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1. Incepralist NpUCBsY€Ha AOCIIIPKEHHIO COLIIOKYJIbTYPHUX BUMIipiB OpeHly KpaiHu, 30Kpema Ha NpUKJIai 6peH -
[IPOEKTIB Cy4acHOI YKpaiHU. AKTyasIbHICTh TEMU 3yMOBJIEHA TUM, 110 OPEH/] KpaiHU 32 BU3HAYEHHSIM BXOJIUTb JIO
CTPYKTYPHY MIXKKYJIbTYPHOI B3a€MOZii He JInlIe SIK CKIaf0Ba iMiI>KeBOro NO3UIIOHYBaHHS, a i IK CAMOJOCTATHS
JlaHKa aCUMeTPUYHOro KOMYHIKallifiHoro Ipoliecy Ta 0COOJIUBUM THII 3BOPOTHOTO 3B's13KY, OTPUMaHOTr0 KpaiHoIo Bif
MI)KHapOJHOi TPOMAaJIChKOCTI 100 JIETITUMHOCTI CBOIX NPETEH3il HA OKPEMIIIHIO ieHTUYHICTh. TOMY CTBOPEHHS
peanicTuyHOro 6peHay KpaiHu HeMOXJIMBe 6€3 YCBiIOMIIEHHS 3HAa4yIOCTi MOr0 KOMYHIKaliiHOTrO BILJIMBY Ha
OCHOBI apTUKyJIsILii Hal[iOHANIBHOI CUCTEMU COLLIOKYJIBTYPHUX LIiHHOCTEH. [HTepec 10 KyJIbTypH OoTpedye
3'siCyBaHHs ii poJIi K «M'sIKOI CuIi» [103ULIIOHYBaHHS KPaiHU y MIXKKYJIBTYPHIl B3aeMOJii, KyJIbTypHill JUIIIOMATi],

30BHIIIHIN KyJbTYPHIl NOJITULi Ta 6pexi. 3 iHIoro 60Ky, po3MaiTTs iHTepaKLiil OpeHay KpaiHy WOoA0 BIJIMBY Ha



CHAMBOJIIYHUH 3MICT, peBiTaisalilo TpaguLil, ineHTudikaniiiii BUMipy TOLIO Ta IMHAMIKY COLIIOKYJIbTYPHUX 3MiH
noTpebye BU3HAUYEHHS HOTO SIK BHYTPILIHIX, TaK i 30BHIIIHIX COLiOKyIbTYpHUX PYyHKLiA. Kpim TOro, B yMoBax
BilicbKOBOI arpecii Pocii, Ha T/1i oHeceHHs mpaBauBoi iHpopmallii npo noxii B Ykpaini, MoxkHa crioctepiratu
HeOyBaJjie 3pOCTaHHs iHTepecy lepeAycCim 10 COLOKYJIbTYPHUX MapKePiB YKPaiHCBKOT0 HAPOAY: CBilOMOCTI,
IIEHTUYHOCTI, LiIHHOCTEMN, iieariB, CEHCIB, ITIOBEeiHKMU TOWO. Lle akTyasnidye 3aBIaHHs BU3HAYEHHS L[iHHICHO-
MEHTaJIbHUX IMIIepaTUBiB OpeHy Ta poJli HallioHaJIbHOI KyJIbTYpY i MUCTELTB Y Cy4aCHOMY I103UIiOHyBaHHi
Ykpainu 3 aHasi3oM ii cyyacHUX 6peHI-IPOEKTiB. TeOpeTMKO-MEeTOA0JIOTiYHOI0 OCHOBOIO AUCEPTaLiffHOTO
IOCJIiIKEHHS CJIYTYIOTh NIpalli Ta KOHLEMNLii Cy4aCHUX YKPAiHChKUX i 3apy0i’KHMX aBTOPIB. B OCHOBY LOCIIIPKEHHS
NOKJIaJIEHO 3arajbHOHAYKOBY MIKAMCLUILIIHAPHY METO/IOJIOTIIO, SIKa CIMPAEThCS HA GyHIAMEHTalIbHi I0JIOKEHHS
Ta AOCJiTHULBKI MOKJIMBOCTI KyJIbTYPOJIOTii, COLi0sIO0rii, iMifpKesiorii, MeHe[)KMEHTY Ta iHIUX HayK. Y poOOTi
BAKOPUCTAHO IigX04M, IHTETPOBaHi 3 Pi3HMX HayK: aKCiOJIOTIYHUI — 171 3iCTaBJIEHHA OCHOBHUX 3MiCTOBHO-
CEHCOBUX LIiHHICHMX HApaTUBiB HAlLliOHAJILHOTO OPEHIY; CTPYKTYPHO-(QYHKLIOHANBHUN — 1J1s 3'9CyBaHHS Ta
00rpyHTYBaHHS QYHKLiOHAIBHOI XapaKTepPUCTUKU 11 poJli OpeHly KpaiHy, 30KpeMa HOro COLioKyJIbTYPHUX QYHKIIIN;
CHACTEMHO-KOMYHIKaTMBHUM — [171 aHaJIi3y OpeHAy KpaiHu sIK CKJIaIHO-CTPYKTYPOBaHOI JMHAMIYHOI cUCTEeMU
MDKKYJIBTYPHOI B3a€MO/ii; aHAITUYHUI i TOPIBHSJIbBHUI — /17151 BUSIBJIEHHSI OCHOBHUX I1apaMEeTPiB Ta 3'SICYBaHHS
IVHaMiK¥ 3MiH y IO3ULI0HYBaHHi 6peHiB cy4acHOi YKpainu. Y nepmomy nigposaini «CTaH HayKoBOTO
PO3pOo06JIeHHS Ta I)KepelbHa 6a3a AOCIIPKEHHS» MepLIoro po3ainy « TeopeTuko-MeTo0JIOruHI 3acanu
OOCJIiIKEHHS» CUCTEMATU30BaHO Ta IIPOAHATi30BaHO OCHOBHI I10JIO>KEHHS IPallb 3apyODKHUX i YKPaiHChKUX
BUYEHUX, y SIKUX I03UL[iIOHOBaHE OCHOBHE METO/0JIOTIUHE MiAIPYHTS AOCHiIKeHHs OpeHy Ta OpeHIUHIY KpaiHy, Ta
sIKi, B0KpeMa, CTayiu JKepebHOo 623010 Hamoi poboTH. 3a3Ha4eHO, 0 HallioOHAJIbHUY OpeH T, i OpeHIUHT — JOCUTD
po3pobiieHa TeMma B 3apyOixkHill HayLi. MeTomoJorii, 3araJlbHOTEOPETUYHUM IIMTAHHSIM, aHaJli3y 3aKOHOMIPHOCTEW,
icTopii BUHMKHEHHS, IPAKTULL] peasizalii TOmOo HalliOHAJILHOTO 6PEHIMHIY IIPUCBSYE€H] [PYHTOBHI JOCIIIPKEHHS
TaKuX aBTOPiB, 4K C. Bait, A. Byxman, C. Kiycic, T. Bepon, X. MepkenbceH, P. PacmycceH, C. Auxosst, JI.-b. Xoorr, B.
Oumnins, H. KaneBa Ta iH. Hu3ka aBTOpiB akLieHTye Ha poJli KyJIbTypH Ta ii ckafioBux y GOpMyBaHHi 6peHay KpaiHu
(crepeorunis, apxeTUIiB, KyJIbTYypHUX inel Tomo): C. AuxonsT, IIX. Boppen, K. [linHi, [I. Bypzin, I'. Xankiac, K.
Makpi, V. Kybar, K.-P. Kyniymans, M. Ckapamanra Ta iH. Pi3HUM acniektam 6peHANHTY

2. The dissertation is devoted to the studies of the sociocultural dimensions of a country’s brand, particularly on
the example of brand projects in modern Ukraine. The relevance of the topic is due to the fact that, by definition, a
country’s brand is a part of the structure of intercultural interaction not only as a component of image positioning
but also as a self-sufficient link in the asymmetric communication process and a specific type of feedback received
by the country from the international community regarding the legitimacy of its claims to a separate identity.
Therefore, creating a realistic country brand is impossible without realizing the significance of its communication
impact based on the articulation of the national system of sociocultural values. Interest in culture requires
clarifying its role as a «soft power» of the country’s positioning in intercultural interaction, cultural diplomacy,
foreign cultural policy, and brand. On the other hand, the diversity of interactions of the country’s brand in terms
of its impact on symbolic content, revitalization of traditions, identification dimensions, etc. and the dynamics of
sociocultural changes requires defining its internal and external sociocultural functions. In addition, in the context
of Russia’s military aggression, against the backdrop of truthful information about events in Ukraine, one can
observe an unprecedented increase in interest in the sociocultural markers of the Ukrainian people:
consciousness, identity, values, ideals, meanings, behaviour, etc. This actualizes the task of determining the value
and mental imperatives of the brand and the role of national culture and arts in the current positioning of Ukraine
with an analysis of its current brand projects. The theoretical and methodological basis of the dissertation research
is the works and concepts of contemporary Ukrainian and foreign authors. The study is based on a general
scientific interdisciplinary methodology that is based on the fundamental principles and research capabilities of
cultural studies, sociology, image studies, management and other sciences. The paper uses approaches integrated
from various sciences: axiological - to compare the main content and semantic value narratives of the national
brand; structural and functional - to clarify and justify the functional characteristics and role of the country's
brand, in particular, its sociocultural functions; systemic and communicative - to analyze the country’s brand as a



complex-structured dynamic system of intercultural interaction; analytical and comparative - to identify the main
parameters and clarify the dynamics of changes in the positioning of the brand. In the first subsection «State of
Scientific Development and Source Base of the Study» of the first chapter «Theoretical and Methodological
Foundations of the Study» the main provisions of the works of foreign and Ukrainian scholars are systematized and
analyzed, which position the main methodological basis for the study of the country’s brand and branding, and
which, in particular, became the source base of our work. It is noted that national brand and branding is a well-
developed topic in foreign science.
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