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V. BimomocTi npo guceprauiio
Mosga guceprarii:
Koau TemaTHYHHUX PYOpPHK: 11.15.89

Tema gucepranii:
1. 3acobu macoBoi iHdopmarii SIK IHCTPyMEHT MOZEI0OBaHHS MOJTITUYHOI CBiOMOCTI Y BUOOPUil KaMmaHii (Ha

marepiasiax pe3uIeHTChKYX i IapiaMeHTChKUX B1ubopis 2004-2006 pp.)

2. Mass media as an instrument of modeling of political consciousness in election campaign (on the materials of
presidential and parliamentary elections in 2004-2006)

Pedepar:

1. Incepraniiina po60Ta IPUCBIYeHA JOCTIIKEHHIO IIPO6IeMU MOJIETIOBAHHS 3acobamy MacoBoi iHdopmarii
IIOJIITUYHOI CBiZIOMOCTI YKpaiHChKOI'O CYCIIiJIbCTBA Y Iepiof, Ipe3uieHTChKOi Ta apiaMeHTChbKOI BUGOPUNX
KamrnaHii 2004-2006 pp. BusHayaloTbCsl TEOPETUKO-METOI0JIOTiUHI 0COOIUBOCTI (PeHOMEHIB MO TUYHOI
CBiZJOMOCTi, KOMyHiKallil Ta MapKeTHUHTY, iX MiCLl€ B [1OJITOJIOTii. AHaJi3y€eThCs CYTHICTb 1 €(DEKTUBHICTh TaKUX
MOJITUYHUX TE€XHOJIOTIH, SIK: IOJIITUYHE PEeKJIaMyBaHHS i "nabJiik piseiuH3", BU6op4i TeXHOorii, popMyBaHHS
iMiZIpKy OJiTUYHOTO [istya, napTii uM iHIMX Cy6'eKTiB OJIITUYHOI [isIbHOCTI, BUBHAYAEThCS iX Miclie B
YKPaiHCbKOMY €JIEKTOPaIbHOMY NPOCTOPi. JOCiIKyIOTECSI 0COOIMBOCTI MAaCOBOI ITOJIITUYHOI CBilOMOCTI Cy4aCHOTO
YKpaiHCBKOTO CycMinbCTBA. Ha 0CHOBI 0flepKaHUX eMIIiPUYHUX JAHUX POOUTHCSI BUCHOBOK IIPO HASIBHICTD i CTYIIiHb

peasibHOro BIUIMBY 3MI Ha MosiTUYHY CBiOMICTb HacesieHHs YKpaiHy, BU3HAYaI0ThCsl MOJIEJIi BIIJIMBY 3aC0O0iB



MacoBoi iHpopMallii Ha MacOBY MOJIITUYHY CBiOMICTb, KOTPi Oy/IM IPUCYTHI B YKPaiHCbKOMY CYCIIJIbCTBI Iifl 4ac
IIPOBEJIEHHS BUOOPUYMX KaMIIaHi.

2. This thesis deals with the problem of modeling of political consciousness of Ukrainian society in the period of
presidential and parliamentary election campaigns in 2004 -2006. In the given work problems connecting with the
influence of mass media on political consciousness and ways of their solution are studied and analyzed.. The main
peculiarity of this work is that we got empirical data during the investigation. They are the evidence of the great
influence of the informational factor (mass media) for the formation of the political preferences of the Ukrainians
during the presidential and parliamentary election campaigns in 2004 -2006. The results of our research shows
that there are three basic models of the electorate's reaction on the influence of mass media during the Ukrainian
last election campaigns: the model of increased (positive) informational sensitivity; the model of low (reduced)
(zero) informational sensitivity; the model of reverse informational sensitivity. We can say that Ukrainiansbehave
differently under the influence of mass media. And that's why specialists should take into account what type of the
influence of mass media on mass political consciousness dominates in every concrete audience, when they build
informational-political technologies.
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