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1. 3nificHEHO KOMIJIEKCHUY aHaJIi3 YIIPaBJIiHHA 30BHIMIHbOIO PEKJIAMOIO MiZIIPUEMCTB TOPTiBJli. BUBHAYEHO CYTHICTD
TaKUX IIOHATD, 5K "30BHILIHA peKyama”, "yIpaBiliHHA 30BHIIIHbOIO PEKIAMOIO", "afipeCcHa NporpamMa po3mileHHs
30BHIIIHBOI pekjlaMy" Ta "PUHOK 30BHIIIHbOI pekjamu’. BBeZileHO B HayKOBUI 00T [IOHATTS "poTaliiliHa 30BHIIIHS
peKJIamMHa KaMIaHisl", BUZiJeHo Ta Kj1acu(ikoBaHO BUIY POTALiMHMAX PEKIaMHUX KaMIIaHill. YJOCKOHAJIIEHO
ki1acu@ikalilo 30BHIIIHbOI PEKJIaMU MiJIPUEMCTB TOPTiBII Ta Ki1acu@ikallilo HOCIiB 30BHIIIHBOI peksiaMu. Ha 0CHOBI
aHaJIi3y reHe3y PUHKY 30BHIIIHBOI peKIaMU B YKpaiHi 3[iMICHEHO Nepioaun3aliio 1oro po3BUTKy. BU3HayeHO BIINB
(aKTOpiB MAaPKETUHIOBOI'O CEPEAOBUIIA HA PE3YJIbTaTUBHICTb 30BHILIHBOI PEKIaMU MiAIIPUEMCTB TOPTiBJli,
BCTAHOBJIEHO 3HAYHY 3aJIEKHICTD Bill JE€pPKaBHOTO PETYJIIOBAHH. 3alIPOIIOHOBAHO MOJIEJIb YIIPABJIiHHS 30BHIIIHbOIO
PEKJIaMOI0 MiANPUEMCTB TOPTIBJIi, B OCHOBI SIKOi JIe)KaTb BUBHAYE€HI aBTOPOM OCHOBHI (PYHKIiOHa/IbHI IPUHLUIIY,

etany Ta QyHKLUii ynpaBiaiHHs. 3a pe3ysbTaTaMy TEOPETUYHOTO Ta EMITIPUYHOrO AOCIIIPKEHb pO3p0O06IeHO



MEeTOAMYHUI Nifxin 1o Bu6opy GopmMU OpraHizoByBaHHSI 30BHIIIHbOI PEKJIaMU Ha MiJIIPUEMCTBAX TOPTiBJIi.
Po3pobseHo MeToANYHI 3acany BUOOPY CcTpaTerii po3MilleHHS 30BHIIIHbOI peKIaMu MiANpreMCTB TOPTiBJI, SIKi
3aCHOBaHi Ha BUKOPUCTaHHI BiATIOBiAHOI MaTpulli, Ta MeTO] BU3HAYEHHSI MiHIMaIbHO HEOOXiTHOI 1151 JOCSITHEHHS
6aKaHOTO PiBHS KyMYJISITUBHOTO OXOILIEHHS LIiJIbOBOI ayJUTOPIi KiZIbKOCTI pEKJIaMHUX IJIOIIMH, 10 IPYHTYETbCS Ha

PO3PaxyHKY JEHHOTO OXOIIEHHS ayAuTOPii.

2. This is one of the first empirical studies in which the general analysis of outdoor advertising for trading
enterprises is examined and the outdoor advertising essence with the main features of its management is
described. The essence of such terms as "outdoor advertising", "outdoor advertising management", "program of
outdoor advertising's address locations" and "market of outdoor advertising" are defined and introduced into
scientific use the term "rotary outdoor advertising campaign", identified and classified its types. The author
analyzes the attribute characteristics of outdoor advertising that determine its complementarity to the needs of
the advertising of trade enterprises. This work presents an improved classification of trade enterprises outdoor
advertising and classification of outdoor advertising media. Author defined periods of market of outdoor
advertising development, basing on its formation and operation. The influence factors of the marketing
environment on the effectiveness of outdoor advertising of trade enterprises and substantial dependence on its
regulation by government are defined. The model of outdoor advertising's management which is based on the
functions, stages and functional principles of management is proposed. According to the results of theoretical and
empirical research methodical approach of selecting organization form of outdoor advertising in trade enterprises
are developed. Author proposed a methodical principles of choice strategy of placing the trade enterprises
outdoor advertising are developed and they based on the use of appropriate matrix. And the method for
determining the minimum necessary target audience to achieve the desired level of cumulative reach , the number
of display areas, that based on using matrix for calculation of daily reach is also developed.
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