O0Js1ikoBa KapTKa aucepTaii

I. 3arasibHi BimOMOCTI

Jep>kaBHHH 00J1iKOBHI HOMep: 0512U000483
Oco006J1uBi TO3HAYKH: BinKpura

JaTa peecrtpauii: 15-06-2012

Craryc: 3axumeHa

PexBi3utu Hakasy MOH / Haka3y 3aKjazy:

I1. BizomocrTi nipo 3700yBaya

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. HItane TeTsina BanepiiBHa

2. Shtal Tat'yana Valer'evna

KBasmigikamis:

InenTudikarop ORCID ID: He 3acrocosyerbcs
Bup, pucepranii: nokrop Hayk
AcnipaHTypa/JIOKTOpPaHTypa: Tak

IIIn¢dp HaykoBOi cneniaabHOCTI: 08.00.04

Ha3Ba HayKoBOIi CIeniaJIbHOCTI: EKoHOMiKa Ta yIpaBJIiHHA MANPUEMCTBAMY (32 BUIAMU EKOHOMIYHOI

LisITIBHOCTI)

T'asmy3sp / ranysi 3HaHB. He 3aCTOCOBY€ETbCS

OcBiTHBO-HayKOBa IIporpama 3i creniaJbHOCTI: He 3acTocoByeTbcs

JaTa 3axHCTy: 24-04-2012

CnenianpHICTB 32 OCBiTOIO: 7.050107

Micue po6otu 3a06yBaqa: XapKiBCbKUN [Iep>KaBHUI YHIBEPCUTET Xap4yyBaHHS Ta TOPTiBIIi

Kopg 3a €IPIIOY: 01566330

Micue3HaxoO KeHHS: 61051, m. Xapkis, By/1. Kioukiscbka, 333

dopma ByracHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HayKu YKpaiHu

InenTudgikarop ROR: He zacrocosyerscs



I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT

Iudp cnenianizoBaHoi BYU€HOI pagH (pa30Boi Cleliagai3oBaHOi BYE€HOI pazu): [ 11.055.01
IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:

Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma ByracHoCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs

IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10
BHKOHAHO JHCEPTaIlilo

IloBHEe HaliMEeHYBaHHS IOPUAHYHOL 0COOH: XapKiBCbKUii ep)KaBHUIA YHIBEPCUTET XapyyBaHHs Ta TOPTIBJIi
Kopg 3a €IPIIOY: 01566330

Micue3Haxoa KeHHS: 61051, m. Xapkis, By/1. Kioukiscbka, 333

dopma ByracHOCTI:

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TemaTHYHHUX PYOpPHK: 71.33.75

Tema gucepranii:
1. MapKeTMHIOBi cTpaTerii niAnprueMcTBa pECTOPAaHHOIO TOCIIONAPCTBA

2. Marketing strategy of enterprise of restaurant economy

Pedepar:

1. O6'eKT: mpoLecu CTpaTeriyHOTO yIPaBliHHSI MAPKETHHIOBOIO [isJIbHICTIO HiIPUEMCTB PECTOPAHHOIO
rocriogapctsa (TIPT'). MeTta: po3pobka TeopeTUKO-METOIOJIOTIYHMX, METOIUYHUX i OpraHisaliiiHux 3acaf
(opMyBaHHs Ta peasidalii MapkeTuHroBoi crpaterii [IPI. MeTtonu: cucTeMHNI Ta €KOHOMIYHUIN aHaIi3;
COILIi0JIOTIYHMX OCTIiIKEeHb (ONIMTYBaHHS, aHKETYBaHHS, CIIOCTEPEXKEHHS); KJIACTEPHOTO aHali3y; CUCTEMHO-
CTPYKTYPHOTO, IOPiBHSJIBHOTO aHali3y Ta eKCIIEPTHUX OLIiHOK; 6I0/I)KeTyBaHHS Ta ONITMMI3allii MAapKeTUHIOBUX
BUATpPAT. 3alIPONIOHOBAHO: KOHLENTYaIbHy MOLEeJb cTpateriii [1PI'; KoHUemnilo cermenTyBaHHs crioxkusadyis [1PT;
HayKOBO-METOJMNYHI MiAXOAU 10A0: CTPATETiYHOr0 IIEPEXO0Y N0 CYMI’)KHOI'O CETMEHTY 3[J0POBOTO XapuyBaHHS y
nismeHOCTI [TPT, dopMyBaHHS CcTpaTerivHoro nepexony go GpaHyan3uHry Ta OPEHIUHIY SIK OCHOBHUX METOIIB
nepedopmaTyBaHHs sapa 6i3necy [1PI', cermeHTyBaHHS pUHKY; BU60OPYy MapKeTuHroBoi ctparerii IT1PI'; peanizani
MapKeTUHTOBUX CTpaTeriil; kinacu@ikaTop MapKeTHHIOBUX BUTPAT; IPOLieC MaKCUMizallii Map>KMHaIbHOTO
npuOYTKY; PiBHi TypOyJIEeHTHOCTI 30BHILIHBOTO CEPENOBUILA; PO3p0oOKa npodinto croxkusauis [1PT; kaTeropiasbHo-

NMoHsTIMHU arnapat. Cdhepa BUKOPUCTAHHS: MigITPUEMCTBA PECTOPAHHOIO FOCIO/IAPCTBA.



2. Object: processes of strategic management by marketing activity of enterprises of restaurant economy (ERE).
Purpose: development of theoretical-methodological, methodical and organizational principles of forming and
realization of marketing strategy ERE. Methods: systems and economic analysis; sociological researches
(questioning, questionnaire, supervision); cluster analysis; system-structural, comparative analysis and expert
estimations; budgetary financing and optimization of marketing charges. It is offered: conceptual model of
strategies ERE; conception of segmentation of users ERE; scientifically-methodical approaches of: strategic
transition to the inclusive segment of healthy feed in activity ERE; forming of strategic transition to franchising
and branding as the basic methods of re-formatting of business kernel ERE; market segmentation; choice of
marketing strategy ERE; realization of marketing strategies; classifier of marketing charges; process of
maximization of marginal profit levels of turbulence of external environment; development of type of users ERE;
category-concept vehicle. Sphere of the use: enterprises of restaurant economy .

Jep>kaBHHHM peecTpaniiiHuii Homep JiP:

IIpiopuTeTHHH HANIPpSIM PO3BHTKY HayKH i TEXHIKH!
CrpareriyHuii npiopUTEeTHHH HaNIPSIM iIHHOBALLiHHOI Ais1JIbHOCTI:
ITizcyMKH BOCTiI>KEeHHS:

Iy6sikaii:

HaykoBa (HayKOBO-TE€XHiYHa) IPOAYKILis:
ConiasiIbHO-€KOHOMIYHA CIPSIMOBAaHICTh:

OxopoHHi gokymeHTH Ha OIIIB:

BrnpoBaa>KeHHS pe3yJIbTaTiB AHCEpPTaILii:

3B's130K 3 HAYKOBUMH T€MaMH.

VI. BizomocCTi Ipo HayKOBOr0 KepiBHHKA /KEPiBHUKIB (KOHCYJIbTaHTA)

Baacwue IlpizBume Im'a Ilo-6aTbKOBI:
1. CagekoB AA.
2. Sadekov A.A.

KBasigikanis: n.e.n., 08.00.04
Imentudikarop ORCID ID: He zacrocosyerbcs
JoparkoBa iHdpopmamist:

TloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3Haxoa KeHHS:

dopma ByracHOCTI:

Cdepa ynpasiriHHS:

InenTudikarop ROR: He zacrocosyerscs



VII. BigomocTi npo odinilfiHuX ONOHEHTIB Ta PELeH3€HTIB
OdiniiiHi OIOHEeHTH
Bsacue IlpizBuuie Im's I1o-6aThKOBI:

1. Kapcexkin B.I.
2. Kapcekin B.L

KBasigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyetscs
JoparkoBa inpopmamnist:

IloBHe HaliMeHYBaHHSI IOPHUAHUYHOI OCOOH:
Kop 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHOCTI:

Cdepa ynpasiiHHS:

ImenTudikarop ROR: He zacrocoyerbcs

Baacue IlpizBume Im'a Ilo-6aTbKOBI:
1. Makcumosna T.C.

2. Makcumosna T.C.

KBasmigikanis: n.e.n., 08.00.04
InenTudikarop ORCID ID: He 3acrocosyerbcs
JopaTrkoBa iHdpopmamist:

IloBHe HaliMEeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €1PIIOY:

Micue3HaxoAKeHHSI:

dopma ByracHoCTI:

Cdepa ynpassriHHS:

InenTudikarop ROR: He zacrocosyerscs

Baacwue IlpizBumie Im's I1o-6aTbKOBI:
1. Onigipos O.B.
2. Onigipos O.B.

KBasnigikamis: g.e.u., 08.00.04
Imentudikarop ORCID ID: He zacrocoyerbcs
JonaTkoBa iHdopmaris:

IloBHe HaHMEHYBaHHS IOPHIHYHOI 0COOH:



Kopg 3a €IPIIOY:
Micue3HaxoaKeHHS:
dopma BaacHOCTI:
Cdepa ynpasiiHHS:

Imentudikarop ROR: He zacrocoyerbcs

PeuenseHTu

VIII. 3aKkJIl04Hi BiZoMOCTi

ByacHe IlpizBuiie Im's ITo-6aTbKOBI lly6in O.O.
rOJIOBH pajgu

BiiacHe IIpi3Buine Im'sa Ilo-6aThKOBI Ily6in O.O.

rOJIOBYIOYOTO Ha 3aciJaHHi
BignoBigasibHuUI 3a MiATOTOBKY
00JIIKOBHX JOKYMEHTIB

Peectparop

KepiBHuKk Bigginy YKpIHTEI, mo €
BiZIOBiZasIbHUM 32 peecTpallilo HayKOBOi IOpuenko T.A.

OisIIBHOCTI




