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1. O6’eKTOM [IOCTIiI>)KEHHS € PUHOK MapKETUHTOBMX KOMYHIKaLiHUX MOCAYT K cdepa IisiIbHOCTI NiATIPUEMCTB B
aCIIeKTi OpraHisallii MAapKeTUHIOBOTO YIIPaBJliHHA. MeTO0 AucepTaliiiHOl poOOTU € PO3BUTOK TEOPETUKO-
METO/I0JIOTIYHUX 3aca (PYHKIIOHYBaHHSI MiJITPUEMCTB SIK Cy0'€KTiB PUHKY MapKEeTHHIOBUX KOMYHIKaLlifHUX TTOCIIYT,
a TaKOXX HaJJaHH$ NIPAKTUYHMX PEKOMEHALLIN OO MiABULIEHHS €(DEKTUBHOCTI yIIpaBIiHHI MapKETUHIOBUMU
KOMVHIKalisIMU IiAnpreMcTB. MeToh0J10ris JOCTiIKEHHS IPYHTYETbCS Ha 3arajlbHOHAayKOBUX METOJIax MiZHAHHS.
30KpeMa, aHasidy Ta CUHTE3Y — IIPU LOCIIIPKEHHI CTPYKTYPY PUHKY MapPKETUHIOBUX KOMYHIKaLiIHUX MTOCIIYT,
CTPYKTYypY MapKETHMHIOBOI'O KOMYHIKALiltHOTO [IpoLecy; HayKOBOI abCTPaKIIii — 117151 BUSBJIEHHS BILJIMBY
MapKEeTHMHTOBUX KOMYHIKalliil Ha NOBEeJiHKY CIIOXKMBAuiB; rpadiuHOro aHaui3y — Ipu BUSIBJIEHHI 0COOJIMBOCTEN
B3a€MO/Iii IIONMUTY Ta IIPOMNO3HULlii Ha PUHKY MaPKETUHIOBMX KOMYHIiKallii1; EKCIIEPTHUX OLiHOK — IJI NOCIiIPKEHHS
IOLLIBbHOCTI BUKOPUCTAHHS Pi3HUX KOMYHIKALiMHUX IHCTPYMEHTIB. TeopeTnyHa 3Ha4MMICTDb JOCIIAPKEHHS [10JIrae

y BU3HAUEeHHi HEOOXiHOCTIIIO iy BIIJIMBY MapKETUHIOBUX KOMYHIKalliil (BUiJIeHHS BIIJIMBY BJIACHUX



KOMVHIKalilHMX 3yCUJIb Ta KOHKYPEHTHHUX) HA [IOIUT Ta OT0 LiHOBY €JIaCTUYHICTD, 10 MA€ HACJIiIKOM BILIUB Ha
30yTOBY HisJIbHICTb MiANpreMCTBa. Y X0i AUCepTaLiliHill po6OTi po3po6IeHO MexaHi3M IIepexony [0
KJIiEHTOOPiEHTOBAHOI MOJIeJli YIIPaBJiHH NiIIPYEMCTBOM Y KOMYHIKalliliHii mifcuctemi, sIKuil € HeoOXiJHUM
€JIEMEHTOM CTBOPEHHS KOHKYPEHTHOI IIepEeBAru MilIpUEMCTBA B YMOBaX MapKETUHI0OBOi opieHTauii. Haykosa
HOBU3HA O,€P>KAaHUX PE3YJIbTATIB M0JISITA€ B KOMILJIEKCHOMY BU3HA4Y€HHI OCOOJIMBOCTEN PUHKY MapKETUHIOBUX
KOMYHIKaILilHUX [TOCJIYT, AOTO BIVIMBY HA MAPKETUHTOBY JisJIbHICTD MiNIPUEMCTBA, MIJIIXIB iIBUILIEHHS
€(EeKTUBHOCTI YIIPaBJIiHHS MapKETUHIOBUMY KOMYHIKalliIMU Ha NignpueMcTsax. [Ipu 1boMy: -BrepIle 3[iliCHEHO
[IOAi/1 BIUVIUBY iHIL[iOBaHUX MiANPUEMCTBAMU MAPKETUHIOBUX KOMYHIKalliil HA [TOIXT Ta MOr0 LiHOBY €JIaCTUYHICTh
3a HaNPSIMKaMHU BJIACHUX T4 KOHKYPEHTHUX MaPKETHHIOBUX KOMYHIKaLiTHMX 3aX0/IiB, BUSIBJIEHO MOKJIMBOCTI MTOSIBU
No/BiHUX 30yTOBUX €(EKTiB, IPSIMUX Ta ONIOCEPEIKOBAHMX HACJIMIKIB Bilix BIIPOBAI)KEHHS; -BIIEpIIE PO3POOIEHO
kyacu@ikalilo MapKeTUHIOBUX KOMYHIKalliHAX IIOTOKIB 32 KpUTEPisiMU: CyO'eKTa-iHiliaTopa, LiIbOBOro
[IPU3HAYEHHS CUTHAJTY, Cy0'€KTa-peLnIlieHTa, KOMyHIKaliliHOTO IIPOCTOPY, @ TAaKOX IPeACTaBIeHe CTPYKTypHE
HaIlOBHEHHS 1IUX MTOTOKIB;PO3pi3i yIOCKOHAJIEHHS IX MAPKETUHIOBUX KOMYHIKaLiIHUX CUCTEM; ~BIIE€pLIE
3aIIPOIIOHOBAHO MEXAaHi3M YIIPaBJIiHHA 3MICTOBHOIO CKJIaI0BOIO IIEPMAaHEHTHO-IMKJIIYHOI MAPKETHUHIOBO]
KOMYHIKaLi1HOi CHCTeMU MiJNPHUEMCTB PO3IPiOHOI TOPTiBII, B SIKOMY Iepef6adeHe MOCIiJOBHE BUPIilIE€HHS IIMTaHb,
[IOB'SI3aHMUX i3 LIIJTbOBUMU CIIOKMBAYaMU Ta iX IPIOPUTETHICTIO, LIiIbOBUMHU CTUMYJIAMU, PEAJIbHUM ITPOIYKTOM,
NO3MIi€10 MPOJYKTY LI0J0 KOHKYPEHTIB, BIACTUBOCTIMU NPOJAYKTY Ta 0)OPMIIEHHSIM KOMYHIKaLlifHOTO CUTHAJTY; -
YIOCKOHAJIEHO JUHAMIYHYy MOJIeJIb B3a€MO/Ii Cy0’'€KTiB IONUTY Ta IPONO3ULLii HA PUHKY MAapPKETUHTOBUX
KOMYHIKaliiiHUX MOCJIYT B YaCTHHi BUJiJIEHHSI OCHOBHUX YaCOBUX 30H (BUXOJly MapKETUHIOBOTO KOMYHIKaI[ilTHOTO
IIPOJYKTY Ha PMHOK, 3DOCTaHHS TONUTY Ha HbOTO Ta HACUYEHHS PUHKY); OOI'PYHTYBAaHHS MOTHUBIB Ta OCOOJINBOCTEN
B3a€MOJii Cy0’eKTiB Y KOHTEKCTi pUHKOBOI AMHAMIKA MapKETUHTOBUX KOMYHIKalliHUX [1OCJIYT; ~yAOCKOHAJIEHO
BU3HAYE€HHS! MAPKETUHIOBUX KOMYHIKaLiiHUX OTOKIB B IIPOLi€Ci KOHKYPEHTHOI B3a€MO/Iii pUHKOBUX Cy0’'€KTIB, a
came: BUJiNIeHO MpsIMi (epiunii piBeHb MapKeTUHIOBUX KOMYHIKalliil) Ta OIlocepeKoBaHi (Opyrui piBeHb
MapKEeTHMHTOBUX KOMYHIiKallill) KOMyHiKaliliHi TOTOKU.; ~HabyB I10JIaJIbIIOr0 PO3BUTKY aHasli3 pUHKY MapKeTUHIOBUX
KOMVHIKaLiliHUX MIOCJIYT y YaCTHHi OOI'PYHTYBAHHS [IOABIIHOI PoJIi 1iIbOBOI ayIUTOPIi NiAIpreMCTBa-3aMOBHMKA SIK
00’eKTa BIUIUBY Ta Cy6'€KTa 3yCTPiYHOrO iHTEPECY 10 MAPKETUHIOBUX KOMYHiKalliil; BU3HAY€HHS 6a3MCHUX Ta
TEXHOJIOTIYHUX (TePLIOro Ta APYroro pPiBHS) Cy0'e€KTiB, a TAKOX IIPOAYKTY PUHKY — SIK TOBApHO-MaTepialbHOI
IIOCJIYTY 32 CTPYKTYPHO-PEYOBUM HAIIOBHEHHSM Ta MYJIbTUATPUOYTHUBHOI IIOCJIYTH 32 CYKYIHICTIO €(eKTiB.
PesynbraTty gucepratii BAKOPUCTAHO IIPU YAOCKOHAJIEHHI MapKETUHIOBOI KOMYHIKaLiiHoi noyituku TOB
~Dbpokapa-Ykpaina” (mosiagka N2497 Big 20.06.2006 p.). Kpim Toro okpemi pesyiabTaTul JucepTauifiHOro AOCIiIpKeHHS
BHUKOPHCTOBYIOTbCS B ITpaKTUy4Hii gisimpHOCTi TOB ,Bera-nappym” (mosigkxa N2 003 /06 Biz 15.03.2006 p.) Ta TOB
»AJmo-cepBic” (moBigka N2516 Biz 15.12.2005 p.). TeopeTu4Hi MOJ0KEHHS IUCEePTalii BUKOPUCTaHi IpU MiATOTOBL
pobourx HaBYaJIbHUX IIPOrPaM, MaTepiasiB JIeKIiHMX Ta MPAKTUYHUX 3aHSITh 3 TUCLUUILIIIH: “EKOHOMIYHI OCHOBHM

MapKeTuHIY", ,MapKeTUHTroBi KomyHiKalii’ Ta “MikpoekoHoMika” (moBigka N°299 /1 Bin 13.05.2006 p.).
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2. The object of research is marketing communication market as a sphere of enterprise activity in the aspect of
marketing management. Te aim of dissertation work is to develop theoretical base of enterprises functioning as
subjects of marketing communication market, and also to offer practical recommendations: how to increase the
efficiency of management by marketing communications of enterprises. In the work were used general scientific
methods: analysis and synthesis - to research the structure of marketing communication market, structure of
marketing communication process; scientific abstraction - to show the influence of marketing communications on
consumer behavior; graphic analysis - to provide features of co-operation: demand and supply at the marketing
communication market; expert estimations - for research of expedience of the using different communication
instruments. Theoretical meaningfulness of research consists in determination of necessity to divide influence of
marketing communications (selection of own communication efforts and competition) on demand and price
elasticity, that has by investigation the influence on sale enterprise activity. In the dissertation work a transition
mechanism is developed to the client-based model frame by an enterprise in an of communication subsystem,
which is the necessary element to create competitive edge of enterprise. The scientific novelty of the results

consists in complex determination of features of marketing communication market, his influence on marketing



activity of enterprise, recommendations of improving marketing management by marketing communications: first
is carried out, selection of marketing communication influence which are initiated by enterprises on demand and
price elasticity after directions of own and competition marketing communication measures, possibilities of
appearance of double sale effects; classification of marketing communication streams is first developed after
criteria: subject-initiator, having a special purpose setting ofsignal, subject-recipient, of communication space, and
also represented structural filling of these streams; first described the basic signs of client-oriented initiative-
strategic model frame by an enterprise and the mechanism of transition of the Ukrainian enterprises to the noted
model; the mechanism of management by a rich constituent in content of the permanent-cyclic marketing
communication system of retail enterprises is first offered; the dynamic model of market subject co-operation of
demand and supply is improved in a part of selection of basic steps (introduction, grows and maturity);carried out
reasons and features of co-operation of subjects in the context of market dynamics of marketing communication
services; definition of marketing communication streams is improved in the process of competition co-operation
of market subjects: direct (first level of marketing communications) and mediated (second level of marketing
communications) of communication streams are selected; the market analysis ofmarketing communication
services in part of proving double role of having a special purpose audience of enterprise-customer as an object of
influencing and subject of meeting interest to marketing communications; definition of base and technological
(first and second level) subjects, and also market product.
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