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V. BimomocTi npo guceprauiio
Mosga guceprarii:

Koau TemaTuyHHUX PyOpHK: 02.15.51
Tema gucepranii:

1. BpeHp y KyJIbTypHO-KOMYHIKaTUBHOMY BUMipi MH(GOPMaLiHOTO CycHisibCTBa (Pi1ocoPpCbKO-aHTPOINOTIOTIYHUIMA

aHaris)

2. Brand in cultural-communicative dimension of information society (philosophical and anthropological analysis)

Pedepar:

1. O6'eKT - peHOMEH OpeHAy K CIelU(iUHOTrO COLIOKYJIbTYPHOTO SIBUILA; META - 3[ilCHUTY KOHLENTyali3aliio
COLiaJIbHO-aHTPOIOJIOTIYHOTO CTAaTyCy 6PEHAY Y KYJIbTypPHO-KOMYHIKaTUBHOMY BUMipi iHopMmaliitHoro
CYCIIiJIbCTBA; METOIY - IIPOCTOPOBUY MiAXif], F€HEAJOTIYHUN MiAXiM, MOPiBHANBHO-iCTOPUYHUMN MiJIXi]l; HOBU3HA -
BIIEplIE 3aIIPOIIOHOBAHA aBTOPChKa KOHIEMN s (itocodCcbKO-aHTPONOJIOriYHOI iHTepnpeTalii peHomeHy OpeHay, B
SIKOMY CMMBOJIIYHA IIPUPOJIA SIBULIA JO3BOJISIE aKLIEHTYBAaTH KOMYHIKaTUBHY, KOHCTUTYLIHY i PEryISTUBHY (QYHKILI;
Pe3yJIbTaTU - JO3BOJISIIOTh 3PO3YMITU IPUPOLY, CYTHICTb Ta CEHC OPEHIMHTY B KyJIbTYPHO-KOMYHIKaTUBHOMY
IIPOCTOPI, 1110 CIIpUsie peastizallii HOBUX MOXJIMBOCTEN IIPU CTBOPEHHI Cy4aCcHUX OPEHIMHIOBUX CTPATeTill; MOXYTb
OyTy BUKOPUCTaHI SIK Martepian A creuxypcis "dinocodis 6peHguHry”, "CoLioKyabTypHa [isIbHICTD i OpeHn”,
"EcreTuka cnpuilHATTs 6penay”, "ETuka i 6peHy’, "MacoBa KoMyHikalis i 6penaunr”, "Ilcuxosoris 6peHAuHry" y

BUIINX HABYAJIbHUX 3aKJIa/lax, Y IPOLeCi MiArOTOBKY i migpuiieHHs KBaidikanii dpaxisuis 3 6peHAMHI0BO]



IisITIbHOCTI 17151 BUPOOGHUIITBA, PEKJIAMHUX areHTCTB, KOMEPLiHUX opraHizaliii; ranysp - ¢pinocodcrka

aHTPOMNOJIOTis, Qinocodist KyJIbTypH.

2. The objective of the study is the phenomenon of the brand as a specific socio-cultural phenomenon; the goal is
to make a conceptualization of socio-anthropological status of the brand in the cultural and communicative
dimension of the informational society; the methods are the following: spatial approach, genealogical approach,
comparative historical approach; the novelty is that for the first time the author's concept of philosophical and
anthropological interpretation of the brand phenomenon is proposed, in which the symbolic nature of the
phenomenon allows to focus on communicative, constitutional and regulatory functions; the results allow to
understand the nature, essence and meaning of the branding in the cultural and communicative field, what
facilitates the realization of new possibilities in the creation of modern branding strategies; they can be used as

material for such courses as "The Philosophy of Branding", "Socio-cultural activities and the Brand", "Aesthetics of
brand perception", "Ethics and brand", "Mass communication and branding," "The Psychology of branding" in
higher educational establishments, in preparation and training of specialists in branding for manufacturing,
advertising agencies, commercial organizations; the field in the philosophical anthropology and the philosophy of
culture
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