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Pedepar:

1. Incepranifiia po60Ta IpUCBIYEHA JOCIIKEHHIO PO3BUTKY PUHKY [TOCEPEeIHULBKUX NOCyT. [IpoaHanizoBaHo
CYTHICTb PUHKY, CYTHICTb IIOCEPEIHNULITBA Ta ITOHSTTS MAPKETUHIOBOI cCuCTEMU. Bu3Ha4yeHi OCHOBHI piBHIi Ta
CKJIaJIOBi MOJieJli pUHKY IIOCEPEeIHULBKUX [TOCIYT K MAapKETUHIOBOI cucTeMU. Ha OCHOBI JOCIiIKeHHS 3p00JIeHO
BHCHOBKM L10JI0 MOKJIMBOCTEN PO3POOKU MEXaHi3My yIIpaBJliHHS PO3BUTKOM PUHKY [TOCEPEIHUIIBKUX TIOCIIYT 3
BUKOPUCTAaHHSIM MapKEeTUHTOBOTO MigXony. PO3rySIHYTO CTPYKTYPHUI PO3pPi3 Ta TUHAMIKY PO3BUTKY PUHKY
[IOCePEeHNLIBKUX II0CIYT. PO3p06JI€HO CTPYKTYPHO-JIOTIYHY MOJEJIb NOCIIIIPKEHHS! PUHKY II0CEPEeIHULILKUX ITOCJIyT
3a 10T0 CEKTOpaMHU Ta B LiiyIoMy. JJOoCiIKeHOo peasizallito KOHIENii MAapKETMHIOBOI B3a€MO/ii Ha PUHKY
[IOCepeIHNLIBKUX II0CJIYT. BUu3HaueHi OCHOBHI (PyHKLii, MPUHLINANY Ta IPOLIECH MAapPKETHUHIOBOI B3a€MO/Iii HA PUHKY
[IOCePeHULBKUX IIOCYT. 3p06IeHO BUCHOBKY 1[0/I0 AOLIJIBHOCTI BIIPOBAPKEHHS CUCTEM MapKeTHHIOBOI

B3aeMOJii y IisyIbHICTh ocepeqHuKiB. B po6oTi BU3HAU€HI OCHOBHI PiBHI PYHKLIOHYBaHHS PUHKY I10CEPEeIHULBKAX



MIOCJIYT SIK MAPKETUHTOBOI CUCTEMU Ta (PAKTOPH, 1110 BIVIMBAIOTh HA PO3BUTOK PUHKY ITIOCEPEIHUIBKUX IIOCTYT HA
MIKpO-, Me30- Ta MaKpopiBHX. HaBeJjleHO cxeMy KOMIIJIEKCHOTO aHaJi3y BIJIMBY (HaKTOPiB HA PO3BUTOK PUHKY
[IOCepPeHULBKUX I10CJIYT. 3p06JIeHO BUCHOBKY 1[0/I0 CTYIIEHSI BIUIMBY OKpeMUX (QaKkTOpiB Ha (PYHKILiIOHYBaHHS
CHACTEMU PUHKY NIOCEPEIHULIBKUX NOCIYT. OGIPYHTOBAHO KOMILIEKC MAPKETUHTY [J11 PUHKY [10CEPEeIHULbKIX
nocyyr. BuaHaueHO OCHOBHI CKJIaZIOBi KOMITJIEKCY MapKeTHHTY 171 PUHKY [TOCEePeIHULIBKIX IT0CIyT. Po3po6ieHo
MaTpHULI0 KOMIIJIEKCY MAPKETUHTY 1715l PUHKY IIOCEPEeHULIBKUX I10CJIYT. 3p06JIeHO BUCHOBKY PO MOXKJIUBICTh

S,HiP“ICHeHHH BIIJINBY Ha OerMi CK]IaﬂOBi KOMIIJIEKCY MAPKETHUHI'Y Ha PUHKY ITIOCEPENHNIBKUX TTOCIIYT.

2. The thesis is studying the development of intermediary services market and analyzes the essence of
intermediation along with the notion of "marketing system". Major levels and components of the model of
intermediary services market as a marketing system are determined. Basing on this research the author comes to
the conclusions on the opportunities for developing a mechanism for intermediary services market development
applying the marketing approach. The structure and the dynamics of the intermediary services market
development are considered. A structural logical model is constructed for the research on the intermediary
services market by its sectors and as a whole. Implementation of the marketing interaction concept at the
intermediary services market is studied. Key functions, principles and processes of marketing interaction at the
intermediary services market are considered. Conclusions on the expediency of introducing the system of
marketing interaction into intermediary activities are grounded. The thesis determines the key levels of
intermediary services market functioning as a marketing system along with the factors which influence the
development of this market at its micro-, mezzo- and macrolevels. The author constructs the pattern for a
complex analysis of these factors' influence upon the development of the intermediary services market.
Conclusions concerning the volume of influence of particular factors upon the market under study are presented.
Marketing mix for the market of intermediary services is grounded. Its key components are determined, and the
matrix for the marketing mix of the intermediary services market is constructed. Conclusions on the opportunities
of influencing upon particular components of the marketing mix at the intermediary services market are
presented.
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