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V. BizomocTi npo gucepraniio
MoBga guceprariii:
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Tema gucepranii:
1. Komryieke MapKeTHHIOBMX KOMYHIKallill B OpraHisailii KoMepLiiHO-roCogapChKoi AisiIbHOCTI MiAIPUEMCTB

JIETKOI [IPOMUCIIOBOCTI

2. The complex of marketing communications in commercial and business enterprises of light industry

Pedepar:

1. O6’exT mocifxeHHs: npolecy GOpMyBaHHS KOMIIJIEKCY MapKETHHIOBUX KOMYHIKaLil 17151 Pi3HUX PiBHIB
[IapTHEPCHKUX BiTHOCKH. MeTa: po3po0Ka LiijliCHOr0 HayKOBO-TIPAaKTUYHOTIO MigXony 10 GOPMYyBaHHS KOMILTIEKCY
MapKEeTUHTOBUX KOMYHIKalil MiAIIPHUEMCTB JIETKOI IPOMMUCIIOBOCTI [J1s1 Pi3HUX PiBHIB IapTHEPCHKUX BiTHOCUH.
Meronu: gianeKTUYHMN, aHAJI3 i CUHTE3, iIHAYKLiS i eIyKLis, CTPYKTYPHO-JIOTIYHUAN Ta CEMaHTUYHUI aHali3,
CHUCTeMHUI aHali3, MOPiBHSIHHS, TpadivHuN, EKOHOMIKO-CTaTUCTUYHUN aHaJli3, eKCIIepTHE OLiHIOBaHHS,
MaTPUYHUH, HEYITKO] JIOTiKY, EKOHOMIKO-MaTeMaTUYHE MOJIEI0BaHHs. HoBM3HA: BIieplie po3po6JIeHo i
3aMPONIOHOBAHO JO BIPOBAKEHHS KOMIIJIEKCHUH MifXif 3aCTOCYBaHHSI MAPKETUHIOBUX KOMYHiKalliil Ha Pi3HUX
PiBHSIX NapTHEPCHKUX BiIHOCHH, YAOCKOHAJIEHO Kuacudikallilo MapKeTUHIOBUX KOMYHiKallili, sika Ha BigMiHY Bif,
icHyl04MX, 6a3yeThCsl HA BUOKPEMJIEHH] iX 03HAK, BUAIB Ta iIHCTPYMEHTAPil0, KOTPUH 3aCTOCOBYETHCS B IIPOLIEC] iX
peasisanii, HAyKOBO-METOAUYHUN MiAXif [0 IPOBEIEHH MAPKETUHIOBUX NOCIIIKEHb, CTPYKTYPHO-JIOTI4HI CXEMHU

npoueciB GopMyBaHHs Ta peasiizallii KOMIJIEKCY MapKETUHTOBMX KOMYHIKalliil, HAyKOBO-METOAUYHUI HiAXiz 1o



MpoLeCcy BUOOPY CKJIaOBUX KOMILJIEKCY MapKeTUHTOBUX KOMYHiKalill. Cpepa BUKOPUCTAaHHS: HA MiJIPUEMCTBAX
JIerKoi MpOMUCIIOBOCTI YKpaiHy, B Tomy uncii: «CaHTa YKpaiHa», «Bikropis 8», «BiTHen», «bembi», y misibHOCTI
Ykpaincekoi aconjanii MapkeTUHTY IpU GOPMYBaHHI KOMIIJIEKCY MAPKETUHIOBUX KOMYHIKallill Ta 1ioro
iMIIEMEHTALil B KOMEPLIMHO-TOCIIOLAPCHKY Ais/IbHICTD MiAIIPUEMCTB JIETKOI IPOMUCIIOBOCTI, y HABYAJIbHOMY
npoueci XMeJbHUIBKOTO HAalliOHAJIbHOT'O YHiBepcuTeTy, [lepBOMaiChbKOro MOJITEXHIYHOTO IHCTUTYTY
HanioHanbHoro yHiBepcureTy kopabsebynyBaHHs iMeHi agmipana Makaposa.

2. The object of study: the processes of formation of the complex of marketing communication for different levels
of partnerships. Objective: developing of integrated scientific and practical approach to the formation of complex
of marketing communications of enterprises of light industry for different levels of partnerships. Methods:
dialectical, analysis and synthesis, induction and deduction, structural-logical analysis, semantic analysis,
systematic analysis, comparison, graphic, economic and statistical analysis, expert evaluation; matrix, fuzzy logic,
economic and mathematical modeling. The novelty: for the first time developed and proposed to the
implementation comprehensive approach in the use of marketing communications at different levels of
partnerships, improved classification of marketing communications that unlike the existing ones, based on the
isolation of their characteristics, species and toolkit, which is used in the process of its implementation, scientific-
methodological approach to market research conducting, structural-logic schemes in the processes of the
formation and implementation of marketing communications complex, scientific and methodical approach to the
process of selecting the components of marketing communications complex. Scope of use: at the enterprises of
light industry in Ukraine, including "Santa Ukraine", "Victoria 8", "Vitnel", "Bambi", in the activity of Ukrainian
Association of Marketing at the forming of marketing communications complex and its implementation in
commercial and economic activity of enterprises of light industry, in the educational process of the Khmelnytsky
National University, Pervomaysky Polytechnic Institute in the Admiral Makarov National University of Shipbuilding.
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