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Pedepar:

1. TIponiec popmyBaHHS opraHizaLiliHOI CTPYKTYPH yIIPaBliHHSI MapKETHHIOM Ha HifprueMcTBi. Po3pobuTtu
TEOPETUYHi [T0JIO’KEHHS i METOAMKO-TIPaKTU4HI peKOMeH allii 10 GOpMyBaHHIO OpraHisaliliHoi CTpyKTypu
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XapaKTep BILIMBY 30BHILIHIX Ta BHYTPILIHIX (AKTOPiB HAa 06CATM MapKETHUHIOBOI IisSJIbHOCTI, TPUBAJICTD iX

BrKoHaHHS. Cdepa BUKOPUCTAHHS - YIIPaBJIiHHS €KOHOMIYHUMU CUCTEMaMU.

2. This thesis provides researching about creating and forming of organizational structure of marketing
management (OSM) in enterprise. Frame covered by this thesis consist of theoretical and methodological basics of
creating OSM, the ways of defining marketing as subject of enterprise planning, analysis of marketing structure in
domestic enterprises, and dependencies between OSM and enterprise success. Concept of structure creation



grounded here, also with impact factors of internal and external environment that affect enlargement and duration
of marketing activity. Developed functional model of marketing and defined OSM quantitative characteristics
algorithms.
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