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Pedepar:

1. Inceprariiiny po60Ty IIPUCBSIYE€HO OOI'PYHTYBAHHIO TEOPETUKO-METOUIHMX OCHOB i pO3pO01LIi MPaKTUIHUX
PEKOMEHALN 00 3aCTOCYBAaHHS MAPKETUHIOBUX TEXHOJIOTIN Ta iIHCTPYMEHTIB Y IIPOLeCax MiABUIIEHHS
IIpUBabJIMBOCTI TYPUCTUYHUX JeCTUHALi. Ha OCHOBI TeOpeTUYHOro aHai3y 1 y3araJbHEHHS HalpallOBaHb
BITUM3HSHUX i 3aKOPIOHHUX IOCIIiHUKIB OO PYHTOBAHO JIOLi/IbHICTb 3aCTOCYBaHHS MaPKETUHTOBOTO MMiAX0IY B
nporecax GOpMyBaHHS I pO3BUTKY TYPUCTUYHUX [eCTUHALN. Y3arajbHeHO Migxoau o kiacudikalii TypuCcTUIHUX
IecTUHaliN i KpUTepiiB, 3a IKUMU iX PO3Pi3HAIOTH. 3alIPONIOHOBAHO NOAATKOBI KjacugikauiiiHi kputepii BumineHHs
TUIIiB TYPUCTUYHUX JeCcTUHaLil. OGI'PYHTOBAHO MO3ULLiI0 aBTOPA W00 NOTPEOM CUCTEMHOTO 3aCTOCYBaHHS
MapKETUHTOBUX TEXHOJIOTiH, IHCTPYMEHTIB, MADKETUHTOBUX aKTUBHOCTEN, CUCTEMMU YIIPABJIiHHS MAPKETUHIOM Y
nporecax GopMyBaHHS I MiJIBULIEHHS TPUBAaGINBOCTI TYPUCTUYHOI AeCTHHALlil. 3aIIPOIIOHOBAHO CBOE BU3HAYEHHS
MapKETUHTY TYPUCTUYHUX IECTUHALIN K KOMIIEKCY IHCTUTYTIB i IpoLeCiB, BUAIB OibHOCTI, MapKETUHTOBUAX
€JIEMEHTIB, NIPOLIECIB, 3aX0/1iB, IHCTPYMEHTIB i TEXHOJIOTIH, $IKi JAIOTh 3MOT'y BUBYATH, BPAXOBYBATU TA 3a10BOJIbHSTI

[IOTpeby LiNbOBUX ayIUTOPiH, 3a6e311eYnTy CTBOPEHHS, alallTallilo, IPOCYBaHHsI, JOCTaBKy Ta 0OMiH iHTEIrpOBaHOTO



KOMIUIEKCHOT'O TYPUCTUYHOIO IPOAYKTY AECTUHALLil, BU3BHAYUTHU I CTBOPUTH HOBI L[iIHHOCTI, MiIBULIUTU
[IpUBabIMBICTb AeCTHHAL, CIIPUSITYU HaJaroJyKeHHIO TPUBAJIUX MAPTHEPChKUX BiTHOCUH 3 yUaCHUKaMU B3aeMOZ;i.
JJoBeneHo, 110 NOCITHEHHS! MapKeTHUHIOBUX Lijlell TYPUCTUYHUX AECTUHALN I0Tpebye KOMILJIEKCY MapKETUHIOBUX
TEXHOJIOTI! Ta iHCTPpYMeHTiB. OGI'PYHTOBAaHO BUKOPUCTAHHS iHCTPYMEHTIB PO3LIMPEHOI MOJEJIi KOMIJIEKCY
MapKETHHTY «7P», fIKi MiCTATb KOMILJIEKC METO[IiB, IPUHOMIB, 32CO06IB i IIPAKTHK, 110 IX BUKOPUCTOBYIOTb IJIsI
CTBOPEHHSI, IPOCYBaHHS, T03UL[IOHYBaHHS, NIONMYJIIpU3allii Ta yIpaBiHHS NPUBA0IUBICTIO KOHKPETHOTO
TYPUCTAYHOTO HANPSIMY [J18 LIiJTbOBUX ayAUTOPIl i 3a6e31e4eHHs CTiIIKOTO PO3BUTKY TEPUTOPIi. 3alIPOIIOHOBAHO
METOJINYHUH MiIXiT] 1O OLiHIOBaHHS NPUBAGJIMBOCTI TYPUCTUYHOI IleCTUHALL, KU Nlepedadae IoeTanHu aHai3
CTaHy Ta PO3BUTKY TYPUCTUYHOI chepU B YMOBaX Cy4yaCHUX BUKJIMKIB i 6araTOKpUTEpPiaJIbHOTO OL[iHIOBAaHHS
TYPUCTMYHOI I€CTHHALLII 32 €JIEeMEHTaMU KOMIIJIEKCY MapKETUHTY «7P». JIOCHIiI)K€HO CTaH i TeHEHIii pO3BUTKY
PUHKY TYPUCTUYHUX JECTUHALIN i BUSIBJIEHO, IO TYPUCTUYHA rajy3b Biflirpae 3HaYHy POJIb Y COLiaJIbHO-
€KOHOMIYHOMY PO3BUTKY KpaiHH, CIIPUSIIOUM HATIOBHEHHIO GI0JIKETY, CTBOPEHHIO POOOUYMX MiCllb i CTUMYJIIOBAaHHIO
cymikHux cdep ekoHoMiIKY. [Torpu cyTTeBi MaTepianpHi BTpaty (6ibur Hix $19,3 MIIp[), CIpUYMHEH] BilIHOIO,
TYPUCTMYHA Tayly3b YKpaiHu i Jaji po3BuBaeThes. Y 2023-2024 poui nogaTKoBi HALXOIKEHHS Bifl TYpPU3MY Ta
iHIyCTpii rOCTUHHOCTI YKpaiHu 1ovanu 3poctatu ¥ 2024 poky nepeBUllnId TOBOE€HHI IOKa3HUKU. Bu3HayeHo
daxTopy, 1O CIPUSIJIM PO3BUTKY Typu3My B YKpaiHi: ajamnrarlis 4o HOBUX YMOB i3 BUDOPOM I10JOPOXKeEN ycepennHi
KpaiHy; akUeHT Ha 6e3[1eKOBUI YNHHMK i3 BUOOPOM BiJHOCHO CIIOKiHUMX 3aXiJHUX PerioHiB YKpaiHu 151 TypU3My;
IIOCUJIEHHS [IONUTY Ha BOJIOHTEPCBKUH i BiliCbKOBO-TIaTPiOTMYHUI TYpU3M,; BipOJI)KEHHS KyJIbTYPHO-
i3HaBaJIbHOTO TYPU3MY; CTBOPEHHSI HOBUX (DOPMATIB OJOPOXKEN y MeXKaX BHYTPILIHIX TYPUCTUYHUX JI€CTUHALLN.
Ha oCcHOBi ekCriepTHHX OLIiHOK IIPOBiTHUX TYPUCTUYHUX ar€HTCTB y3araJbHEHO TOJIOBHI TPEHIU 1 TEHNIEHIIi]
PO3BUTKY TypU3MY 1 MAPKETUHTY TYPUCTUYHUX JI€CTUHALiN. IHTerpasbHe OLiHIOBaHHS IPHUBAGIUBOCTI TYPUCTUYHOI
IecTuHalii BykoBuHa, sike 6yJI0 37iliCHEHO aBTOPOM Ha OCHOBI €KCIIEPTHOTO 6AJIbHOTO OLiHIOBAHHS, 1ajl0 3MOTY
CHCTEMAaTU3yBaTH PE3yJIbTaTU ¥ IPOAHAI3yBaTH BILJIMB OKPEMUX €JIEMEHTIB MAaPKETUHIOBOTO KOMILJIEKCY «7P» Ha
3arajibHy IpUBabJIMBICTh AECTUHALL], @ TAKOXK BUSIBUTH CUJIbHI CTOPOHU I CTpaTeriuHi NporajuHy, o NoTpedyioTh
YIAOCKOHAJIEHHS. Y3araJbHEHO JOCBIJ PO3BUTKY TYPUCTUYHUX AECTUHALN 1 3aCTOCYBAaHHS MAPKETUHTY [J14 iX
[IPOCYBaHHA Ha BHYTPIILIHI Ta 30BHIIIHI pUHKY, 30KpEMa 1 Y KpaiHax, SIKi Nepexkuiy BiliHy, 10 a0 3MOry
HiATBEPIUTU BAXKJIUBICTh BUKOPUCTAHHS KOMIIJIEKCHOTO ITiTXOly B MAPKETHHTY, PO3YMHE 3alI03WUY€HHS TO3UTUBHUX
IIPaKTHK, pO3pOOKY IPOrpam CTUMYJIIOBaHHSI BHYTPILIHbOTO [IOIIUTY Ta IPOMOLIii AeCTrHallil Ta ix 6€31eYHOCTi Ha
3aKOPJOHHUX PMHKAX, BUKOPUCTAHHS MIMPOKOIO KOMILJIEKCY TPAIULiIMHUX i HOBITHIX MaPKETUHIOBUX IHCTPYMEHTIB
i TEXHOJIOTI. 3aNPONOHOBAHO PEKOMEHAALLI] 1010 BUKOPUCTAHHS iHCTPYMEHTAPIIO MOBENiHKOBOTO MAPKETUHTY Y
(OopMyBaHHi CIIOKMBYOTO JOCBiNY B TYPUCTUYHUX JECTUHALISIX 3aBASIKM BUOKPEMJIEHHIO ['OJIOBHUX O3HAK
[IOBEJiHKY TYPHUCTa Ha eTamnax nojgopoxi. Ha ocHOBI po3ryIIHyTHX XapaKTEPUCTUK a3 XUTTEBOTO LIUKILY
TYPUCTMYHUX J€CTUHALIN i TYPUCTUYHOTO JOCBiNy BUBHAYEHO 3aBJaHHS Ta MAPKETVMHIOBI iIHCTPYMEHTH BILJIMBY, 110
BiZI[TOBiAAIOTH 32 3MiCTOM IIPOIIOHOBAHUM BEKTOPAM aKTUBHOCTI AECTUHAL/l HA OKPEMUX €Tallax MoJgopPOXKi
TypucTa. Pe3ysibTaToM BIIMBY iHCTPYMEHTIB [10BEJIiHKOBOrO MapKETHUHTY BUSHAYEHO NIPOCOLiaIbHY IOBEAiHKY
TYpPUCTA SIK HalBUIy (OpPMY JIOSTIBHOCTI, 110 a0 3MOT'Y 3allpOIIOHYBATH 3MiHU aJrOPUTMY BU3HAYEHHS iHIEKCY

JIOSIBHOCTI 10 TYPUCTUYHOI JeCTUHALl.

2. The dissertation is devoted to the substantiation of theoretical and methodological foundations and the
development of practical recommendations regarding the application of marketing technologies and tools in the
processes of enhancing the attractiveness of tourist destinations. Based on theoretical analysis and synthesis of
domestic and foreign research, the relevance of applying a marketing approach in the formation and development
of tourist destinations is substantiated. Within this framework, the author proposes to define a tourist destination
as a managed system that integrates tourism resource potential, infrastructure, assets, branding, and a set of tools
and technologies that form long-term mutually beneficial relationships between internal and external, real and
virtual participants. The author’s position is substantiated regarding the need for systematic use of marketing
technologies, tools, marketing activities, and marketing management systems in the processes of forming and
enhancing the attractiveness of tourist destinations. A proprietary definition of tourism destination marketing is
proposed, understood as a system of institutions and processes, types of activities, marketing elements, actions,



tools, and technologies that enable the study, consideration, and satisfaction of target audience needs, ensuring
the creation, adaptation, promotion, delivery, and exchange of an integrated and complex tourism product of the
destination. It also involves defining and creating new values, increasing destination attractiveness, and facilitating
the development of long-term partnerships among stakeholders. It is proven that the achievement of tourism
destination marketing objectives requires a comprehensive set of marketing technologies and tools. Their
professional application enables the creation of unique consumer value, a balance between instrumental and
emotional components of the marketing offer, the formation of a holistic marketing environment, and the
achievement of the strategic development goals of the destination. The study substantiates the use of the
extended 7P marketing mix model, which incorporates a set of methods, techniques, tools, and practices used for
the creation, promotion, positioning, popularization, and management of a specific tourism destination’s
attractiveness for target audiences while ensuring sustainable regional development. The importance of marketing
technologies is emphasized, with their integrated set of innovative methods and digital solutions directed toward
researching marketing processes, managing and assessing the attractiveness of destinations, and ensuring a
personalized approach to working with target audiences. A methodological approach to assessing tourism
destination attractiveness is proposed, which involves a step-by-step analysis of the tourism sector’s condition
and development under modern challenges and a multi-criteria evaluation based on the 7P marketing mix
elements. The current state and trends in the tourism destination market are examined, revealing that the tourism
sector plays a significant role in the socio-economic development of Ukraine by contributing to budget revenues,
job creation, and the stimulation of related economic sectors. Despite over $19.3 billion in material losses due to
war, the industry continues to evolve. In 2023-2024, tax revenues from tourism and hospitality in Ukraine began to
grow and exceeded pre-war levels in 2024. Key factors contributing to tourism development in Ukraine were
identified, including: adaptation to domestic travel conditions, prioritization of safety (with a focus on relatively
calm western regions), increased interest in volunteer and military-patriotic tourism, the revival of cultural and
educational tourism, and the creation of new travel formats within domestic destinations. Based on expert
evaluations from leading travel agencies, key tourism and marketing trends were generalized. The integral
assessment of the “Bukovyna” tourism destination, conducted by the author through expert scoring, allowed for
the systematization of results and the analysis of how individual 7P elements influence overall attractiveness.
Recommendations have been substantiated to optimize marketing strategies and enhance the positioning of
Bukovyna in both domestic and international markets, including the introduction of innovative marketing
technologies for sustainable development amid global challenges and post-war recovery. Recommendations are
proposed for the use of behavioral marketing tools to shape the consumer experience at different stages of the
travel journey. Based on the analysis of the destination life cycle and tourist experience phases, relevant marketing
tasks and tools are identified for each phase. The study defines prosocial tourist behavior as the highest form of
loyalty, which led to the development of an updated loyalty index algorithm for tourism destinations.

Jep>kaBHHH peecTpaliiiHuii Homep [IiP:

IIpiopuTeTHHH HanIpsSIM PO3BHTKY HayKH i TEXHIKHU: OyHnamMeHTasbHI HAYKOBI HOCIIIPKEHHS 3 HANGLIbII
BRXJIMBUX IPOGJIEM PO3BUTKY HAYKOBO-TEXHIYHOIO, COLIiaJIbHO-€KOHOMIUHOr0, CyCIiIbHO-TIOJiTUYHOTO,
JIIOJICBKOTO NIOTEHLiaNy 1151 3a0€e311e4eHHsI KOHKYPEHTOCIIPOMOXKHOCTI YKPAiHU y CBiTi Ta CTAJIOr0 PO3BUTKY

CYCIIiILCTBA i Jep>kaBu
CrpareriyHui NpiopUTETHUI HANIPSIM iHHOBaLiHHOI AiSIJIBHOCTI: He 3aCTOCOBYETHCS
ITiZCcyMKH BOCIiIKEHHS: HoBe BUpIlIEHHS aKTyaIbHOTO HAYKOBOTO 3aBIAHHS
Iyo6sikarrii:
¢ Davydenko I., Khramtsova Y., Krupenna I., Baraniuk D., Naumik-Gladka K. Strategic management of the hotel,

restaurant and tourism business: The impact of innovative and marketing strategies on competitiveness.
Pacific Business Review International (PBRI). 2024. Vol. 17, iss. 6. P. 77-89. (Web of Science)



¢ Pochenchuk G., Babukh I., Baraniuk D. Innovations of the digital era and economic choice. The USV Annals of
Economics and Public Administration. 2018. Vol. 18, iss, 1 (27). P. 63-69.

o bynnikesud [. M., bapantok [I. C., Kpynensa I. A. 3arpo3u Ta MOKJIMBOCTI PO3BUTKY TYPUCTUYHUX I€CTHUHALIN B
Cy4aCHHUX YMOBAax: MapKeTUHIOBUI aceKT. BicHUK XMeJIbHULBKOTO HallioHAJIBHOTO YHiBepCUTETY. EKOHOMIUHI
Hayku. 2020. N2 5. C. 42-49.

¢ BapaHiok [I. MapkeTHHIoBUi Mifgxif o po3yMiHHS, pOpMyBaHHS Ta PO3BUTKY TYPUCTUYHUX JE€CTUHALLN.
36ipHMK HAayKOBUX Ipallb YepKacbKoro Jep>kaBHOI'O TEXHOJIOTYHOro yHiBepcureTy. Cepisi: EKOHOMIUHI HayKu.
2021. Bum. 63. C. 136-146.

¢ BapaHiok [I., Konomuuesa O. Boiiko C. MeTouKky MapKeTUHIOBOI OLiHKY TYPUCTUYHUX AeCTHUHaLiN. 36ipHUK
HayKOBUX IIpallb YepPKacbKOro AEPKABHOIO TEXHOJIOTYHOrO yHiBepcuteTy. Cepist: EkKoHOMiuHI Haykuy. 2022.
Bum. 66. C. 79-87.

e bynuikesud . M., Kpynienna I. A., bapantok [I. C. [locsig, I3painto 3 po3BUTKy iHHOBALLi! Ta TYPU3MY B YMOBAxX
BO€HHUX Jill. EkoHOMIKa Ta ripaBo. 2023. N2 4 (71). C. 68-78.

e bapaniok [I. C. Konuenuis SMART y MapKeTUHTY TYPUCTUYHUX LECTUHALIINA: CYyTh, MEXaHI3MM Ta iIHCTPYMEHTH.
36ipHUK HayKOBUX Npalb YepKacbKOro AepKaBHOrO TEXHOJIOrYHOro yHiBepcurety. Cepisi: EKOHOMIUHI HayKu.
2025. Bum. 74. C. 92-100.

o KpynenHa I. A., Bapaniok [I. C. 3apy6i’kHa IpakTHKa 3aCTOCYBaHHS PerioHaJIbHUX KapT-CUCTEM TYPUCTUYHUX
IeCTUHALi. MapKeTHUHIOBI TEXHOJIOTi B yMOBax IJ100ai3alii eKoHOMIKM YKpaiHu: Te3u fom. XV MixKHap.
HayK.-[IPaKT. KOH., M. XMeNbHULBKUN, 26-28 nucron. 2020 p. XmensHuupkuii: XHY, 2020. C. 89-92.

e bapantok [I. C., bactpakos . A., KpyneHnHa I. A. Hanipsamky 3acTOCyBaHHS iHHOBAL[iMHUX MapPKETUHIOBUX
iHCTpYMEHTIB B Iporpamax poCyBaHHs TYPUCTUYHUX JAE€CTUHALiN IcraHii. AKTyasnbHi Ipobiemu
MapKEeTUHIOBOI'O MEHEIPKMEHTY B YMOBAX iHHOBALIIMHOTO PO3BUTKY €KOHOMIKM: Marepianu VIII Mixknap.
HayK.-TIPaKT. KOH®. 3700yBayiB Ta MOJIOOUX BUeHUX, M. JIyLbK, 26 6epes. 2021 p. JIyubk: IBB Jlynpkoro HTY,
2021. C. 350-352.

o bynnikesud I. M., bapaniok [I. C., bactpakos [. A. JocBig KpaiH 3 IpoCyBaHHS TYPUCTUYHUX IECTHHALINA Ha
puHOK Kurato. Tpancdopmaliiss cucremu Mi>KHapOJHUX, HalliOHAIbHUAX Ta JIOKAJIbHUX PUHKIB =
Transformation of System of International, National, and Local Markets: matepianu Mi>kHap. HayK.-IIPaKT.
KOH@., M. UepHiBui (Ykpaina) — m. Cy4asa (PymyHis), 29-30 kBiT., 1 Tpas. 2020 p. UepHiBui: YepHiB. HaLl. yH-T
im. HO. degpkoBuya, 2020. . C.26-30.

o bapantok [I., bygHikesud 1. HanpsiMkuy peasnisaliii TEXHOJIOTI MapKeTUHTY JeCTUHALN Ha NPUKIafi pe3uneHIii
mutponosnutis Bykosunu i lanmanii y UepniBusx. Typuctuunuii 6peHp, sk ¢akTop GopMyBaHHS [103UTUBHOTO
imMiKy YKpainu Ha CBITOBOMY PMHKY: 36. MaTepiasiB Il BceyKp. HayK.-IIpakT. iHTepHET-KOH., M. JIbBiB, 20 JIIOT.
2020 p. / M-Bo ocBitu i Hayku YKpainy, JIbBiB. iH-T eKOHOMIKH i Typu3my. JIpBiB: JIIET, 2020. C. 113-117.

¢ BapaHniok [I. A. BukopucTtaHHs LuppPOBUX IHCTPYMEHTIB B [IpOrpaMax IPOCYBaHHS TYPUCTUYHUX JeCTUHALIi.
«lIndpposa TpaHchopmaliis 6i3HECY: BUKIMKY i MOXJIMBOCTI 4J1s1 TApTHEPCTBa» B paMKax npoekty #DigEco
nporpamu #ErasmusUA. 9-10 Bepec. 2021 p. C. 173-176.

o KpynenHa I. A., bactpakos [I. A., bapaniok [I. C. [IpakTyka 3aCTOCYyBaHHSI MApPKETHMHIOBOTO MiAXOAY IPU
TpaHc@opmaliii cucTem NpocyBaHHS TYPUCTUYHUX JecTUHALi TypeuurnHyu. MapKeTUHT: BUKJIMKY Ta PillleHHS:
marepianu II MixHap. HayK.-IIpaKT. KOH., M. Ofieca, 21 kBiT. 2021 p. / 3a pel. I-pa €KOH. HayK, npod. I. JI.
JlutoBuenko. Opeca: B]] «['enbBeTrka», 2021. C. 57-60.

o KpynenHa I. A., ®optyna [I. I., Bapaniok [I. C. AKTyasisaliisi TeEXHOJIOTi 1 aHTUKPU30BOTO MapKETUHTY B
TYPUCTUYHIN iHAycTpii. [IoTeH1ian cTajoro po3BUTKY B yMOBAX PETiOHAJIbHUX Ta I7100a/IbHUX BUKJIUKIB =
Potential for sustainable development in the context of regional and global challenges: maTtepianu Mixnap.
HayK.-IpakT. KOH., M. YepHiBui (Ykpaina) - m. Cy4asa (PymyHis), 11-13 Tpas. 2022 p. Yepniui: YepHis. Ha1.
yH-T im. }O. ®eppkoBuua, 2022. C. 78-80.

o AxtosH A. H., bapaniok . C., llleBuyenko B. O. Hanpsmky 3aCTOCyBaHHSI MAPKETUHIOBUX iHCTPYMEHTIB B
PO3BUTKY TEPUTOPIil 32 KOHLEMNLISIMUA «L€HTP TOPTiBJIi Ta MIOMIHIY» Ta «TYPUCTUYHE MicTO». EdekTruBHe

yIPpaBJliHHS €KOHOMIiKOI0: iHpopMaliliHi TexHoJorii, MApKeTUHT, 6i3Hec: maTrepiann VI MixkHap. HAyK.-TIPaKT.



KOH®., M. Uepkacuy, 27 kBiT. 2022 p. / Uepkac. gepx. TexHoi. yH-T. Uepkacu: YTV, 2022. C. 8-13.

e bynnikesud [.M., Kpynenna I.A., bapantok [I. [Jocsiz, I3painio 3 po3BUTKY iHHOBALIi!l Ta TYPU3MY B YMOBax
BilicbKOBUX Jill. 36ipHUK MaTepiasiB MixkHapoHOI HAyKOBO-IIpakTU4HOI KoHPepeHLii (Kuis, 28 6epe3ns 2023
p.)- Y 2-x Tomax. Tom 2. Kuis: BAITE, 2023. C. 211-217.

e KpynenHa I. A., Bapaniok [I. C. Linugposi pilieHHS MapKeTUHTY TYPUCTUYHUX KOMIIAHIl y HAalIPSIMKY B3aeMOii
3i cnoskuBavamu. MaTeMaTu4Hi MeToAu, Mojiesi Ta iHdopmaliifidi TexHoJorii B ekoHoMiti: marepianu VIII
MixHap. HayKk.-MeTo[,. KOH. UepHiBui: YepHiB. Hal, yH-T iMm. 0. OenproBuya, 2023. C. 104-107.

e bapaniok [l., Koxan M. AKTyasibHi YMHHMKY BIUIMBY Ha [TOBEMIHKY BiABiAyBayiB TYPUCTUYHUX AECTUHALLIN.
Innovative technologies of marketing and management in conditions of transformational changes: theses of
the report of the II Int. sci. and pract. conf., Feb. 28-29, 2024 / ScientificWorld-NetAkhatAV. Khmelnytskyi. P.
22-25.

e KpynenHa I. A., Bapaniok [I. C. Oco611BOCTi MApKETUHTOBOI MiATPUMKY Yy (PpaHYAI3UHTOBIll MOZEJli PO3BUTKY
TYPUCTUYHOTO 6i3Hecy. [ToTeHLiasn cTajoro po3BUTKY B yMOBaX perioHajabHUX Ta [7100aIbHUX BUKJIUKIB =
Potential for sustainable development in the context of regional and global challenges: maTtepianu Mixnap.
HayK.-TIPaKT. KOHQ., M. YepHiBLi (Ykpaina) - m. Cy4asa (PymyHis), 29-31 tpas. 2024 p. UepniBui: YepHis. Ha1l,
yH-T im. 1O. ®enpkoBuua, 2024. C. 77-81.

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILisi:
ConuiasibHO-€KOHOMIYHA CIIPSIMOBaHIiCTh:

OxopoHHi goKymeHTH Ha OIIIB:

BrnpoBaakeHHS pe3yJIbTaTiB AHCEPTalii: BiposamkeHo

3B'S130K 3 HAaYKOBHMH TeMaMH: 0120U102961; 0122U000902

VI. BizomocCTi Ipo HayKOBOr0 KEPiBHHKA/KEPiBHHUKIB (KOHCYJIbTAaHTA)

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:
1. Konomuuena OneHa BitasiiBHa

2. Olena Kolomytseva

KBasigikamis: g.e.n., npodecop, 08.00.05

InenTudikarop ORCID ID: He 3acrocosyetses

HoparkoBa indopmamist:

IToBHE HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0C00H: UepKachKuii iepKaBHUI1 TEXHOJIOTIYHUI yHiBEpCUTET
Kopg 3a €IPIIOY: 05390336

Micue3HaxoaKeHHS: GybBap llleBuenka, 6y 460, Yepkacu, Yepkacbkuii p-H., 18006, Vkpaina
dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBriHHS: MiHicTepCcTBO OCBITH | HayKK YKpaiHu

InenTudikarop ROR:

VII. BizomocTi npo odiniiHHX ONIOHEHTIB Ta PEIeH3€HTiB

OdiuiiiHi OTIOHEHTH



Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. binoBopackka OsneHa AHaToJiiBHA

2. Olena A. Bilovodska

KBasidikamis: 1. e. u., npodecop, 08.00.04
Imentudikarop ORCID ID: He zacrocoyerbcs
JoparkoBa iHdopmamist:

IloBHe HaﬁMeHyBaHHﬂ IOPUOHUYHOL 0C00H: KuiBchkuil HallioHasIbHUI YHiBepcuTeT iMeHi Tapaca

IlleBuenka

Kopg 3a €IPIIOY: 02070944

Micuesnaxomkeunﬂ: ByJI. Bonopumupcska, 6ya. 60, Kuis, 01033, Ykpaina
dopma By1acHoCTI:

Cdepa praBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKH YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBumie Im's Ilo-6aTbKOBI:
1. KoBanbcbka JIto60B JIeoHimiBHA

2. Liubov L. Kovalska
KBasigikamis: y.e.n., npodecop, 08.00.05
Imentudikarop ORCID ID: 0000-0003-2924-9857

JoparkoBa iHpopmamist: https://scholar.google.com.ua/citations?hl=ru&user=gL7PsqEAAAAT;
https:/ /www.scopus.com /authid /detail.uri?authorld=55683180700

IToBHE HaﬁMeHyBaHHH IOPUANYHOI 0COOH: JlyLbKuii HALiOHAILHUI TEXHIYHMIT yHIBEPCUTET
Kopg 3a €IPIIOY: 05477296

Micue3HaxoaKeHHS: ByJL. JIbBiBCEKa, OYA. 75, JIyLbK, Jlyupkuil p-H., 43018, Ykpaina

dopma BiracHOCTI: JlepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH 1 HayKU YKpaiHu

InenTudikarop ROR:

Penensentu

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Yenyppa Jlapuca MuxaisniBHa

2. Larysa M. Chepurda

KBasidikamis: 1. e. u., npodecop, 08.00.05
InenTudikarop ORCID ID: He 3acrocosyerbcs
JoparkoBa iHdpopmamuist:

IloBHE HaliIMEHYBaHHS IOPUAHUYHOI 0COOH: YepKachKuii iepKaBHUI TEXHOJIOTIYHMUIA YHIBEPCUTET



Kopg 3a €IPIIOY: 05390336

Micue3Haxoo KeHHS: Gyibeap llleBuenka, 6ya. 460, Yepkacu, Uepkachkuii p-H., 18006, Ykpaina

dopma ByacHOCTI: Jlepxkasna

Cdepa ynpaBriHHS: MiHicTepCTBO OCBITH | HayKK YKpaiHu

InenTudikarop ROR:

BaacHe IlpizBume Im'st [10-6aThKOBI:
1. Ilermyyk Ceprit MukosainoBuy

2. Sergiy M. Pepchuk
KBasigikamnis: . e. n., mou., 08.00.05
InenTudikarop ORCID ID: He 3acrocosyerbes

JoparkoBa iHdpopmamnist:

TloBHe HaiMEeHYBaHHSI IOPHUAHUYHOI 0COOH: UepKachKuii IepKaBHUI TEXHOJIOTIYHUI YHIBEPCUTET

Kopg 3a €IPIIOY: 05390336

Micue3HaxoaKeHHS: Gybsap llleByenka, 6y, 460, Yepkacu, Uepkacbkuii p-H., 18006, Vkpaina

dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBIiTH i HAyKu YKpaiHu

InenTudikarop ROR:

VIII. 3aKkJII04Hi BiZoMOCTi
BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI
TOJIOBH paju

BiiacHe IIpi3Buie Im'sa ITo-6aTbKOBI
rOJIOBYIOYOTO Ha 3aCifilaHHi
BigmoBigasbHUH 32 MiATOTOBKY

00JIIKOBHX JJOKYMEHTIB

PeecTpartop

KepiBHuk Bigginy YKpIHTEI, mpo €
BiZIIOBiZaJIbHUM 32 peECTpallil0o HAyKOBOIi

OisSIIBHOCTI

Bacunpuenko Jlipiga CepriiBHa

Bacusnpuenko Jlipis CepriiBHa

3no6ysay PhD

VKpIHTEI

FOpuenko TetsiHa AHaTOJiiBHA



