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Pedepar:

1. Y nuceprauii po3KpUTO CyTHICTb Ta OCOGJIMBOCTI CTPATETI{YHOTO YIIPABIiHHS MapKETUHIOBUMU KOMYHIKaLlisIMU
Cy0’eKTiB arpOIpOMUCIIOBOTO KOMILJIEKCY YKpaiHu. 3'1COBaHO CYTHICTb, 03HaKU, pUCcH Ta POPMU MapKETHHIOBUX
KOMyHiKanil. OxapakTepru30BaHO OCOOJIMBOCTI YIIPaBJiHHS 3ac00aMy MapKETUHIOBUX KOMYHiKaliil B ATIK Ta
iIKpeCcJ€HO BaKIUBICTh KOHLEMNLil iHTErpOBAaHUX MAapKETHMHIOBMX KOMYHIKALlill B cydacHOMY 6i3Heci. JJocimkeHo
IHCTpyMEHTapill MApKETUHIOBUX KOMYHIKalliil KPi3b IPU3MY iCTOPUYHUX 3MiH Ta €BOJIIOLIO MiAXOMAIB 10
npocyBaHHs. [IpoaHani3oBaHO CydacHi 3aC06M MapKETUHIOBUX KOMYHiKallill Ta YMOBHM iX 3aCTOCYBaHHS B
arpornpoMUCIIOBOMY 6i3Heci. 3'1COBaHO aKTyaslbHU CTaH Ta TeHJEHLil pO3BUTKY NOJITUKM IpocyBaHHS B ATIK
Ykpainu. CGopmyIb0BaHO YMHHY MOJIEJIb 3aCTOCYBAHHS MapKETMHIOBYMX KOMYHIKalliil arpob6isHecamu YKpaiHuy,
3aJIEXKHO Bifi CEKTOPY i pUHKY Ha SKOMY IIpallloe opraHisallisi. 3#iiCHEHO OLiHKY e(peKTUBHOCTi CTpaTeriyHoro
yIPaBJliHHS MAapPKETUHTOBUMU KOMYHiKalisiMu B ykpaiHcbKoMy AITK 3 ypaxyBaHHSIM Cy4aCHUX METOJVMK aHAJIi3y.
OG6I'PYHTOBAHO BaXJIMBIiCTh BPAXyBaHHS Cy4aCHUX TE€HJEHIi pO3BUTKY iHPOPMaLilTHMX TEXHOJIOTi B MOJITULL

npocyBaHHs cy0'ekTiB ATIK Ta foBeneHo HeOOXinHICTh POpMyBaHHS iIHHOBALITHOIO cepefoBUllla KOMYHIKaIil.



3BEepHEHO yBary Ha MeXaHi3MU [NO€JHAHHS Pi3HUX 3aCO0iB MAaPKETUHIOBUX KOMYHIKalill Ta JOCATHEHHS
CHMHEPreTUYHOro eeKTy AJig arpolpoOMHUCIIOBOro MiAIPUEMHULITBA. BUOKPEMIIEHO IIJISIXY MiBUILEHHS
e(eKTUBHOCTI MAPKETUHIOBUX KOMYHIKallill yKpaiHCbKUX arpo06i3HeciB Ta HalpsIMU BL,OCKOHAJIEHHS CTPATEriyHOro
yIPaBJliHHS NOJIITUKOIO IIPOCYBAHHS 3 YPaXyBaHHSIM 3apyOiKHOIO IOCBiAy. PO3p06s1€HO KOHLENII0 Iep>KaBHOTO
PETyJIIOBaHHS MEXaHi3MiB MapKETUHIOBAX KOMYHIKALill B arpapHOMY CEKTODPI YKpaiHU 3 METOIO IiABUILEHHS

Ni3HaBaHOCTI YKPaiHChKUX arpoOpeH B 3a KOPJOHOM.

2. The dissertation reveals the essence and features of strategic management of marketing communications of
entities of the agro-industrial complex of Ukraine. The essence, signs, features and forms of marketing
communications are clarified. The key features of the use of marketing communications tools by enterprises and
organizations of the agro-industrial complex are characterized. Particular attention is paid to the concept of
integrated marketing communications, which is an effective way of promotion in modern business. The tools of
marketing communications are studied through the prism of historical changes and the evolution of approaches to
promotion. Methodological approaches and models are highlighted in order to clarify the importance of
communication links between entities. Modern means of marketing communications and the conditions for their
application in agro-industrial business are analyzed. Through the prism of marketing communications
management models, a chain of effective marketing management of the activities of entities of the agro-industrial
complex from the point of view of promotion policy is built. In the process of analyzing the marketing
communications system of the Ukrainian agricultural sector, the current state and trends in the development of
promotion policy were clarified. The current model of the application of marketing communications by Ukrainian
agribusinesses was formulated, depending on the sector and market in which the organization operates. Special
attention was paid to the role of socially responsible business in the agribusiness sector of Ukraine, taking into
account the conditions of instability and martial law. The decision-making system was determined under the
condition of changing consumer behavior and constant influence through communication appeals. The significant
importance of integrated marketing communications in the Ukrainian agribusiness sector, storied marketing in
promotion policy, and organization of public relations in the effective economic activity of enterprises and
organizations of the agribusiness sector of Ukraine was proven. The effectiveness of strategic management of
marketing communications in the Ukrainian agribusiness was assessed taking into account modern analysis
methods. The importance of taking into account modern trends in the development of information technologies in
the promotion policy of agribusiness entities was substantiated and the need to form an innovative
communications environment was proven. An SEO analysis of the marketing activities of leading agro-industrial
companies of Ukraine was conducted in order to identify the strengths and weaknesses of the marketing
communications system of agro-industrial business and develop recommendations for other subjects of the
domestic agro-industrial complex. Particular attention was paid to the mechanisms of combining various means of
marketing communications and achieving a synergistic effect for agro-industrial entrepreneurship. Ways to
increase the effectiveness of marketing communications of Ukrainian agro-businesses and directions for
improving strategic management of promotion policy were identified. Particular attention was paid to foreign
experience in marketing communications management and the possibilities of its implementation in the agro-
industrial complex of Ukraine were identified. A concept of state regulation of marketing communications
mechanisms in the agricultural sector of Ukraine was developed in order to increase the recognition of Ukrainian
agro-brands abroad. The need to build and strengthen the national brand of Ukraine at the state level for the
export of agro-industrial goods and services, and to increase the level of perception of domestic agricultural
products on world markets was identified.
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Kopg 3a €IPIIOY: 00497236

Micuesnaxo,zm(eﬂnﬂ: ByJ1. CoHstuHa, 6yz. 3, Binaung, BinHnuskuii p-H., 21008, Ykpaina

dopma By1acHOCTI:

Cdepa ynpaBiriHHS: MiHicTepcTBO OCBiTH i HAayKu YKpaiHu

InenTudikarop ROR: He zacrocosyerscs

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:



1. T'anbynHcpka Onig MukosiaiBHa

2. Julia M. Galchynska

KBasigikamis: 1. e. u., npodecop, 08.00.03

InenTudikarop ORCID ID: He 3acrocosyetses

JoparkoBa indopmamnist:

ITIoBHe HaﬁMeHYBaHHﬂ IOpI/IJ.II/I‘-IHOi 0COOM: 3akaz BUIOi OcBiTH "[10iNbCHKUIA Ilep>)KaBHUM YHiBEpCUTET"
Kopg 3a €IPIIOY: 22769675

MicquHaXO,I[)KeHHH: ByJ. llleByeHka, 6yz. 12, Kam'sueup-Tloninecekuii, Kam'ssneub-Tloginbcekuii p-H., 32316,
Ykpaina

dopma BracHOCTI: /lepxasHa

Cdepa yIIpaBJIiHHﬂ: MiHicTepcTBO OCBiTH i HayKU YKpaiHu

InenTudikarop ROR:

BiacHe IIpizBuie Im'sa I1o-6aTbKOBI:
1. bouko OsieHa KOpiiBHa

2. Olena Y. Bochko

KBasidikamis: 1. e. u., npodecop, 08.00.05

InenTudgikarop ORCID ID: 0000-0003-3422-4654

HoparkoBa indopmamnist:

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0C00H: HanjionanbHuii yHiBepcuteT "JIbBiBCbKa MOJiTEXHIKA"
Kopg 3a €IPIIOY: 02071010

Micue3Haxoa KeHHS: By Crenana Banpepu, 6y7. 12, JIbeis, 79013, Ykpaina

dopma ByacHOCTI: [lepxkasna

Cdepa ynpaBriHHS: MiHicTepCcTBO OCBITH | HayKK YKpaiHu

InenTudikarop ROR:

PeuenseHTu

VIII. 3ak1104Hi BiZOMOCTI

Biacue IpizBume Im's I10-6aTbKOBI Kynnuupkuit Onexcanzp Osnekcannposuy
TOJIOBH paju

Biacue Ipizsume Im's I10-6aTbKOBI Kynpuipruit Onexcannp OnekcaHnpoBid
TOJIOBYIOYOTO Ha 3acCimaHHi

BinnosimasnbHui 3a Hi,I;I‘OTOBKy CenuinH OKcaHa CrenaHiBHa

00JIiKOBHX JOKYMEHTIB

Peectparop YKpIHTEI



KepiBHuk Bigginy YKpIHTEI, mpo €
BiZITIOBiZaIBHUM 3a peecTpallilo HayKoBoi IOpuenko TeTsHa AHaTosiiBHA

JisiIbHOCTI




