O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHUH 00J1iIKOBHH HOMeP: 0525U000086
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peectpaunii: 24-02-2025

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Kyniuk Mapig BosogumupiBHa

2. MARIIA V. KULYK

KBasigikanis: k.e.n., gou., 08.10.01
Inentudikarop ORCID ID: 0000-0001-8732-7441
Bup, pucepranii: nokrop Hayk

AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

Jdara 3axHcTy: 13-03-2025

CnenianbHICTh 32 OCBITOIO: MeHeXMEHT OpraHizariii

Micue po6otu 3a06yBaqa: Jep>kaBHUI TOPrOBEJIbHO-€KOHOMIYHNN YHIBEPCUTET

Kopg 3a €PIIOY: 44470624

Micue3Haxoa KeHHS: By Kioro, 6yz. 19, Kui, 02156, Ykpaina

dopma ByacHOCTI: Jlepxasna

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudikarop ROR:



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Indp cneuniasnizoBaHoi BY€HOI paau (pa3oBoi creniaiizoBaHoi BY€HO1 pasu): /1 26.055.01
IloBHe HalMEeHYBaHHSI IOPHUAHUYHOI 0COOH: [lepkaBHUII TOPrOBEIbHO-EKOHOMIYHUIA YHIBEPCUTET
Kopg 3a €APIIOY: 44470624

Micue3Haxoa KeHHS: By Kioro, 6yx. 19, Kuis, 02156, Vkpaina

dopma BracHOCTI: JlepxaBHa

Cdepa ynpaBiriHHS: MiHicTepCTBO OCBITH i HayKK YKpaiHu

InenTudikarop ROR:

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IToBHE HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0COOH: Jlep>kaBHUII TOPrOBEJIbHO-€KOHOMIYHUIl YHiBEPCUTET
Kopg 3a €APIIOY: 44470624

Micue3Haxoa KeHHS: By Kioro, 6yz. 19, Kui, 02156, Ykpaina

dopma BracHOCTI: JlepxaBHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

V. BizomocTi npo gucepraniio
MoBga guceprTallii: Vkpaincoka
Koau TeMaTHYHHUX PYyOPHK: 06.39.41, 06.52.17

Tema gucepranii:
1. PeBeHio MEHEIKMEHT HiﬂHpI/I(—IMCTB rOTE€JIbHOTO IroCIiogapCTBa

2. Revenue management of hotel industry enterprises

Pedepar:

1. ¥V nuceprauii nornmnbaeHo TEOPEeTUKO-METOL0JIOTIUHI IIOJIOKEHHS 1 OOI'PYHTOBAaHO HAyKOBO-METOINYHI OCHOBU
YIPAaBJIiHHS OXOAAMH, 30KPEMA, 3alIPOITIOHOBAHO KOHLIEIIiI0 PEBEHIO MEHEIKMEHTY IMiATIPUEMCTB T'OTEJILHOTO
roCIofapcTBa, OOIPYHTOBAHO METOMA0JIOTIUHI II0JI0KEHHS (PYHKLIOHYBAaHHS iH(pOpMaLiiHO-KOMYHIiKalilHOi
€KOCHCTEMHU PEBEHIO MEHEKMEHTY Ta PO3PO06JIEHO METOLOJIOTIUHI MiAX04Y piBHSI BUKOPUCTAHHS PECYPCiB
IITYYHOTO {HTEeJIeKTY IJ1s1 AMHAMIYHOTO peryJIloBaHHS LiHOBOI OJITUKU. PO3KPUTO rHOCEO0JIOriYHII 6a31C PEBEHIO
MEHEPKMEHTY Yepe3 IPU3MYy TEOPETUYHOTO KOHLIENTY MyJIbTUACIIEKTHOI Ta 6araTopiBHEBOi EKOHOMIUHOI KaTeropii
«J0Xif». BU3HAU€HO TEOPETUYHUI KOHLIENIT PEBEHIO0 MEHEIIKMEHTY SIK KOHBEPIeHIIil0 EKOHOMIYHOTO, COLiaJIbHOTO,
111 (POBOrO, MAPKETUHTOBOTO, aHTUKPU30BOT'O KOHTEKCTIB, SIKi e TEPMiHOBaHI BIIJIMBOM €HJIOT€HHUX 1 €K30T€HHUX
YMHHUKIB. JIOCJIiIKEHO €BOJIIOLiI0 KOHIIEIii PEBEHIO MEHEIPKMEHTY Ta BUOKPEMJIEHO OIEPALiHUM, aJallTUBHUI,
iHTerpauiiHnii nMQpPOBUN eTany 3 LOCIiI)KEHHSIM TpaHcpOopMallii reHe3U PEBEHI0 MEHEIPKMEHTY. Y OCKOHAJIEHO
IIPAKCEOJIOTiUHI 3acaiu PEBEHIO MEHEIPKMEHTY SIK CTPYKTYPHOTO 6a31Cy €(eKTUBHOrO yIIPaBJIiHHS JOX0JaM1

OPi€HTOBAHOrO HA NOCATHEHHS €KOHOMIYHUX LiJIe} Yepe3 OPraHisallilo YIIPaBIiHChKUX [Iil 32 PAXYHOK IIPOLIECHOTO,



aQHAJITUYHOTO Ta PE3yJIbTYI0UOro 6JI0KiB. PO3BUHYTO METONOIOTiYHI OCHOBU PEBEHIO MEHEIPKMEHTY Ha OCHOBI
IIPOLIECHOT0, CUTYalliiHOI0O, CUCTEMHOTI'O YIIPaBJIiHChKHUX ITiIXO1iB3 BU3HAYEHHSIM 00’ €KTHO-IIPEIMETHOI CyTHOCTI,
IapameTpiB Ta IPUHLMIIB OpraHisallii CHCTEMU PEBEHIO MEHEIPKMEHTY Ta BU3HAYE€HO CUCTEMY METPUK [JISI OLLIHKA
nizcrucTem peBeHI0 MeHeIpKMeHTY. C(OOPMOBAHO METOJI0JIOTII0 PEBEHIO MEHEPKMEHTY, KOHLIEIITOM SIKOi €
moaudikalis 36aaHCOBAHOI CUCTEMU NTOKA3HMKIB PO3BUTKY Ha OCHOBI MeTPUK (PiHAHCOBOI, KaIpOBOi, peCypCHOY,
MapKeTUHTOBOi, €K0JIoriyHoi, 1MPPOBOI) ClipsiMOBaHa Ha OOYUMCIIEHHS [10Ka3HMKa 36a71aHCOBAHOCT] PEBEHIO
MeHeKMeHTy. OGrpyHTOBaHO iHpOpMaliiiHO-KOMYyHIKaLliflHy €KOCUCTEMY PeBEeHIO-MEHEIKMEHTY SIK CyKYITHOCTi
inpopmaLiitHUX, KOMyHIKaLiTHMX, TEXHOJIOTIYHUX Ta YIIPaBIiHCbKUX 3aCO0IB, 0 3a6e31euye CUCTEMY PEBEHIO
MEHePKMEHTY MiANpreMCTBa TOTEJIbHOrO rOCIIONAPCTBA aHAMITUYHUMY JAaHUMU JJ71s1 €DEKTUBHOTO IIPUNHSATTS
pilleHs o0 YIIpaBiiHHs goxogamyu. CTPYKTypOBaHO IPUYMHHO-HACAIIKOBUN PpeiiM aucunanii BUTpar
HiApUEMCTBAMU FOTEJIBHOTO TOCIOAPCTBAa YKPAiHU Ta OOIPYHTOBAHO 3aCTOCYBAaHHS aHTUMCUTIATUBHOTO MiIX0Ay
IIO MIOJI0JIaHHSA PO3CiIoBaHHA BUTPAT. OLiHEHO IMHAMIKY BUTPAT HiANPUEMCTB I'OTEILHOTO FOCIIOAAPCTBA YKpaiHu
Ta BUSIBJIEHO PErpPeCIHO-KOPENALiHY 3a/I€KHICTh MK BUTPAaTaMU Ta TEHEHLIIMU 3DOCTaHHS JOXOLiB.
3anponoHOBaHO aJropuT™ iHpopMaLiHO-aHAIITUYHOTO 3a6e3MeYeHHs] EKOHOMETPUYHOTO MOJeJI0OBAaHHS MTOTIUTY
Ha roTeJIbHUI MPOAYKT [J1 AiarHOCTUMKYU TeeHLii 1oro AMHAMIKY, BU3HAUYE€HHS €JIaCTUYHOCTI, BpaXyBaHHS
iHTeHCUBHOCTI B3aemozii Mk dpakTopamu. PerpzeHToBaHO Mozesib «TpaHcdopMallisl YIIpaBJIiHHS LOXOIaMU Yepe3
KpU3y» IJ1s1 BiloOpakeHHs 11iJIbOBOI CIIPSIMOBAHOCTI aHTUKPU30BOTO PEBEHIO MEHEIKMEHTY Ha MiHiMi3allilo pU3HKIB
Ta 3abene3uyeHHs PiHaHCOBOi CTAbiIbHOCTI MiANPUEMCTBA TOTEIBHOTO rOCMOAAPCTBA. 3AilICHEHO OLiHIOBAaHHS
METPHUK MiJICUCTEM PEBEHIO MEHEIKMEHTY Ha 3aca/lax 30aJ1aHCOBAHOTO MiIX0/y, BCTAHOBJIEHO A1COaIaHC MixX
1(pPOBUMH Ta MAPKETUHTOBUMY, PiHAHCOBUMU Ta MAaPKETUHTOBUMY, LM(PPOBUMU Ta KaJPOBUMU METPUKaMH, 1110
BKa3ye Ha CYTTEBE 3pOCTaHHS PU3UKIB y pas3i KOJIMBaHb KOH'IOHKTYPU PUHKY. 3alIpOIIOHOBAHO KOHLIENTH
(popmyBaHHS e(PEKTUBHOCTI pEBEHIO MEHEIPKMEHTY, 1110 3a0€3MeUyeThCsl CUHEPrielo 30a71aHCOBAHOCTI
BHYTPIIIHBOTO Ta 30BHIIIHBOTO sApa. ATPOGOBAHO METOIUKY 004YMCIIeHHS KoedillieHTa CUHXPOHi3allii, sIK
PE3yJIbTYI0UOro OKa3HUKa 7151 OLiHKM e(EeKTHUBHOCTI YIIPaBliHCbKUX IIPOLIECIB, 1110 BIJINBAIOTh HA JXKepeJia
OTPMMAaHHS OXO/iB MiIPUEMCTB rOTEJIbHOTO rocrnogapcTsa. Po3po6sieHo opraHizaliiiHuil MexaHi3m
iMIIJIEMEHTALil pEBEHI0O MEHEIKMEHTY, SIK IVIATQOPMHU [JIs1 IPUMHATTS yIIPABJIiHCHKUX PillleHb MOJ0 peasidalii
TaKTUYHUX Ta CTPATEriyHuX Lijiel. BU3HaueHo cTpaTeriyHi npioputeTu peanisalii i 371iliCHEHO CLieHapHe
IIPOrHO3YBaHHSI BapiaTUBHOCTI CTpaTeriii peBeHIo MeHePKMeHTY. Killo4oBi cy10Ba: JOXOAY, PEBEHIO MEHEIKMEHT,
HiAMpUEMCTBA FOTEJIbBHOTO TOCIIOAPCTBA, AHTUKPU30BUIA PEBEHIO MEHEIKMEHT, CLIEHapHe IIPOTHO3YBaHHH,
cTparerii peBeHI0 MEHEeIKMEHTY, iHpopMaLliiHO-KOMYHIKaliflHa €KOCUCTeMa, LIIHOYTBOPEHHSI, CTPaTerivHi
npiopurteTy, ayTCOPCUHT, KoedillieHT CUHXPOHi3allii, Aucunarist BUTpar.

2. The dissertation deepens the theoretical and methodological provisions and substantiates the scientific and
methodological foundations of revenue management, in particular, the concept of revenue management of hotel
enterprises is proposed, the methodological provisions of the functioning of the information and communication
ecosystem of revenue management are substantiated, and methodological approaches to the level of use of
artificial intelligence resources for dynamic regulation of pricing policy are developed. The epistemological basis of
the revenue management is disclosed through the prism of the theoretical concept of the multidimensional and
multilevel economic category of ‘income’. The theoretical concept of revenue management is defined as a
convergence of economic, social, digital, marketing, anti-crisis contexts, which are determined by the influence of
endogenous and exogenous factors. The evolution of the concept of revenue management is studied and the
operational, adaptive, integrative digital stages are allocated with a study of the transformation of the genesis of
revenue management. The praxeological foundations of revenue management as a structural basis for effective
revenue management focused on achieving economic goals through the organisation of management actions by
means of the process, analytical and resultant blocks have been improved. The methodological foundations of RM
are developed on the basis of process, situational, systemic management approaches with the definition of the
object-subject essence, parameters and principles of organisation of the RM system and a system of metrics for
evaluating the RM subsystems is defined. A methodology of revenue management has been formed, the concept of
which is a modification of the balanced scorecard based on metrics (financial, personnel, resource, marketing,



environmental, digital) aimed at calculating the indicator of revenue management balance. The information-
communication ecosystem of the RM as a set of information, communication, technological and managerial means
that provides the RM system of a hotel enterprise with analytical data for effective decision-making on revenue
management is substantiated. The causal frame of cost dissipation by hotel enterprises in Ukraine is structured
and the application of an anti-dissipative approach to overcoming cost dissipation is substantiated. The dynamics
of costs of Ukrainian hotel industry enterprises is estimated and the regression-correlation relationship between
costs and income growth trends is revealed. An algorithm for information-analytical support of the econometric
modelling of demand for a hotel product has been proposed to diagnose trends in its dynamics, determine
elasticity, and take into account the intensity of interaction between factors. The model of ‘transformation of
revenue management due to the crisis’ is presented to reflect the target orientation of the anti-crisis revenue
management to minimise risks and ensure the financial stability of the hotel enterprise. The metrics of the
management subsystems are evaluated on the basis of a balanced approach, an imbalance between digital and
marketing, financial and marketing, digital and human resources metrics is identified, which indicates a significant
increase in risks in the event of market fluctuations. The concepts of forming the efficiency of revenue
management, which is ensured by the synergy of the balance of the internal and external core, are proposed. A
methodology for calculating the synchronisation coefficient as a resultant indicator for assessing the efficiency of
management processes that affect the sources of income of hotel enterprises has been tested. An organisational
mechanism for implementing the revenue management as a platform for making managerial decisions on the
implementation of tactical and strategic goals has been developed. The strategic priorities of implementation have
been determined and a scenario forecasting of variability of the revenue management strategies has been carried
out. Keywords: revenue, revenue management, hotel enterprises, anti-crisis revenue management, scenario
forecasting, relevance management strategies, information and communication ecosystem, pricing, strategic

priorities, outsourcing, synchronisation coefficient, cost dissipation.
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