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Pedepar:

1. Inceprauifiny po60Ty IPUCBSIYEHO NOTIMOIEHHIO HAYKOBO-METOJUYHUX OCHOB, BIOCKOHAJIEHHIO TEOPETUKO-
METOJIO0JIOTIYHOTO 3a0€e3Me4YeHHs i NPAaKTUYHUX PEKOMEHIALIN OO PO3BUTKY MAapKETUHIOBOrO NoTeHILiany 3BO
Ha 3acafiax 6eHuUMapKiHry. Y nepmomy po3zini « TeopeTrnyHi aclieKTH pO3BUTKY MapKETUHIOBOro NnoTeHuiany 3BO
Ha 3acazax 6eHYMapKiHTy» JOCIiIKEHO CYTHICTb MTOHSTh «IIOTEHIIial», «<MapKETUHTOBUI NIOTEHial» Ta MifAXonu 10
iX TpaKTyBaHHS; 3alIPOIIOHOBAHO PO3IJISANATA MaPKETUHTOBU NoTeHLa 3BO 3 TPpOX MiAXOMiB: PECYPCHOTO,
iH(pOpMaLiIHOTO, CUCTEMHOTO, Ta BUKOPUCTOBYBATHU IIPU JOCJIiI’KEH] PO3BUTKY MAPKETUHIOBOTO IIOTEHLIAITy
CHCTEMY KOMIIOHEHTIB, 5IKa XapaKT€PU3y€EThCSI MHOKAHOIO MaTepialbHUX Ta HEMATEPiaJbHUX, JIATEHTHUX Ta
BUSIBJIEHUX €JIEMEHTIB. [IpOBEIEeHO NOCIIIPKEHHS 3MICTY ITOHSTh «PO3BUTOK», «YIIPABJIiHHS», «PO3BUTOK

I'IOTCHU,iaJIy», «PO3BUTOK MapKETUHTOBOT'O I'[OTCHLliaJ'Iy». OerCJ'IeHO OCHOBHI eTanu PO3BUTKY 4K IIPOLECY



IVHAMIYHUX 3MiH BJIACTUBOCTEM s1BUI Ta 00'€KTiB. [IpoBeieHO aHasIi3 3aKOHOMIPHOCTE YITpaBIliHHS HaBYaJIbHUM
3aKJIaZJlOM Ta 3allpOIIOHOBAHO 3aKOHOMIPHOCTI pO3BUTKY MapKeTUHIOBOro MoTeHujiany. Ha 6as3i okpecieHux
3aKOHOMIPHOCTEN 3aIIPONIOHOBAHI I'PYNU IPUHLMIIB PO3BUTKY MaPKETUHIOBOrO notexHuiany 3BO. JJocmigkeHo
CYTHICHY XapaKT€PUCTHUKY IIOHSTTS «0eHUMapKiHr». HamaHo aBTOpCcbKe 6a4€HHS CYyTHOCTI 6€HYMAPKIHTYy.
[IpoaHasizoBaHO Ta CUCTEMATU30BAHO BUAM G€HYMAPKIHTy. 3alIpOIIOHOBAHO aBTOPChKE OAYEHHSI aJITOPUTMY Ta
cTagill peanizalii 3a3Ha4€HOro iHCTPYMEHTY I1if] Y4aC PO3BUTKY MapKeTUHIOBOro rnortexuiany 3BO. Po3pobseHo
KOHIIEMIIi}0 PO3BUTKY MapKETUHIOBOro nortexuiany 3BO Ha 3acazax 6€HUMapKIHTy. Y IpyroMy po3zini «AHajliTU4He
3a6e31eyeHHs] PO3BUTKY MapKETHHIOBOrO NoTeHuiany B 3BO» 31ilicHeHO aHasli3 CTaHy PO3BUTKY MApKETUHIOBOTO
MIOTEHIIialy CUCTEMH BUIIOI OCBITU YKpaiHM Ha MIKpO-, M€30- Ta MaKpOpiBHSX. [IpoBeneHnit anai3 J03BOJINB
BAOKPEMUTH HACTYIIHI TEHIEHILIii PO3BUTKY MApPKETUHIOBOIO IIOTEHIiaJIy OCBITHBOI'O CEPEOBUILA YKpaiHM:
CIIOCTepiraeTbcst 36inblIeHHs piBHA (piHaHCyBaHHS 3BO, 1m0 MalOTh BUCOKI IOKa3HUKY €(EeKTUBHOCTI
(YHKILIOHYBaHHS, sIKi BpaxoBye (OopMyJia PO3NOiny BULATKIB AEP5KaBHOTO OIOIKETY; CIIOCTEPIraeTbCs 4aCTKOBA
BTpaTa 3BO aBTOHOMIi Y BCTaHOBJIEHHI BApTOCTi OCBITHIX IIOCJIYT; 361/1bLIYETHCS YaCTKA iIHO3EMHUX CTYI€HTIB B
yKkpaiHchKuxX 3BO; 3MEHIIYEThCS YMCEJIbHICTh HAYKOBO-TIE€AroriyHuX NpauiBHuKiB y 3BO; icHye HeOOXiIHICTD
MOJIMNIIEHHS YMOB POKUBAHHA CTYLEHTIB y IYPTOKUTKAX. JJOCIiIKEHO CTaTyC BiTYN3HAHMX 3BO Ha Mi>KHapOIHIin
apeHi IISIXOM aHasi3y iX MiCllb y Mi’KHapOJHUX PENUTUHTaX. 3alTPONIOHOBAHO BUKOpUCTOBYBaTH 3CI1 1151 OL[iHKM
PEe3yJIbTaTUBHOCTI PO3BUTKY MapKETHMHIOBOro noTtexuiany 3BO Ha 3acazax 6€HUMApPKIHTy 32 HACTYITHUMU
nepcnektuBamu «HaByanHs Ta BUKianaHHs», «DiHaHCcOBa 6e3nekay, «Crelikxosnnepu», «MarepiaabHa
inppacTpykTypa», «CouiasbHa iHTerpauis». 3aliporoOHOBaHO BUKOPUCTOBYBATH iHIMKATOP PiBHSI MAPKETUHIOBOTO
IOTeHIialy, 10 pO3PaxOBYEThCSI METOLOM 6araToBUMIpHOi cepenHboi. [IpoBesieHHs KJIaCTePHOTo aHali3y
OCBITHBOTO CepeioBUIIA YKPaiHU JO3BOJINIIO BUOKPEMUTH YOTUPU Kiactepu 3BO, mo audepeHLiioTbCs 3a
piBHEM MapKETMHIOBOTO NOTEHLiay. 3allpONIOHOBAHO BUKOPUCTOBYBATU METOIY SIKiCHOI OLIIHKM MapKETUHIOBOTO
norteHuiany 3BO. YV TpeTboMy po3aisii «YIOCKOHATIEHHS PO3BUTKY MAapKETMHIOBOTO noTeHuiany 3BO Ha 3acapgax
OeHYMapKiHTy» 3alIpOIIOHOBAHO KOMIIJIEKCHUI MEXaHi3M PO3BUTKY MapKETUHIOBOTO [IOTEHLIiaTy Ha 3acafax
OE€HYMapKIHIy 3 BUOKPEMJIEHHSM Y MOr0 CTPYKTYPi HACTYITHMX MEXaHi3MiB: (iHaHCOBO-E€KOHOMIYHOTO,
opranizalifiHOro; reHJepHO-TI0BEIiHKOBOr0. 3arponoHoBaHo iHdopMauiliHe 3a6e3e4YeHHs] PO3BUTKY
MapKeTUHTOBOTO oTeHuiany 3BO Ha Makpo-, Me30-, MiKpO-, HAHOPiBHi 3 BUKOPUCTaHHSIM O€HUMAapKIiHTY SIK
iHCTpYMEHTY aKyMyJIOBaHHS iHpopmallii AJ1s 30iiICHEHHS 3aX0/iB i3 PO3BUTKY. [IJ1s1 OLIiHKM €KOHOMIUHOI JisIJIbHOCTI
3BO Ta ii KOpuryBaHHs y MailbyTHbOMY IOOY/IOBaHO COLIiaJIbHO-€KOHOMIYHY HOpMaJb 3BO Ta BUSBIEHO
IVCIIPOIOPLii B OCHOBHYUX [TI0Ka3HMKAx PO3BUTKY. 3AiMICHEHO OLiHKY BIIJIMBY (pakTOpiB Ha CcTaH (iHAHCOBOTO
3abesneyeHHs 3BO nusixom nobynoBu QPyHKIIOHAJIBHOI MOJeJIi, e pe3y/IbTaTUBHUM [10Ka3HUKOM € (iHaHCOBI

HagxomxkeHHs 3BO. AKIIeHTOBAHO yBary Ha 3axoJax i3 po3lMpPeHHs IKepes (piHaHCyBaHHS AJ1s1 po3BUTKY 3BO.

2. The thesis is devoted to deepening the scientific and methodological foundations, improving theoretical and
methodological support, and practical recommendations for developing the marketing potential of higher
education institutions based on benchmarking. In the first section «Theoretical aspects of the development of the
marketing potential of higher education institutions based on benchmarking» the essence of the concepts of
«potential», «marketing potential» and its approaches and their interpretation are studied,; it is proposed to
consider the marketing potential of higher education institutions from three approaches: resource, informative,
systematic, and use in the study of the development of marketing potential a system of components which is
characterized by a set of tangible and intangible, latent and detected elements. The content of the concepts of
«development», «management», «potential development», «marketing potential development» was studied. The
main stages of development as a process of dynamic changes in the properties of phenomena and objects are
outlined. The analysis of the regularities of the management of the educational institution is carried out, and the
regularities of the development of marketing potential are proposed. Based on the outlined patterns, groups of
principles for developing the marketing potential of higher education institutions are proposed. The essential
characteristics of the concept of «kbenchmarking» are studied., The author's vision of the essence of benchmarking
is presented. The types of benchmarking are analyzed and systematized. The author's vision of the algorithm and
stages of implementation of this tool during the development of the marketing potential of higher education



institutions is proposed. The concept of developing the marketing potential of higher education institutions based
on benchmarking has been developed. In the second section «Analytical support for the development of marketing
potential in higher education institutions» an analysis of the state of development of the marketing potential of the
higher education system of Ukraine at the micro-, meso-, and macro-levels is carried out. The analysis allowed
identifying the following trends in the development of the marketing potential of the educational environment in
Ukraine: there is an increase in the level of funding higher education institutions that have high-performance
indicators, which are taken into account by the formula for allocating state budget expenditures; there is a partial
loss of autonomy by higher education institutions in setting the cost of educational services; the share of
international students in Ukrainian higher education institutions is increasing; despite the fact that postgraduate
and doctoral students are graduated annually; there is a need for improvement of living conditions for students in
dormitories. The status of domestic higher education institutions in the international arena is studied by analyzing
their places in international rankings. It is proposed to use the BSC to assess the effectiveness of developing the
marketing potential of higher education institutions based on benchmarking in the following areas: "Training and
teaching”, "Financial security", "Stakeholders", "Material infrastructure”, "Social integration". It is proposed to use
the indicator of the level of marketing potential, which is calculated using the multidimensional average method.
Conducting a cluster analysis of the educational environment of Ukraine allowed identifying four clusters of higher
education institutions, which are differentiated by the level of marketing potential. It is proposed to use methods
of qualitative assessment of the marketing potential of higher education institutions. In the third section
«Improvement of the development of the marketing potential of higher education institutions based on
benchmarking» a comprehensive mechanism for developing marketing potential based on benchmarking is
proposed, with the following mechanisms highlighted in its structure: finance-economic, organizational, gender-
behavioral. Information support for the development of the marketing potential of higher education institutions at
macro-, meso-, micro-levels by using benchmarking as a tool for accumulating information for the implementation
of development activities is proposed. To assess the economic activity of higher education institutions and adjust it
in the future, the socio-economic norm of higher education institutions is constructed and imbalances in the main
development indicators are identified. The influence of factors on the state of financial support of higher
education institutions is assessed by constructing a functional model, where the efficacy indicator is the financial
receipts of higher education institutions. Attention is focused on measures to expand sources of funding for the
development of higher education institutions.
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