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V. BimomocTi npo gucepraniio
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1. KyiieHTOOpieHTOBaHUY MApKETHUHT MiANPUEMCTB cepH po3Bar i BiiTIOYNHKY

2. Client-oriented Marketing of Enterprises in the Sphere of Entertainment and Recreation

Pedepar:

1. 1. O6’eKT: npoLeC MAPKETUHIOBOI [isIJIbHOCTI HA MiANIpUEMCTBAxX cpepu po3Bar i BilIOUMHKy. MeTa: TeOpeTHUKO-
MEeTOAMYHE OOI'PYHTYBAHHS M0JIOKEHDb Ta PO3POOKA MPAaKTUYHMX PEKOMEHALIN 010 BLOCKOHAJIEHHS
MapKeTUHTOBO] JisI7IbHOCTI IJIIXOM BIIPOBA>)KEHHSI KIIiEHTOOPiEHTOBAHOTO MiZIX0Ay Ha MiAnpueMcTBax cpepu
po3Bar i BiinounHkKy. Metogu: abCTpaKTHO-JIOTi4Hi, iCTOPUYHI, CHCTEMHO-CTPYKTYPHI, aHasi3y iepapxiii, anasortii,
CTPYKTYPOBaHUX i HECTPYKTYPOBAHUX CIIOCTEPEKEHD, MAPKETUHIOBUX JOCIIIKEHD, EKOHOMIKO-CTaTUCTAYHI
METOIH. 3allpONOHOBAHO: YAOCKOHAIEHO: METOANYHI MiIXO4! W00 MAPKETUHIOBOTO NOCIIIIKEHHSI PUHKY Ta
MapKEeTHHIOBOI Jisi7IbHOCTI MiANpUeMCTB cpepu po3Bar i BiZlTIOUYMHKY; KOHLENTyaJbHMI MiAXiA 70 BIPOBAIKEHHS
KJIiEHTOOPi€HTOBAHOIO MAapPKETUHTY Ha MifIpueMCTBax chepy po3Bar i BiilIOYMHKY; METOAUYHUN MiAXiM MOH0
BU3HA4YEHHS PiBHS KJIIEHTOOPiI€HTOBAHOCTI MiANPHUEMCTB cdepy pPO3Bar i BilIOYMHKY; OpraHi3aliiiHO-MeTOIU4YHUA

iHCTpyMeHTapiil KJIiEHTOOPiEHTOBAHOTO MapKETHHTY; HaOyJIU [1OJAJbLIIOrO PO3BUTKY: TEOPETUYHI I10JI0KEHHS



MapKeTHHIY IIISIXOM CUCTeMAaTU3allii HayKOBUX TPAKTYBaHb 1OJI0 MO0 Cy4YaCHUX KOHLEMNIH, 10 J03BOJINAJIO
copmyBaTH 3MICT KOHIIEILii KJIiEHTOOPIEHTOBAaHOI'0 MAPKETUHTY; Kiacudikallis NifnpueMcTs cpepu IOCIyT;
IIOHSITTSI «KJIIEHTOOPIEHTOBAHICTh» Ta «KJIIEHTOOPieHTOBaHUI MapKeTUHI». Cdhepa BUKOPUCTAHHS: MiAIIPUEMCTBA
cepu posBar i BillIOUNHKY.

2. 3. Object: the process of marketing activity on the enterprises in the sphere of entertainment and recreation.
Purpose: substantiation and further development of theoretical bases, methodical approaches and practical
recommendations for the improvement of marketing activity through the implementation of client-oriented
approach at the enterprises in the sphere of entertainment and recreation. Methods: abstract logic, historical,
system and structural, analytic hierarchy process, analogy, structural and nonstructural observation, marketing
research, economic and statistical methods. It is offered: it is improved: the methodological approach to marketing
research of market-place and marketing activity of the enterprises from entertainment and recreation; conceptual
approach to the implementation of the client-oriented marketing on the operation of the enterprise in the sphere
of entertainment and recreation; the methodical approach to the defining the most client-oriented enterprise
which is built on the analytic hierarchy process (AHP); the methodical toolset of the client-oriented marketing;
gathered subsequent development: theoretical statements of marketing through systematizing of the modern
concepts which allowed articulating the essence of the client-oriented marketing concept; the classification of
service enterprises; the definition of the terms “client-orienting” and “client-oriented marketing”. Sphere of the
use: enterprises in the sphere of entertainment and recreation.
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