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Pedepar:

1. Inceprariiiny po60Ty IIPUCBSYEHO NOTINOIEHHIO HAYKOBO-METOIUYHUX OCHOB, BIOCKOHAJIEHHIO TEOPETUKO-
METOJI0JIOTIYHOTO 3a0€e3MeyYeHHs i NPaKTUYHUX PEKOMEHIAlLil 010 PO3BUTKY MapKeTUHIOBOro noTeHuiany 3BO
Ha 3acajax 6eHYMapKiHry. Y nepmomy po3gisi «TeopeTrnyHi acleKTH po3BUTKY MapKEeTUHIOBOroO NoTeH1jany 3BO
Ha 3acazax 6€HIMapPKIHTY» JOCHTIIKEHO CYTHICTb MTOHATh «IIOTEHIIiaI», «<MApPKETUHTOBUI NIOTEHIiaI» Ta MiAxXony 1o
iX TpaKTyBaHHS; 3alIPOIIOHOBAHO PO3IJISIIATA MAPKETUHTOBUM NToTeHLjan 3BO 3 TppOX MiAXOAiB: PECYPCHOTO,
iHpopmaLiiiHOrO, CUCTEMHOI'O, Ta BUKOPUCTOBYBATHU IIPU [OCJIiIP)KEH] PO3BUTKY MapPKETHMHIOBOTO I1OTEHLiany
CHCTEMY KOMIIOHEHTIB, Ka XapaKTE€PU3YeThCsl MHOKMHOIO MaTepiaJIbHUX Ta HEMaTepialbHUX, JTaTEHTHUX Ta
BUSIBJICHUX €JIEMEHTIB. [IpOBeIE€HO NOCTIIPKEHHS 3MiCTy MOHSATh «PO3BUTOK», «YIIPABJIiHHS», PO3BUTOK
IIOTEHIialy», «PO3BUTOK MapKETUHIOBOrO MOTeHIiany». OKPeCJIEHO OCHOBHI €Taly PO3BUTKY SK IIPOLECY
IVHAaMiYHUX 3MiH BJIACTMBOCTEN sIBULL, T 00'€KTiB. [IpoBeIeHO aHasIi3 3aKOHOMIPHOCTEN YIIPaBJIiHHS HAaBYaJIbHUM
3aKJIaZJOM Ta 3aIIPOIIOHOBAHO 3aKOHOMIPHOCTI pO3BUTKY MapKeTUHIOBOro NoTeHjiany. Ha 6asi okpecieHux

3aKOHOMIPHOCTEN 3aITPONIOHOBAHI IPYNU IPUHLMIIB PO3BUTKY MAaPKETUHIOBOrO noteHuiany 3BO. JlocmigkeHo



CYTHICHY XapaKTE€PUCTHUKY IOHSATTS «6€HUMapKiHTr». HaaHo aBTOpChbKe 6au€HHS CYyTHOCTiI 6EHYMAPKIHTYy.
[IpoaHasizoBaHO Ta CUCTEMATU30BAHO BUAM 6€HYMAPKIHTy. 3alIpOIIOHOBAHO aBTOPChKE 6AYEHHSI aJITOPUTMY Ta
CTagill peanizalii 3a3Ha4€HOro iHCTPYMEHTY I1iJ] YaC PO3BUTKY MapKETUHIOBOTro nortexuiany 3BO. Po3pobieHo
KOHLIEMNIIi}0 PO3BUTKY MapKETUHIOBOro notexuiany 3BO Ha 3acazax 6€HUYMApPKIHTy. Y IpyroMy po3zili «AHaIiTU4He
3a6e31e4eHHs] PO3BUTKY MapKETHUHIOBOro noTeHuiany B 3BO» 31ificHeHOo aHasi3 CTaHy PO3BUTKY MAapKETUHIOBOTO
MIOTEHIIially CUCTEMH BUINOI OCBITA YKpAiHM Ha MIKpO-, M€30- Ta MaKpOpiBHSX. [IpoBeneHnit anasi3 J03BOJINB
BUOKPEMUTU HACTYIIHI TEHAEHILIii PO3BUTKY MapPKETUHIOBOIO IIOTEHLIaIy OCBITHBOI'O CEPENOBUILA YKpaiHM:
criocTepiraetbcs 36iyblIeHHs piBHA (iHaHCYBaHHS 3BO, 110 MalOTh BUCOKI TOKA3HUKY €(PEKTUBHOCTI
dyHKLIOHYBaHHS, SIKi BpaxoBye GopMyJia PO3NOAINY BUIATKIB Iep>KaBHOTO OIOPKETY; CIIOCTePiraeThCsi YaCTKOBA
BTpaTa 3BO aBTOHOMIi Y BCTAaHOBJIEHHI BApTOCTi OCBITHIX IIOCJIYT; 361/1bLIYETHCS YaCTKA iIHO3EMHUX CTYI€HTIB B
ykpaiHchkux 3BO; 3MEHIIYEThCS YMCEJbHICTh HAYKOBO-NIE€ArorivHuX NpauiBHuKiB y 3BO; icHye HEOOXiIHICTD
MOJIMNIIEHHS YMOB IPOKUBAHHA CTYLEHTIB y I'YPTOKUTKAX. JJOCIIiIKEHO CTaTyC BiTYN3HAHMX 3BO Ha Mi>KHapOIHIN
apeHi IUISIXOM aHasli3y iX MiCllb y Mi’KHapOJHUX PENUTHUHTraX. 3alIPONIOHOBAHO BUKOpUCTOBYBaTH 3CII 1151 OL[iHKM
Pe3YyJIbTaTUBHOCTI PO3BUTKY MApKETHUHIOBOro noTexuiany 3BO Ha 3acazax 6€HUMApPKIHTy 3a HACTYITHUMU
nepcrekTuBaMu «HaB4aHHS Ta BUKJIaJaHHs», «DiHaHCcOBa 6e3nekay, «Ctelikxonaepu», «MarepianbHa
indpacTpykTypa», «ColianbHa iHTerpauis». 3alIpoIIOHOBAaHO BUKOPUCTOBYBATH iHIUKATOP PiBHS MapKeTHHIOBOTO
IIOTEHI1iay, 10 pO3PaxOByEThCSI METOLOM OaraToBUMIpHOi cepenHboi. [IpoBeieHHs KIaCTEPHOT0 aHali3y
OCBITHBOTO CepeoBUIA YKPaiHM JO3BOINIIO BUOKPEMUTH YOTUPU Kiactepu 3BO, mo audepeHLiioTbCs 3a
piBHEM MapKETHMHIOBOIO MOTEHLIiaNy. 3alIPOIIOHOBAHO BUKOPUCTOBYBATY METOIU AKICHOI OLIIHKM MapKETUHTOBOTO
noreHuiany 3BO. Y TpeTboMy po3iji «YIOCKOHAJIEHHS PO3BUTKY MapKETHMHIOBOTO NoTeHuiany 3BO Ha 3acapax
O6eHYMapKIHTy» 3alIpOIIOHOBAHO KOMIIJIEKCHUI MEXaHi3M PO3BUTKY MapKETUHIOBOTO [IOTEHLIiaTy Ha 3acafax
OEHUYMAPKIHTY 3 BUOKPEMJIEHHSIM Y MIOTO CTPYKTYpPi HACTYITHUX MEXaHi3MiB: (JiHaHCOBO-€KOHOMIYHOTO,
oprasizalifiHOro; reHZepHO-TI0BEIiHKOBOr0. 3arponoHoBaHo iHdopMaliliHe 3a6e3eYeHHs PO3BUTKY
MapKeTHHIOBOro nortexuiany 3BO Ha Makpo-, Me30-, MiKpo-, HAaHOPIBHI 3 BUKOPUCTAHHSIM 6€HYMapPKiHTY 51K
iHCTpyMEHTy aKyMyJII0BaHH iH(popMmaLii 14 3MiiCHEHHS 3aX0/iB i3 PO3BUTKY. JI7151 OLIIHKM €KOHOMIYHOI [isIJIbHOCTI
3BO Ta ii KOpUryBaHHs y MailbyTHbOMY N0OYIOBAHO COLiaJIbHO-€KOHOMiYHYy HOpMmaib 3BO Ta BUsIBI€HO
IVCIIPONOPLii B OCHOBHUX [1I0Ka3HMKax PO3BUTKY. 3MiICHEHO OLiHKY BIIJIMBY (pakTOpiB Ha CcTaH (iHaHCOBOTO
3abe3neyeHHs 3BO nusixomM nobynoBu PyHKILIOHAJIBHOI MOJEJI, 1€ pe3yJIbTaTUBHUM [10Ka3HUKOM € (PiHaHCOBI

HanxonkeHHs 3BO. AKIIeHTOBaHO yBary Ha 3ax0/ax i3 po3MUPEHHS IKepen ¢piHaHCyBaHHS 1151 po3BUTKY 3BO.

2. The thesis is devoted to deepening the scientific and methodological foundations, improving theoretical and
methodological support, and practical recommendations for developing the marketing potential of higher
education institutions based on benchmarking. In the first section «Theoretical aspects of the development of the
marketing potential of higher education institutions based on benchmarking» the essence of the concepts of
«potential», «marketing potential» and its approaches and their interpretation are studied,; it is proposed to
consider the marketing potential of higher education institutions from three approaches: resource, informative,
systematic, and use in the study of the development of marketing potential a system of components which is
characterized by a set of tangible and intangible, latent and detected elements. The content of the concepts of
«development», «management», «potential development», «marketing potential development» was studied. The
main stages of development as a process of dynamic changes in the properties of phenomena and objects are
outlined. The analysis of the regularities of the management of the educational institution is carried out, and the
regularities of the development of marketing potential are proposed. Based on the outlined patterns, groups of
principles for developing the marketing potential of higher education institutions are proposed. The essential
characteristics of the concept of «benchmarking» are studied., The author's vision of the essence of benchmarking
is presented. The types of benchmarking are analyzed and systematized. The author's vision of the algorithm and
stages of implementation of this tool during the development of the marketing potential of higher education
institutions is proposed. The concept of developing the marketing potential of higher education institutions based
on benchmarking has been developed. In the second section «Analytical support for the development of marketing
potential in higher education institutions» an analysis of the state of development of the marketing potential of the



higher education system of Ukraine at the micro-, meso-, and macro-levels is carried out. The analysis allowed
identifying the following trends in the development of the marketing potential of the educational environment in
Ukraine: there is an increase in the level of funding higher education institutions that have high-performance
indicators, which are taken into account by the formula for allocating state budget expenditures; there is a partial
loss of autonomy by higher education institutions in setting the cost of educational services; the share of
international students in Ukrainian higher education institutions is increasing; despite the fact that postgraduate
and doctoral students are graduated annually; there is a need for improvement of living conditions for students in
dormitories. The status of domestic higher education institutions in the international arena is studied by analyzing
their places in international rankings. It is proposed to use the BSC to assess the effectiveness of developing the
marketing potential of higher education institutions based on benchmarking in the following areas: "Training and
teaching", "Financial security", "Stakeholders", "Material infrastructure”, "Social integration". It is proposed to use
the indicator of the level of marketing potential, which is calculated using the multidimensional average method.
Conducting a cluster analysis of the educational environment of Ukraine allowed identifying four clusters of higher
education institutions, which are differentiated by the level of marketing potential. It is proposed to use methods
of qualitative assessment of the marketing potential of higher education institutions. In the third section
«Improvement of the development of the marketing potential of higher education institutions based on
benchmarking» a comprehensive mechanism for developing marketing potential based on benchmarking is
proposed, with the following mechanisms highlighted in its structure: finance-economic, organizational, gender-
behavioral. Information support for the development of the marketing potential of higher education institutions at
macro-, meso-, micro-levels by using benchmarking as a tool for accumulating information for the implementation
of development activities is proposed. To assess the economic activity of higher education institutions and adjust it
in the future, the socio-economic norm of higher education institutions is constructed and imbalances in the main
development indicators are identified. The influence of factors on the state of financial support of higher
education institutions is assessed by constructing a functional model, where the efficacy indicator is the financial
receipts of higher education institutions. Attention is focused on measures to expand sources of funding for the
development of higher education institutions.
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