of consumer behavior and sociodemographic indicators have been
analyzed in the following workpiece. In particular, it was found that consumer income is related to the choice of
the "Perfectionism" and "Regular Consumption" styles. By it's own, gender was related to the styles of “Novelty
Consumption,” “Hedonic Consumption,” and “Impulsive Consumption”. Occupation and education were instead
associated with the styles of “Hedonic Consumption” and “Impulsive Consumption”. A complex of individual
psychological characteristics has been detected, where it determines the choice of consumers’ behavior styles. In
certain, high extraversion and conscientiousness predict the consumer's choice of the "Perfectionism" style. At the
same time the "Price equals quality" style is influenced by values such as family security, social acceptance and
authority. The mixture of high extraversion with a world peace, spiritual life, and authority values determine the
“Novelty Consumption” style. Neuroticism, extraversion, and the importance of a belonging feeling are particular
for “Hedonic Consumption”. In contrast, neuroticism, conscientiousness, and the importance of social justice

influence the prevalence of “Impulsive Consumption”.
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