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1. DopMmyBaHHS MapKeTUHIOBOI CTpaTerii BUHOTPaJapChKO-BUHOPOOHUX MiIIIPUEMCTB

2. The formation of marketing strategy of the vinicultural and winemaking enterprises

Pedepar:

1. Y puceprauii po3risiHyTO TEOPETUYHI 1 METOIUYHI 3acany GOpPMYyBaHHSI MapKETHMHIOBOI CTpaTerii
BUHOTPAJIapCbKO-BUHOPOOHUX MiATIPUEMCTB. BU3HaY€HO €KOHOMIUHY CyTHICTb KaTeropii "crpareris”,
"CTpaTeriyHuil MapKeTUHT", "MapKEeTUHTOBA CTPATeTisi BUHOTPaJlapChKO-BUHOPOOHUX MiAIIPUEMCTB". BusiBeHo
BHMMOTIHU JI0 PO3POOKU MapKETUHIOBUX CTpaTeriil. [IokazaHo oco611BOCTi (POPMyBaHHS MapKETUHTOBUX CTpaTerii
BMHOTPaJlapChKO-BUHOPOOHUX MiATIPUEMCTB. 3'COBaHO TE€HJIE€HIlii PO3BUTKY BUHOTPaJaPChKO-BUHOPOOHUX
nignpuemcts 3a 1990-2011 pp. BusHayeHo BaromicTs YNHHUKIB, 1O BIIJIMBAIOTh HA MPUAO0aHHS IPOLYKIii
BHHOI'PaJiapCbKO-BUHOPOOHUX NiAnpueMcTB. OOIPYHTOBAHO OCHOBHI Hanpsmu GopMyBaHHS MapKeTHUHIOBOI
cTparerii BAHOrpaapCbKO-BUHOPOOHUX MiJIIPUEMCTB. PO3p06s1€HO 6/10K-CXeEMY aIrOpUTMY (POPMYBaHHS
MapKEeTHHTOBOI cTparterii y BUHOrpaapCchKO-BUHOPOOHUX HifipreMcTBax. CHOpMOBaHO MOJIEJb KiJIbKiCHOI OL[iHKA

3aJIEXKHOCTI IIONUTY Ha BUHOTPAJ, Ta IPOAYKTH MOTro NepepoOKU Bifl CIIOKUBYMX XapaKTepUCTUK. Po3pobieHo



IIPOrHO3 6araTo(akTOPHUX BapiaHTiB BUOOPY MapKETUHIOBOI CTpaTerii BUHOTPalapChbKO-BUHOPOOHUX
nignpuemcts. OGIPYHTOBAHO METOIUYHUH MifXif, 10 OLiHKY JIOSIZIBHOCTI CIIOXUBAYiB 1O BUHOTPaZapChKO-
BUHOPOOHOTO MiAANPUEMCTBA. 3alIPOITIOHOBAHO €KOHOMIKO-MaTEMAaTUYHY MOZENb (POPMYBaHHS PE3YyIbTaTUBHO]

MapKETUHIOBOI CTpaTerii y BUHOrpaAapChbKO-BUHOPOOHUX MiJIIPUEMCTBAX Y Cy4aCHUX YMOBAX.

2. Theoretical and methodical bases of viticulture and winemaking enterprises marketing strategy formation were

investigated in work. Categories "strategy", "strategic marketing", "viticulture and winemaking enterprises
marketing strategy" economic sub-stance were determined. The requirements for marketing strategy
development and its features in viticulture and winemaking enterprises were identified. Development trends in
viticulture and winemaking enterprises from 1990-2011 were presented. The importance of factors influencing the
viticulture and winemaking enterprises products purchase were determined. The basic directions of marketing
strategies formation in viticulture and winemaking enterprises were substantiated. The algorithm flowchart to
marketing strategy formation, the scoring model of the demand for grapes and its products from consumer
charac-teristics dependence, and prediction of multiplefactor option to change marketing strategy in viticulture
and winemaking enterprises were proposed. The methodical approaches to evaluation on the base of consumer's
loyalty to viticulture and winemaking enterprises were substantiated. The economic and mathematical model of
forming the productive marketing strategy in viticulture and winemaking enterprises were proposed.
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