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I11. BimomMocTi mpo opranizariiio, e Big0OyBcsl 3aXHCT
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IV. BimomocTi Ipo niznpueMcTBO, YCTaHOBY, OpraHi3alliio, B sIKi# 0yJ10

BHKOHAHO JHCEPTaIlilo

IloBHe HaﬁMeHyBaHHﬂ IOPUIHUYHOL 0CO0M: XapkiBchbKuil HallioHaIbHUI YHiBepcuTeT iMeni B.H. Kapasina
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InenTudikarop ROR: He zacrocosyerscs

V. BizomocTi npo gucepraniio
MoBga guceprariii:
Koau TeMaTHYHHX PYOPHK: 04.51.43

Tema gucepranii:
1. PenipeseHTaliis IiIHHOCTEN B PEKJIaMi B CY4aCHOMY YKPAiHCbKOMY CYCIIiJILCTBI.

2. Representation of values in advertising in contemporary Ukrainian society.

Pedepar:

1. O6'eKT: ykpaiHChKa peKjama SIK COLjia/lbHUM iHCTUTYT. MeTa: BUSIBJIEHHSI OCOOJIMBOCTEN pernpeseHTalii iHHoCcTen
B peKJiaMi B Cy4aCHOMY YKpaiHCbKOMY CYCHiJIbCTBi. MeTo1 NOCIIipKeHHS: aHaJli3 CTaTUCTUYHOI iHpopmallii, aHari3
IOKYMEHTaJIbHUX JIKepeJl, BTOPMHHUM aHaJli3 JaHUX COLiOJIOTIYHUX NOCiIKEHb, METO]] CIIOCTEPEKEHHS], KOHTEHT-
aHaJli3, OPiBHSJIBHMM aHali3, (aKTOPHUH i KJIACTEPHUI aHaJli3, KOPEJISLiAHNN Ta CUCTEMHUH aHali3. TeopeTrnyHi
Ta [PaKTU4HI Pe3yJbTaTy NOrIMOJIEHO COLi0JIOTiUHE YSIBIEHHS [P0 TPAHCIALII0 Ta pelpe3eHTallilo I[iHHOCTe! B
YKPaiHCBKill peKJIaMi; KOHLIEINITYyali30BaHO NIOHATTS "YKpaiHChbKa peKjaMa”; 3alpOIIOHOBAHO 3aCTOCYBAHHS IIOHATh
"KOHTPMaHINyssLig" i "coliaabHi OKCIOMOPOHU" B SIKOCTi XapaKTEPUCTUK OCOOJIMBOCTEN PEKJIAMU B Cy4aCHOMY
yKpaiHChKOMY cycIisibCTBi. HOBU3HA: BUSBJIEHI 0COOGIMBOCTI TPAHCIILI] Ta perpe3eHTalii iHHOCTe! B yKPaiHChKIl
pexyami. CTymiHb BIPOBA/I)KEHHSI: PE3yJbTaTy JOCHIIKEHHS Oy BUKOPUCTAaH] JJ1s1 iITOTOBKY Ta BILOCKOHAJIEHHS
TaKMX HaBYaJILHUX KYyPCiB, fK "Couiosorig pexnamu”, "Conjiosioris crioxkubanHs", "CoLioIOri MaCOBUX KOMyHiKaLiin"

171 cTyAeHTiB CyMCBKOTO JepKaBHOTO YHIBEPCUTETY.



2. Object: Ukrainian advertising as a social institution. Aim: to determine the characteristics of representation of
values in advertising in the modern Ukrainian society. Methods of research: analysis of statistical information,
analysis of documentary sources, secondary analysis of case studies, the method of observation, content analysis,
comparative analysis, factor and cluster analysis, correlation and system analysis. Theoretical and practical results:
a sociological deepened understanding of translation and representation of values in the Ukrainian advertising;
conceptualized the notion of "Ukrainian advertising", suggested the use of the terms "kontrmanipulation” and
"social oxymoron" as the performance characteristics of advertising in contemporary Ukrainian society. Novelty:
the peculiarities of translation and representation of values in the Ukrainian advertising. Degree of
implementation: results of a study used to develop and improve such courses as "Sociology of advertising”,

"Sociology of consumption”, "Sociology of mass communication" for students of Sumy State University.
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VII. BizomocTi npo odiliiHUX OTIOHEHTIB Ta pelleH3€eHTiB



OdiuiiiHi OTIOHEHTH
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Baacue IlpizBuuie Im's Ilo-6aTbKOBI:
1. Vopic Harana CepriiBHa
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KBasigikamis: k.cou.n., 22.00.04
Imentudikarop ORCID ID: He zacrocosyerbes
JoparkoBa iHdpopmamist:

IloBHe HaliMeHYBaHHS IOPHIHYHOI 0COOH:
Kopg 3a €IPIIOY:

Micue3HaxoaKeHHS:

dopma BaacHoOCTI:

Cdepa ynpasiriHHS:

InenTudgikarop ROR: He zacrocosyerscs

PeuenseHTn

VIII. 3ak1104Hi BiZOMOCTI
Byache IlpizBuie Im's ITo-6aTbKOBI
TOJIOBH paju

BiiacHe IIpizBuine Im'sa ITo-6aTbKOBI

TOJIOBYIOYOrO Ha 3acCiaHHi

BignoBigasibHuUI 3a MiATOTOBKY

00JIiIKOBHX JOKYMEHTIB

3aCTyITHUK r'OJIOBM CII€Liali30BaHOi BYEHOI paay XKHSK JL.M.

3aCTyHUK roJI0BU CII€Liali30BaHOi BYEHOI paau XmxKHSK JI.M.
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