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1. Inceprariio IpUCBSIYEHO BUPIIIEHHIO TEOPETUYHUX, METOOJIOTIUHUX Ta NPUKJIAAHUX IUTaHb 00 (OPMYBaHHS
Ta BIIPOBA/I)KEHHSI MAPKETUHIOBUX CTPATETill Ha MigIIPUEMCTBAX MOGIBHOrO 3B'513Ky. Y POOOTi O6I'PYHTOBAaHO
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BUJIiJIEHO CTpATeTilo cepef, iHIIMX KaTeropii ypasiliHHS, IPOaHali30BaHO HANOiIbII IOMMPEHI y JliTepaTypi
CTpaTerivyHi KoH1emnuii Ta moaesi. JJocaimkeHo cydyacHUM CTaH Ta MalOyTHI IIEPCIEKTUBY Taly3i MODOIJIBHOTO 3B'SI3Ky
B CBiTi Ta B YKpaiHi, TPOBEIEHO OLiHKY 3aCTOCYBaHHSI MAPKETUHTOBUX CTPATErill Ha IPAKTULi MiATIPUEMCTBAMU
MOOIJIBHOTO 3B'13KY, BU/IiJIEHO OCHOBHI ITPO6JI€MHI IMTaHH4, SIKi CbOTOJIHI [IOCTAIOTh IIepe]] KOMIAHIIMU-
ornepaTopamu Npu (popMyBaHHi Ta peasisalii MApKETUHIOBUX CTpaTeriil. PO3p006J1eHO METOIMKY CTPATEriYHOTO
aHasi3y Ha MiAnpueMCTBi MOGITIBHOTO 3B'S13Ky Ta MOJieJib (POPMYBAHHS MAapPKETHUHIOBUX CTpATETill 117151 orlepaTopa

MOOGIZIBHOTO 3B'S13KY, 3aIIPOIIOHOBAHO KOMILJIEKC PEKOMEH Iallill Ta MapKeTUHIOBUX CTpaTerii 1y komnadii Kyivstar



GSMmna 2003 pik.

2. The dissertation is devoted to the solution of theoretical, methodological and practical aspects regarding
forming and implementation of marketing strategies at mobile communications enterprises. The work introduces
theoretical sense of marketing strategy, concept and procedure of strategy forming and the most popular strategic
models and methodologies. In the dissertation current situation and future perspectives of mobile
communications business in Ukraine and abroad are deeply analyzed. The level of usage in practice of theoretical
strategic models at mobile market is determined, the main problems connected with realization of marketing
strategies are covered. The methodology of strategic analysis for mobile operator is offered, the model of
marketing strategies forming for mobile communications companies is proposed. Recommendations regarding

marketing strategies are given for the leader of mobile market of Ukraine - Kyivstar GSM.
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