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1. lnceprarist npucCBsYeHa LOCHII)KEHHIO COLIIOKYJIbTYPHUX BUMIipiB OpeHy KpaiHu, 30KpemMa Ha IIpUKJIani 6peH -
IIPOEKTIB cydyacHoi YKpaiHu. AKTyasIbHICTb TEMU 3yMOBJIEHA TUM, IO OpeH/, KpaiHy 32 BU3HAYEHHSIM BXOJUTD [10
CTPYKTYPHY MIKKYJIbTYPHOI B3a€MOZIi He JInIIe SIK CKIaf0Ba iMipKeBOro no3uLionyBaHH, a i IK CaMOJ0CTaTHS
JIAHKA AaCUMETPUYHOTO KOMYHIKalLifiHOTO MIPOoLeCy Ta OCOOJIMBUI TUII 3BOPOTHOTO 3B’513KY, OTPMMAHOT0 KpajiHOIo Bif,
MI’KHapOJHOI TPOMaICBKOCTI OO JIETITUMHOCTI CBOiX IIPETEH3ill Ha OKPEMIIITHIO iI€HTUYHICTb. TOMY CTBOPEHHS
peanicTUYHOro 6peHly KpaiHu HEMOKIIMBE 6€3 YCBiJOMJIEHHS 3HAYyIIOCTi MOr0 KOMYHIKaliiiHOrO BIJIMBY Ha
OCHOBI apTUKyJIALii HAl[iOHANBHOI CUCTEMU COLLIOKYJIbTYPHUX LIiHHOCTEN. IHTepec 0 KyJIbTypH IOTpedye
3'aCcyBaHHS ii poJli SIK «M’SIKOi CU/IM» MO3ULIOHYBAHHS KPAiHU y MIKKYJIbTYPHIll B3aeMOZii, KyJIbTypHIll INATJIOMATii,
30BHIlIHIN KyJbTYpHI NoiTULi Ta OpeHi. 3 iHmoro 60Ky, po3MaiTTs iHTepakLiil OpeHay KpaiHuy o0 BILJIMBY Ha
CHAMBOJIIYHUH 3MICT, peBiTanisalilo TpaguLiil, ineHTudikaniliii BUMipy TOLIO Ta IUHAMIKY COLIIOKYJIbTYPHUX 3MiH
noTpebye BU3HAYEHHSI FIOTO SIK BHYTPIILIHIX, TaK i 30BHIIIHIX COL[iOKy/IbTYPHUX (PYHKILi. Kpim Toro, B ymoBax

BiliIChKOBOI arpecii Pocii, Ha T/1i moHeceHHs mpaBauBoi iHpopmaii mpo noxii B Ykpaini, MokHa crioctepiratu



HeOyBajle 3pOCTaHHSI iHTepecy NepenyciM 10 COLiOKYIbTyPHUX MapKepiB YKpaiHCbKOrO HApOAYy: CBiIOMOCTI,
iIEHTUYHOCTI, iHHOCTEH, ifeaniB, CEHCIB, MOBENiHKYU TOWO. lle akTyasnidye 3aBHaHHS BUBHAYEHHS LiHHICHO-
MEHTaJIbHUX iMIIEPATUBiB OpeHAY Ta PoJli Hal[iOHAJILHOI KYJIbTYPU i MUCTELITB Y CY4aCHOMY I103MU1L[iOHYBaHHI
Yxpainu 3 aHamni3oM ii cydacHUx 6peHI-TIpOoeKTiB. T€OpETUKO-METOH0IOTIUHOI0 OCHOBOIO TUCEPTALIIHOTO
TOCJIiIPKEHHS CIIYTYIOTh Ipalli Ta KOHLEMNLii Cy4acHUX YKpaiHChKUX i 3apyODKHUX aBTOPiB. B 0OCHOBY HOCIiIPKEHHS
NIOKJIaJIEHO 3arajbHOHAYKOBY MiKAMCLMIIIIHADHY METO/OJIOTIIO, SIKa CIIMPAEThCS HA GyHIAMEHTaIbHi II0JI0KEHHS
Ta AOCJiIHULBKI MOXKJIMBOCTI KyJIbTYPOJIOTii, COLi0JI0Ti, iMifpKesorii, MEHEJI)KMEHTY Ta iHIIUX HayK. Y poOOTi
BUKOPUCTAHO MigX04M, IHTETPOBaHi 3 Pi3HUX HayK: aKCiOJIOTiYHUN — 171 3iCTaBI€HHA OCHOBHUX 3MiCTOBHO-
CEHCOBUX LIIHHICHUX HapaTUBiB HalliOHAJIbHOTO OpeHAy; CTPYKTYpHO-(YHKIIOHATBHUH — J1s 3'SICYBaHHS Ta
00rpyHTYBaHHS QYHKIiOHAIBHOI XapaKTePUCTUKU I poJli OpeHly KpaiHy, 30KpeMa Horo COLiOKYyJIbTYPHUX QYHKILiN;
CHACTEMHO-KOMYHIKaTMBHUI — [1J1 aHAJIi3y OpeHAy KpaiHuU sIK CKJIaIHO-CTPYKTYPOBAHOI JMHAMIYHOI CUCTEMU
MDKKYJIBTYPHOI B3a€MO/ii; aHAiTUYHMIA i TOPIBHAIIBHUI — [1J151 BUSIBJIEHHSI OCHOBHUX I1apaMeTPiB Ta 3'SICYBaHHS
IVHaMiKU 3MiH y [103U1i0HyBaHHI OpeHiB cyyacHoi YKpaiHu. Y nepiomy nigposaini «CtaH HayKoBOTro
PO3pO6JIEHHS Ta JKepeJibHa 6a3a AOCiIKeHHS» TIepLIoro po3finy «TeopeTuKo-MeToHo0 0T uHi 3acanu
IOOCJIiIKEHHS» CUCTEMATU30BaHO Ta IIPOAHATiI30BAHO OCHOBHI I10JIOKEHHS IPaLlb 3apyODKHUX i YKPaiHChKUX
BUYEHUX, y SIKUX [I03UL[iIOHOBaHE OCHOBHE METOI0JIOTIUHe MiAIPYHTS LOCIiIKeHHs OpeHy Ta 6peHIUHIY KpaiHy, Ta
sIKi, B0OKpeMa, CTanu JyKepesbHo 623010 Haloi po6oTU. 3a3Ha4YeHO, 10 HallioHAJIbHUY OpeH , i OpeHIUHT — OCUTD
po3pobiieHa TeMa B 3apyOiKHil HayLi. MeTomoJIorii, 3araJlbHOTEOPETUYHUM IIMTAHHSIM, aHaJli3y 3aKOHOMIPHOCTEH,
icTopii BUHMKHEHHS, IPaKTULli peasizalii TOmo HallilOHaJIbHOTO GPEHIMHTIY IIPUCBSYEeH] [PYHTOBHI AOCIIIKEHHS
TaKuX aBTOPiB, 4K C. Bait, A. Byxman, C. Kiycic, T. Bepon, X. MepkenbceH, P. PacmycceH, C. Auxosst, [I.-b. Xoor, B.
Ounins, H. KaneBa Ta in. Hu3ka aBTOpiB akLieHTye Ha PoJli KyJIbTypH Ta ii CkafioBUx y GOpMyBaHHi OpeHay KpaiHu
(crepeorunis, apxeTUIiB, KyJIbTypHUX ifel Tomo): C. AuxonsT, IX. Boppen, K. [linHi, [I. Bypzin, I'. Xankiac, K.
Makpi, V. Kybar, K.-P. Kyniymans, M. Ckapamatra Ta iH. Pi3HuM acniektam OpeHAuHTY

2. The dissertation is devoted to the studies of the sociocultural dimensions of a country’s brand, particularly on
the example of brand projects in modern Ukraine. The relevance of the topic is due to the fact that, by definition, a
country’s brand is a part of the structure of intercultural interaction not only as a component of image positioning
but also as a self-sufficient link in the asymmetric communication process and a specific type of feedback received
by the country from the international community regarding the legitimacy of its claims to a separate identity.
Therefore, creating a realistic country brand is impossible without realizing the significance of its communication
impact based on the articulation of the national system of sociocultural values. Interest in culture requires
clarifying its role as a «soft power» of the country’s positioning in intercultural interaction, cultural diplomacy,
foreign cultural policy, and brand. On the other hand, the diversity of interactions of the country’s brand in terms
of its impact on symbolic content, revitalization of traditions, identification dimensions, etc. and the dynamics of
sociocultural changes requires defining its internal and external sociocultural functions. In addition, in the context
of Russia’s military aggression, against the backdrop of truthful information about events in Ukraine, one can
observe an unprecedented increase in interest in the sociocultural markers of the Ukrainian people:
consciousness, identity, values, ideals, meanings, behaviour, etc. This actualizes the task of determining the value
and mental imperatives of the brand and the role of national culture and arts in the current positioning of Ukraine
with an analysis of its current brand projects. The theoretical and methodological basis of the dissertation research
is the works and concepts of contemporary Ukrainian and foreign authors. The study is based on a general
scientific interdisciplinary methodology that is based on the fundamental principles and research capabilities of
cultural studies, sociology, image studies, management and other sciences. The paper uses approaches integrated
from various sciences: axiological - to compare the main content and semantic value narratives of the national
brand; structural and functional - to clarify and justify the functional characteristics and role of the country's
brand, in particular, its sociocultural functions; systemic and communicative - to analyze the country’s brand as a
complex-structured dynamic system of intercultural interaction; analytical and comparative - to identify the main
parameters and clarify the dynamics of changes in the positioning of the brand. In the first subsection «State of
Scientific Development and Source Base of the Study» of the first chapter «Theoretical and Methodological



Foundations of the Study» the main provisions of the works of foreign and Ukrainian scholars are systematized and
analyzed, which position the main methodological basis for the study of the country’s brand and branding, and
which, in particular, became the source base of our work. It is noted that national brand and branding is a well-
developed topic in foreign science.
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