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V. BimomocTi npo guceprauiio
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Koau TemaTHYHHUX PYOPHK: 06.81
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1. YnpaBiiHHS MapKeTHHIOBOIO JAisJIbHICTIO MinnprueMcTB cdepu KaprorpadiyHux MoCiyr

2. Management of enterprise marketing activity at the market of cartographic services

Pedepar:

1. lucepTaliito npucBsY€HO PO3pOO1LIi TEOPETUUYHUX Ta METOIUYHUX IMiXOiB, IPAKTUYHUX PeKOMeHIAllil o0
(opMyBaHHSI MAPKETUHTOBOI Aisl/IbHOCTI MiANpreMCTB cepu KapTorpadiyHux Mocayr. BUsBHa4YeHO CyTHICTb
MIOHATTS "yIPaBJIiHHSA MAPKETUHIOBOIO AiSUJIbHICTIO", PO3IJISIHYTO MiAXOAY Ta NPUHUUINA. JIOCIiIKEHO BILJIUB
(axkTOpiB MapKETUHIOBOrO CepeloBUla Ha (POpPMyBaHHS YIIpaBJliHHS MapKeTUHTOBOIO JisifIbHICTIO y cdepi
KapTorpadiuHuUx MOCIYr Ta po3p0o06JIEHO JIOTiYHO-CTPYKTYPHY CXeMY NOOYA0BU (PYHKLIOHATIBHOI MOZEJIi CUCTEMU
VIPaBJiHHS MAPKETUHTOBOIO [isJIBHICTIO MiANpUEMCTBA y cdepi KapTorpadidyHux MOCIYT, 1[0 BPAaXOBYE
0COOJIMBOCTI MapKETUHIOBOI IisI/IbHOCTI MiATIPUEMCTBA, XapaKTEPUCTHUKY IIOCIYT. PO3po6ieHo pekoMeHaalii momo
BUOOpY iHpopMalliiHOro 3ab6e3NeyeHHs! yIPaBliHHSI MapKeTHHIOBOIO [AisJIbHICTIO IiANpreMcTBaMu cpepu
KapTorpa@iyHux MOCIYT Y IPOLEeCi y3roAKeHHs peaisalii (pyHKLill MapKeTUHTY Ha MigIIPUEMCTBI. 3allpOIIOHOBAHO
METOJIMKY I100yI0BY CHCTEMU 30aJ1aHCOBAHUX TIOKA3HYKIB 3 ypaxyBaHHSM I1epeBar eKCIEPTiB 32 METOLIOM

[IOTIaPHUX IIOPIBHSIHb SIKUI 6a3yeThCsl HA MeTOZi aHasizy iepapxiit T. Caarti, 10 HaJjae MOXKJIMBICTh BpaxyBaTu



arperoBaHi NOKa3HUKU Liijiel Ta 3aBJaHb MAPKETUHIOBOI AiSlIbHOCTI y cdepi kKapTorpadivyHuX MOCIYT.

2. Dissertation is dedicated to development of theoretical and methodology approaches, practical
recommendations on shaping marketing activity by companies within the cartographic services market. The
matters of "marketing management" and has been determined, principles and approaches of marketing activity
management has been examined. The impact of marketing environment factors, that influence the development of
marketing activity management system at cartographic services market, has been researched. The mechanism of
marketing activity management has been developed. The methodological approach to assessment of the marketing
activity management level has been determined. The developed recommendations on the choice of information
support for marketing activity of enterprise at cartographic services market, while coordinating the
implementation of marketing functions. The offered method of development of a balanced scorecard, involving
experts advantages using method of paired comparisons based on the method of analysis of hierarchies by T. Saati.
This method allows taking into consideration aggregates of the goals and objectives of marketing activity at the
enterprises within the cartographic services market.
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