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Tema guceprauii:
1. MapKeTHHTI BiTHOCHUH B YIIPaBJIiHHI NiJIPUEMCTBMU FOTEJIBHOTO FOCMOIAPCTBA

2. Relationship marketing in hotel enterprises’' management

Pedepar:

1. Inceprauifina po60Ta IPUCBAYEHA BUPIIEHHIO aKTyaJbHUX TEOPETUYHUX, METOJOJIOTIYHMX Ta OpPraHisaliiH1uX
npo6JieM iHTerpauii MapKeTHUHIY BiIHOCHH B yIIPaBJIiHHS MiAIPUEMCTBAMU FOTEJIBHOTO FOCIOJAPCTBA. Y AucepTaLii
POSTJISIHYTO €BOJIIOL{I0 TEOPETUYHHUX MiIXO/IiB II0JI0 MAPKETHHTY BiJTHOCHH Ta BUCBITJIIEHO KOHLENTYaJIbHI 3aCaiy,
METOJI0JIOTIYHi Ta IPaKTHUYHi acrekTy (OPMYBaHHS CUCTEMU YIIPABJIiHHSA NiATIPUEMCTBOM T'OTEJIbHOTO
roCroflapCTBa Ha OCHOBI MApKETHHTY BiJHOCHH. BUSBI€HO OCHOBHI T€HIEHIIii Ta IPO6JIEMHU B3a€MOii Cy6'eKTiB
PUHKY FOT€JIbHUX MTOCIYT YKpaiHU. 3Mi¥ICHEHO OLIiHKY PiBHS BIIPOBAI)KEHHS CKJIaJOBUX MAPKETUHTY BiTHOCHH B
yIPaBJIiHHS NigIIPUEMCTBAMU F'OTEJIBHOTO FOCIIONAPCTBA Ta BU3HAYEHO iX BIJIMB Ha OPMYBAHHS JIOSITIbHOCTI
CIIOKMBayiB TOTEJIbHUX MTOCIYT. JJOCIiIKEHO B3a€MO3B 130K IIPUHLIMILIB YIIPABJIiHHS [IEPCOHAJIOM MiINIPUEMCTB
rOTEeJIPHOTO IrOCIOapCTBa 3 ePEeKTUBHICTIO TOOYI0BY TIAPTHEPCHKUX BiTHOCHH 3i CIIO’KMBaYaMH Ta po3po6ieHO

MigX0Oy WOH0 PEIHKUHIPUHTY CUCTEMH YIIPABJIiHHSA HigIPUEMCTBOM Ha OCHOBI BHYTPIIIHBOIO MAPKETHHTY. 3a



pe3yJbTaTaMu MIPOBEIEHOT0 AOCiI>)KEHHS 3a[IPONIOHOBAHO METOANYHI MiTX0OU MO0 BLOCKOHAJIEHHS CUCTEMU
YIPaBJIiHHS MiTIIPUEMCTBAMU FOTEJILHOTO FOCIIOAAPCTBA Ha 3aCaZiaX BHYTPILIHBOIO MapKETUHTY Ta MapKETUHIY

BiTHOCHUH.

2. Dissertational work is devoted to solve the actual theoretical, methodological and organizational problems of
relationship marketing integration in management of the enterprises of a hotel industry. The evolution of
theoretical approaches to relationship marketing is considered at the dissertation. The conceptual bases,
methodological and practical aspects of the hotel management system formation on the basis of relationship
marketing are highlighted. The basic tendencies and problems of subjects' interaction on the hotel services market
of Ukraine are revealed. The level of implementation of relationship marketing components to hotel management
is estimated and the influence of such components on formation of consumer loyalty to hotel services is defined.
The interrelation of human resources management principles in the hotel industry with efficiency of partner
relations formation with consumers is investigated. The approaches to reengineering of the hotel management
system on the basis of internal marketing are developed. As a result of the conducted research the methodical
approaches to improvement of the hotel management system on the basis of internal marketing and relationship
marketing are offered.
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